and  NEA  combine 
operations 

Free  ad  space 
offered  by 
New  Yoi1(  Post 

ANPA/Ri 
at  St.  Louis 
June  3^8 
(See  page  12) 

- 

J-.  L-  > 

7'  O  r-  c 
*  c-'  ;v  t  1 

c  •- 

t-  ..  X  ; 

7'  \ 

o  c  4  : 


Kids  who  enter  the  As  a  newspaper  In  fact,  we  urge  you 

Massachusetts  State  we’re  particularly  aware  to  consider  sponsoring 

Science  Fair  are  our  kind  that  this  country  needs  all  some  similar  event  in  your 

of  people.  Bright,  hard-  the  brainpower  it  can  find.  own  area, 

working,  obsessed  with  Because  the  Science  Fair  After  all,  newspapers 

finding  out.  encourages  young  problem-  need  more  bright  young 

Anyone  who’s  seen  solvers,  we  encourage  people,  too. 

their  work  knows  how  the  Science  Fair.  ,—1  i 

much  promise  each  of  (!  llC  ©lOUC 

these  students  has.  Indeed, 
many  past  exhibitors  have 
gone  on  to  distinguished 
careers. 


This  14-year-old 
chemistry  freak 
would  make  , 
a  good  reporter 


Let  your  readers 
"Return  with  us  to 


Take  a  nostalgic  walk  down  memory 
L  lane  with  this  new  cartoon  panel  by 
Bill  Owen  and  Don  Sherwood.  Recall 
again  the  heroes  of  yesteryears,  and 
your  favorite  stars  and  shows  from  the 
"Golden  Ages"  of  radio,  motion  pictures 
and  television.  Relive  those  magic  moments 
in  history  and  entertainment  three  times  j 
a  week  in  this  two-column  panel,  RETURN  ' 
WITH  US  TO  . . .  / 


Serving  the  needs  of  newspapers 
P.O.  Box  190,  San  Diego,  CA  92112  (714)  299-3131 


Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 

Send  me  samples  ot  Return  With  Us  To  . . .  (714)  299-3131 

Just  check  and  we'll  send  you  samples  i 

□  CB  Sender  —  CB  radio  column  J 

□  Of  Course,  A  Horse  —  horse  care  ■ 

□  Geriafnx  —  cartoon  panel  * 

□  Where  Are  You  Now  —  sports  nostalgia  f 


Name 


Organization 


became  a  reality  for  THE  SOUTH 

MIDDLESEX  NEWS  when  it  joined  the  f  ' 

Harte -Hanks  Newspaper  group.  | 

As  publisher  and  editor  of  the  paper. 

Bill  and  Bob  expanded  coverage  and  | 

began  serving  a  26-town  area  m  mid- 
eastern  Massachusetts  seven  days  a  week. 

Since  then,  circulation  has  more  than  doubled 
and  now  exceeds  48,000  daily  and  52,000  Sunday. 

To  better  serve  this  expanding  area,  THE  NEWS  is 
adding  a  second  line  of  offset  presses  (9  units)  and  18 
automatic  pasters  for  both  press  lines.  All  these  press 
units  will  be  housed  in  a  new  86,000  square  foot  facility 
to  be  constructed  in  Framingham  this  year. 

Satisfying  the  informational  needs  of  readers  in  a  26- 
town  area  requires  preparing  zoned  editions  for  every 
four  or  five  towns  with  a  community  of  interest.  Each 
zoned  edition  entails  making  over  the  front  page,  sev¬ 
eral  pages  in  the  local  news  section,  at  least  one  sports 
page  and  often  an  editorial  page.  Only  in  this  way  can 
they  give  readers  the  local  news  and  still  provide  a  suffi 
cient  amount  of  space  for  state,  national  and  interna¬ 
tional  news. 


No  easy  task,  but  one  at  which  THE  SOUTH 
MIDDLESEX  NEWS  excels — in  providing  the  informa 
tional  needs  of  its  readers.  A  common  responsibility 
shared  by  all  Harte -Hanks  newspapers  to  the  com¬ 
munities  they  serve. 

HARTE-HANks  Communications^  Inc. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


from  New  York,  Hawaii,  Texas,  Alaska,  or  any  point 
between,  you  may  be  skeptical  about  the  sensational 
claims  being  made  for  the  SMITH  DAMPENER  SYSTEM. 
So,  we’d  like  to  talk  with  you,  in  person,  during  the 
ANPA-RI  Production  Management  Conference. 
Challenge  us  to  prove  that  this  revolutionary  dampener 
system  greatly  reduces  printing  waste.  At  today’s  news¬ 
print  prices,  that  savings  alone  is  a  bonanza. 

Then,  consider  the  automatic  plate  clean-up  feature  of 
the  SMITH  DAMPENER  SYSTEM,  saving  even  more 
in  time,  labor  and  make-ready. 


DURING  THE  CONFERENCE.  YOU’RE  INVITED  TO  SEE  THE 
SMITH  DAMPENER  SYSTEM  IN  ACTION  ON  FOUR-COLOR 


ACROSS  THE  STREET  FROM  THE  GATEWAY  CENTER.  SEE 
US  FOR  THE  TOUR  SCHEDULE. 


VISIT  BOOTH  1540,  JUNE  3-7,  1978,  FOR  DETAILS  &  SPECS. 
“THE  PROOF  IS  IN  THE  PRINTING!” 


the  .1  I 

smith 


Q 


Phone.  (913)  888-0695 

rpm  corporation 


ROTARY  PRINTING  MACHINERY 


P.O.  BOX  12205  •  9040  CODY  •  OVERLAND  PARK,  KS.  66212 
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MAY 

30-Jun*  2— International  Newspaper  Promotion  Association,  Galleria 
Plaza,  Houston. 


JUNE 

2- 4— California  Press  Photographers  Association,  Stardust  Hotel  and 

Casino,  Las  Vegas. 

3- 8 — American  Newwaper  Publishers  Association  Research  institute 

Production  Conference.  St.  Louis  Gateway  Convention  Center,  St. 
Louis. 

4- 7— Southern  Newspaper  Publishers  Association,  Reporting  Business 

News  seminar,  Dallas  Morning  News. 

4- 8— New  York  State  Circulation  Managers  Association,  Queensbury, 

Glens  Falls. 

5- 8 — Sports  Writers'  &  Editors'  Seminar,  Pennsylvania  Press  Institute, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

7 — Advertising  Research  Foundation,  mid-year  conference,  Hyatt  Re¬ 
gency  O'Hare,  Chicago. 

7-9 — New  York  State  Dailies  Advertising  Managers  Bureau,  The 
Queensbury,  Glens  Falls,  N.Y. 

10- 15— International  Society  of  Weekly  Newspaper  Editors,  Northern  Il¬ 

linois  University,  DeKalb,  Illinois. 

11- 13 — New  England  Newspaper  Advertising  Executives  Association, 

Dunfey's,  Hyannis,  Mass. 

11-15 — Special  Libraries  Association,  Radisson  Muehlebach  Hotel, 
Kansas  City,  Mo. 

13- 18 — National  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion,  Orlando  Hyatt  House,  Orlanoo,  Florida. 

14- 17— National  Newspaper  Publishers  Association,  Park  Plaza  Hotel, 

Cleveland,  Ohio. 

18-18 — Investigative  Reporters  &  Editors,  Inc.,  convention,  Stouffer's 
Denver  Inn,  Denver,  Colorado. 

17- 20 — American  Advertising  Federation,  St.  Francis  Hotel,  San  Fran¬ 

cisco. 

22-24 — Texas  Press  Association,  Amarillo  Hilton. 

22- 26 — Association  of  American  Editorial  Cartoonists.  Chateau  Fron- 

tenac,  Quebec  City,  Canada. 

23- 24 — Western  Newspaper  Foundation  Seminar,  Covering  the  Courts. 

University  of  California.  Irvine. 

23-25— Arizona  Newspapers  Association,  Little  America,  Flagstaff. 
25-28— Newspaper  Personnel  Relations  Association,  Stouffer's  Cincin¬ 
nati  Towers,  Cincinnati,  Ohio. 

25-29— Association  of  Newspaper  Classified  Advertising  Managers,  The 
Davenport,  Spokane,  Washington. 

JULY 

1-5— National  Press  Photographers  Association,  The  Olympic.  Seattle. 
5-9— International  Circulation  Managers  Association,  Boston  Sheraton. 
9-14— Newspaper  Management  Seminar,  University  of  Kansas,  Lawrence. 

13- 16 — Pennsylvania  Newspaper  Publishers  Association,  weeklies, 

Penn-Wells  Hotel,  Wellsboro. 

14- 16— Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores. 
16-19— 16-19— International  Newspaper  Advertising  Executives.  Maui 

Surf  Hotel,  Maui,  Hawaii. 

18- 21— Southern  Newspaper  Publishers  Association  Foundation,  Copy 

Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 
20-22— International  Newspaper  Promotion  Association/National  News¬ 
paper  Association,  Promoting  the  Total  Newspaper  for  weeklies. 
Stouffers  Inn,  Valley  Forge,  Pa. 

23-26— Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26 — Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 


AUGUST 

13-16— Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18— Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 
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Is  putting  drunk  drivers  b^ind  bars 
the  only  way  to  teach  them  a  lesson? 


There  are  many  ways  to  punish  drunk  drivers. 

Jail  them,  fine  them,  suspend  their  licenses,  or 
sometimes  all  three. 

One  of  these,  says  the  California  Department 
of  Motor  Vehicles,  appears  to  have  a  particularly 
strong  educational  effect. 

The  department  recently  studied  a  group  of 
drivers  with  multiple  drunk  driving  convictions 
who  received  various  combinations  of  punishments. 
Drivers  who  lost  their  licenses  in  addition  to  fines  or 
jail  had  better  records  when  they  got  their  licenses 
back.  Over  six  years,  they  had  40%  fewer  reckless 
driving  convictions,  fewer  crashes  and  fewer  moving 
violations  than  drivers  who  kept  their  licenses. 

The  agency  doesn’t  sec  suspension  as  a  pana¬ 
cea.  But  for  the  moment,  it  seems  the  best  lesson  for 
drinkers  should  include  license  suspension. 


A  lot  of  people  think  there’s  nothing  much  to 
be  done  about  the  problem  of  drunk  driving.  But 
that’s  no  reason  to  stop  trying.  We’d  like  to  know 
what  you  think.  Just  write  The  Travelers  Office  of 
Consumer  Information,  One  Tower  Square,  Hart¬ 
ford,  Connecticut  06115.  Or  dial,  toll-free,  weekdays 
from  9  to  5  Eastern  Time,  800-243-0191  In  Con¬ 
necticut,  call  collect,  277-6565. 


T 

THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  AfTiliated  Companies,  Hartford,  Conn.  06115 


Let  Editor  & 
PuMisher  be  the 
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toftachyour  | 
^  prospects^ 
customer^t 
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June  3  ANPA/RI 
Conference  Issue 

Advertising  deadline:  May  25 

June  10  ANPA/RI 
Post-Conference  Issue 

Advertising  deadline:  June  1 


If  you’ve  invested  in  exhibit  space  at  the 
big  50th  annual  ANPA/RI  Production 
Management  Conference  in  St.  Louis 
June  3  -8  (and  even  if  you  couldn’t  get 
space) . . .  E&P  provides  both  the  right  timing 
and  the  right  audience  for  your  sales 
and  advertising  message. 

The  special  ANPA/RI  issues  will  reach 
all  echelons  of  newspaper  executives — 
including  both  front  office  executives 
and  production  department  heads . , . 


Reserve  your  ad  space  now 


Editor  &  Rublisner 

575  Lexington  Avenue,  New  York,  N.Y  10022 


Newsbriefs 


The  Times  Mirror  Co.  plans  to  acquire  an  Austin,  Texas- 
based  owner  of  cable-TV  systems  for  about  $80  million.  The 
company  will  make  arrangements  to  acquire  53%  of  the  4.8 
million  or  so  outstanding  shares  of  the  cable  company. 
Communications  Properties  Inc.,  at  a  price  of  $17  a  share. 
Times  Mirror  also  will  make  a  tender  offer  for  the  remaining 
shares  outstanding  at  the  same  price.  The  transaction  is 
contingent  upon  regulatory  approval  and  the  finalization  of  a 
firm  agreement  between  the  two  2  companies.  Communica¬ 
tions  Properties  owns  and  operates  cable-TV  stations  in  1 1 
states  with  300,000  subscribers;  the  company  reported  earn¬ 
ings  of  $2.7  million  during  1977. 


Employment  advertising  in  the  classified  sections  of  daily 
newspapers  amounted  to  $188  million  in  the  first  quarter  of 
1978,  a  55.4%  gain  over  the  same  period  last  year,  according  to 
the  Newspaper  Advertising  Bureau. 

Other  classified  categories  showed  gains  as  follows  for  the 
quarter:  automotive,  up  13.5%  to  $208  million,  real  estate,  up 
6.0%  to  $231  million  and  all  other,  up  12.6%  to  $163  million. 

Overall,  classified  advertising  in  daily  newspapers  gained 
18.5%  over  last  year  and  amounted  to  $790  million  in  the  first 
quarter. 

The  Bureau  bases  its  estimates  of  classified  advertising  on 
linage  measurements  by  Media  Records,  Inc.  in  its  index 
cities  plus  reports  from  member  newspapers. 


Lewis  J.  (Jerry)  West  will  leave  his  post  as  advertising 
director  of  the  New  York  News,  effective  June  1,  and  will  be 
replaced  by  Arthur  E.  Wible,  currently  display  ad  manager  of 
the  Chicago  Tribune. 

West  has  held  the  News  post  for  3  years.  His  immediate 
plans  were  not  disclosed. 

Wible  joined  the  Chicago  Tribune  in  1959  and  held  man¬ 
agement  positions  in  classified  advertising  before  moving  to 
Area  Publications  Corp.,  a  Chicago  Tribune  Co.  subsidiary, 
which  publishes  the  Suburban  Trib,  as  ad  manager  in  1%8. 
In  1972,  he  was  named  vicepresident  and  ad  director  of  the 
Suburban  Trib.  He  returned  to  the  Chicago  Tribune  in  1974 
as  general  ad  manager  and  then  as  retail  ad  manager  until  the 
retail  and  general  ad  division  of  the  paper  were  combined  in 
July  of  1977.  At  that  time,  he  was  named  manager  of  the 
newly  formed  display  ad  department. 

Replacing  Wible  as  display  ad  manager  of  the  Tribune  is 
George  VanWagner,  currently  the  Tribune  classified  ad 
manager.  Donald  M.  Robertson,  currently  assistant  to  the  ad 
director  of  the  Tribune  and  sales  manager  of  Chicago 
Tribune  Magazine  was  named  to  fill  the  classified  ad  man¬ 
ager  post  vacated  by  VanWagner. 

Replacing  Robertson  will  be  Richard  C.  Morrison,  cur¬ 
rently  a  senior  display  ad  salesman  for  the  Tribune. 

John  Parichy,  Tribune  assistant  classified  ad  manager  who 
recently  left  to  take  the  position  of  ad  director  of  the 
Philadelphia  Inquirer,  will  be  replaced  by  David  A.  Reidy. 
Reidy,  who  has  served  as  real  estate  ad  manager  of  the 
Tribune  will  be  replaced  by  Richard  L.  Schovanec,  currently 
a  senior  display  ad  salesman. 


Roy  H.  Park  has  called  on  American  businessmen  to  contri¬ 
bute  2%  of  their  pre-tax  profits  to  land  grant  and  state  univer¬ 
sities. 

Park  set  that  goal  on  May  13  in  a  commencement  address 
at  North  Carolina  State  University  in  Raleigh,  N.C. 
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V\A^By  Dr.  Robert  Dunn 
offers  readers  on  outstanding  and 
respected  doctor's  answers  to  oil 
medical  questions,  men's  os  well  os 
women's.  Twice  weekly. 


IN  TNE  BEGINNING 


according  to  Linus  IN  TNE  BEGINNING 


according  to  Linus 


CO  You  KALLY 
-miNK  MV  NAME 
WIU  Be  eE/M£M8EKD 
IN  HKilDQYP 


OF 


The  Hew  Ones  from  IPS  are  catching  on 


Inter-Soniinental 
Precc  SgnSicaie 

Virgil  AA.  Pinkley  (jJH  ^ 
Choirmon  of  the  Boord 

Bert  Stoipe  TTTTir? 

President  J  U  rP  1 

FOR  SAMPLES,  RATES  AND  AVAILABILITY, 

CALL  COLLECT  OR  WRITE:  John  Kearns,  Soles 
Manager,(213)241-4141,lnter-Continental  I — 
Press  Syndicote,lll  North  Isobel  St.,Box  991  1 
Glendale,  California  91209.  I 


Editors  instantly  recognize 
circulation-building  features. 
We  specialize  in  building 
and  holding  readership.  Take 
a  look!  We  think  you'll  agree. 


Looking 


IPS  CLIENTS  INCLUDE: 

Philadelphia  Inquirer  Hayward  Daily  Review 
Gannett  Newspapers  Philadelphia  News 
Boston  Globe  San  Francisco  Chronicle 

Warren  (Ohio)  Tribune-Chronicle 
Vancouver  Sun  Modesto  Bee 

Glendale  News-Press  Burbank  Doily  Review 
—j  Santa  Monica  Evening-Outlook 
South  Bay  Daily  Breeze  (CA) 


oy  Gloria  Lintermans 

who  directs  the  Eric  Lintermans  Salon 
of  Beverly  Hills,  brings  readers  up-to- 
the-minute  expertise  on  beauty., 
fashion,  nutrition,  exercise  and  how¬ 
to's  for  feeling  and  "looking  great." 
Weekly.  With  high-style  art. 


"Happily  Everi^^gju^H 
Laughter" 

By  Joan  Proctor 

turns  everyday  living  into  a  barrel  of 
laughs  with  her  fun-filled,  family 
oriented  column.  Three  times  weekly. 
With  art. 


"Hap 

Hazard" 

by 

Bob  Zahn 


and  Biking" 

By  Christopher  Nyerges 

puts  readers  on  the  right  path  with  tips 
on; 

•  Outdoor  gear  •  Wild  foods 

•  Bicycle  repair  •  Hiking  trails 

•  Wilderness  crafts  •  Ecology 

•  In-city  tips_ Weekly.  With  art. 


with  V.  Lee  Oertle  as  your  guide.  He 
steers  you  straight  with  advice  ond  in¬ 
formation  on:  •  RV  clubs  •  New  RV 
models  ond  innovations  •  Vacation 
routes  •  Repair  and  maintenance  •  RV 
campgrounds.  Seven  million  RV  owners 
can't  be  wrong!  Weekly.  With  art. 


"The 


Steam 


Room" 


By  Bud  Furillo 


competition  with  exclusives 
and  coverage  of  all  top  pro  and  college 
sports.  Bud  knows,  and  tells,  more 
than  just  the  score.  Three  times 
weekly. 


Editor  &  Publisher 

T  Hf  I  o  PT 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  ot  the  Board.  1912-1959 


Aftra  and  the  Guild 

Ever  since  William  F.  Buckley,  Jr.  and  M.  Stanton  Evans 
won  the  right  to  resign  from  the  American  Federation  of 
Television  and  Radio  Artists  earlier  this  year  after  a 
seven-year  legal  battle,  it  was  inevitable  that  the  principles 
of  that  case  would  be  applied  to  other  unions  in  other  juris¬ 
dictions. 

E&P  predicted  that  in  an  editorial  Jan.  28. 

This  week  the  regional  director  of  the  National  Labor 
Relations  Board  in  New  York  embraced  that  principle  in  a 
complaint  charging  unfair  labor  practice  against  the  News¬ 
paper  Guild.  The  complaint  agreed  with  a  charge  by  the  New 
York  News  that  the  Guild  was  harassing  and  attempting  to 
coerce  News  staffers  who  were  exercising  their  legal  right  to 
resign  from  the  union.  Many  Guild  members  on  the  News, 
Times  and  Post  were  reported  to  have  offered  resignations 
from  the  union. 

A  hearing  will  be  held  on  the  charges  in  October. 

It  seems  probable  that  the  NLRB  will  follow  the  precedent 
of  the  AFTRA  case  and  it  will  have  implications  for  newspaper 
employes  across  the  country  who  are  covered  by  collective 
bargaining  contracts  with  the  Guild.  If  they  resign  they  may 
be  required  to  continue  paying  dues  to  the  union  for  repre¬ 
senting  them  in  negotiations  but  they  won’t  be  subjected  to 
fines  or  other  discipline  for  refusing  to  observe  picket  lines 
or  acting  independently  under  strike  conditions. 

Rep.  UdaiVs  bills 

Because  his  first  proposal  to  ease  inheritance  tax  provi¬ 
sions  for  independent  newspaper  owners  was  stalled  in  the 
House  Ways  and  Means  Committee,  Rep.  Morris  Udall  sub¬ 
mitted  a  revised  bill  called  the  Independent  Local  News¬ 
paper  Tax  Act  (H.R.  9484).  Revisions  were  supposed  to  make 
it  easier  to  be  passed  by  Congress,  but  we  don’t  think  it  will 
have  any  more  chance  than  the  first  one. 

The  reason  is  that  members  of  Congress  look  upon  it  as  a 
bill  of  special  privilege  for  newspaper  owners. 

Why  doesn’t  Rep.  Udall  broaden  it  to  include  all  small 
independently-owned  businesses  whose  proprietors  face  the 
same  confiscatory  inheritance  taxes?  After  all,  his  other  bill 
to  create  a  federal  commission  to  study  economic  concentra¬ 
tion  in  business  includes  a  variety  of  businesses  along  with 
newspaper  publishing. 

If  there  is  something  wrong  with  the  inheritance  tax  laws 
applying  to  small  independently-owned  businesses,  which 
we  think  there  is,  revisions  should  apply  to  all  of  them  not 
just  a  select  few. 
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FEEDBACK  By  Vic  Cantone 


RCXM  ATTHE  TOP 


Letters _ 

LECTERNS  AND  PODIUMS 

Unable  to  tolerate  such  linguistic  sin  a 
moment  longer.  I’d  enjoy  having  the  use 
of  E&P’s  lectern,  or  podium,  to  sound 
off  on  something  that’s  been  bugging  me. 

It’s  this:  the  way  in  which  we’re 
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throwing  away  a  big  part  of  our  language, 
and  its  capacity  to  communicate  fine 
shades  of  meaning  more  effectively,  by 
abandoning  distinctions  like  those  that 
originally  existed  between  terms  like  lec¬ 
tern  and  podium. 

The  term  lectern  refers,  properly,  to 
something  upon  which  one  places  a 
book,  or  something  like  it,  for  reading — 
or  lecturing,  nowadays. 

The  term  podium,  on  the  contrary,  re¬ 
fers  to  a  platform  upon  which  one  stands 
to  conduct  an  orchestra  or  do  something 
similar. 

Upon  a  podium,  one  can  erect  or  place 
a  lectern,  true  enough,  making  it  possible 
for  a  speaker  to  stand  on  a  podium  and  at 
a  lectern  at  the  same  time.  That  doesn’t 
make  the  terms  synonymous,  however. 

Should  the  two  terms  become  syn¬ 
onymous,  eventually,  as  they  appear  on 
the  road  to  becoming  in  some  newspap¬ 
ers,  we  will  have  lost  the  means  of  con¬ 
veying  to  the  reader  whether  or  not  a 
speaker  is  standing  on  a  dais  or  platform, 
or  behind  some  elevated  reading  desk 
like  a  pulpit. 

If  effect,  we  will  have  thrown  away 
two  quite  precise  terms  that  convey  a  lot 
of  meaning  for  two  interchangeable  ones 
that  fail  to  convey  anything  except  a 
rough  image. 

The  same  danger  exists,  today,  with 
pairs  of  closely  associated  but  quite  dis¬ 
tinct  terms  like  cap  and  hat,  bail  and 
bond,  road  and  street,  bemean  and  de¬ 
mean,  chair  and  bench — there  are  hun¬ 
dreds,  of  course. 

Using  all  such  terms  as  precisely  as 
possible,  and  taking  care  to  conserve  and 
cultivate  the  distinctions  between  them, 
enriches  our  tongue’s  capacity  for  prom¬ 
oting  more  vigorous  thought. 

That’s  all,  for  now,  from  Temple  Uni¬ 
versity’s  friendly  autocrat. 

John  De  Mott 

211  Wooded  Way 
Berwyn,  Pa. 


MISINFORMATION 

With  reference  to  the  View  from  the 
Top  (E&P  April  8,  1978),  it’s  difficult  to 
equate  Brantley  Lippincott’s  (Ayer  Di¬ 
rect  Response)  gratuitous  comments  re¬ 
garding  newspaper  representatives  with 
the  question  posed  by  ROCKMORE — 
’’Can  direct  marketing  increase  circula¬ 
tion?” 

On  the  other  hand,  Lippincott’s  plat¬ 
form  of  misinformation  would  indicate 
he  has  magazines  and  newspapers  con¬ 
fused.  I  can’t  remember  the  last  time  I 
saw  a  ’’bindery”  used  in  the  production 
of  a  newspaper. 

Ayer  Direct  Response’s  media  people 
do  indeed  work  through  the  Newspaper 
Advertising  Sales  Association  18 
member  firms,  our  phone  bills  and  files 
reflect  it.  Lippincott’s  ’’many — not  all. 
I’m  happy  to  say”  is  simply  the  usual 
qualifier  of  the  uninformed  when  they 
speak  of  the  representative. 

T.  W.  Rathbone 

(Rathbone  is  president  of  Newspaper 
Advertising  Sales  Association.) 

Short  takes _ 

A  top  White  House  national  security 
expert  who  griefed  reporters  on  the  speech 
— Detroit  Free  Press. 

*  *  * 

The  heart  association  stepped  officially 
into  the  controversy  over  fats  in  fools. — 
Lexington  (Ky.)  Herald- Leader 


What’s  Special 
About  Erie,  Pa.? 


Noteworthy  Facts 

This  important  information  wilt 
help  marketers  plan  effective 
strategy  in  a  billion  dollar  market. 
For  a  free  copy  of  these  foots, 
write  to: 

Mr.  Gerald  Szorek  N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  16501 

Erie  Morning  News 

ERIE  DAILY  TIMES 

(&tit  QlimeS'NtttiB 


Represented  by  Story  &  Kelly-Smith,  Inc. 
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Info-Ky  was 
developed 
by  newspapers... 


®(ie 


How  it 
added  up 

Behind  ihe  numbers 
of  housing  bias  .stiui^ 


The  IvOulsville  Times  r£i 


for  newspapers 


( 


Info-Ky  News  Retrieval 
System  retrieves  news 
clippings  in  just 
seconds. 

Info-Ky  News  Retrieval 
System  by  drc  is  an 
automated  newspaper 
library  system  designed 
specifically  for  newspapers. 
With  Info-Ky,  reporters  and 
editors  can  retrieve  news 
clippings  and  other  informa¬ 
tion  in  seconds — without 
even  leaving  the  newsroom. 
No  other  system  works  as 
fast  and  easily  as  Info-Ky. 

With  Info-Ky,  what  you 
print  is  what  you  get. 

Info-Ky  gives  you  news 
clippings  on  a  viewing 
screen  in  the  same  size  and 


lhat’s  why  it  will 
work  for  your 
newspaper. 


format  as  they  originally 
appeared  in  your  newspaper. 
A  printed  copy  is  available 
at  the  touch  of  a  button. 
Graphics,  charts,  photos 
and  photonegatives  can  also 
be  retrieved. 

Info-Ky  brings  the 
morgue  back  to  life. 

Reporters  don’t  have  to 
spend  dead  time  in  the 
morgue  while  a  librarian 
searches  through  a  canyon 
of  file  cabinets.  Info-Ky  not 
only  saves  time  and  man¬ 
power,  it  saves  storage 
space.  The  news  content  of 
a  major  metropolitan 
morning  and  evening 
newspaper  can  be  stored  on 
a  single  4"  x  5"  fiche. 


“Info-Ky  works  beyond 
our  expectations.’’ 

That’s  what  Edward  D. 

Miller,  Executive  Editor  of 
the  Call-Chronicle  News¬ 
paper,  Inc,  says  of  Info-Ky. 
He  adds; ‘‘The  age  of  the  . 
computer  is  here.  It's  here  in 
production  and  composition 
and  it  really  ought  to  be  here 
in  our  libraries.  This  system 
is  one  that  enables  us  not 
only  to  store  information  but 
to  find  it.  A  week  doesn’t  go 
by  without  another  reporter 
stopping  me  in  the  news¬ 
room  to  brag  about  how  he 
used  it  in  some  hitherto 
unimagined  way." 

Info-Ky  News  Retrieval 
System  can  work  for  your 
newspaper.  For  more 
information,  write  or  call 
John  C.  Long,  Director  of 
Info-Ky  Sales. 


drc 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 

A  subsidiary  of  the 
Courier  Journal  and 
Louisville  Times  Company 

See  Info-Ky  at: 

ANPA/RI  Conference, 
June  3-8 

St.  Louis,  Missouri, 

Booth  1445 

Special  Libraries 
Association  Conference 
June  11-14 

Kansas  City,  Missouri  * 
Booth  929/930 


“The  Monitor  exfdains  ccm^ex 
issues  in  away  tl^oiaUesite 
readers  to  diape  thdr  own  views 
and  toundmtand  how  thdr  lives 
areafiectedr 


Many  B.  Ellis 
Assistant  Washington  Buwau  Chief 
The  Chnstian  Science  Monitor 


When  there’s  a  story  brewing,  newsmakers 
turn  to  someone  they  can  trust  to  report  it 
fairly  and  accurately.  Someone  like  Harry  B. 
Ellis. 

Since  Ellis  joined  the  Monitor  in  1947, 
he’s  developed  a  reputation  for  trustworthiness 
any  newsman  would  be  glad  to  share.  Both  his 
contacts  and  his  readers  appreciate  his 
thorough,  thoughtful  approach  to  his  work— 
whether  it’s  sharing  the  administration  of  a 
busy  bureau  or  covering  the  energy  and 
economic  scene  in  Washington. 

Movements  of  trade,  currency  fluctuations, 
the  price  of  oil— all  affect  the  family  pocketbook. 
So  the  decisions  of  Arab  rulers,  finance 
ministers,  farmers,  and  Gingress  need  to  be 
explained  in  human,  comprehensible  terms. 
Ellis’s  wide  experience,  including  17  years  as 
an  overseas  correspondent  covering  38  countries, 
enables  him  to  explain  issues  clearly  without 
oversimplifying. 

Thanks  to  this  far-reaching  background,  he’s 
developed  the  ability  to  spot  a  trend  or  a  policy 
shift  given  the  barest  indications.  And  as  a 
meticulous  record  keeper,  he  also  knows  the 
pertinent  facts  or  where  to  find  them.  By 
combining  facts  and  observations,  he’s  produced 
eight  books  on  foreign  affairs,  is  a  respected 
lecturer  in  that  field,  and  can  often  be  seen  on 
TV  news  panel  shows. 

Ellis’s  quiet  competence,  enabling  readers  to 
understand  areas  that  often  seem  erratic  and 
uncertain,  helps  make  the  Monitor  a  newspaper 
relied  on  by  subscribers  in  144 
countries... and  by  the  14.4 
million  readers  of  the  190 
newspapers  worldwide 
subscribing  to  'The 
Christian  Science  Monitor 
News  and  Photo  Service. 
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William  C.  Payette 


United  Feature  Syndicate  Inc.  and 
Newspaper  Enterprise  Association,  Inc. 
will  consolidate  their  operations  June  14 
under  one  management. 

The  announcement  was  made  Friday, 
May  19  by  Edward  W.  Estlow,  president 
of  The  E.  W.  Scripps  Co.,  parent  com¬ 
pany  of  both  UFS  and  NEA  since  their 
foundings.  For  the  past  two  years  NEA 
has  been  a  subsidiary  of  UFS. 

A  new  company  named  United  Media 
Enterprises  Inc.  will  be  organized  to 
consolidate  management  of  the  two  en¬ 
terprises. 

Robert  Roy  Metz,  who  has  been  presi¬ 
dent  and  editor  of  NEA  since  1972  and  a 
vicepresident  of  UFS  since  1976,  will 
become  president  and  chief  executive 
officer  of  United  Media.  William  C. 
Payette,  president  of  UFS  since  1969, 
and  chief  executive  officer,  will  become 
chairman  of  the  board  of  United  Media. 

Metz  said  that  further  announcements 
concerning  management  of  the  new 
company  would  be  made  after  the  formal 
corporate  changes  are  made  on  June  14. 

Both  UFS  and  NEA  will  be  wholly 
owned  subsidiaries  of  United  Media  En¬ 
terprises,  retaining  separate  corporate 
identities  to  avoid  cumbersome  changes 
in  copyrights  and  trademarks.  In  prac¬ 
tice,  however,  editorial  marketing  and 
business  operations  will  be  combined. 
Production  and  transmission  of  both 
companies’  features  is  already  being 
handled  by  UFS. 

Estlow  said  the  name  United  Media 


Robert  Roy  Metz 


Enterprises  was  chosen  “to  reflect  the 
fact  that  UFS  and  NEA  in  recent  years 
have  become  engaged  in  a  number  of 
enterprises  beyond  the  syndication  or 
servicing  of  features  to  newspapers. 

“We  expect,”  he  added,  “that  this  di¬ 
versification  will  continue.” 

NEA  already  publishes  hard  and  soft 
cover  books  other  than  the  almanac, 
under  its  own  own  imprint  and  in  joint 
ventures  with  leading  publishing  houses. 
It  also  operates  a  direct  marketing  di¬ 
vision  which  sells  NEA  publications  and 
reference  books  of  other  publishers  to 
the  school,  college  and  library  market. 

UFS,  through  a  subsidiary,  TV  Data, 
Inc.,  of  Glens  Falls,  N.Y.,  produces  and 
sells  tv  log  listings  to  newspapers  and 
many  other  publications  in  the  U.S.  and 
Canada. 

Other  UFS  services  are  North  Ameri¬ 
can  Newspaper  Alliance,  Women’s 
News  Service,  Distributed  Information 
Processing,  Alpha  Print,  TV  Watch,  and 
Stark  &  Associates. 

Both  UFS  and  NEA  were  leaders  in 
providing  their  features  to  newspapers 
via  high-speed  wire  and  in  a  half  dozen 
other  modes  to  meet  demands  of  chang¬ 
ing  technology  in  newspaper  operations. 

Metz,  49,  joined  NEA  just  20  years 
ago  as  assistant  news  editor.  He  was  suc¬ 
cessively  managing  editor,  executive 
editor  and  editorial  director.  He  began  his 
career  as  a  copy  boy  at  the  New  York 
Times.  He  later  spent  five  years  in  vari¬ 
ous  writing  and  editorial  positions  with 


international  News  Service  until  its 
merger  with  United  Press  in  1958. 

Payette,  65,  came  to  United  Feature  in 
1968  as  a  vice  president  after  distin¬ 
guished  service  as  a  correspondent  and 
manager  in  the  U.S.  and  abroad  with  its 
sister  company.  United  Press  Interna¬ 
tional.  UFS  has  experienced  seven-fold 
growth  since  that  time.  He  joined  UPI  in 
Los  Angeles  in  1936,  becoming  assistant 
general  news  manager  in  1955.  He  was 
named  to  the  board  of  directors  in  1958 
and  became  general  sales  manager  in 
1959.  He  also  served  as  southwest  divi¬ 
sion  manager,  television  manager,  and 
manager  for  northern  South  America.  He 
is  past  national  president  of  the  Society 
of  Professional  Journalists.  Sigma  Delta 
Chi,  and  past  president  of  the  Los 
Angeles  and  Dallas  Press  Clubs  and  the 
New  York  Deadline  Club. 

United  Feature,  founded  in  1923  as  a 
feature  arm  of  United  Press  to  distribute 
the  memoirs  of  Lloyd  George,  syndi¬ 
cates  such  widely  used  comic  strips  as 
“Peanuts”  by  Charles  Schulz, 
“Ferd’nand”  by  Mik,  “Marmaduke”  by 
Brad  Anderson,  “Tumbleweeds"  by 
Tom  Ryan,  and  “Nancy"  by  Ernie 
Bushmiller,  columnist  such  as  Jack  An¬ 
derson,  and  editorial  cartoonists  Mike 
Peters.  Dave  Simpson,  and  Gene  Bas¬ 
sett.  Since  1972,  UFS  has  led  the  syndi¬ 
cate  field  in  application  of  modern 
technology  in  the  production  and  deliv¬ 
ery  of  features  and  TV  listings. 

NEA  was  established  in  1902  by  E.  W. 
Scripps  as  a  feature  news  service  for  his 
growing  string  of  papers.  It  now  sells  to 
more  than  700  daily  newspapers  in  North 
America  a  daily  service,  including  such 
widely  published  features  as  Jim  Berry’s 
“Berry’s  World,”  Art  Sansom’s  “The 
Born  Loser”  and  the  medical  advice  col¬ 
umn  of  Lawrence  E.  Lamb,  M.D. 

Metz  said  that  the  NEA  service 
would  continue  to  be  marketed  to  news¬ 
papers  as  a  unit.  UFS  features  are  sold 
individually. 

NEA  also  is  the  publisher  of  The 
World  Almanac,  the  largest  selling 
single- volume  reference  work. 

Estlow’s  announcement  said  the  deci¬ 
sion  to  consolidate  operations  of  the  two 
companies  over  a  period  of  time  was 
made  two  years  ago.  As  part  of  the  plan, 
UFS  moved  its  office  last  year  from  the 
Daily  News  building  in  New  York  City  to 
larger  premises  at  200  Park  Avenue. 

NEA,  which  has  had  its  executive  of¬ 
fice  in  New  York  for  many  years  and  its 
business  office  in  Cleveland  since  its 
founding,  moved  into  the  200  Park  Av¬ 
enue  quarters  on  May  1 .  Personnel  and 
operations  of  the  Cleveland  NEA  office 
moved  to  New  York  last  month. 


United  Features,  NEA  will 
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Court  lets  subpoena 
on  sources  stand 


The  Supreme  Court  (May  15)  refused 
to  interfere  with  a  court  order  requiring  a 
Des  Moines  reporter  to  disclose  sources 
and  notes  she  used  in  writing  stories 
about  a  divorce  case. 

The  justices  let  stand  a  ruling  by  the 
Iowa  Supreme  Court  that  a  reporter  is 
not  privileged  to  protect  confidential 
sources  in  a  civil  suit  if  the  information 
sought  is  relevant  to  the  court  case,  and 
if  no  alternative  source  of  information  is 
available. 

They  rejected  appeals  on  behalf  of 
Diane  Graham,  a  reporter  for  the  Des 
Moines  Register  and  Tribune. 

The  case  stems  from  bitter  divorce  liti¬ 
gation  involving  Mr.  and  Mrs.  John  R. 
Winegard,  of  Burlington.  Mrs.  Winegard 
claimed  to  be  Winegard's  common  law 
wife  and  filed  for  divorce  and  a  financial 
settlement  in  state  court,  where — by 
law — the  records  were  kept  sealed. 

Winegard,  a  reported  millionaire,  in  an 
effort  to  stop  her  from  obtaining  informa¬ 
tion  about  his  finances,  filed  an  action  in 
Federal  Court,  where  the  records  were 
not  sealed,  and  contained  information 
sealed  in  the  State  Court  case. 

The  reporter  inspected  the  Federal 
Court  records,  including  a  set  of  ques¬ 
tions  and  answers  given  by  Winegard  in 
response  to  the  state  court  divorce  suit. 
She  wrote  a  story  published  January  8, 
that  quoted  Stephen  Schalk,  Mrs. 
Winegard’s  lawyer,  as  saying  the  pair 
exchanged  wedding  rings  during  a  flight 
from  Las  Vegas  in  1971,  and  that  a 
daughter  from  one  of  Mrs.  Winegard’s 
previous  marriages  had  her  last  name 
changed  to  Winegard. 

Schalk  has  since  denied  making  those 
statements.  Winegard  sued  him  for  inva¬ 
sion  of  privacy  and  libel  and,  as  part  of 
his  case,  subpoenaed  the  newspaper  and 
the  reporter  for  all  notes  and  other  in¬ 
formation  obtained  in  preparing  the 
stories. 

The  reporter  verified  the  accuracy  of 
her  story  in  court  but  refused  to  answer 
more  than  100  other  questions  about  con¬ 
fidential  conversations  with  news 
sources  and  the  newspapers’  editing  pro¬ 
cedures. 

The  trial  judge  ruled  that  the  informa¬ 
tion  need  not  be  disclosed  and  the  case 
was  appealed. 

In  ordering  disclosure,  the  Iowa  high 
court  said  it  was  persuaded  that  “there 
exists  a  fundamental  newspaper 
privilege’’  under  the  First  Amendment, 
but  “it  is  not  absolute.’’ 

In  order  to  break  through  the  First 
Amendment  privilege,  the  court  said  that 
the  information  sought  must  be  critical  of 
the  case,  that  other  reasonable  means  are 


not  available  by  which  the  information 
might  be  obtained  and  that  it  does  not 
appear  the  lawsuit  or  the  request  for  in¬ 
formation  is  frivolous  or  filed  in  bad 
faith. 

Under  these  guidelines,  the  court  ruled 
that  the  newspaper  must  produce  the  in¬ 
formation. 

Lawyers  appealing  the  ruling  argued 
that  the  standards  set  out  by  the  court 
were  “vague  and  unworkable”  and  se¬ 
verely  limit  a  reporter’s  rights. 

ASNE  elects  woman 
editor  to  its  board 

Judith  W.  Brown,  New  Britain  (Conn.) 
Herald,  was  elected  to  the  board  of  direc¬ 
tors  of  the  American  Society  of  News¬ 
paper  Editors  at  its  recent  meeting  in 
Washington.  The  only  other  woman  to 
serve  on  that  board  was  Oveta  Culp 
Hobby,  Houston  Post,  1947-1950. 

Also  newly  elected  to  the  board  was 
Edward  D.  Miller,  Allentown  (Pa.)  Call- 
Chronicle. 

Incumbents  returned  to  the  board  by  the 
membership  were:  Richard  D.  Smyser, 
Oak  Ridge  (Tenn.)  Oak  Ridger;  William 
H.  Hornby,  Denver  Post:  Creed  Black, 
Le.xington  (Ky.)  Herald  &  Leader:  and 
Claude  Sitton,  Raleigh  News  c6  Observer 
and  Times. 

Robert  C.  Clark,  executive  editor  of  the 
Louisville  Courier-Journal  and  Times, 
was  elected  treasurer  of  the  Society  by  the 
board  of  directors.  Other  officers  elected 
(each  advancing  another  step  on  the  es¬ 
calator)  were:  John  Hughes,  Christian 
Science  Monitor,  president;  William 
Hornby,  vicepresident;  and  Tom  Win- 
ship,  Boston  Globe,  secretary. 

Flood  victims  aided 
by  paper’s  appeals 

Clean-up  and  rescue  efforts  were  aided 
by  the  Omaha  (Neb.)  World-Herald  re¬ 
cently  when  flood  waters  ravaged  sev¬ 
eral  surrounding  communities  and  farms. 

The  World-Herald  published  daily 
pleas  for  donations  and  volunteers  to  aid 
the  Red  Cross  and  Salvation  Army.  Red 
Cross  donor  names  were  printed  in  the 
paper,  and  a  special  list  of  long-range 
help  sources  was  made  available  by  the 
newspaper  for  distribution  through  the 
Red  Cross  to  flood  victims. 

During  the  time  flood  refugees  were 
quartered  in  temporary  shelters,  news¬ 
papers  were  distributed  free  to  the  vic¬ 
tims. 

As  of  April  23,  the  Red  Cross  had 
raised  more  than  $100,000  in  assistance 
funds. 


Publishers  to  judge 
ANPA/RI  exhibits 

Four  publishers  have  been  asked  to 
judge  the  outstanding  exhibits  at  this 
year’s  ANPA/Research  Institute  Confer¬ 
ence  set  for  June  3-8  at  the  St.  Louis 
Gateway  Convention  and  Exhibition 
Center. 

The  headline  on  the  cover  of  Editor  & 
Pi  BusHER  for  May  13  incorrectly  placed 
the  conference  in  Anaheim,  Calif. 

The  judges  are  Joe  D.  Smith,  Jr.,  pres¬ 
ident  and  publisher  Alexandria  (La.) 
Town  Talk:  Beland  H.  Honderich, 
chairman  and  publisher  of  Toronto  Star 
Newspapers  Ltd.;  Joe  M.  Dealey,  pub¬ 
lisher  Dallas  News  and  president  of  A. 
H.  Belo  Corp.;  and  Donald  N.  Sold- 
wedel,  executive  vicepresident  and 
co-publisher  Yuma  (Ariz.)  Sun. 

For  the  seventh  straight  year  Editor  & 
Pl  bi.isher  will  award  first  prize  plaques 
and  certificates  of  merit  to  exhibitors  in 
three  categories:  island  booths  of  1,000 
square  feet  and  larger;  island  booths  of 
9()0  square  feet  or  less;  and  non-island 
booths.  Judging  will  be  based  on  general 
appearance,  originality,  product  presen¬ 
tation,  demonstration,  exhibit  personnel, 
lighting  and  effects,  literature  distribu¬ 
tion,  and  other  factors. 

Robert  U.  Brown,  publisher  and  editor 
of  E&P,  will  present  the  awards  to  the 
winners  of  this  year’s  contest  on  Monday 
morning,  June  5  during  the  opening  ses¬ 
sion  of  the  conference. 

Release  issued 
on  NY  Times  error 

Allen  &  Co.,  a  securities  firm,  said  this 
week  it  was  dropping  its  libel  suit  against 
the  New  York  Times  because  the  news¬ 
paper  had  agreed  to  publish  a  correction. 

The  announcement  of  the  dropping  of 
the  suit  and  the  “correction”  was  sent  to 
news  media  and  the  wire  services  on  May 
1 5  by  Kekst  &  Co. ,  430  Park  A  ve . ,  N .  Y. ,  a 
public  relations  firm. 

The  Times  published  the  “correction” 
on  May  16  in  its  business/finance  section 
with  a  page  1  reference  to  the  story.  A  full 
text  of  the  correction,  as  agreed  to  by  both 
Allen  and  the  Times,  is  scheduled  to  ap¬ 
pear  in  May  21  Sunday  edition. 

The  article  in  question  was  by  a  free¬ 
lancer,  and  it  was  published  in  the  Times 
Sunday  magazine  on  February  26.  The 
story  reported  that  Herbert  A.  Allen  and 
other  directors  of  Columbia  Pictures  had 
“condoned”  alleged  forgeries  by  David 
Begelman,  former  president  of  Columbia. 

Dividend  raised 

Lee  Enterprises  of  Davenport,  Iowa, 
declared  a  dividend  last  month  of  19^  a 
share — a  27%  increase  over  last  year’s 
comparable  quarter  dividend  of  150. 
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Promotion  exec  meeting 
packed  with  sales  ideas 


Three  days  of  promotion  packed  pres¬ 
entations  and  workshop  sessions  will 
highlight  the  International  Newspaper 
Promotion  Association’s  48th  Interna¬ 
tional  Conference  in  Houston,  Texas, 
May  30-June  2. 

Large  and  small  newspapers  will  find 
plenty  of  profitable  ideas  in  the  hundreds 
of  entries  from  the  annual  Editor  &  Pub¬ 
lisher  promotion  contest.  They  will  also 
be  able  to  fill  their  notebooks  with  “take 
home  ideas”  from  the  conference  ses¬ 
sions. 

The  focus  of  the  conference  will  be  on 
promotion  ideas  that  worked  to  provide 
circulation  increases,  advertising  sales 
gains,  and  improved  credibility  to  the 
editorial  product. 

Allen  Neuharth,  president,  Gannett 
Co.  Inc.,  will  make  the  keynote  address 
to  an  expected  450  delegates  at  the  open¬ 
ing  session  on  Wednesday  morning. 
Neuharth,  representing  the  American 
Newspaper  Publishers  Association,  will 
share  his  views  of  the  newspaper  indus¬ 
try’s  direction  and  momentum. 

Following  Neuharth  will  be  a  panel  of 
association  executives  to  give  their 
“View  From  The  Top”  as  they  address 
their  organizations’  specific  needs  to  the 
promotion  operation.  Robert  D.  Rittler, 
president  of  INAE;  Jim  Robinson,  vice- 
president  of  ICMA;  Harold  Hobson, 
president  of  NNA;  and  Reg  Hobson, 
president  of  ANCAM  will  represent  their 
associations. 

The  Wednesday  morning  session  will 
be  completed  with  two  idea  exchange 
presentations  by  presidents  of  IN  PA 
regions — William  Clayton,  New  York 
Daily  News;  Ed  Neiderkorn,  Portland 
Oregonian;  Greg  Ptacin,  Panax  Corpora¬ 
tion;  John  McFarland,  Gulf  Publishing 
Co.,  Biloxi,  Miss.;  and  Rodney  Rycroft, 
Thomson  Newspapers,  London,  will 
present  the  newest  newspaper  promotion 
ideas  around  the  world. 

Then  INPA  “superstars”  from  large 
and  small  newspapers  present  promo¬ 
tions  that  worked  and  share  the  results. 
Bob  Paulos,  Scripps  League  Newspa¬ 
pers,  Spokane  will  introduce  the  members 
I  of  the  “superstars”  panel. 

The  INPA  business  session  will  be  held 
at  the  Wednesday  luncheon.  Also 
scheduled  for  the  luncheon  will  be  the 
presentation  of  INPA  awards  for  the  fol¬ 
lowing:  Director’s  plaques  will  be  pre¬ 
sented  to  William  Bernard,  Baltimore 
Sunpapers;  Sakari  Almi,  Heisingin  (Hel¬ 
sinki)  Sanomat;  and  Ron  McKenzie  for 
their  3-year  terms  as  INPA  directors. 
INPA’s  Goldish  award  will  be  presented 
to  the  person  who  has  done  more  to  ad¬ 
vance  newspaper  research  and  its  use  in 
the  newspaper  industry.  The  first  presen- 
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tation  of  the  Mark  E.  Senigo  award  for 
copywriting  will  be  made  by  the  New 
York  Times.  The  award  honors  Senigo, 
former  Times  promotion  director,  who 
died  last  year. 

Circulation  promotion  ideas  that  build 
circulation  and  panel  presentations  cov¬ 
ering  sports  and  entertainment,  public  re¬ 
lation,  contest  and  carrier  sales  events 
that  produce  new  readers  for  newspapei  s 
will  complete  the  Wednesday  afternoon 
session. 

Wednesday  evening  the  delegates  and 
spouses  will  enjoy  a  reception,  complete 
with  chicken,  ribs,  sandwiches,  hot 
dogs,  etc.,  and  a  baseball  game  between 
the  Houston  Astros  and  San  Francisco 
Giants  at  the  Astrodome. 

Jack  Kauffman,  president  of  the 
Newspaper  Advertising  Bureau,  will 
begin  the  Thursday,  June  I,  program 
with  a  report  of  what  the  NAB  is  doing 
for  the  newspaper  industry.  Kauffman 
will  be  followed  by  a  panel  of  INPA 
members  who  will  discuss  the  profits  and 
problems  that  promoters  find  within  the 
galaxy  of  materials  supplied  to  newspa¬ 
pers  by  the  Bureau. 

The  Canadian  Connection  will  be  pre¬ 
sented  by  Ed  Sebestyen,  Saskatoon 
(Sask.)  Star- Phoenix;  John  Foy,  Cana¬ 
dian  Daily  Newspaper  Publishers  As¬ 
sociation;  Norm  Kirk,  Toronto  Star;  and 
Charles  Fenn,  London  (Ont.)  Free  Press. 
The  presentation  will  show  how  a  re¬ 
search  study  was  developed  to  sell 
newspapers  to  agencies.  Jean  Dion,  Ad¬ 
vertising  Bureau  of  Canadian  Daily 
Newspapers,  will  complete  the  “connec¬ 
tion”  with  sales  and  marketing  success 
stories. 

Advertising  promotion  ends  the 
Thursday  program  with  a  variety  of  pre¬ 
sentations  of  how  large  and  small  news¬ 
papers  have  used  promotion  to  sell  more 
advertising. 

Successful  classified  promotions  will 
kickoff  the  final  day  of  the  conference, 
Friday,  June  2,  with  Ron  McKenzie 
chairing  a  session  that  tells  about  four 
promotions  that  sold  classified  linage. 

Then,  John  Mauro,  former  chairman 
of  the  Newspaper  Readership  Council 
promotion,  public  relations  and  News¬ 
paper  in  Education  committee,  and  di¬ 
rector  of  research  for  Media  General, 
Richmond,  will  give  delegates  an  update 
of  the  Newspaper  Readership  Project 
and  the  benefits  to  newspapers. 

“Partners  in  Promotion”  will  high¬ 
light  how  newspapers  can  use  public  ser¬ 
vice  programs  provided  by  Kodak, 
Champion  Sparkplugs,  the  newspaper 
syndicates,  and  others  to  build  sales  and 
readership. 


The  annual  Editor  &  Publisher  pro¬ 
motion  contest  awards  luncheon  will  honor 
the  newspapers  who  did  the  best  promo¬ 
tions  for  1977.  Robert  U.  Brown,  pub¬ 
lisher  and  editor  of  E&P,  and  George 
Wilt,  assistant  general  manager  and 
promotion  manager  of  E&P,  will  make 
the  presentations. 

Following  lunch.  Diane  MacLean, 
supervisor  of  educational  services  for 
CDNPA,  will  tell  delegates  about  the 
Newspaper  in  Education  program — 
“Once  a  luxury,  now  a  necessity.” 

Completing  the  final  day’s  program 
will  be  three  traditional  INPA 
presentations — Gordon  Phillips,  director 
of  promotion  and  public  relations,  Los 
Angeles  Times,  will  present  the  best 
newspaper  radio  commercials;  Joe 
Coyne,  assistant  promotion  director. 
New  York  Daily  News,  will  show  the 
best  newspaper  television  commercials; 
and  Edward  Linsmier,  executive  direc¬ 
tor  of  INPA,  will  share  the  best  news¬ 
paper  promotion  ads  from  the  INPA  Idea 
Newspaper,  which  will  be  passed  out  to 
delegates  at  the  conference. 

The  conference  will  close  with  the 
Silver  Shovel  Banquet,  which  will  have 
Vince  Spezzano,  publisher  of  Today, 
making  the  Silver  Shovel  presentation, 
INPA’s  highest  award,  to  the  individual 
selected  as  having  contributed  most  to 
INPA  and  the  newspaper  industry.  John 
Taylor,  INPA  president  and  marketing 
services  director  of  the  Toronto  Star, 
will  also  turn  over  the  presidential  gavel 
to  incoming  INPA  president,  James  E. 
Pauloski,  promotion  and  public  service 
director  of  the  Indianapolis  Star  and  the 
News. 

Rick  D.  Taylor,  publisher  of  the  Co¬ 
lumbian,  New  Westminster,  BC,  is  pro¬ 
gram  chairman  for  INPA’s  48th  Interna¬ 
tional  Conference. 

Spouses  and  guests  will  join  delegates 
in  many  of  the  conference  activities  and 
will  also  enjoy  a  “Brunch  at  Brennans” 
and  a  guided  tour  of  Houston  and  the 
Museum  of  Fine  Arts. 

Conference  registration  for  members 
is  $190  and  $225  for  non-members. 
Spouses  registration  fee  is  $140. 


City  editor  named 

Thomas  J.  Hester,  who  joined  the  New 
Brunswick  (N.J.)  Home  News  in  1975, 
has  assumed  the  post  of  city  editor  at  the 
paper.  He  has  worked  as  a  copy  editor  at 
the  Home  News,  directing  coverage  of 
munici  palitie  s  served  by  one  of  the  paper’ s 
editions.  As  State  House  correspondent, 
Hester  wrote  a  weekly  column  and  also 
has  covered  Somerset  County  govern¬ 
ment.  During  his  10  years  in  journalism, 
Hester  has  been  a  reporter  for  the  Atlantic 
City  Press  andtheJerseyJournal  in  Jersey 
City. 
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Free  supermarket  ads 
offered  by  N.Y.  Post 


By  John  Consoli 

A^^h’  York  Post,  this  week,  began  a 
weekly  pull-out  food  section  in  which  it 
is  carrying  free  full-page  ads  and  two- 
page  spreads  of  local  supermarket  adver¬ 
tisers  in  an  effort  to  demonstrate  the 
consumer  pulling  power  of  Post  advertis¬ 
ing. 

The  giveaway  ad  program,  described 
by  the  Post  as  its  “Post-Paid  Promo¬ 
tion,”  was  initiated  by  publisher  Rupert 
Murdoch. 

Twenty  of  the  top  food  chains  in  New 
York  City,  including  A&P,  Pathmark 
and  Grand  Union,  have  signed  up  for  the 
special  program  under  which  each  will 
receive  either  1  or  2  ad  pages  free  in  each 
Wednesday’s  Post  food  section  between 
May  17  and  September  27,  a  period  of  20 
weeks. 

Those  food  advertisers  who  didn't  sign 
up  for  the  program  prior  to  the  appear¬ 
ance  of  the  first  food  section,  are  not 
eligible  for  the  free  ads,  but  can  purchase 
advertising  in  the  section  at  a  special  rate 
of  $1.44  per  line  during  the  May  17- 
September  27  period,  according  to  Post 
vicepresident  of  sales  and  marketing, 
Steve  Blacker. 

In  addition,  those  supermarket  adver¬ 
tisers  already  receiving  the  1  or  2  pages 
of  free  ad  space,  can  also  purchase  addi¬ 
tional  advertising  in  the  Wednesday  sec¬ 
tion  at  $1.44  per  line.  The  Post  is  also 
offering  national  advertisers  a  25%  dis¬ 
count  on  any  advertising  they  run  in  the 
special  Wednesday  food  section. 

The  Post  is  supporting  the  introduction 
of  its  new  food  section  with  a  $2  million 
advertising  budget  that  will  primarily  in¬ 
clude  tv  spots.  The  theme  will  be  the 
“N.Y.  housewife  fights  back”  and  the 
commercials  will  show  women  clipping 
money  saving  coupons  from  the  Post. 

Among  the  conditions  that  those 
supermarket  advertisers  who  took  ad¬ 
vantage  of  the  free  ad  offer  had  to  meet 
were  that  ( 1 )  they  had  to  offer  as  many 
money  saving  coupons  as  possible  and 
(2)  they  had  to  agree  to  attend  a  Post 
advertising  sales  presentation  in  August. 
Advertisers  are  also  being  asked  to  key 
their  coupons  to  the  Post  and  to  share 
coupon  response  with  the  Post. 

“This  is  not  rate  cutting,”  said 
Blacker,  “it  is  a  promotion.  It  is  one 
thing  to  give  space  away,  but  it  is  another 
to  come  up  with  a  marketing  concept. 
This  is  a  marketing  concept.” 

Blacker  labeled  the  program  a  “bold, 
gutsy  move  by  the  publisher — 
unprecedented,  but  extremely  imagina¬ 
tive  and  intelligent.” 

He  said  as  a  result  of  the  offering  of  the 
free  ad  space,  several  of  the  supermarket 
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chains  have  bought  additional  pages  in 
the  food  section  and  some  of  those  who 
have  never  advertised  in  the  Post  before 
have  bought  ads  for  days  other  than 
Wednesday. 

“We  believe  the  promotion  will  in¬ 
crease  home  delivery  appeal  of  the  Post, 
will  have  a  positive  effect  on  circulation 
and  will  result  in  more  advertising 
schedules,”  Blacker  said. 

With  the  obvious  goal  of  motivating 
more  local  food  retailers  to  test  Post  ad¬ 
vertising,  the  program  is  also  designed  to 
spur  more  national  advertising  into  run¬ 
ning  coupon  ads  in  the  Post.  One  of  the 
guarantees  advertisers  receiving  the  free 
space  had  to  make  is  that  they  must  re¬ 
main  in  the  Wednesday  section  for  20 
weeks.  This  guaranteed  quantity  of  local 
food  advertisers  can  then  be  used  by  the 
Post  sales  staff  to  motivate  national  ad¬ 
vertisers  to  run  tie-in  coupon  ads. 

To  assure  retailers  that  their  stores  will 
be  visited  by  Post  readers,  the  paper  is 
running  a  weekly  contest  with  a  prize  of 
$1 ,000.  Post  readers  will  be  asked  to  sign 
their  names,  addresses  and  phone  num¬ 
bers  to  every  store  coupon  they  redeem. 
Each  week  random  winners  of  assorted 
prizes  including  $1,000  will  be  selected. 

Blacker  said  by  running  the  special 
program  through  the  summer,  it  will  as¬ 
sure  the  Post  of  having  a  broad  assort¬ 
ment  of  retailers  in  the  paper  during  a 
period  when  food  ads  usually  slacken  off 
and  this  will  enable  the  food  retailers  to 
see  how  well  their  ads  pull  during  what  is 
generally  thought  to  be  a  slow  season  for 
supermarket  operators. 

One  goal  of  the  Post  is  to  reportedly 
show  supermarket  advertisers  that  it  can 
draw  the  same  results  as  the  New  York 
News,  which  draws  approximately  80% 
of  the  local  food  linage. 

In  offering  the  free  ads,  the  News  con¬ 
tends  that  the  Post  is  going  directly  after 
its  regular  supermarket  advertisers. 
“Under  the  Post’s  ad  offer,  those  food 
advertisers  running  a  1-page  ad  in  the 
News  each  week  are  being  offered  a  free 
1-page  ad  in  the  Post  each  week  for  20 
weeks,”  said  News  ad  director  Jerry 
West.  “Those  food  advertisers  running 
two  or  more  pages  in  the  News  each 
week  are  being  offered  a  free  two-page 
spread  each  week  for  20  weeks,”  he 
said. 

Blacker  denied  this,  however.  “We 
have  20  chains  signed  up — all  the  big 
supermarkets  in  New  York,”  he  said.  “1 
don’t  think  we’ve  picked  on  the  News 
per  se.  1  think  we’ve  picked  out  the 
major  chains  and  gone  after  them.” 

How  is  the  News  taking  this  aggres¬ 
sive  move  on  the  part  of  the  Post? 
“We’re  watching  it,”  West  said,  “but 


we  don’t  think  it  will  work.”  He  esti¬ 
mated  that  it  will  cost  the  Post  about 
$400,000  in  paper  and  ink. 

West  continued,  “If  I  were  a  super¬ 
market  retailer,  1  wouldn’t  turn  it  down. 
If  I  were  a  non-food  retailer,  however,  1 
would  wonder  why  the  supermarkets 
were  getting  free  ads  when  I  have  to 
pay.” 

West  said  he  feels  the  reason  the  Post 
has  come  out  with  a  new  food  section  is 
to  combat  the  “aggressiveness”  of  the 
New  Vofk  Times  and  its  Wednesday  Liv¬ 
ing  Section  (which  carries  a  lot  of 
coupons.) 

Blacker  said  the  program  has  more 
broad  based  purposes.  “This  will  prob¬ 
ably  speed  our  growth  in  food  advertis¬ 
ing  and  circulation  by  about  two  years,” 
he  said. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


SIM  V10  V1W77 

Affiliated  Publications  (AMEX)  .  19V2  18'/:  IIV2 

Blue  Chip  Stamps  (OTC)  .  19%  17y2  I6V2 

Combined  Comm.  Corp.  (NYSE)  ....  44V4  4OV2  27% 

Capital  Cities  Comm.  (NYSE)  .  70  66%  48V4 

Cowles  Comm.  (NYSE)  .  23  22%  15% 

Dow  Jones  (NYSE)  .  34%  36%  31% 

Gannett  (NYSE)  .  43  41%  33 

Gray  Comm.  (OTC)  .  17  17  10% 

Harte-Hanks  (NYSE)  .  38%  39%  27% 

Jefferson  Pilot  (NYSE)  .  30  30%  30% 

Knight-Ridder  (NYSE)  .  44  42V2  33% 

Lee  Enterprise  (NYSE)  .  3OV2  29’/2  23% 

Media  General  (AMEX)  .  19y2  18%  16% 

Media  Investment  (OTC)  .  48  48  N.A. 

Multimedia  (OTC)  .  26%  23  26 

New  York  Times  (AMEX)  .  25y2  25%  19% 

Post  Corp.  (Wise.)  (OTC)  .  30%  30%  19% 

Quebecor  (AMEX)  .  8%  7%  6 

Southam  Press  (CE)  .  24%  24  ^9'/^ 

Thomson  Newspapers  (CE)  .  13y2  13%  12y4 

Time  Inc.  (NYSE)  .  47%  45%  35% 

Times  Mirror  (NYSE)  .  30%  28%  22'% 

Torstar  (CE)  .  16%  16  13% 

Washington  Post  (AMEX)  .  41%  40%  23% 

SUPPLIERS 

Abitibi  (CE)  .  12y6  12%  9ye 

Addressograph  Multi.  (NYSE)  .  24%  21'%  11% 

Altai  r  (OTC)  .  3%  3'/4  3’% 

Berkey  Photo  (NYSE)  .  6%  6'%  4% 

Boise  Cascade  (NYSE)  .  29%  28  32% 

Carrier  Corp.  (NYSE)  .  21%  19%  N.A. 

Compugraphic  (NYSE)  .  58%  54'%  37 

CompuScan  (OTC)  .  5'%  5'%  8'% 

Crown  Zellerbach  (NYSE)  .  33%  31'%  37% 

Cutler-Hammer  (NYSE)  .  48ye  47'%  44 

Digital  Equipment  (NYSE)  .  49'%  46'%  43% 

Domtar(AMEX)  .  15'%  15%  13% 

Dow  Chemical  (NYSE)  .  27'%  25%  36 

Dymo  (NYSE)  .  27%  19'%  12% 

ECRM  (OTC)  .  2%  2'%  2'% 

Eastman  Kodak  (NYSE)  .  55  51'%  61% 

Eltra  (NYSE)  .  34'%  33  26'% 

Georgia  Pacific  (NYSE)  .  27%  27'%  29% 

Grace,  W.  R.  (NYSE)  .  28%  26%  30'% 

Great  Lakes  Paper  (CE)  .  30'%  27%  27 

Great  No.  Nekoosa  (NYSE)  .  28%  27'%  29'% 

Harris  Corp.  (NYSE)  .  57'%  53'%  38% 

Hunt  Chem.  (NYSE)  .  12'%  11%  N.A. 

International  Paper  (NYSE)  .  44'%  41%  56% 

Itek  Corp.  (NYSE)  .  25'%  24'%  15% 

Kimberly  Clark  (NYSE)  .  49'%  48%  46 

LogEtronics  (OTC)  .  13'%  13'%  5% 

Logicon  (AMEX)  .  14%  14'%  14 

MacMillan.  Bloedel  (CE)  .  19'%  19'%  21% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  55'%  51'%  50'% 

Rockwell  Inti.  (NYSE)  .  33'%  33%  33% 

St.  Regis  (NYSE)  .  30'%  28'%  N.A. 

Southwest  Forest  Ind.  (NYSE)  .  11%  11'%  8'% 

Sun  Chemical  (NYSE)  .  28  26%  21% 

Wood  Industries  (AMEX)  .  8'%  8  3'% 

White  Consolidated  (NYSE)  .  23'%  22'%  27% 
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NLRB  says  N.Y.  guild 
can’t  penalize  quitters 


A  National  Labor  Relations  Board  re¬ 
gional  director  last  week  handed  down  a 
complaint  against  The  Newspaper  Guild 
of  New  York  saying  the  Guild’s  policy  of 
notifying  members  that  they  will  be 
fined,  face  a  loss  of  benefits  or  lose  rep¬ 
resentation  in  grievance  procedures 
should  they  resign  from  the  Guild  is  in 
violation  of  labor  laws. 

The  complaint,  issued  by  NLRB  Re¬ 
gion  2  director  Winifred  Morio,  agreed 
with  each  point  of  the  original  charge 
made  against  the  Guild  by  management 
of  the  New  York  News. 

News’  director  of  employe  relations 
Gregory  Thornton,  in  a  memo  to 
employes,  interpreted  the  NLRB  com¬ 
plaint  as  meaning  the  Guild’s  constitu¬ 
tion,  where  it  restricts  an  individual’s 
right  to  resign  from  the  union,  is  illegal. 
He  said  that  finding  “could  have  implica¬ 
tions  for  employes  who  work  in  news¬ 
papers  across  the  country  which  have 
collective  bargaining  agreements  with 
the  Newspaper  Guild.” 

The  News  had  charged  that  Guild  rep¬ 
resentatives  at  the  News,  Patrick  Vallila 
and  Cornelius  O’Keefe,  threatened  Guild 
members  that  they  would  lose  their  con¬ 
tractual  benefits  if  they  resigned  from  the 
Guild.  Management  also  contended  that 
another  Guild  representative,  George 
Diamond,  threatened  Guild  members 
that  they  would  not  be  represented  by 
Guild  leaders  in  grievance  handling  if 
they  resigned.  Vallila  and  O’Keefe  were 
also  charged  by  management  with 
threatening  to  fine  those  Guild  members 
that  resigned  or  refused  to  observe  pic¬ 
ket  lines  should  the  Guild  strike  the  pa¬ 
per. 

A  hearing  on  the  complaint  has  been 
scheduled  for  October  18,  1978  in  New 
York  before  an  Administrative  Law 
Judge  of  the  NLRB. 

Following  the  issuance  of  the  NLRB 
complaint,  the  Guild  announced  that  it 
would  accept  resignations  that  were  filed 
before  the  strike  votes  that  were  taken  in 
late  March  at  the  News  and  the  city’s 
other  two  major  dailies  the  Times  and  the 
Post.  Those  who  resign  will  still  be  re¬ 
quired  to  pay  the  equivalent  union  dues. 

The  executive  committee  of  the  Guild 
voted,  however,  to  reject  resignations  of¬ 
fered  after  the  strike  votes  were  taken. 
The  executive  committee  based  its  ac¬ 
tion  on  a  clause  in  the  union’s  constitu¬ 
tion  barring  resignations  “when  a  strike 
or  lockout  appears  imminent.” 

Reports  estimate  that  136  Guild  mem¬ 
bers  have  submitted  resignations  from 
among  the  3,900  Guild  employes  at  these 
3  dailies.  Eighty  resignations  have 
reportedly  been  received  from  Times 
Guild  members,  36  from  Post  Guild 


members  and  20  from  News  Guild  mem¬ 
bers. 

In  another  labor  development  last 
week,  the  New  York  News  and  the  New 
York  Times  managements  set  a  July  4 
weekend  deadline  for  a  new  labor  con¬ 
tract  with  the  pressmen’s  union,  but  did 
not  say  what  action  would  be  taken  if  the 
deadline  were  not  met. 

In  a  statement  to  his  staff.  Times  pub¬ 
lisher  Arthur  Ochs  Sulzberger  said,  “the 
pressmen’s  contract  now  requires  that 
the  Times  employ  almost  twice  as  many 


Burson-Marsteller  offices  in  New 
York,  Washington,  Chicago  and  Los 
Angeles  were  the  target  of  vigils  on  May 
18  by  Amnesty  International  U.S.A.,  in 
protest  of  the  U.S.  public  relations  firm’s 
contract  with  the  Argentine  government 
to  improve  the  South  American  coun¬ 
try’s  image  by  trying  to  promote  it  as  a 
“stable”  government. 

“We’re  disturbed  that  a  leading  p.r. 
firm  in  the  U.S.  is  using  its  skills  to 
weaken  public  concern  about  the  vio¬ 
lators  of  human  rights  in  Argentina,” 
Larry  Cox,  press  officer  for  Amnesty, 
said  to  Editor  &  Pubi.isher. 

Prior  to  the  protesting  in  front  of  the 
Burson-Marsteller  offices,  a  press  con¬ 
ference  was  conducted  by  Amnesty  at 
the  Church  Center  for  the  United  Na¬ 
tions  to  announce  what  it  called  a  major 
campaign  against  political  imprisonment, 
torture  and  disappearances  in  Argentina. 

Documents  on  the  Argentina/Bur- 
son-Marsteller  strategy,  including  the 
targeting  of  specific  journalists,  were  dis¬ 
tributed,  Cox  said.  He  said  persons  in 
Latin  America  sympathetic  to  the  Am¬ 
nesty  cause  obtained  the  35-page  Bur- 
son-Marsteller/publicity  agency  report 
made  to  the  Argentine  government  re¬ 
garding  improving  the  international 
image  of  Argentina.  He  said  the  report 
indicates  it  was  drawn  up  around  the  end 
of  1976. 

Burson-Marsteller,  says  Larry  Cox, 
“is  making  a  direct  attack  on  our  efforts. 
We’ve  been  involved  in  exposing  human 
rights  violations.  We’re  not  interested  in 
Argentina’s  ‘image’,  but  its  reality,”  he 
told  E&P.”  We’re  protesting  the  firm  be¬ 
cause  we’re  trying  to  alert  the  public  to 
the  fact  that  the  Argentine  government  is 


people  in  the  pressroom  as  we  need.”  He 
said  there  is  a  need  to  “get  relief  from 
financially  burdensome  manning  re¬ 
quirements”  so  that  the  Times  can  effec¬ 
tively  compete  with  its  suburban  com¬ 
petitors. 

Sulzberger  also  pointed  out  that  over 
the  July  4  weekend,  the  Times  will  be 
completely  changing  from  hot  metal  to 
cold  type  in  its  composing  room.  It  will 
also  be  changing,  at  its  New  York  City 
plant,  from  heavy  metal  printing  plates  to 
new  lightweight  plastic  bonded  to  a  thin 
metal  sheet. 

“In  this  press-plate  technology,  which 
is  compatible  with  the  new  cold  type  sys¬ 
tem,  there  is  a  requirement  for  far  fewer 
people  in  the  pressroom,”  Sulzberger 
said. 


trying  to  mislead  them  and  present  a  dif¬ 
ferent  picture  that  everything  is  all 
right.” 

“We  believe  that  what  Americans  read 
in  the  newspapers  may  not  always  be 
completely  the  true  picture  because  of 
the  Burson-Marsteller  public  relations 
ploys,”  Cox  said  to  E&P. 

Burson-Marsteller  has  led  2  groups  of 
journalist  from  the  United  States.  The 
first  consisted  of  mostly  columnists. 
This  first  group  travelled  to  Argentina 
about  V/i  years  ago  on  a  trip  set  up  by 
Burson-Marsteller.  The  second  group 
consisted  of  trade  press  in  oil  and  petro¬ 
chemicals.  This  group  went  this  past 
December. 

Burson-Marsteller  recommended  the 
government  of  Argentina  “generate  a 
sensation  of  confidence  in  Argentina 
among  the  ranks  of  the  target  audience  in 
eight  countries  around  the  world  through 
projecting  an  aura  of  stability,’’  the 
document  says. 

The  report  also  includes  a  strategy  for 
exploiting  the  World  Cup  games  which 
are  being  held  in  Argentina  beginning 
June  1. 

The  report  advised  the  government  of 
Argentina  to  “start  with  high-ranking  re¬ 
porters.”  By  focusing  on  the  most  well- 
known  members  of  the  press,  the  report 
said,  “we  are,  in  effect,  building  a  sys¬ 
tem  of  conduits  in  the  leading  newspa¬ 
pers  and  magazines,  which  will  help  to  put 
the  true  situation  in  focus  and  correct 
misunderstandings  which  otherwise  be¬ 
come  the  bases  of  impressions.  Such 
well-known  reporters,  who  commonly  sit 
on  the  executive  boards  of  the  respective 
publications,  can  play  a  principal  role  in 
furnishing  balance  to  news  reports  about 
Argentina.” 

Amnesty  International  was  the  recip¬ 
ient  of  the  1977  Nobel  Peace  Prize,  and 
it  states  it  works  impartially  to  free  pris¬ 
oners  of  conscience  and  to  abolish  tor¬ 
ture  and  the  death  penalty  around  the 
world. 


Rights  group 
mounts  protest 
against  pr  firm 
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Newspaper  ads  score  well 
in  Ottaway  reader  survey 


By  John  Consoli 

Newspaper  advertising  received  high 
marks  in  the  recently  released  results  of 
the  readership  survey  conducted  at  1 1 
Ottaway  Newspapers  (E&P,  May  13.) 

Although  the  survey  dealt  primarily 
with  the  editorial  content  of  the  Ottaway 
papers,  some  questions  were  asked 
about  advertising. 

Seventy  percent  of  those  polled  in  all 
Ottaway  markets  said  they  feel  they  can 
believe  all  or  most  of  the  ads  that  appear 
in  the  Ottaway  newspapers.  Another 
297f  said  they  can  believe  “some  of  it” 
and  only  \%  said  they  can  believe  none 
of  it. 

Sixty-nine  percent  of  those  polled  said 
they  or  someone  in  their  household  con¬ 
sults  the  food  store  ads  in  the  newspaper 
when  planning  food  shopping.  Another 
13%  said  they  consult  the  food  ads 
“sometime”  and  18%  said  they  never 
consult  the  newspaper  food  ads  before 
shopping. 

Sixty-four  percent  of  the  respondents 
said  the  Ottaway  Newspapers  are  their 
main  source  of  advertising  for  local 
shopping  information.  Another  10%  said 
their  main  source  was  a  shopper;  7%  said 
it  was  another  daily  newspaper;  5%  said 
it  was  a  weekly  newspaper;  3%  said  it 
was  radio;  and  only  2%  said  it  was  televi¬ 
sion. 

Sixty  percent  disagree  that  most 
newspapers  would  not  print  anything 
that  might  make  them  lose  an  ad  and  40% 
agree  or  partially  agree  that  this  is  true. 

Preprints  are  widely  read  in  the  Otta¬ 
way  Newspapers  with  86%  of  those  polled 
stating  they  read  them  and  14%  stat¬ 
ing  they  don’t.  As  for  coupons,  85%  say 
they  “often”  or  “sometimes”  cut  out 
coupons,  while  15%  say  they  don’t. 

Ottaway  Newspapers  chose  to  con¬ 
duct  the  survey  itself,  rather  than  hiring 
an  outside  firm,  because  it  was  believed 
that  acceptable  results  could  be  achieved 
at  lower  costs  and  so  that  each  local 
newspaper  staff,  when  the  program  was 
over,  would  have  a  resident  survey  di¬ 
rector,  capable  of  continuing  such  work, 
according  to  Ottaway  vicepresident  Bob 
Van  Fleet. 

The  survey  cost  the  chain  approxi¬ 
mately  $14.35  per  interview  and  several 
industry  leaders  who  were  present  at  the 
public  unveiling  of  the  survey  results  last 
week  admitted  that  this  cost  was  rela¬ 
tively  low. 

The  Ottaway  program  of  reader  sur¬ 
veys  began  in  1975,  when  Van  Fleet  was 
given  the  assignment  to  plan  and  manage 
it.  He  attended  two  training  sessions,  one 
given  by  ANPA/ASNE/INPA  at  Reston, 
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Va.  and  another  at  Ohio  State,  spon¬ 
sored  by  AN  PA. 

The  publisher  at  each  participating  Ot¬ 
taway  newspaper  was  asked  to  designate 
a  local  survey  director  who  would  take 
training  and  supervise  the  work  in  his 
community. 

McCombs  agreed  to  serve  as  a  consul¬ 
tant  and  one  of  his  graduate  students, 
Paula  Poindexter,  became  Van  Fleet’s  as¬ 
sistant,  providing  professional  help  in 
survey  planning,  data  preparation  and 
computer  data  analysis. 

McCombs  and  Van  Fleet  conducted  a 
day  and  a  half  seminar  for  survey  direc¬ 
tors  at  the  company  headquarters  in  Feb¬ 
ruary  1976  and  Van  Fleet  and  Poindexter 
travelled  to  each  location  to  help  draw 
the  sample  and  help  train  the  interview¬ 
ers  and  coders. 

The  1 1  separate  surveys  were  con¬ 
ducted  during  a  period  of  1 1  months  that 
began  July  21  1976  and  ended  on  June  15, 
1977.  In  all,  6,275  respondents  were  in¬ 
terviewed  in  their  homes,  or  an  average 
of  570  per  community. 

About  15  or  20  local  residents  were 
hired  as  interviewers  in  each  market  and 
half  hour  interviews  were  conducted. 
The  coded  replies  were  sent  to  Syracuse 
for  card  punching  and  computer  run. 

Reports  of  local  findings  have  been 
written  for  each  Ottaway  Newspaper 
publisher  and  various  changes  of  content, 
layout,  distribution  and  staffing  have  al¬ 
ready  been  made.  Van  Fleet  said. 

In  Middletown,  for  example,  a  new 
Friday  GO  Magazine  for  weekend  leisure 
activities  was  started.  At  the  Danbury 
(Conn.)  News-Times,  five  makeover,  re¬ 
gional  editions  were  redesigned  to  give 
more  dramatic  play  to  local  news  in  each 
area  and  at  the  New  Bedford  (Mass.) 
Standard-Times  the  format  was  rede¬ 
signed  and  extensive  use  was  made  of 
new  logos  and  type  faces  throughout  the 
newspaper.  More  regional  makeover 
news  was  also  added  to  this  paper. 

James  Ottaway  said  changes  will  con¬ 
tinue  to  be  made  on  an  ongoing  basis  at 
all  the  chain’s  papers  as  a  result  of  the 
survey’s  results. 


First  corporate  ad 

First  Boston  Corporation  started  a 
corporate  ad  campaign  this  month.  It  is 
the  investment  banking  firm’s  first  cor¬ 
porate  ad  in  its  44-year  history.  N  W 
Ayer,  the  agency,  said  the  breaking  ad 
ran  May  15  in  the  Wall  Street  Journal. 


Jerry  Parichy 


Parichy  joins 
Phiia.  Inquirer 
as  ad  director 

The  appointment  of  John  (Jerry) 
Parichy  as  advertising  director  of  the 
Philadelphia  Inquirer  has  been  an¬ 
nounced  by  Jerome  S.  Tilis,  director  of 
marketing  and  advertising  for  the  In¬ 
quirer  and  Daily  news.  The  appointment 
is  effective  June  5. 

Parichy,  43,  comes  to  the  Inquirer 
after  20  years  in  various  capacities  with 
the  Chicufio  Tribune.  Starting  as  a  clas¬ 
sified  salesman,  he  moved  into  retail 
sales,  then  became  manager  of  the 
Tribune’s  New  York  office.  After  6  years 
in  New  York,  he  returned  to  Chicago  as 
national  manager. 

He  began  his  career  with  the  Tribune  in 
1958  following  his  graduation  from  the 
University  of  Missouri,  where  he  ma¬ 
jored  in  journalism. 


Awards  program 
started  by  heart  assn. 

The  New  York  Heart  Association  an¬ 
nounced  it  is  establishing  a  program  of 
media,  awards.  The  first  annual  awards 
competition  will  cover  material  pub¬ 
lished  or  broadcast  during  the  period 
from  May  1,  1977,  through  April  30, 
1978.  The  deadline  for  entries  is  June  30, 
1978. 

Diane  M.  Goetz,  director  of  public  in¬ 
formation,  for  the  chapter,  said  the  news 
media  have  “provided  an  invaluable  ser¬ 
vice  in  educating  the  public  about  car¬ 
diovascular  disease.”  They  have  “been 
very  generous,”  she  said. 

Entries  may  be  obtained  from  the  Pub¬ 
lic  Information  Department,  New  York 
Heart  Association,  205  E.  42nd  St.,  New 
York,  N.Y.  10017. 
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PENCILS  BUSY  IN  BOTH  HANDS,  4-year-old  Kari  Stofer 
keeps  the  copy  flowing.  Photographer  Tom  Brossart  said  that 
when  Kari  comes  to  visit  her  father,  Gordon  Stofer,  managing 
editor  of  the  Sidney  (Neb.)  Telegraph,  she  quickly  takes  over 
the  wire  desk  and  proceeds  to  grind  out  her  own  copy. 
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Moffitt  group  buys 
weekly  in  Virginia 

Moffitt  Newspaper  Group  has  an¬ 
nounced  the  acquisition  of  the  Buena 
Vista  (Va.)  News,  a  weekly,  from  Lloyd 
T.  Page  Jr.,  son  of  the  founder  of  the 
newspapers,  which  began  in  1916. 

Moffitt  Newspapers  publishes  the 
daily  Clifton  Forf>e  (Va.)  Daily  Review, 
Lewishurg  (W.Va.)  Daily  News,  and 
Welch  (W.Va.)  Daily  News  plus  4 
weekly  papers  in  W.Va.  Fred  D.  Moffitt, 
publisher,  Spartanhurff  (S.C.)  Herald 
Journal,  owns  controlling  interest  in  the 
group. 

Jerry  E.  Clark,  vicepresident  of  the 
Clifton  Forge  Review,  and  son-in-law  of 
Fred  Moffitt,  said  the  weekly  has  a  circu¬ 
lation  of  about  6,000  in  Buena  Vista  and 
Lexington,  Va.,  a  neighboring  town. 

Clark  said  circulation  has  been  in¬ 
creased  by  using  local  youths  as  “street 
hawkers.”  Last  week’s  issue  was  up  500 
copies,  he  said.  The  number  of  sales  var¬ 
ies,  he  noted.  The  paper  is  still  sold  on 
newsstands  and  mail  delivered. 

For  the  time  being,  Clark  said  the 
News  will  be  printed  by  an  outside  print¬ 
ing  firm  in  Staunton,  Va.  “Within  a  year, 
the  paper  will  be  switched  to  the  daily 
plant  in  Clifton  Forge,”  he  said. 

Since  the  sale  on  April  19,  Clark  said 
the  News  has  been  published  every 
Wednesday  instead  of  on  Thursday. 

He  declined  to  disclose  the  price  paid 
for  the  paper,  which  is  the  group  first 
weekly  in  Virginia. 


Bellanger  dies 

Claude  Bellanger,  68,  longtime  presi¬ 
dent  of  the  International  Federation  of 
Newspaper  Publishers  (FlEJ),  died  in 
Paris  May  13  after  a  brief  illness.  It  is 
expected  that  Harold  Andersen,  presi¬ 
dent  of  the  Omaha  World-Herald,  will  be 
elected  to  succeed  him  at  the  FIEJ  meet¬ 
ing  May  22  to  26  in  The  Hague.  Bellanger 
was  publisher  of  Le  Parisien  Lihere  for 
the  last  year  and  before  that  general 
manager  for  33  years.  He  was  one  of  the 
chief  organizers  of  the  Resistance  press 
during  World  War  11,  was  arrested  and 
sent  to  a  German  concentration  camp. 


Italian-language 
weekly  goes  daily 

//  Ponte,  formerly  a  weekly  serving 
Montreal’s  Italian  community,  became 
the  third  Italian-language  daily  news¬ 
paper  in  North  America  on  May  8. 

Director  Michel  Pirone  said  II  Ponte, 
which  retains  the  broadsheet  format  it 
had  as  a  weekly,  began  with  a  circulation 
of  5,000.  The  daily  will  rely  on  news¬ 
stand  sales. 

II  Ponte  carries  local  and  international 
news,  and  subscribes  to  the  Canadian 
Press,  the  picture  service  of  United  Press 
International  and  the  Italian  news  ser¬ 
vice. 

Italian  dailies  are  also  published  in  To¬ 
ronto  and  New  York. 


UPl  apologizes  for 
erroneous  stories 

Rockwell  International’s  quarterly  re¬ 
port  carries  a  letter  of  apology  from 
Roderick  W.  Beaton,  president.  United 
Press  International,  dated  April  14,  con¬ 
cerning  a  UPI  story  last  August  4  and  5 
on  the  sale  of  stock  by  Willard  Rockwell 
Jr.  and  other  officers  of  Rockwell. 

Rockwell  filed  a  libel  suit  against  UPI 
on  October  5,  1977  as  a  result  of  the 
stories,  which  the  reporter  based  on  SEC 
records,  indicating  that  Rockwell  and 
other  officers  of  the  company  had  inside 
information  about  President  Carter’s  de¬ 
cision  on  the  B-l  bomber  program. 

“From  our  recent  meeting  with  you,” 
Beaton  wrote  to  Rockwell,  “we  learned 
that  you  were  especially  upset  by  the  fact 
that  you  had  not  had  an  opportunity  to 
comment  upon  the  UPI  story  before  it 
was  released  on  the  newswires.” 

Beaton  said  the  reporter  did  “make  an 
unsuccessful  attempt  to  reach  you 
(Rockwell)  prior  to  the  decision  to  re¬ 
lease  what  was  regarded  as  a  ‘hot’  news 
story.” 

Beaton  said  it  learned  afterwards  that 
the  “SEC  has  no  evidence  indicating  that 
you  or  the  other  officers  acted  illegally  or 
with  the  benefit  of ‘inside  information’  in 
the  stock  sale,  and  that  the  SEC  has  been 
furnished  with  affidavits  disclaiming  any 
‘inside  information.’  ” 

Upon  receipt  of  the  letter  from 
Beaton,  Rockwell  withdrew  the  suit. 
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Ad  scene 


By  Dan  Lionel 


Can  advertising  soil  books?  '‘You  bet!”  says  Deli 


Since  when  have  big  advertising  bucks 
been  associated  with  the  book  business? 

Who  would  have  believed,  not  too 
long  ago,  that  a  book  publisher  would 
shell  out  $300,000  in  a  two  week  initial 
advertising  and  promotion  splurge  for  a 
single  title? 

What’s  changed  the  advertising  face  of 
book  publishing  in  recent  years  from  the 
period  when  the  industry  philosophy  was 
hinged  to  the  dogma  laid  down  by  one  of 
the  top  book  advertising  agencies  in  a  full 
page  ad  in  the  Publishers’  Weekly — ‘If  a 
book  can't  sell  itself,  we  can’t  sell  it!’? 
The  answer  is  the  paperback  revolution. 
Hard  cover  publishers,  for  the  most  part, 
still  regard  a  $15,000  to  $20,000  advertis¬ 
ing  campaign  as  a  major  thrust  behind  a 
given  title. 

“We  spend  more  in  a  month  than  most 
hard  cover  book  publishers  spend  in  a 
year  for  advertising,”  Pat  Cool,  ad  man¬ 
ager  of  the  giant  Dell  Publishing  Co.,  a 
wholly  owned  subsidiary  of  Doubleday 
&  Co.  told  E&P.  Besides  putting  up 
$300,000  this  month  to  promote  a  book 
called  “The  FVomise,”  an  original  novel 
by  Danielle  Steele  based  on  a  screen  play 
by  Garry  Michael  White,  Dell  has  two 
additional  titles  that  are  getting  compar¬ 
able  treatment.  They  are  “F.l.S.T.”  by 
Joe  Esteras  and  “The  House  of  Christ¬ 
ina”  by  Ben  Haas. 

“Advertising  can  help  sell  books,” 
said  Cool.  “All  of  a  sudden  books  by 
authors  that  no  one  has  ever  heard  of  are 
selling  well.  We’ve  proven  that  advertis¬ 
ing  can  sell  books.”  He  pointed  to  “Suf¬ 
fer  The  Children”  a  first  novel  by  John 
Saul  which  has  racked  up  1.2  million  in 
sales  since  it  was  brought  out  by  Dell  as 
an  original  last  June.  Unlike  many  pa¬ 
perback  publishers  Dell  devotes  35%  of 
its  list  to  originals.  One  of  its  biggest 
reprints  in  recent  years  was  Alex  Haley’s 
“Roots”  which  has  3.6  million  copies  in 
print. 

Although  most  of  the  major  paperback 
publishers  are  owned  by  hardcover  book 
publishers  their  marketing  philosophy  is 
completely  polarized.  Also  they  gener¬ 
ally  make  their  own  deals  with  authors. 
The  economics  of  paperback  publishing 
dictate  big  numbers  because  the  market¬ 
ing  strategy  is  built  around  price  appeal 
to  a  mass  audience.  “Paperback  rights,” 
according  to  Pool,  “bring  fees  to  authors 
that  range  up  to  almost  $2  million.”  And 
while  the  hardcover  boys  are  content  to 
wait  for  ‘word  of  mouth’  to  sell  their 
product  that  goes  for  $10  or  $12  for  a 
novel,  their  paperback  counterparts  sell 
from  $2.25  to  $2.75  on  the  crest  of  an 
advertising  and  promotion  assault. 
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Just  published— an 
immediate  bestseller. 


Dell’s  push  for  “The  Promise”  which 
begins  this  week  typically  pulls  out  all 
the  stops  that  would  characterize  the  in¬ 
troduction  of  a  new  major  grocery  brand. 
It  calls  for  major  newspaper  ads  in  prin¬ 
cipal  cities,  network  TV  commercials 
with  saturation  spot  tv  in  the  top  ten 
markets,  network  radio  commercials, 
network  tv  game  show  participation, 
spectacolor  display  in  New  York, 
billboards  in  New  York  and  other  top 
markets.  For  in-store  promotion  there 
are  special  dump  bins,  counter  pre¬ 
packs,  pocket  pointers,  rack  cards, 
paper  bags,  book  marks,  posters  and 
rotating  displays. 


By  contrast,  in  a  visit  last  week  with 
Margaret  Katz  advertising  manager  of 
Simon  &  Schuster  a  top  hardcover  pub¬ 
lisher,  this  writer  was  told  that  a  good 
initial  schedule  for  an  important  book 
would  include  an  ad  in  the  New  York 
Times,  Chicago  Tribune  and  Los 
Angeles  Times.  “What  about  the  rest  of 
the  country,?”  we  asked.  “They  get  it  by 
word  of  month,”  we  were  told. 

About  90%  of  the  books  Dell  publishes 
include  TV  as  part  of  their  kickoff  pro¬ 
motion.  Depending  upon  such  factors  as 
the  author,  timing  and  subject  matter, 
newspapers  are  used  with  ads  ordered  for 


special  pages  such  as  women’s  sports, 
financial  as  well  as  the  book  page.  Pool 
sees  certain  books,  such  as  “The  Black 
Swan”  a  historical  romance  to  be  pub¬ 
lished  in  July,  as  being  right  for  tv  where 
one  realizes  that  soap  operas  with  their 
mass  appeal  to  women  find  such  favor. 

“Book  advertising,”  Pool  pointed  out, 
“is  more  of  a  gamble  than  is  merchandise 
advertising.  More  ‘up  front’  money  is  re¬ 
quired  before  one  really  knows  whether 
the  demand  will  be  there.”  But  Pool,  who 
cut  his  eye  teeth  as  a  mail  order  copy¬ 
writer  for  Crown  Publishers  where  he 
spent  5  years  prior  to  his  present  assign¬ 
ment,  learned  to  relate  good  advertising 
of  a  good  book  to  good  sales.  He  does 
not  subscribe  to  the  ‘word  of  mouth’ 
theory.  “It’s  the  best  form  of  advertising 
there  is,”  he  admits,  “but  too  often  the 
word  doesn’t  get  to  the  right  ears.” 

General  ad  staff 
of  WSJ  moves  uptown 

Dow  Jones  &  Company,  Inc.  has 
leased  7,000  square  feet  of  space  on  the 
25th  floor  of  the  Graybar  Building  for  10 
years  in  New  York  City. 

The  space  will  be  occupied  by  30 
members  of  the  general  advertising  sales 
staff  of  the  Wall  Street  Journal  who  will 
move  from  the  paper’s  downtown  offices 
in  mid-summer. 

Purpose  of  the  move,  he  added,  “is  to 
get  some  of  our  people  closer  to  the  ac¬ 
counts  they  call  on.”  The  financial  ad¬ 
vertising  sales  staff  will  remain  at  22 
Cortlandt  Street. 

The  Graybar  Building,  at  the  heart  of 
the  Grand  Central  area  at  420  Lexington 
Avenue,  has  been  closely  identified  with 
the  New  York  advertising  community 
since  first  opening  and  has  always  had 
many  advertising-industry  tenants.  J. 
Walter  Thompson  was  an  original  tenant 
and  is  now  the  building’s  largest. 


$34  million  dog 
food  ad  campaign 

Cycle  dry,  a  dog  food  formulated  to 
provide  nutrition  for  each  of  the  4  major 
stages  of  a  dog’s  life,  is  being  distributed 
nationally  by  General  Foods  Corpora¬ 
tion. 

The  product  had  been  in  test  market 
for  more  than  2  years. 

An  advertising  program  totaling  more 
than  $34  million  will  give  national  sup¬ 
port  to  the  Cycle  concept. 

In  addition  to  network  and  spot  televi¬ 
sion  and  extensive  couponing, 
advertisements  will  appear  in  news¬ 
papers  and  in  leading  women’s  maga¬ 
zines.  Grey  Advertising,  Inc.  is  the 
agency. 
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JOHNNY  CAN  READ,  DUT  JOHNNY  WON'T  READ.  WHY? 


Television  is  a  convenient  scape¬ 
goat,  sure.  Too  convenient.  The  problem 
isn't  so  much  that  TV  is  easy  and  read¬ 
ing  is  difficult  as  it  is  that  many  children 
haven't  been  convinced  that  the  things 
that  are  available  to  read  are  relevant 
to  their  interests,  and  their  lives. 

It  is  for  this  reason  that  the  San  Jose 
Mercury  News  has  become  involved  in 
the  Newspapers  in  Education  program. 
NIE  is  a  program  designed  to  convince 
young  people  that  newspapers  can 
become  an  important  and  exciting  part 
of  their  experience. 

When  a  school  or  class  joins  with 
us  in  NIE,  they  receive  copies  of  the 
Mercury  News  at  a  special,  low  rate. 
They  tour  our  facilities.  We  send  , repre¬ 
sentatives  to  the  schools  to  conduct 
workshops,  and  provide  films  on  how  a 
newspaper  is  created,  and  about  the 
importance  of  the  freedom  to  know. 

We  work  to  generate  enthusiasm 
for  the  things  that  are  to  be  found  in  a 
newspaper,  and  provide  guidance  on 
how  and  where  to  find  them  How  do 
you  place  a  classified  ad'i’  How  do  you 
read  a  weather  map'’  Basic  stuff. 

We  try  to  give  students  a  history  of 
the  newspaper  busineS|S,  and  teach 
them  about  Greeley,  Pulitzer .  .  the  pio¬ 
neers.  We  publish  special  columns  on 
the  metric  system,  designed  for  our  stu¬ 
dent  readers.  And  we've  begun  a  new 
page  called  Dynamite  to  involve  chil¬ 
dren  under  14  with  the  basic  idea  that  a 
newspaper  can  be  fun. 

And  maybe  that's  the  key.  We've 
listened  to  the  young  people  in  our 
community.  And  now  we’re  finding  ways 
to  get  them  to  listen  to  us.  Because 
the  world  is  an  interesting  place  to 
live.  And  you  can  read  about  it  in  your 
newspaper. 


A  Good 


Circulation _ 

Price  promotion  garners  PIA  accounts 


Dubuque  (la.)  Telegraph  Herald  has 
an  idea  that  proved  successful;  they  ran  a 
contest  during  a  subscription  price  in¬ 
crease. 

The  results  indicated  that  even  a  nega¬ 
tive  situation  such  as  a  price  increase  can 
be  turned  into  something  positive. 

On  February  26,  1978,  an  article  ap¬ 
peared  in  the  newspaper  announcing  the 
IOC  price  increase  for  all  subscribers.  No 
other  announcements  were  made  regard¬ 
ing  the  increase  which  was  to  be  effec¬ 
tive  April  1,  1978. 

On  March  5,  the  first  full  page  ad  ap¬ 
peared  announcing  that  subscribers  and 
non-subscribers  had  an  opportunity  to 
extend  or  start  a  subscription  at  the  old 
rate,  if  they  agreed  to  pay  through  the 
office. 

Two  options  were  given  subscribers: 
52  week  or  26  week  extensions.  In  addi¬ 
tion,  anyone  could  enter  a  special  prize 
drawing  to  be  held  after  April  1 ,  the  end 
of  the  special  offer. 

“We  were  pleased  with  the  results,” 
stated  publisher  Norm  McMullin.  “Over 
6,500  persons  extended  their  subscrip¬ 
tions  during  the  contest,  and  we  received 


1,866  new  office-pay  customers.  Total 
out-of-pocket  expenses  for  prizes,  print¬ 
ing,  and  outside  media  was  $2,268.  The 
cost  per  new  customer  was  $1.22,  and 
the  cost  per  extension  was  34‘/i^.  The 
advantages  of  the  increase  cash  flow  and 
the  cementing  of  the  relationship  with 
the  subscriber  justified  the  expense,  and 
loss  of  revenue  from  the  increased  sub¬ 
scription  price.  Because  we  offered  the 
customer  a  benefit,  we  were  able  to 
maintain  our  circulation  numbers.” 

Cunardplaces6-page 
supplement  in  dailies 

“Six  million  people  go  to  Europe 
every  year.  48,000  do  it  well,”  says  the 
banner  headline  of  Compton  Advertis¬ 
ing's  6-page,  4-color  newspaper  supple¬ 
ment  for  Cunard. 

“This  is  the  first  newspaper  supple¬ 
ment  of  this  kind  ever  done  on  the  ship,” 
said  John  B.  Maraffi,  Cunard’s  staff 
vicepresident,  marketing  programs. 
“The  insert  captures  on  paper  the  thrill, 
excitement,  grandeur,  and  splendor  of 
any  voyage  on  the  Queen.” 

Cunard’s  supplement  will  drop  May  7, 
in  4  markets  and  May  14  in  the  remaining 
6,  in  the  weekend  editions  of  10  dailies, 
including  the  New  York  Times,  Boston 
Herald  American,  Chicago  Tribune,  De¬ 
troit  Free  Press,  Philadelphia  Inquirer, 
Los  Angeles  Times,  Washington  Post, 
Dallas  News,  Miami  Herald,  and  San 
Francisco  Chronicle /Examiner. 

Betty  Post,  Cunard’s  advertising  man¬ 
ager,  pointed  out  that  the  effort  is 
targeted  to  upscale  markets,  and  will 
reach  over  2  million  households. 

History  of  D.C.  Post 
receives  book  prize 

A  history  of  the  Washington  Post  has 
won  the  major  award  for  books  on  jour¬ 
nalism  published  in  1977.  Chalmers  M. 
Roberts  will  receive  the  Frank  Luther 
Mott-Kappa  Tau  Alpha  Award  for  “The 
Washington  Post — The  First  100  Years” 
which  was  published  by  Houghton 
Mifflin  Company. 

Dr.  William  H.  Taft,  chief  of  the  KTA 
Central  Office  at  the  University  of  Mis¬ 
souri,  said  the  prize  consists  of  $250  and 
a  scroll.  KTA  has  conducted  the  compet¬ 
ition  since  1944,  honoring  Dr.  Mott, 
longtime  journalism  teacher  and  author. 

A  scroll  was  awarded  to  Marion  Mar- 
zolf,  a  journalism  teacher  at  the  Univer¬ 
sity  of  Michigan,  for  her  history  of 
women  in  journalism,  “Up  from  the 
Footnote,”  published  by  Hastings 
House. 


5  VDT  classified 
system  installed 

Completion  of  installation  of  a  5  termi¬ 
nal  classified  advertising  system  at  the 
Idaho  Falls  Post-Register  was  an¬ 
nounced  by  general  manager  John  P. 
McDermott. 

The  system,  from  Composition  Sys¬ 
tems,  features  a  Digital  PDP-8A  for  data 
base,  5  CSl  105  VDT  terminals  and  an 
invoicing  system  utilizing  a  Digital  Dec- 
writer. 

McDermott  said  that  all  single  column 
classified  ads  including  single  column 
display  advertising  is  being  inputted 
through  the  VDT  system.  “It  took  only  a 
matter  of  a  few  nights  of  intensive  train¬ 
ing  on  formatting  and  our  staff  of  six  ad 
takers  were  all  proficient  at  formatting 
single  column  display  material.  All 
multi-column  classified  is  still  done  in  the 
composing  room,”  he  noted. 

Conversion  to  the  system  was  made 
following  the  input  of  all  existing  clas¬ 
sified  ads  and  the  billing  information  into 
the  system  on  a  Saturday  including 
Saturday  night  and  all  day  Sunday.  On 
Monday  we  went  live  without  a  parallel 
run  against  our  old  Digital  Class  Ad  II 
system,  McDermott  said.  It  was  impos¬ 
sible  to  run  parallel  and  make  a  compari¬ 
son  so  we  entered  all  the  existing  ads 
over  a  weekend,  made  several  test 
“dumps”  to  the  typesetters  and  con¬ 
cluded  that  we  would  go  live  on  Monday 
following  the  weekend  of  typing  the  gen¬ 
eral  manager  said.  Seven  pages  of  reader 
and  single  column  display  ads  were  en¬ 
tered  into  the  system  over  the  weekend. 

The  invoicing  system  is  designed  to 
invoice  all  reader  ad  customers  on  the 
evening  the  ad  is  to  expire.  Continuous 
feed  invoice  forms,  featuring  a  top  sheet 
for  business  office  files  and  an  envelope 
which  contains  the  statement  plus  a 
self-addressed  return  envelope  are  run 
through  the  system  each  day  at  deadline 
time  which  is  4:30  p.m.  for  the  following 
days  publication.  It  takes  three  seconds 
per  envelope  or  18  envelopes  every  min¬ 
ute  so  invoicing  after  a  large  day  of  kills 
does  not  take  much  time,  McDermott 
noted. 


Real  estate  service 
acquired  by  publisher 

McGraw-Hill,  Inc.  has  acquired  Data 
Communications,  Inc.,  a  multiple-listing 
information  services  for  the  real  estate 
industry  principally  in  California  but  also 
in  3  adjoining  states.  The  acquisition  is 
McGraw-Hill’s  second  in  the  real  estate 
information  industry  in  less  than  a  year. 
McGraw-Hill  entered  this  field  in  January 
1978  by  acquiring  Multi-List,  Inc.,  which 
operates  in  other  markets. 
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The  Ponox  Style 


■  -3® 


Bob  Anderson . . . 

Bob  Anderson  is  Publisher  and  General  Manager 
of  the  Panax  Publishing  Company  which  publishes 
the  Daily  Calumet,  the  South  Suburban  Scene  and 
the  Sun  Journal  newspapers,  covering  Illinois  and 
Indiana. 

Bob  has  just  been  named  recipient  of  the  Panax 
General  Manager  Of  The  Year  Award.  He  was 
selected  from  a  field  of  sixteen 
because  he  excelled  in  building 
a  strong  management  team, 
being  involved  in  his  community 
and  running  a  successful,  profit- 
able  business. 

^  What  does  Bob  Anderson  say 
Iw  about  his  award?  He  says,  “it  was  our 
(;  good  people  that  did  it,  not  me”. 

'  Vw  -Bob  Anderson. .  .that’s  what  we  mean  by 
^be  Panax  Style. 


NEWSPAPERS 

BOX  1860  EAST  LANSING.  MICHIGAN  48823 
517  349  4100 

Thole’s  our  style 


UPl  wire  service  members 
accept  wage  freeze  pact 


Wire  Service  Guild  members  have 
voted  to  accept  a  new  contract  with  UPI. 

The  Guild  elections  committee  said 
Thursday  (May  1 1)  the  official  vote  from 
UPl  bureaus  around  the  country  was 
337-305. 

The  contract  increases  salaries  for 
UPl's  most  experienced  reporters,  writ¬ 
ers,  editors  and  photographers  by  $35  to 
$427.07  by  January  1,  1980.  The  proposal 
also  calls  for  1979  improvements  in  pen¬ 


sions,  hospital  insurance,  life  insurance, 
vacations,  holidays,  and,  for  the  first 
time,  includes  a  form  of  union  security. 

The  new  contract,  which  includes  a 
freeze  on  wage  and  fringe  increases  until 
January  1,  1979,  is  in  effect  until  April 
15,  1980. 

Under  the  new  contract,  wages  for  top 
reporters  and  editors  would  increase  $20 
to  $412,07  on  January  1,  1979;  another  $5 
to  $417.07  on  September  16,  1979;  and  a 


final  $10  to  $427.07  on  January  1,  1980. 

Among  other  benefits  in  the  new  con¬ 
tract: 

•  A  cost-of-living  factor  triggered  at  8 
percent  next  January. 

•  Addition  of  another  personal  holi¬ 
day  in  1979,  giving  employees  10  holi¬ 
days  per  year. 

•  A  form  of  union  security  called 
maintenance  of  membership,  allowing 
those  who  voluntarily  join  the  guild  to 
resign  only  in  one  two-week  period  near 
the  end  of  this  contract. 

•  Adding  10  more  bureaus  to  the 
37‘/2-hour  workweek:  Los  Angeles,  Al¬ 
bany,  Hartford,  Denver,  Sacramento, 
Detroit,  Des  Moines,  Indianapolis, 
Philadelphia  and  Miami. 

Roderick  W.  Beaton,  president  of  UPl 
said: 

“We  are  gratified  that  the  majority  of 
guild  members  have  ratified  the  contract. 

“In  asking  our  employes  to  forgo  sal¬ 
ary  increases  for  the  balance  of  this  year 
we  fully  realize  that  we  are  asking  them 
to  participate  in  a  joint  effort  to 
strengthen  UPl’s  financial  position.  We 
are  dedicated  to  this  goal  and  we  are 
confident  that  with  the  support  of  all 
Unipressers  we  shall  make  UPl  an  even 
stronger  news  service  in  the  future.  We 
have  much  work  to  do,  and  many  chal¬ 
lenges  ahead,  and  we  should  all  proceed 
without  delay.” 

The  guild  negotiating  committee  re¬ 
leased  the  following  statement; 

“The  negotiators  are  disappointed  by 
the  result,  following  our  recommenda¬ 
tion  that  the  company’s  so-called  ‘best’ 
offer  be  rejected  by  the  membership.  We 
still  feel  it  is  inadequate  to  meet  the 
needs  of  the  membership  in  terms  of 
wages,  fringe  benefits,  or  protection 
against  the  escalating  cost  of  living. 

“A  narrow  majority  of  the  member¬ 
ship,  apparently,  feels  otherwise. 

“It  has  been  their  choice  to  make  and 
we  feel  confident  we  did  achieve  all  that 
was  possible  without  a  long  and  divisive 
strike. 

“The  past  3  months  have  not  been 
pleasant  for  any  of  us  or  for  the  member¬ 
ship  we  represented. 

“The  company  has  asked  its  employes 
to  share  its  financial  burden,  and  they 
have  agreed  by  a  narrow  margin.  We  an¬ 
ticipate  that  the  employes  will  benefit 
from  their  sacrifice  in  1980.” 

128-page  supp 
run  by  C  of  C 

A  1 28-page  supplement  to  the  Green¬ 
ville  (S.C.)  News  and  Piedmont  was  pub¬ 
lished  April  30  as  a  Chamber  of  Com¬ 
merce  membership  directory  and  buyer’s 
guide. 

The  quarterfold  edition  was  coordi¬ 
nated  entirely  by  the  advertising  depart¬ 
ment.  Ron  Miller,  News-Piedmont  ad¬ 
vertising  director,  called  the  Sunday  sup¬ 
plement  “one  of  our  finest  projects.” 
It  included  268  advertisements. 
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American  Dental  Association  announces  its  13th  Annual 

SCeCE  NNRITERS 
e44PEnnoN 


Established  to  help  “broaden  and  deepen  the 
public  understanding  of  dental  disease,  dental 
treatment  and  dental  research." 

In  1977,  Lucy  Eckberg,  reporter  for  the 
Winona  Daily  News,  Winona,  Minn., 
and  Annette  Stec,  executive  editor  of 
Exploring  magazine,  were  awarded  the 
$1 ,000  first-place  prizes  in  the  competi¬ 
tion’s  newspaper  and  magazine  divi¬ 
sions.  Awards  of  Merit  were  presented 
to  four  other  entrants. 

The  competition,  which  is  supported  by 
a  grant  from  Lever  Brothers  Co.,  again 
will  offer  $1,000  for  the  best  newspaper 
story  and  $1,000  for  the  best  magazine 
article  on  dentistry. 

Articles  published  between  July  1, 1977, 
and  June  30,  1978,  will  be  eligible  for 
consideration.  Deadline  for  submitting 
entries  is  August  31, 1978. 


For  more  information,  write: 
American  Dental  Association 
Science  Writers  Award  Committee 
211  E.  Chicago  Avenue 
Chicago,  Illinois  60611 


Lucy  Eckberg 
Winona  Daily  News 


1 976  First  Place  Winners 

Newspaper 
Patricia  McCormack 
United  Press  International 

Magazine 
Constance  Bille 
Today's  Health 
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Wait.  Just  a  second.  Before  you  go  on  the  air  with  any  story  about  over-the- 
counter  (nonprescription)  medicines  ask  yourself  this:  Would  a  quote  or 
factual  data  from  the  industry  make  the  story  more  incisive?  If  you  say  yes, 
the  place  to  call  is  The  Proprietary  Association,  the  industry  spokesman. 
(Our  88  members  account  for  90%  of  the  market.)  Call  Linda  Yakovich  in  our 
Public  Affairs  Office  at  202/393-1700  with  any  questions  you  have.  We’ll  dig 
for  data  or  get  you  a  quote.  For  more  general  industry  information,  mail  the 
coupon.  Either  way  get  in  touch... before  you  wrap  up  that  story. 


Newspaper  librarians  to  study 
automated  system  criteria 


Special  Libraries  Association  will  hold 
its  69th  annual  conference  June  12  to  15 
at  the  Radisson  Muehlebach  Hotel.  Kan¬ 
sas  City,  Mo. 

The  Newspaper  Division  of  SLA  has 
scheduled  sessions  on  the  new  copyright 
law  and  its  implications  for  newspaper 
libraries.  A  workshop  is  planned  on 
trends  in  the  automation  of  newspaper 
libraries  with  members  evaluating  the 
specifications  for  an  optimal  automated 
library  system  drawn  up  by  the  News¬ 
paper  Division’s  Automation  Commit¬ 
tee. 

The  Monday  (June  12)  program  has 
sessions  on  Budget  and  Management 
with  speakers  Julia  Vance.  Dallas  (Tex.) 
News;  Michael  Koenig,  Institute  for  Sci¬ 
entific  Information;  John  Minter,  Texas 
Womens  University;  Col.  Leonard  S. 
Lee,  U.S.  Army,  Rtd.;  and  Kathleen 
Trimble,  Toledo  (Ohio)  Blade.  Subjects 
to  be  covered  in  the  morning  session  in¬ 
clude  Systems,  Management  by  Objec¬ 
tives,  and  Communications/Library 
Users. 

Monday  afternoon  will  have  four  con¬ 
current  workshop  sessions  covering  the 
morning  subjects. 

On  Tuesday,  the  morning  will  be  de¬ 
voted  to  a  business  meeting.  Luncheon 
speaker  on  Tuesday  will  be  Joe  R.  Sea- 
crest,  publisher,  L/nco/n  (Neb.)  Journal. 

The  afternoon  session  will  discuss  the 
automation  proposals  submitted  by  the 
Automation  Committee.  There  will  be  a 
tour  of  the  Kansas  City  Star  that  after¬ 
noon. 

On  Wednesday,  the  afternoon  panel 
session  will  be  on  the  “Law  and  the  Vis¬ 
ual  Arts.”  The  joint  session  is  to  be 
sponsored  by  the  Picture,  Publishing. 
Advertising  and  Marketing  and  News¬ 
paper  Divisions.  Moderator  for  this  ses¬ 
sion  will  be  Helen  Faye,  of  Harcourt, 
Brace,  Jovanovich,  New  York.  Panel 
members  include:  Arthur  Seidel,  Esq., 
Seidel,  Gonda  and  Goldhammer, 
Philadelphia,  Pa.;  the  Honorable  Bar¬ 
bara  Ringer,  Copyright  Office,  Washing¬ 
ton,  D.C.;  Harold  Buell,  Associated 
Press. 

Special  attention  will  be  given  to  the 
proposals  advanced  by  the  Automation 
Committee  since  it  is  the  contention  of  a 
number  of  librarians  that  it  has  become 
imperative  for  them  to  disseminate  in¬ 
formation  at  the  same  speed  as  present 
day  front-end  systems. 

The  committee  compiled  a  list  of  basic 
specifications  for  an  on-line,  full-text 
system  for  information  storage  and  re¬ 
trieval  of  newspaper  stories.  Members  of 
the  committee  realize  the  specifications 
are  detailed  and  perhaps  represent  the 
optimum  in  available  computerized  sys¬ 
tems  to  date.  They  also  accept  the  fact 
not  all  newspapers  will  want  or  need 


such  an  elaborate  system,  but  hope  any 
systems  development  will  be  modular  in 
approach  and  will  offer  an  option  to  pub¬ 
lishers. 

Following  are  the  system  specifica¬ 
tions  drawn  up  by  the  committee. 

Be  designed  for  the  newspaper  prac¬ 
titioner  rather  than  the  information 
specialist;  be  simple,  fast,  flexible,  accu¬ 
rate,  efficient,  self  instructional  and  pro¬ 
vide  a  superior  system  for  information 
retrieval  than  is  presently  provided;  pro¬ 
vide  feedback  to  the  user  as  well  as  to  the 
designers  and  managers  of  the  system; 
permit  conversation  with  the  computer 
in  plain  English;  be  a  basic  flexible  pro¬ 
gram  with  expansion  capabilities. 

Specifically  the  system  should:  gener¬ 
ate  descriptors  automatically  using  free 
text  search;  provide  for  additional 
software  aided  indexing;  index  stories  by 
selecting  capitalized  words  (with  certain 
pre-determined  exceptions)  plus  other 
significant  words  or  word  combinations; 
index  all  newspaper  stories  by  date, 
page,  edition,  column  number,  column 
title,  byline,  type  of  material  (editorials, 
letters  to  editor,  etc.),  dateline,  headline, 
source  of  material  (wire  service),  section 
of  paper  (sports,  business,  etc.),  name  of 
reporter  if  no  byline  appears,  number  of 
words,  and  whether  an  illustration  ac¬ 
companies  text;  be  capable  of  expanding 
the  number  of  fields  needed  for  indexing; 
be  capable  of  inverting  the  order  in 
which  indexed  terms  are  requested;  have 
ability  to  accept  additional  search  terms 
and/or  broad  classification  fields  as  may 
be  assigned  manually  (dynamic  paramet¬ 
ers);  provide  a  built  in  thesaurus  which 
can  match  index  terms,  indicate  cross- 
references,  encompass  scope  notes  and 
display  alphabetically  similar  terms, 
synonym  tables,  etc.;  be  capable  of 
searching  on  truncated  words;  use  unre¬ 
stricted  Boolean  operators;  organize 
term  files  on  a  random  access  basis;  have 
the  capability  of  highlighting  search 
terms  by  bold  face  or  by  some  other 
means;  be  capable  of  accepting  addi¬ 
tional  search  terms;  be  able  to  search  for 
phrases  within  delimeters,  i.e.  data;  be 
able  to  accept  stacking  of  search  terms  to 
create  more  complex  statements;  pro¬ 
vide  a  choice  of  display — in  chronologi¬ 
cal  order,  reverse  chronological  order  or 
rank  mode;  permit  the  user  to  view  the 
complete  search  strategy  from  the  time 
the  search  began;  permit  user  to  abort 
search  at  any  point  including  output 
printing;  permit  the  building  of  special 
files  as  a  result  of  on-line  interrogation; 
permit  user  to  select  specific  citations 
from  the  data  base  for  future  recall  by 
assigning  special  coding;  be  capable  of 
creating  indexes  to  the  data  bank;  be  a 
system  that  is  capable  of  expansion;  as¬ 


sure  that  interaction  between  user  and 
system  is  under  the  user’s  control;  pro¬ 
vide  an  on-line  storage  capability  of  up  to 
IVi  billion  characters;  have  the  ability  to 
key  data  from  other  sources  into  the  data 
base  without  destroying  integrity;  be  ca¬ 
pable  of  processing  each  edition  within  a 
30-minute  time  period  after  publication; 
provide  safeguards  against  unintentional 
destruction  of  files  and  programs;  pro¬ 
vide  a  keyboard  which  is  compatible 
with  IBM  Selectric  2,  with  provision  for 
special  function  keys;  have  a  retrieval 
response  time  of  five  seconds  or  less  on 
basic  functions;  provide  easy  legible  dis¬ 
play,  without  glare;  provide  abstracts  or 
full  text;  have  rapid  printout  capabilities, 
in  fiche  or  hard  copy,  and  should  limit 
quantity  of  hard  copy  printout  without 
authorization;  provide  multiple  terminal 
capability;  provide  for  split-screen  capa¬ 
bility  for  all  library  functions,  with  lim¬ 
ited  editorial  and  block  transmit;  provide 
a  field  to  permit  corrections  and  addi¬ 
tions  to  stories;  permit  alteration  of  text 
done  under  proper  security  control:  pro¬ 
vide  security,  with  various  levels  of  ac¬ 
cess  to  the  data  base  by  password  struc¬ 
ture;  permit  general  purges  and  the  pui]g- 
ing  of  exact  duplicates;  produce  audit 
trails;  and  user  to  select  minimal  clues. 

Thomson’s  earnings 
show  sharp  increase 

The  decrease  in  value  of  the  Canadian 
dollar  had  a  positive  effect  on  the  profits 
of  Thomson  Newspapers  Ltd.,  the  com¬ 
pany  said. 

The  company  said  that  net  income  for 
the  first  quarter  was  $10.62  million  com¬ 
pared  with  $8.91  million  for  the  same 
period  last  year. 

Sales  during  the  first  quarter  increased 
to  $66.81  million  compared  with  $55.69 
million  in  1977. 

During  the  quarter,  the  company  ac¬ 
quired  a  daily  newspaper  at  Simcoe,  Ont. 

In  the  United  States,  the  company  ac¬ 
quired  the  Chew  Newspaper  Group  of 
Ohio  comprising  3  daily  newspapers  and 
a  weekly.  The  company  also  acquired  a 
daily  newspaper  at  Lancaster,  Calif. 

Payne  of  Newsday 
wins  Tobenkin  award 

Les  Payne  of  Newsday  has  won  Co¬ 
lumbia  University’s  1978  Paul  Tobenkin 
Memorial  Award  for  his  1 1-part  series  of 
articles  on  South  Africa’s  troubled  racial 
situation. 

The  judges  cited  his  series,  based  on  a 
2V2  month  visit  to  that  country,  for  its 
comprehensive  and  illuminating  picture 
of  South  Africa’s  racial,  political,  social 
and  economic  complexities.  As  a  black 
American  newsman,  they  said,  Payne 
brought  special  courage  and  insight  to  his 
reportage. 
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Report  of  Newspaper 
Advertising  Linage 
for  1977 
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An  exclusive  annual 
E&P  pullout  section 
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May  20, 1978 


•  This  Annual  Report  includes  individual  linage  totals  for 
1,113  daily  and  Sunday  newspapers  in  659  cities  in  the 
United  States  and  Canada  for  the  year  1977.  Total  figures  are 
given  for  retail,  general,  automotive,  financial  and  classified 
advertising.  The  grand  total  for  all  newspapers  measured  is 
13,042,850,476  agate  lines. 

•  Linage  for  224  newspapers  published  in  76  cities  meas¬ 
ured  by  Media  Records,  Inc.,  was  compiled  by  that  organiza¬ 
tion  and  released  exclusively  to  E&P.  Editor  &  Publisher  sent 
questionnaires  to  all  other  daily  and  Sunday  newspapers  to 
obtain  equivalent  figures.  889  newspapers  in  583  cities 
reported  linage  to  E&P. 

•  Tabulations  include  national  advertising  appearing  in 
Family  Weekly,  Parade,  Puck-the  Comic  Weekly,  and  Metro 
Sunday  Magazines,  as  well  as  other  publications  distributed 
as  sections  of  weekend  editions. 


We  can  think  of 

4,572,65f2 

leasons  why  retail  and  national 
advertisers  prefer  The  Bulletin. 

In  newspaper  advertising,  linage  is  the  bottom  line.  Ad  linage 
invariably  goes  to  the  newspaper  that  consistently  gets  the  job  done.  It’s 
as  simple  as  that.  Clever  words  or  concepts  may  turn  heads  temporarily. 
But  in  the  end,  it’s  linage  that  determines  advertiser  preference. 

And  in  1 977,vGreater  Philadelphia’s  retail  and  national  advertisers 
clearly  demonstrated  which  newspaper  they  prefer— by  placing  a  total 
of  4,572,652  more  lines  of  advertising  in  The  Evening  and  Sunday  Bulletin 
than  in  The  Morning  and  Sunday  Inquirer.  Overwhelming  proof  that  when 
it  comes  to  advertising,  retail  and  national  advertisers  alike  come  to 
The  Bulletin. 

In  1977,  The  Evening  and  Sunday  Bulletin  ran  29,878,564  lines  of 
retail  and  national  advertising,  much  of  it  placed  by  full-run  advertisers, 
those  who  appreciate  The  Bulletin  for  its  large  and  long-established 
lead  over  The  Inquirer  in  7-day  circulation.  They  know  the  larger  the 
circulation,  the  better  the  sell. 

This  figure  includes  part-run  advertisers,  too.  In  fact,  out  of  the 
21,154,  029  lines  of  retail  advertising  placed  in  The  Evening  and  Sunday 
Bulletin  in  1977,  better  than  50%  was  placed  by  part-run  advertisers  who 
have  found  The  Bulletin  s  daily  zone  editions  to  be  invaluable  aids  to 
effective  selling  in  their  selected  market  areas.  They  stand  as  a  testimonial 
to  our  efforts  to  serve  both  readers  and  advertisers  in  Philadelphia  s 
suburban  communities. 

We’re  proud  to  be  Number  One  in  the  eyes  of  retail  and  national 
advertisers.  To  all  of  you  we  say  thanks  a  million. 

Better  yet,  thanks  4.5  million. 


STIjeTEucnitifi  anh  Sunhag  Bulletin 

Independent  and  locally  owned. 


1977  Total  Advertising  Linage  in  1,113  Newspapers  (659  Cities) 


Citits  Poptrt  Rttail  Gtnerol  Aulomotivt  FiiKMciol  Clossifitd  Tolok 

Medio  Records  .  76  224  2,669.865,000  379,561,000  78,775.000  74,87i.000  1,381,116.000  4,623,776,000 

Editor  &  Pubtsher  .  583  889  3,602.154.136  521,213,122  82,862,532  109,095,707  2,279,464.193  8,419.074,476 

Grand  Totol  .  659  1,113  6,292,019,136  900,774,122  161,637,532  183,966,707  3,660,580,193  13,042,850,476 


NOTE:  Figures  in  the  second  column  of  this  toble  (number  of  newspopers)  includes  both  doily  ond  Sunday  newspopers,  both 
for  Medio  Records  and  E&P  tobulotions.  Totols  do  not  odd  ocross  since  only  moior  clossificotions  ore  shwn. 

Totok  for  Medio  Records  ore  on  on  8  column  bosis. 


1977  Newspaper  Linage,  measured  by  Media  Records  Inc. 


Retoil  Generol  Automotive  Finonciol  Cloitifiod  Totol  Advertising 


NEWSPAPER 

Columns 

FuN  Run 

Port  Run 

FuN  Run 

Port  Run 

FuH  Run 

Port  Run 

Full  Run 

Port  Run 

FuH  Run 

Port  Run  FuH  Run 

Port  Run 

ABERDEEN 

Americon  News  . 

. (u) 

M-B 

6,T  15,000 

414,000 

411,000 

2,000 

164,000 

55,000 

1,459,000 

8,367,000 

416,000 

!•  American  News  . 

. (S) 

M-B 

2,841,000 

72,000 

795,000 

6,000 

64,000 

195,000 

872,000 

4,769,000 

78,000 

«  AKRON 

Beocon  Journal  . 

. (u) 

M-6 

15,273,000 

1,122,000 

1,475,000 

14,000 

174,000 

385,000 

2,000 

7406,000 

25,ia,000 

1,138,000 

Beocon  Journal  . 

. (u) 

C-8 

19,618,000 

1,122,000 

1,967,000 

14,000 

230,000 

513,000 

2,000 

7,506,000 

30,169,000 

1,138400 

p*  Beacon  Joumol  . 

. (S) 

M-A 

6,638,000 

1,226,000 

1,338,000 

39,000 

129,000 

90,000 

4,871,000 

13,074,000 

1,265,000 

p-  Beocon  Joumol  . 

. (S) 

C-B 

8,339,000 

1,226,000 

1,438,000 

39,000 

157,000 

117,000 

4,871,000 

14,930,000 

1,265,000 

t  ATUNTA 

Constitution  . 

M-8 

17,045,000 

9,000 

3,117,000 

691,000 

486,000 

11,243,000 

32,708,000 

9,000 

Joumol  . 

. (t) 

M-B 

23,661,000 

1,922,000 

3,350,000 

80,000 

678,000 

53,000 

504,000 

54,000 

13,926,000 

42,211,000 

2,110,000 

Journal  &  Constitution  . 

. (S) 

M-8 

11,486,000 

98,000 

1,750,000 

244,000 

167,000 

7,742,000 

21,402,000 

98;000 

li  BALTIMORE 

p'News  American  . 

. (S) 

M-9 

5,313,000 

1,739,000 

1,050,000 

29,000 

177,000 

64,000 

1,187,000 

7,801,000 

1,768,000 

p- News  American  . 

. (S) 

C-8 

4,881,000 

1,739,000 

1,031,000 

29,000 

161,000 

59,000 

1,187,000 

7,329,000 

1,768,000 

News  American  . 

. (u) 

M-9 

9,849,000 

870,000 

1,712,000 

539,000 

9,000 

370,000 

2,474,000 

15,201,000 

879,000 

News  American  . 

. (u) 

C-8 

8,983,000 

870,000 

1,525,000 

481,000 

9,000 

330,000 

2,474,000 

14,050,000 

879,000 

Sun  . 

. (") 

M-9 

10,261,000 

260,000 

2,528,000 

2,000 

909,000 

621,000 

6419,000 

21,137,000 

262,000 

Sun  . 

. (m) 

C-8 

9,152,000 

260,000 

2,247,000 

2,000 

810,000 

552CXI0 

6,519,000 

19479,000 

262,000 

Sun  . 

. (u) 

M-9 

13,953,000 

419,000 

2,540,000 

2,000 

1,231,000 

563,000 

6,490,000 

25,011,000 

421,000 

Sun  . 

. (•) 

r-8 

12,679,000 

419,000 

2,263,000 

^000 

1,096,000 

502,000 

6,490,000 

23,264,000 

421,000 

Sun  . 

. (S) 

M-9 

16,151,000 

460,000 

1,327,000 

9,000 

857,000 

3,000 

260,000 

10,000 

7,167,000 

6,000  25,784,000 

488,000 

Sun  . 

. (S) 

C-8 

14,949,000 

435,000 

1,256,000 

8,000 

767,000 

3,000 

235,000 

9,000 

7,167,000 

6,000  24,396,000 

461,000 

I)  BERGEN  COUNn 

ra-Record  . 

. (t) 

M-9 

15,668,000 

4,567,000 

2,449,000 

92,000 

486,000 

8,000 

691,000 

220,000 

7,419,000 

27,111,000 

4,888,000 

fd-Record  . 

. (u) 

C-8 

13,960,000 

4,450,000 

2,178,000 

87,000 

432,000 

8,000 

614,000 

195,000 

7,419,000 

25,001,000 

4,741,000 

p-  Record  . 

. (S) 

M-9 

10,642,000 

3,752,000 

1,482,000 

33,000 

147,000 

239,000 

3,500,000 

5,000  16,041000 

3,790,000 

p>  Record  . 

. (S) 

C-8 

9,707,000 

3,750,000 

1,412,000 

33,000 

137,000 

213,000 

3,500,000 

5,000  15,001,000 

3,788,000 

k  BINGHAMTON 

PrtH  . 

. (t) 

M-9 

14,406,000 

930,000 

135,000 

312,000 

4,358,000 

20,313,000 

Pmu  . 

. (t) 

C-8 

13,265,000 

828,000 

120,000 

277,000 

4,358,000 

19,020,000 

p*  Press  . 

. (S) 

M-9 

6,141,000 

866,000 

122,000 

88,000 

1,454,000 

8,681,000 

p>  Press  . . 

. (S) 

C-8 

5,658,000 

853,000 

112,000 

79,000 

1,454,000 

8,166,000 

Nunn  . 

. U) 

M-8 

5,044,000 

64,000 

319,000 

81,000 

270,000 

2,498,000 

8,300,000 

64,000 

i-Nnws  . 

. (S) 

M-B 

2,697,000 

760,000 

61,000 

235,000 

1,120,000 

4,884,000 

§  BOSTON 

Herald  Americon  . 

M-9 

6,189,000 

1,375,000 

2,388,000 

43,000 

323,000 

14,000 

333,000 

9,000 

4,082,000 

173,000  14,057,000 

1,624,000 

Herold  Americon  . 

. (m) 

C-8 

5,553,000 

1,311,000 

2,126,000 

40,000 

287,000 

13,000 

296,000 

8,000 

4,082,000 

173,000  13,086,000 

1,555,000 

Herald  Americon  . 

. (S) 

M-9 

5,050,000 

3,787,000 

1,145,000 

20,000 

123,000 

46,000 

2,104,000 

5,000  8,476,000 

3,812,000 

Herald  Americon  . 

. (S) 

C-8 

4,677,000 

3,758,000 

1,077,000 

20,000 

111,000 

43,000 

2,104,000 

5,000  8,020,000 

3,783,000 

fd-Globe  . 

. (u) 

M-9 

9,491,000 

868,000 

3,140,000 

31,000 

553,000 

476,000 

7,579,000 

21,510,000 

899,000 

M-Globu  . . 

. (u) 

C-8 

8,607,000 

868,000 

2,843,000 

31,000 

501,000 

432,000 

7,579,000 

20,233,000 

899,000 

Globu  . 

. (m) 

M-9 

11,673,000 

1,066,000 

3,507,000 

31,000 

587,000 

519,000 

10,236,000 

26,741,000 

1497,000 

Globe  . 

. (m) 

C-B 

10,569,000 

1,066,000 

3,173,000 

31,000 

533,000 

472,000 

10,236,000 

25,202,000 

1,097,000 

p- Globe  . 

. (S) 

M-9 

9,840,000 

3,553,000 

2,856,000 

66,000 

234,000 

77,000 

11,799,000 

25,019,000 

3419,000 

p-  (Jlobe  . 

. (S) 

C-8 

9,229,0CO 

3,553,000 

2,710,000 

66,000 

218,000 

71,000 

11,799,000 

24,240,000 

3,619,000 

BOULDER 

Comero  . 

. (u) 

M-8 

11,802,000 

130,000 

628,000 

632,000 

415,000 

6,032,000 

19,820,000 

130,000 

Comoro  . 

. (S) 

M-8 

4,481,000 

224,000 

114,000 

95,000 

1,707,000 

6,631,000 

BRADENTON 

Herold  . 

. (u) 

M-8 

8,735,000 

13,000 

390,000 

82,000 

153,000 

2473,000 

12,344,000 

13,000 

1-  Herald  . 

. (S) 

M-8 

4,412,000 

808,000 

88,000 

146,000 

883,000 

6,374,000 

BUFFALO 

Courier  Eipress  . 

. (n>) 

M-8 

4,241,000 

367,000 

1,478,000 

27,000 

836,000 

2,000 

239,000 

3,000 

2,158,000 

9,079,000 

399,000 

p- Courier  Eipress  . 

. (S) 

M-8 

9,126,000 

340,000 

1,663,000 

2,000 

712,000 

120,000 

1,110,000 

12,736;000 

342,000 

Nnws  . 

. (t) 

M-8 

20,068,000 

1,122,000 

2,652,000 

19,000 

1,680,000 

7,000 

812,000 

7,439,000 

32,833,000 

1,148,000 

Nuws  . 

. (S) 

M-8 

603,000 

46,000 

51,000 

16,000 

143,000 

860,000 

§  BURLINGTON 

Free  Press  . . 

M-6 

11,236,000 

654,000 

993,000 

1,000 

206,000 

290,000 

4,440,000 

17,339,000 

655,000 

Free  Press  . . 

C-8 

13,741,000 

657,000 

1,319,000 

1,000 

275,000 

386,000 

4,440,000 

20,335,000 

658,000 

I-  Free  Press  . 

. (S) 

M-6 

1,086,000 

9,000 

705,000 

4,000 

82,000 

2,000 

30,000 

672,000 

2,582,000 

15,000 

1-  Free  Press  . 

. (S) 

C-8 

1,405,000 

9,000 

736,000 

4,000 

93,000 

2,000 

40,000 

672,000 

2,953,000 

15,000 

§  CAMDEN 

Courier  Post  . 

. (u) 

M-6 

14,527,000 

2,456,000 

1,200,000 

10,000 

405,000 

9,000 

487,000 

2,000 

9,911,000 

27,169,000 

2,4n,000 

Courier  Pest  . 

. (u) 

C-8 

18,338,000 

2,456,000 

1,570,000 

10,000 

533,000 

9,000 

647,000 

2,000 

9,911,000 

31,638,000 

2,477,000 

|S  CHARlOnE 

Nuws  . 

. (u) 

M-6 

8,267,000 

432,000 

1,650,000 

205,000 

265,000 

7,178,000 

17,660,000 

432,000 

News  . 

. (t) 

C-B 

10,899,000 

432,000 

2,173,000 

273,000 

350,000 

7,178,000 

20,968,000 

432,000 

Observer  . 

M-6 

10,148,000 

1,121,000 

1,459,000 

2,000 

187,000 

212,000 

7,207,000 

19,294,000 

1,123,000 

Observer  . 

C-8 

13,489,000 

1,155,000 

1,946,000 

3,000 

247,000 

282,000 

7,207,000 

23,252,000 

1,158,000 

p- Observer  . 

. (S) 

M-6 

4,428,000 

1,222,000 

1,430,000 

72,000 

108,000 

1,000 

105,000 

1,000 

3,467,000 

9,549,000 

1,296,000 

p- Observer  . 

. (S) 

C-8 

5,763,000 

1,225,000 

1,567,000 

72,000 

129,000 

1,000 

131,000 

1,000 

3,467,000 

11,068,000 

1,299,000 

CHICAGO 

Tribune  . 

M-9 

24,383,000 

16,852,000 

5,314,000 

306,000 

840,000 

859,000 

866,000 

1,594,000 

11,176,000 

11,544,000  42,667,000 

31,223,000 

^  Tribune  . 

C-8 

21,718,000 

16,268,000 

4,723,000 

301,000 

747,000 

857,000 

770,000 

1462,000 

11,176,000 

11444,000  39,222,000 

30,600,000 

4  Tribune  . 

. (S) 

M-9 

11,622,000 

10,180,000 

4,916,000 

262,000 

214,000 

103,000 

239,000 

378,000 

10,755,000 

1,121,000  27,759,000 

12,044,000 

§  Tribune  . 

. (S) 

C-8 

10,560,000 

9,622,000 

4,477,000 

252,000 

197,000 

102,000 

214,000 

341,000 

10,755,000 

1,121,000  26,216,000 

11,438,000 

§  News  . 

. (u) 

M-9 

10,626,000 

4,350,000 

3,302,000 

143,000 

445,000 

16,000 

639,000 

334,000 

4,637,000 

1402,000  20,109,000 

6,345,000 

§  News  . 

. (u) 

C-8 

10,202,000 

4,350,000 

3,164,000 

143,000 

429,000 

16,000 

614,000 

334,000 

4,637,000 

1402,000  19,506,000 

6,345,000 

M-6T 

18,670,000 

3,453,000 

2,614,000 

113,000 

329,000 

18,000 

311,000 

319,000 

10,514,000 

1,324,000  32,487,000 

5,227,000 

p-  Sun  Times  . 

. (S) 

M-6T 

7,322,000 

7,369,000 

1,645,000 

96,000 

140;000 

9,000 

58,000 

264,000 

3,503,000 

162,000  12,747,000 

7,900,000 

$  CINCINNATI 

Enquirer  . 

M-9 

19,626,000 

56,000 

2,159,000 

429,000 

503,000 

13,886,000 

36,807,000 

56,000 

Enquirer  . 

C-8 

17,767,000 

56,000 

1,919,000 

382,000 

447,000 

13,886,000 

34,605,000 

56,000 

Enquirer  . 

. (S) 

M-9 

14,596,000 

33,000 

1,561,000 

127,000 

157,000 

6,232,000 

22,680,000 

33,000 

. (S) 

C-8 

13,500,000 

33,000 

1,477,000 

117,000 

139,000 

6,232,000 

21,472,000 

33,000 

. (e) 

M-9 

16,814,000 

1,508,000 

2,234,000 

23,000 

311,000 

160,000 

310,000 

21,000 

6,134,000 

2,000  26,018,000 

1,717,000 

Pbst  . 

. (t) 

C-8 

15,233,000 

1,408,000 

1,993,000 

2o;ooo 

277,000 

141,000 

276;000 

19,000 

6,134,000 

2,000  24,128,000 

1,593,000 

PLEASE  NOTE:  Footnotes  for  above  figures,  and  the  conversion  method  used  by  Media  Records  (6  to  8  column,  8  to  6 
column,  9  and  10  column  page  formats)  are  listed  and  explained  on  page  5L. 
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Rftoil 

Full  Run  Port  Run 


Control 

Full  Run  Port  Run 


Automotive 
Full  Run  Port  Run 


Finoncial 

FuH  Run  Port  Run 


Clossilitd 

Full  Run  Port  Run 


Totol  Advertising 
Full  Run  Port  Run 


$  ClfVFUND 

Pbin  Deoler  . 

Plom  Deoler  . 

Pbm  Deoler  . 

Plom  Deoler  . 

Press  . . 

Press  . 

*  COLUMBUS  (GA) 

Enquirer  &  Ledger  . 

p-  Ledger  Enquirer  . 

COLUMBUS  (OHIO) 

Oispotch  . 

Dispotch  . 

Dispotch  . 

Dispotch  . 

Citizen  Joumol  . 

Citizen  Joumol  . 

«  DALUS 

■  News  . 

News  . 

News  . 

News  . 

Times  Herold  . 

Times  Herold  . 

p- Times  Herold  . 

p'Times  Herold  . 

$  DAYTON 

Journal  Herald  . 

Joumol  Herold  . 

News  . 

News  . 

p-  News  . 

p-  News  . 

§  DENVER 

Rocky  Mountain  News  .... 
p>  Rocky  Mountoin  News  .  . . . 

Post  . 

Post  . 

Post  . 

Post  . 

DETROIT 

Free  Press  . 

p-Free  Press  . 

§  News  . 

jj  News  . 

$  News  . 

§  News  . 

$  DULUTH 

Herold  . 

Herald  . 

News  Tribune  . 

News  Tribune  . 

p-  News  Tribune  . 

p-  News  Tribune  . 

ERIE 

Times  . 

p>  Times  News  . 

FORT  UUDEROAlf 

Id-News  . 

Id-News  . 

p-New$  . 

p-  News  . 

News  . 

News  . 

§  GARY 

Post  Tribune  . 

Post  Tribune  . 

I-  Post  Tribune  . 

I-  Post  Tribune  . 

GRAND  FORKS 

Herold  . 

X- Herold  . 

HARTFORD 

Couront  . 

p-Couront  . 

§  HONOLULU 

Advertiser  . 

Advertiser  . 

Stor  Bulletin  . 

Slor  Buletin  . 

p-  Stor  Bulletin  &  Advertiser 
p-  Stor  Bulletin  &  Advertiser 
§  HOUSTON 

Chronicle  . 

Chronicle  . 

Chronicle  . 

Chronicle  . 

Post  . 

Post  . 

p-  Post  . 

p-Post  . 

HUNTINGTON 

Herold  Oispotch  . 

Id-Advertiser  . 

I-  Herald  Dispotch  . 

LANSING 

Stote  Joumol  . 

I- Stole  Joumol  . 

LEXINGTON 

Herold  A  Leoder  . 

Herald  A  Leoder  . 

p- Herald  Leo^r  . 

p-  Herold  Leoder  . 

LITTLE  ROCK 

Arkansas  Gozette  . 

p-ArInnsos  (razette  . 

Arkonsos  Democrot  . 

I-  Arkonsos  Democrot  . 

*  LONG  BEACH 
Independent  A  Press  Telegrc 

p-  Independent  Press  Telegrom 
LONG  ISUND 

Newsdoy  . 

Newsdoy  . 

2L 


. .  (m) 

M-9 

20.431.000 

3,594,000 

3,064,000 

52,000 

657,000 

. .  .(m) 

C-8 

18.36S.000 

3,366,000 

2,729,000 

48,000 

586,000 

.  .  (5) 

M-9 

11.670.000 

503,000 

1,975,000 

6,000 

174,000 

•  • .  (S) 

C8 

10.823.000 

455,000 

1,849,000 

6,000 

157,000 

•  •  (e) 

M-9 

16.SS9.000 

4,830,000 

2,464.000 

143,000 

462,000 

. .  .(•) 

C.8 

14.963.000 

4,519,000 

2,192,000 

133,000 

413,000 

(ml.) 

M-8 

10.386.000 

469,000 

971,000 

50,000 

135,000 

(S) 

M-8 

4.912.000 

50,000 

936,000 

5,000 

69,000 

. .  .(•) 

M-9 

20.660.000 

772,000 

2,336,000 

16,000 

853,000 

• .  .(*) 

C-8 

18.642.000 

719,000 

2,077,000 

14.000 

759,000 

. .  (S) 

M-9 

12.401.000 

721,000 

1,537,000 

2,000 

279,000 

(S) 

C-8 

11.17S.000 

721,000 

1,456,000 

2,000 

253,000 

. .  .(m) 

M-9 

7.517.000 

2,086,000 

403,000 

. .  .(m) 

C-8 

6.682.000 

1,854,000 

358,000 

. .  .(m) 

M-9 

25.227.000 

3,011,000 

3,245,000 

12,000 

470,000 

. .  .(m) 

C-8 

22.444.000 

3,010,000 

2,883,000 

12,000 

418,000 

. .  (S) 

M-9 

9.600.000 

1,377,000 

1,779,000 

87,000 

131,000 

.  (S) 

C-8 

8.719.000 

1,377,000 

1,666,000 

87,000 

119,000 

•  • .(«) 

M-9 

24.795.000 

1,450,000 

3.078,000 

8,000 

351,000 

•  • .(») 

C-8 

22.199.000 

1,447,000 

2,735,000 

7,000 

312,000 

.  (S) 

M-9 

11.331.000 

826,000 

2,133,000 

140,000 

119,000 

• .  (S) 

C-8 

10.374.000 

826,000 

2,030,000 

140,000 

110,000 

. .  .(m) 

M-9 

15.752.000 

1,502,000 

1,867,000 

12,000 

435,000 

. .  .(m) 

C-8 

14.195.000 

1,368,000 

1,662,000 

11,000 

387,000 

•  . .(«) 

M-9 

16.820.000 

1,681,000 

1,869,000 

11,000 

448,000 

■ . .(.) 

C-8 

15.205.000 

1,547,000 

1,661,000 

10,000 

399,000 

•  •  (5) 

M-9 

8.102.000 

1,220,000 

146,000 

.  (S) 

C-8 

7.425.000 

1,179,000 

134,000 

. .  .(m) 

M-6T 

22.717.000 

2,035,000 

578,000 

. .  (S) 

M-6T 

7.256.000 

1,256,000 

110,000 

■ .  .(«) 

M-9 

21.450.000 

1,467,000 

3,181,000 

42,000 

666,000 

■  ■  .(*) 

C-8 

19.355.000 

1,304,000 

2,833,000 

37,000 

594,000 

■  •  (S) 

M-9 

11.917.000 

2,050,000 

137,000 

•  •  (S) 

C-8 

11.304.000 

2,015,000 

128,000 

,  .  .(m) 

M-8 

15.929.000 

3,950,000 

2,847,000 

95.000 

678,000 

•  (S) 

M-8 

5.228.000 

3,570,000 

1,874,000 

114,000 

146,000 

•  ■  ■(.) 

M-9 

22,407.000 

6,196,000 

3,146,000 

153,000 

674,000 

• .  .(*) 

C-8 

19,971,000 

5,814,000 

2.796,000 

137,000 

599,000 

.  (S) 

M-9 

10,753,000 

3,711,000 

1,924,000 

51,000 

245,000 

• .  (S) 

C-8 

9,852,000 

3,629,000 

1,793,000 

49,000 

222,000 

. . .(.) 

M-6 

5,701,000 

24,000 

670,000 

4,000 

55,000 

. .  («) 

C-B 

7.415,000 

24,000 

893,000 

4,000 

74,000 

. .  .(ra) 

M-6 

5,947.000 

15,000 

678,000 

5,000 

60,000 

.  .(m) 

C-8 

7,723,000 

15,000 

904,000 

5,000 

80,000 

.  (S) 

M-6 

5.452,000 

274,000 

468,000 

1,000 

33,000 

• .  (S) 

C-8 

6,719,000 

274,000 

549,000 

1,000 

37,000 

. . .(.) 

M-8 

11,735,000 

12,000 

1,041,000 

90,000 

. .  (S) 

M-8 

5,605,000 

31,000 

1,226,000 

68,000 

. .  •(.) 

M-6 

20.287,000 

1,362,000 

1,830,000 

6,000 

562,000 

•  .  •(.) 

C-8 

26,016,000 

1,533,000 

2,434,000 

7,000 

748,000 

• .  (S) 

M-6 

9,688,000 

458,000 

1,594,000 

7,000 

171,000 

. .  .(S) 

C-8 

12.404.000 

546,000 

1,803,000 

8,000 

212,000 

.  (sot) 

M-6 

7.085,000 

40,000 

61,000 

■  (sol) 

C-8 

9.447,000 

53,000 

82,000 

. . .(.) 

M-9 

13,017,000 

2,244,000 

1,162,000 

10.000 

239,000 

. .  •(.) 

C-8 

11.754,000 

2,044,000 

1,034,000 

9,000 

212,000 

• .  (S) 

M-9 

8,000,000 

12,000 

908,000 

122,000 

. .  (S) 

C-8 

7.458,000 

12,000 

899,000 

113,000 

. . .(«) 

M-8 

6.682,000 

141,000 

678,000 

4,000 

113,000 

• .  (S) 

M-B 

3,862,000 

228,000 

899,000 

10,000 

79,000 

. .  .(m) 

M-8 

17,972,000 

1,033,000 

2432,000 

27,000 

728,000 

• .  (S) 

M-8 

9,249,000 

4,691,000 

2,275,000 

35,000 

249,000 

. .  .(m) 

M-9 

19,969.000 

1,655,000 

470,000 

. .  .(m) 

C-8 

17,767,000 

1,471,000 

418,000 

. .  .(•) 

M-9 

23,222,000 

1,692,000 

503,000 

•  .  (e) 

C-8 

20,659,000 

1,504,000 

447,000 

.  (S) 

M-9 

8,349,000 

1,753,000 

104,000 

• .  (S) 

C-8 

7,431,000 

1,652,000 

96,000 

. .  .(•) 

M-9 

25,043,000 

5,849,000 

3,269,000 

144,000 

434,000 

•  •  (e) 

C-8 

22.270,000 

5,722,000 

2,907,000 

136,000 

386,000 

■ .  (S) 

M-9 

10,364,000 

3,394,000 

1,673,000 

150,000 

111,000 

(S) 

C-8 

9,340,000 

3,394,000 

1,559,000 

150,000 

102,000 

. .  .(m) 

M-9 

24.112,000 

4,961,000 

3,160,000 

69,000 

406,000 

. .  .(m) 

C-8 

21,463,000 

4,878,000 

2,810,000 

63,000 

361,000 

• .  (S) 

M-9 

8,108.000 

2,351,000 

1,628,000 

207,000 

124,000 

• .  (S) 

C-8 

7,251,000 

2,350,000 

1,542,000 

206,000 

116,000 

. .  .(m) 

M-8 

8,529,000 

382,000 

988,000 

111,000 

•  (o) 

M-8 

7,956,000 

264,000 

918,000 

105,000 

• .  (S) 

M-8 

4,131,000 

376,000 

859,000 

58,000 

. . .(«) 

M-8 

16.600,000 

479,000 

1,531,000 

15,000 

401,000 

.  .(S) 

M-8 

6,120,000 

179,000 

1,131,000 

378,000 

.(ml.) 

M-9 

16,141,000 

1,004,000 

1,289,000 

7,000 

155,000 

■(mle) 

C-8 

14,515,000 

1,000,000 

1,146,000 

7,000 

138,000 

(S) 

M-9 

8,595,000 

413,000 

1,065,000 

105,000 

• .  (S) 

C-8 

7,876,000 

413,000 

1,035,000 

99,000 

.  .  .(m) 

M-8 

13,420,000 

1,181,000 

341,000 

•  •  (S) 

M-8 

5,713,000 

1,101,000 

200,000 

- (•) 

M-B 

4,091,000 

74,000 

960,000 

178,000 

. . .  .(S) 

M-8 

2,477,000 

115,000 

1,135,000 

132,000 

.(ml.) 

M-8 

12,731,000 

6,693,000 

2,345,000 

27,000 

421,000 

.  •  (S) 

M-8 

4,885,000 

673,000 

1,289,000 

15,000 

72,000 

■ .  (o) 

M-ST 

15,909,000 

6,671,000 

2,046,000 

170,000 

911,000 

• . .  .(S) 

M-5T 

8.514,000 

3,635,000 

1,323,000 

71,000 

140,000 

10,000 

9,000 

96,000 

86,000 

1,038,000 

922,000 

163,000 

146,000 

637,000 

565,000 

86,000 

78,000 

14,000 

14,000 

39,000 

35,000 

13.204,000 

13,204,000 

7,503,000 

7,503,000 

4,021,000 

4,021,000 

12,000 

12,000 

1,309,000 

1,309,000 

38,769,000 

36,181,000 

21.494,000 

20,487.000 

24,351,000 

22,362,000 

3,755,000 

3,514.000 

523,000 

475,000 

6.419.000 

6,084,000 

14,000 

134,000 

76,000 

11,000 

3,921,000 

1,089,000 

15,612,000 

7.086,000 

544,000 

55,000 

3,000 

3,000 

598,000 

531,000 

242,000 

215,000 

643,000 

572,000 

3,000 

3,000 

8,495,000 

8,495.000 

7309,000 

7309.000 

3,173,000 

3,173.000 

33,217,000 

30,779,000 

21,981,000 

20,621,000 

14,140,000 

12,957,000 

794,000 

739,000 

723,000 

723,000 

2,000 

2,000 

14,000 

14,000 

22,000 

22,000 

358,000 

319,000 

152,000 

137,000 

256,000 

227,000 

91,000 

83,000 

5,000 

5,000 

5,000 

5,000 

2,000 

2,000 

17,116,000 

17,116,000 

7.455.000 

7,455,000 

14,040,000 

14,040,000 

6.214,000 

6,214,000 

9,000 

9,000 

46,539,000 

43,303,000 

19,189,000 

18,168,000 

42.715,000 

39,708,000 

19,920,000 

18,843,000 

3,030,000 

3,029,000 

1,492,000 

1,492,000 

1,460,000 

1,456,000 

988,000 

988,000 

17,000 

15,000 

17,000 

15,000 

250,000 

221,000 

246,000 

218,000 

88,000 

78,000 

19,000 

17,000 

22,000 

20,000 

7,186,000 

7,186,000 

7,216,000 

7,216,000 

2,652,000 

2,652,000 

260,000 

260,000 

272,000 

272,000 

25,696,000 

23,857,000 

26,746,000 

24,846,000 

12,213,000 

11,473,000 

1,810,000 

1,671,000 

2,003,000 

1,864,000 

2,000 

2,000 

541.000 

158,000 

698,000 

624,000 

276,000 

251,000 

36,000 

32,000 

17,546,000 

2,549,000 

13,330,000 

13,330,000 

7,952,000 

7,952,000 

43,493,000 

11,342,000 

39,432,000 

36,843,000 

22,353,000 

21,671,000 

1,556,000 

1,384,000 

14,000 

24,000 

53,000 

47,000 

3,000 

7,000 

296,000 

138,000 

271,000 

241,000 

133,000 

121,000 

83,000 

76,000 

111,000 

98,000 

15,000 

13,000 

5,576,000 

1,832,000 

10,705,000 

10,705,000 

7,321,000 

7,321,000 

25,470,000 

9,228,000 

37,254,000 

34,363,000 

20,386,000 

19,319,000 

4,142,000 

3,784,000 

6,517,000 

6,100,000 

3,785,000 

3,698,000 

88,000 

117,000 

92,000 

122,000 

44,000 

58,000 

2,632,000 

2,632,000 

3,234,000 

3,234,000 

1,204,000 

1,204,000 

9,336,000 

11,321,000 

10,113,000 

12,165,000 

7,202,000 

8,568,000 

28,000 

28,000 

20,000 

20,000 

275,000 

275,000 

167,000 

221,000 

4,173,000 

2,675,000 

17,391,000 

9,800,000 

12,000 

31,000 

188,000 

226,000 

22,000 

27,000 

482,000 

641,000 

331,000 

441,000 

97,000 

129,000 

12,000 

14,000 

6,000 

8,000 

12,815,000 

12,815,000 

4,864,000 

4,864,000 

4,293,000 

4,293,000 

413,000 

413,000 

185,000 

185,000 

36,495,000 

43.173,000 

16,652,000 

19,728,000 

11,670,000 

14,098,000 

1,981,000 

2,193,000 

678,000 

774,000 

350,000 

311,000 

101,000 

91,000 

98,000 

88,000 

161,000 

143,000 

5,290,000 

5,290,000 

2,251,000 

2,251,000 

20,165.000 

18,373,000 

11,379,000 

10,809,000 

2,765,000 

2,507,000 

12,000 

12,000 

325,000 

259,000 

2,352,000 

935,000 

10,357,000 

6,042,000 

145,000 

238,000 

28,000 

1,000 

667,000 

97,000 

102,000 

10,341,000 

3,725,000 

32,673,000 

15,611,000 

1,190,000 

4,727,000 

929,000 

826,000 

954,000 

848,000 

252,000 

222,000 

7,806,000 

7,806,000 

7,761,000 

7,761,000 

4,251,000 

4,251,000 

32,037,000 

29,496,000 

34,351,000 

31,438,000 

14,743,000 

13,686,000 

74,000 

72,000 

22,000 

22,000 

9,000 

9,000 

409,000 

364,000 

153,000 

136,000 

415,000 

369,000 

137,000 

122,000 

104,000 

92,000 

7,000 

7,000 

83,000 

73,000 

1,000 

1,000 

30,079,000 

30,079,000 

19,609,000 

19,609,000 

20,544,000 

20,544,000 

10,781,000 

10,781,000 

18,000 

18,000 

54,000 

54,000 

16,000 

16,000 

59,770,000 

56,542,000 

31,947,000 

30,783,000 

48.92f,000 

45,837,000 

20,822,000 

19,856,000 

6,189,000 

6,040,000 

3,605,000 

3,605,000 

5,135,000 

5,036,000 

2,584,000 

2,582,000 

10,000 

10,000 

219,000 

209,000 

82,000 

2,000 

2,000 

3,410,000 

2,625,000 

818,000 

13,461,000 

11,922,000 

5,948,000 

394,000 

276,000 

376,000 

7,000 

226,000 

171,000 

2,000 

6,540,000 

2,919,000 

25,586,000 

10,745,000 

496,000 

186,000 

285,000 

253,000 

108,000 

97,000 

6,058,000 

6,058,000 

2,664,000 

2,664,000 

24,089,000 

22,271,000 

12,545,000 

11,779,000 

1,011,000 

1,007,000 

413,000 

413,000 

254,000 

263,000 

161,000 

173,000 

1,000 

4,094,000 

2,033,000 

1,885,000 

1,182,000 

19,598,000 

9,343,000 

7,502,000 

5,114,000 

75,000 

115,000 

6,000 

447,000 

38,000 

56,000 

10,190,000 

2,939,000 

92,000 

26,650,000 

9,224,000 

6,874,000 

688,000 

12,000 

2,000 

1,002,000 

147,000 

470,000 

63,000 

8,725,000 

2,258,000 

47,000 

28,649,000 

12,382,000 

7,902,000 

3,775,000 
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Rftoil 

Ful  Rmd  hirt  Run 


Gnntrol 

FuH  Run  Part  Run 


Automotiva 
Full  Run  Port  Run 


Ftnonciol 

Full  Run  Port  Run 


Cbstifiod 

FuN  Run  Port  Run 


Totol  A4vtrtisiA9 
Ful  Run  Port  Run 


lOS  ANGELES 

Timts  . 

. (m) 

M-8 

34,783.000  1 

16,827,000 

5,342,000 

Timos  . 

. (S) 

M-8 

14,601,000 

6,505,000 

4,096,000 

HtroU  Exomtnar  . 

. (#) 

M-8 

4,782,000 

2,042,000 

HoroU  Exominer  . 

. (S) 

M-8 

1.123,000 

583.000 

•  MACON 

Telegraph  &  Neurs  . 

. (mte) 

M-8 

10,148,000 

951,000 

p-Telegroph  &  News  . 

. (S) 

M-8 

4,530,000 

914.000 

MANCHESTER 

Union  leoder  . 

. (d) 

M-8 

9,722,000 

1,446,000 

i-New  Hompshire  Piews  . 

. (S) 

M-8 

4.947.000 

1.010.000 

s  MEMPHIS 

Commerciol  Appeol  . 

M-9 

18,325,000 

720,000 

1,703,000 

Commerciol  Appeol  . 

C-8 

16,462,000 

720,000 

1,514,000 

Commerciol  Appeol  . . . . 

. (S) 

M-9 

8,240,000 

651,000 

1,122,000 

Commerciol  Appeol  . . . . 

. (S) 

C-8 

7,415,000 

651,000 

1,071,000 

Press  Scimitor  . 

. (t) 

M-9 

8,874,000 

1,121,000 

1,881,000 

Press  Scimitor  . 

. (#) 

c-8 

7,896,000 

1,030,000 

1.670,000 

e  MIAMI 

Herold  . 

. (m) 

M-8 

22,138,000 

4,353,000 

2,463,000 

HtroU  . 

. (i») 

C-8 

29,345,000 

5,321,000 

3,283,000 

Herald  . 

. (S) 

M-6 

9,580,000 

2,216,000 

1,881,000 

Herald  . 

. (S) 

C-8 

12,262,000 

2,791,000 

2,233,000 

Nows  . 

. (e) 

M-6 

4,224,000 

1,936,000 

News  . 

. (e) 

C-8 

5i72.000 

1,000 

2,579,000 

MILWAUKEE 

Sentinel  . 

. (m) 

M-8 

7,708,000 

5,000 

2,422,000 

Journal  . 

. (e) 

M-8 

24,701,000 

1,922,000 

2,631,000 

Journal  . 

. (S) 

M-8 

11,530,000 

851,000 

1.604,000 

GtMINNEAPOUS 

Tribune  . 

M-6 

5,190,000 

449,000 

1,718,000 

Tribune  . 

C-8 

6,919,000 

599,000 

2,291,000 

Tribune  . 

. (S) 

M-6 

7,735,000 

4,255,000 

1,490,000 

Tribune  . 

. (S) 

C-8 

9,953,000 

4,274,000 

1,717,000 

Stor  . 

. (e) 

M-6 

10,323,000 

4,065.000 

1,796,000 

Stor  . 

. (t) 

C-8 

13,653,000 

4,947,000 

2.395,000 

NASHVILLE 

Bonner  . 

. (e) 

M-8 

14,492,000 

1,689,000 

1,715,000 

Tennessean  . 

M-8 

14,607,000 

1,670,000 

1,717,000 

p-Tennesseon  . 

. (S) 

M-8 

7,868,000 

912.000 

1.413.000 

f  NEW  YORK 

Q  Times  . 

M-9 

15,115,000 

6,836,000 

Times  . 

C-8 

13,436,000 

6,076,000 

Times  . 

. (S) 

M-9 

12,102,000 

10,470,000 

9,648,000 

Times  . 

. (S) 

C-8 

10,833,000 

9,665,000 

8,980,000 

Q  News  . 

M-6T 

11,063,000 

10,795,000 

2,548,000 

Nttn  . 

. (i") 

C-ST 

9,219,000 

8,996,000 

2,123,000 

Nows  . 

. (S) 

M-6T 

7,722,000 

14,843,000 

1,821,000 

News  . 

. (S) 

C-ST 

6,631,000 

12,9903)00 

1,645,000 

Post  . 

. (#) 

M-6T 

6,078,000 

2,395,000 

!)  NEWARK 

Star  Lodger  . 

M-9 

17,514,000 

927,000 

2,679,000 

Star  ledger  . 

c-8 

15,570,000 

824,000 

2,381,000 

p-  Star  Ledger  . 

. (S) 

M-9 

15,021,000 

1,462,000 

2,014,000 

p-Stor  Ledger  . 

. (S) 

C-8 

13,606,000 

1,462,000 

1,897,000 

PASADENA 

Stor  News  . 

. (d) 

M-8 

5,483,000 

2,553,000 

957,000 

p-  Stor  News  . 

. (S) 

M-8 

1,471,000 

518,000 

876,000 

ifPASSAIC 

Herold  News  . 

. (e) 

M-9 

7,961,000 

3,236,000 

1,326,000 

Herold  News  . 

. (•) 

C-8 

7,146,000 

3,117,000 

1,182,000 

1-  Herold  News  . 

. (S) 

M-9 

2,190,000 

633,000 

654,000 

x>  Herold  News  . 

. (S) 

C-8 

2,043,000 

633,000 

649,000 

s  PATERSON 

News  . 

. (d) 

M-9 

7,752,000 

864,000 

962,000 

Nows  . 

. (d) 

C-8 

7,505,000 

864,000 

927,000 

S  PENSACOLA 

Journol  . 

. (m) 

M-9 

17,739,000 

1,858,000 

1,147,000 

Joumol  . 

. (m) 

C-8 

16,032,000 

1,811,000 

1,019,000 

X-  News  Journol  . 

. (S) 

M-9 

7,870,000 

240,000 

1,110,000 

I-  News  Journol  . 

. (S) 

C-8 

7,179,000 

233,000 

1,079,000 

H-Ntws  . 

. (e) 

M-9 

5,628,000 

119,000 

836,000 

Td-Ntwt  . 

. (e) 

C-8 

5.111.000 

119,000 

743,000 

PEORIA 

Journol  Stor  . 

. (d) 

M-8 

12,378,000 

490,000 

1,405,000 

p- Journol  Stor  . . 

. (S) 

M-8 

6,621,000 

766,000 

1,321,000 

ISfPHILAOELPHIA 

Bulletin  . . 

. (e) 

M-6 

9,553,000 

7,881,000 

2,170,000 

Bulletin  . . 

. (e) 

C-8 

12,677,000 

8,972,000 

2,893,000 

p-  Bulletin  . 

. (S) 

M-6 

4,435,000 

4,341,000 

1,669,000 

p>  Bulletin  . 

. (S) 

C-8 

5,581,000 

4,694,000 

1,880,000 

Inguirar  . . . 

. (m) 

M-6 

6,919,000 

2,127,000 

1,957,000 

Inquirer  . 

. (m) 

C-8 

9,171,000 

2,347,000 

2,607,000 

Inquirer  . 

. (S) 

M-6 

9,442,000 

5,064,000 

1,748,000 

Inquirer  . . 

. (S) 

C-8 

12,162,000 

5,514,000 

2,110,000 

News  . 

. (e) 

M-5T 

4,376,000 

140,000 

1,081,000 

News  . 

. (•) 

C-6T 

5,215,000 

140,000 

1,298,000 

S  PinSBURGH 

Post  Goxette  . 

M-9 

6,199,000 

560,000 

2,235,000 

Post  Gozette  . 

C-8 

5,548,000 

498,000 

1,987,000 

Press  . 

. (e) 

M-9 

15.007.000 

1,194,000 

2,527,000 

Press  . 

. (e) 

C-8- 

13,407,000 

1,062,000 

2,246,000 

p-  Press  . . 

. (S) 

M-9 

15,468,000 

12,000 

1,922,000 

p-  Press  . 

. (S) 

C-8 

14,370,000 

12,000 

1,836,000 

StPROVIDENCE 

Buletin  . . 

. (e) 

M-9 

11,050,000 

3,934,000 

2,208,000 

Bulletin  . 

. (e) 

C-8 

10,497,000 

3,792,000 

2,079,000 

Joumol  . 

M-9 

9,067,000 

1,450,000 

2,249,000 

Journal  . 

C-8 

8,550,000 

1,309,000 

2,115,000 

Joumol  . 

. (S) 

M-9 

10,569,000 

1,227,000 

1,796,000 

Journal  . 

. (S) 

C-8 

10,209,000 

1,227,000 

1,751,000 

S  ROCHESTER 

Democrat  &  Chronicle  . 

M-9 

11,368,000 

2,170,000 

1,660,000 

Democrat  B  Chronicle  . 

C-8 

10,160,000 

2,170,000 

1,475,000 

Democrat  &  Chronicle  . 

. (S) 

M-9 

8,689,000 

1,508,000 

1,113,000 

Democrat  &  Chronicle  . 

. (S) 

C-8 

8,004,000 

1,508,000 

1,060,000 

Times  Union  . 

. (t) 

M-9 

12,972,000 

2,092,000 

1,764,000 

Times  Union  . 

. (t) 

C-8 

11,613,000 

2,092,000 

1,566,000 

StROCKFORD 

Stor  . . 

. (m) 

M-9 

12,580,000 

1,755,000 

1,207,000 

Stor  . . 

. (m) 

C-8 

11,431,000 

1,755,000 

1,073,000 

p*  Register  Stor  . 

. (S) 

M-9 

4,420,000 

360,000 

1,033,000 

p-  Register  Star  . 

. (S) 

C-8 

4,075,000 

360,000 

1,018,000 

Id-Register  Republic  . 

. (•) 

M-9 

11,658,000 

1,697,000 

1,168,000 

Id-Register  Republic  . 

. (•) 

C-8 

10,606,000 

1,697,000 

1,038,000 

540,000 

1,065,000 

397,000 

1,071,000 

344,000 

18,298,000 

9,670,000 

60,788,000  : 

17,808,000 

252,000 

192,000 

54,000 

272,000 

104,000 

12,070,000 

6,841,000 

31,249,000  1 

13,757,000 

276,000 

154,000 

1,322,000 

8,615,000 

52,000 

2,000 

565,000 

2,335,000 

187,000 

256,000 

3,175,000 

14,806,000 

106,000 

162,000 

1,276,000 

6,992,000 

191,000 

297,000 

3,804,000 

15,774,000 

146,000 

131,000 

1,609,000 

7,849,000 

247,000 

386,000 

7,877,000 

28,618,000 

720,000 

220,000 

343,000 

7,877,000 

26,496,000 

720,000 

25,000 

134,000 

222,000 

3,994,000 

13,725,000 

676,000 

25,000 

125,000 

197,000 

3,994,000 

12,815,000 

676,000 

28,000 

252,000 

3,000 

456,000 

2,000 

7,888,000 

119,000 

19,425,000 

1,273,000 

24,000 

224,000 

3,000 

405,000 

2,000 

7,888,000 

119,000 

18,157,000 

1,178,000 

254,000 

842,000 

223,000 

444,000 

309,000 

11,134,000 

1,210,000 

37,202,000 

6,362,000 

337,000 

1,122,000 

296,000 

592,000 

408,000 

11,134,000 

1,210,000 

45,657,000 

7,585.000 

132,000 

262,000 

65,000 

237,000 

186,000 

10,332,000 

460,000 

22,307,000 

3,071,000 

163,000 

335,000 

86,000 

314,000 

244,000 

10,332,000 

460,000 

25,491,000 

3,756,000 

ia,ooo 

533,000 

253,000 

1,000 

11,069,000 

2,000 

18,112,000 

147,000 

191,000 

704,000 

334,000 

1,000 

11,069,000 

2,000 

20,355,000 

195,000 

1,157,000 

753,000 

7,878,000 

19,948,000 

5,000 

21,000 

793,000 

6,000 

630,000 

34,000 

8,697,000 

3,999,000 

37,498,000 

6,014,000 

55,000 

571,000 

414,000 

9,912,000 

3,452,000 

24,033,000 

4,359,000 

7,000 

564,000 

6,000 

472,000 

13,000 

10,972,000 

1,000 

18,936,000 

476.000 

9,000 

752,000 

8,000 

630,000 

18,000 

10,972,000 

1,000 

21,584,000 

635,000 

23,000 

130,000 

13,000 

228,000 

2,000 

10,501,000 

20,092,000 

4,293,000 

29,000 

157,000 

13,000 

301,000 

3,000 

10,501,000 

22,637,000 

4,319,000 

77,000 

587,000 

71,000 

440,000 

82,000 

11,667,000 

24,834,000 

4,295,000 

99,000 

782,000 

83,000 

586,000 

109,000 

11,667,000 

29,104,000 

5,238,000 

12,000 

1,124,000 

396,000 

7,764,000 

25,629,000 

1,701,000 

1,133,000 

399,000 

7,686,000 

25,717,000 

1,670,000 

17,000 

290,000 

110,000 

3,433,000 

13,133,000 

929,000 

884,000 

2,628,000 

8,791,000 

34,483,000 

786,000 

2,336,000 

8,791,000 

31,654,000 

1,107,000 

768,000 

295,000 

638,000 

420,000 

11,079,000 

576,000 

34,257,000 

12,869,000 

1,054,000 

691,000 

265,000 

573,000 

380,000 

11,079,000 

576,000 

32,178,000 

11,941,000 

519,000 

457,000 

878,000 

541,000 

736,000 

1,287,000 

2,346,000 

15,939,000 

15,366,000 

432,000 

381,000 

732,000 

451,000 

614,000 

1,287,000 

2,346,000 

13,504,000 

13,212,000 

377,000 

230,000 

233,000 

33,000 

250,000 

421,000 

626,000 

10,228,000 

16,330,000 

344,000 

196,000 

228,000 

28,000 

213,000 

421,000 

626,000 

8,922,000 

14,402,000 

564,000 

767,000 

1,821,000 

11,754,000 

17,000 

559,000 

467,000 

380,000 

11,637,000 

4,000 

33,558,000 

1,329,000 

15,000 

497,000 

415,000 

338,000 

11,637,000 

4,000 

31,202,000 

1,182,000 

37,000 

141,000 

6,000 

259,000 

7,000 

6,998,000 

24,443,000 

1,512,000 

37,000 

131,000 

6,000 

229,000 

7,000 

6,998,000 

22,871,000 

1,512,000 

25,000 

276,000 

7,000 

207,000 

5,000 

5,255,000 

12,693,000 

2,601,000 

38,000 

63,000 

40,000 

4,000 

1,913,000 

4,365,000 

560,000 

65,000 

281,000 

509,000 

183,000 

4,247,000 

2,000 

14,513,000 

3,487,000 

58,000 

250,000 

453,000 

163,000 

4,247,000 

2,000 

13,467,000 

3,341,000 

1,000 

51,000 

112,000 

1,001,000 

4,012,000 

634,000 

1,000 

49,000 

101,000 

1,001,000 

3,847,000 

634,000 

8,000 

220,000 

13,000 

465,000 

3,144,000 

13,048,000 

885,000 

8,000 

213,000 

13,000 

447,000 

3,144,000 

12,741,000 

885,000 

9,000 

211,000 

30,000 

302,000 

7,000 

4,950,000 

24,526,000 

1,905,000 

8,000 

188,000 

27,000 

269,000 

6,000 

4,950,000 

22,635,000 

1,852,000 

10,000 

51,000 

7,000 

173,000 

3,000 

1,342,000 

5,000 

10,558,000 

266,000 

9,000 

50,000 

7,000 

154,000 

3,000 

1,342,000 

5,000 

9,816,000 

258,000 

83,000 

105,000 

3,772,000 

10,546,000 

119,000 

74,000 

93,000 

3,772,000 

9,915,000 

119,000 

306,000 

533,000 

7,456,000 

22,227,000 

490,000 

10,000 

152,000 

55,000 

1,901,000 

10,053,000 

776,000 

160,000 

297,000 

38,000 

326,000 

103,000 

6,553,000 

218,000 

19,092,000 

8,401,000 

211,000 

396,000 

48,000 

434,000 

134,000 

6,553,000 

218,000 

23,146,000 

9,584,000 

198,000 

111,000 

32,000 

45,000 

32,000 

1,797,000 

139,000 

8,060,000 

4,742,000 

218,000 

134,000 

34,000 

58,000 

38,000 

1,797,000 

139,000 

9,453,000 

5,123,000 

47,000 

324,000 

42,000 

351,000 

40,000 

9,214D00 

18,970,000 

2,256,000 

62,000 

433,000 

50,000 

468,000 

54,000 

9,214,000 

22,098,000 

2,513,000 

187,000 

139,000 

58,000 

108,000 

70,000 

6,182,000 

17,623,000 

5,379,000 

204,000 

177,000 

59,000 

135,000  . 

88,000 

6,182,000 

20,770,000 

5,865,000 

405,000 

71,000 

3,792,000 

10,096,000 

140,000 

486,000 

85,000 

3,792,000 

11,247,000 

140,000 

16,000 

482,000 

6,000 

396,000 

42,000 

3.224,000 

115,000 

12,979,000 

739,000 

14,000 

428,000 

6,000 

352,000 

37,000 

3,224,000 

115,000 

11,982,000 

670,000 

35,000 

434,000 

85,000 

450,000 

69,000 

5,455,000 

207,000 

24,247,000 

1,590,000 

31,000 

386,000 

76,000 

400,000 

61,000 

5,455,000 

207,000 

22,268,000 

1,437,000 

2,000 

151,000 

112,000 

5,455,000 

23,113,000 

14,000 

2,000 

139,000 

100,000 

5,455,000 

21,905,000 

14,000 

63,000 

449,000 

223,000 

283,000 

89,000 

6,726,000 

20,884,000 

4,309,000 

60,000 

424,000 

203,000 

264,000 

80,000 

6,726,000 

20,158,000 

4,135,000 

32,000 

1,040,000 

210,000 

362,000 

87,000 

5,653,000 

19,166,000 

1,779,000 

30,000 

985,000 

189,000 

339,000 

78,000 

5,653,000 

18,437,000 

1,606,000 

11,000 

994,000 

297,000 

2,278,000 

15,951,000 

1,238,000 

11,000 

950,000 

284,000 

2,278,000 

15,489,000 

1,238,000 

66,000 

1,181,000 

537,000 

13,000 

6,320,000 

21,397,000 

2,249,000 

66,000 

1,050,000 

477,000 

13,000 

6,320,000 

19,813,000 

2,249,000 

15,000 

258,000 

227,000 

3,711,000 

14,019,000 

1,523,000 

15,000 

233,000 

204,000 

3,711,000 

13,233,000 

1,523,000 

7,000 

793,000 

514,000 

12,000 

5,721,000 

21,886,000 

2,111,000 

7,000 

705,000 

457,000 

12,000 

5,721,000 

20,184,000 

2,111,000 

17,000 

435,000 

236,000 

5,000 

7,474,000 

22,116,000 

l,7n,000 

17,000 

387,000 

210,000 

5,000 

7,474,000 

20,759,000 

1,777,000 

3,000 

124,000 

79,000 

2,087,000 

7,746,000 

363,000 

3,000 

116,000 

71,000 

2,087,000 

7,370,000 

363,000 

1,000 

392,000 

160,000 

5,000 

5,879,000 

'9,333,000 

1,703,000 

1,000 

349,000 

143,000 

5,000 

1  5,879,000 

18,091,000 

1,703,000 
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Retoil 

FuR  Rwn  Port  Run 


General 

Ful  Run  Port  Run 


Automotive 
Full  Run  Port  Run 


Finonciol 

Full  Run  Port  Run 


Clossified 

Full  Run  Port  Run 


Totol  Advertisin9 
FuH  Run  Port  Run 


SACRAMENTO 


Bm  . 

. (t) 

M-9 

16,917,000 

5,942,000 

2,374,000 

14,000 

1,598,000 

503,000 

4,000 

11,416,000 

38,000 

32.996,000 

Bee  . . 

. (t) 

C-B 

1S,198,000 

5,942,000 

2,114,000 

14,000 

1,420,000 

448,000 

4,000 

11,416,000 

38,000 

30,784,000 

5'998'000 

p-6ee  . 

. (S) 

M-9 

S,668,000 

2,962,000 

1,444,000 

3,000 

139,000 

53,000 

5,215,000 

12.528,000 

2,965,000 

p-  Bee  . 

. (S) 

C-8 

S,16S,000 

2,962,000 

1,400,000 

3,000 

129,000 

47,000 

5,215,000 

11,965,000 

Union  . 

. (m) 

M-9 

12,199,000 

2,776,000 

1387,000 

938,000 

340,000 

7,241,000 

22.546,000 

Union  . 

. (m) 

C-8 

11,14S,000 

2,776,000 

1,409,000 

834,000 

303,000 

7,241,000 

21,173,000 

2,776.000 

Union  . 

. (S) 

M-9 

1,716,000 

145,000 

884,000 

106,000 

13,000 

1,735,000 

4,463,000 

I-  Union  . . 

. (S) 

C-8 

1,S81,000 

145,000 

877,000 

98,000 

12,000 

1,735,000 

4,312,000 

145,000 

§  ST.  LOUIS 

fd-debe  Democrat  . 

. (m) 

M-9 

9,670,000 

2,263,000 

2,236,000 

137,000 

542,000 

2,000 

534,000 

292,000 

3,708,000 

16,829,000 

Id-Globe  Democrot  . 

. (mj 

C-8 

8,688,000 

2,015,000 

1,988,000 

122,000 

482,000 

2,000 

474,000 

260,000 

3,708,000 

15,479,000 

Globe  Democrot  . 

. (wt) 

M-9 

6,034,000 

179,000 

899,000 

11,000 

240,000 

153,000 

2,208,000 

Globe  Democrot  . 

. (wt) 

C-8 

S,699,000 

179,000 

861,000 

11,000 

218,000 

136,000 

2,208,000 

9' 145^000 

Post  Dispatch  . 

. (t) 

M-9 

12,4SS,000 

576,000 

2,266,000 

27,000 

349,000 

15,000 

440,000 

106,000 

6,358,000 

21.996'000 

Post  Dis^ch  . 

. (•) 

C-B 

11,140,000 

512,000 

2,013,000 

24,000 

309,000 

13,000 

391,000 

94,000 

6,358,000 

20,339.000 

p-  Post  Dispotch  . . 

. (S) 

M-9 

13,028,000 

431,000 

2,006,000 

128,000 

127,000 

7,150,000 

22,462*000 

p-Post  Dispotch  . 

. (S) 

C-8 

12,13S,000 

431,000 

1,915,000 

120,000 

113,000 

7,150,000 

21,456^000 

431  [OOO 

$  'SI.  PAUL 

Pioneer  Press  . 

M-B 

3,392,000 

134S,000 

271,000 

366,000 

7,757,000 

13,392,000 

Pioneer  Press  . 

. ("ij 

C-8 

4,S23,000 

2,087,000 

361,000 

488,000 

7,757,000 

15,257,000 

p-  Pioneer  Press  . 

. (S) 

M-A 

9334,000 

1,369,000 

164,000 

154,000 

4,087,000 

15,316,000 

p- Pioneer  Press  . 

. (S) 

C-8 

11,266,000 

1311,000 

200,000 

205,000 

4,087,000 

17,277,000 

Dispotch  . 

. (t) 

M-i 

9,820,000 

2309,000 

1,661,000 

42,000 

301,000 

101,000 

357,000 

66,000 

8,217,000 

18,000 

20,401,000 

2,737,000 

Dispotch  . 

. (•) 

C-8 

U787,000 

3,239,000 

2,212,000 

52,000 

397,000 

135,000 

476,000 

87,000 

8,217,000 

18,000 

24,134,000 

3,532,000 

ST.  PETERSBURG 

Independent  . 

. (•) 

M-8 

12,886,000 

150,000 

2,691,000 

318,000 

636,000 

4,000 

10,248,000 

27,082,000 

154,000 

Times  . 

. (m) 

M-8 

19,807,000 

6,713,000 

2,343,000 

145,000 

417,000 

348,000 

709,000 

239,000 

10,560,000 

3,317,000 

33,955,000 

10,771,000 

p- Times  . 

. (S) 

M-8 

11,138,000 

3,346,000 

1,976,000 

97,000 

119,000 

16,000 

276,000 

164,000 

2,649,000 

748,000 

16,169,000 

4,374,000 

$+SALEM 

Oregon  Statesmen  . 

. (m) 

M-9 

13,491,000 

124,000 

1,128,000 

5,000 

243,000 

13,000 

425,000 

7,783,000 

23,368,000 

142,000 

Oregon  Stotesmon  . 

. (lii) 

C-8 

12,260,000 

124,000 

1,003,000 

5,000 

216,000 

13,000 

378,000 

7,783,000 

21,938,000 

142,000 

I-  Stotesmon  iouraol  . 

. (S) 

M-9 

3,639,000 

878,000 

63,000 

30,000 

1,678,000 

6,319,000 

. (S) 

C-8 

3,375,000 

866,000 

61,000 

27,000 

1,678,000 

6,038,000 

fd-Copitol  Journol  . 

. (t) 

M-9 

10,722,000 

207,000 

1,100,000 

2,000 

225,000 

7,000 

394,000 

5,860,000 

18,374,000 

216,000 

M-Copitel  Journal  . 

p  SAN  ANTONIO 

. (•) 

C-8 

9,765,000 

207,000 

978,000 

2,000 

200,000 

7,000 

350,000 

5,860,000 

17,226,000 

216,000 

ra-Eipress  . 

M-9 

16,553,000 

2,221,000 

1,843,000 

7,000 

151,000 

238,000 

8,403,000 

27,340,000 

2,228,000 

fd-Eipress  . 

. (m) 

C-8 

14,826,000 

2,221,000 

1,650,000 

7,000 

136,000 

213,000 

8,403,000 

25,380,000 

2,228,000 

I-  Eipress  News  . 

. (S) 

M-9 

8,315,000 

787,000 

1,170,000 

23,000 

69,000 

13,000 

122,000 

3,813,000 

13,514,000 

823.000 

B-  Espress  News  . 

. (S) 

C-8 

7,513,000 

787,000 

1,133,000 

23,000 

66,000 

13,000 

110,000 

3,813,000 

12,660,000 

823,000 

Eipress  News  . 

. (tot) 

M-9 

2,378,000 

66,000 

15,000 

32,000 

3,198,000 

5.716.000 

Express  News  . . 

C-8 

2,131,000 

59,000 

14,000 

28,000 

3,198,000 

5,457,000 

Id-N^s  . 

. (t) 

M-9 

14,229,000 

1,952,000 

1,735,000 

9,000 

141,000 

213,000 

8,429,000 

24,860,000 

1,961,000 

Id-News  . 

. (•) 

C-8 

12,742,000 

1,952,000 

1,553,000 

9,000 

127,000 

191,000 

8,429,000 

23,155,000 

1,961,000 

Id-Light  . 

. (•) 

M-9 

20,464,000 

456,000 

1,630,000 

27,000 

142,000 

255,000 

10,000 

7,248,000 

326,000 

29,849,000 

825,000 

Id-Light  . 

. (•) 

C-8 

18,435,000 

405,000 

1,450,000 

24,000 

128,000 

226,000 

9,000 

7,248,000 

326,000 

27,597,000 

770,000 

p-  b^t  . 

. (S) 

M-9 

10,694,000 

1,406,000 

67,000 

127,000 

3,381,000 

15,701,000 

p- Light  . 

. (S) 

C-8 

9,722,000 

1,359,000 

64,000 

113,000 

3,381.000 

14,665,000 

Light  . . 

. (wl) 

M-9 

1,535X100 

58,000 

2,000 

5,000 

2,750,000 

4,362,000 

Ught  . 

. (s«fj 

C-8 

1,362,000 

52,000 

2,000 

4,000 

2,750,000 

4,182,000 

SAN  BERNARDINO 

Sun  Telegram  . 

M-8 

11,970,000 

6,302,000 

1,811,000 

89,000 

328,000 

110,000 

249,000 

33,000 

6,248,000 

21,572,000 

6,535,000 

p-Sun  Telegram  . 

SAN  DIEGO 

. (S) 

M-8 

3,607,000 

2,671,000 

1,194,000 

56,000 

67,000 

26,000 

22,000 

12,000 

1,574,000 

6,490,000 

2,765,000 

Union  . 

. (") 

M-8 

18,128,000 

1,662,000 

2,732,000 

18,000 

774,000 

92,000 

538,000 

15,000 

13,802,000 

36,153,000 

1,787,000 

p-  Union  . 

. (S) 

M-8 

9,401,000 

80,000 

1,962,000 

1,000 

185,000 

112,000 

4,684,000 

16.354,000 

81,000 

Tribune  . 

SAN  FRANCISCO 

. (•) 

M-8 

22,106,000 

1,651,000 

3,011,000 

18,000 

876,000 

95,000 

542,000 

17,000 

13,768,000 

40,323,000 

1,781,000 

Chronicle  . 

. (m) 

M-8 

9,904,000 

5,975,000 

3,066,000 

30,000 

558,000 

11,000 

689,000 

2,000 

10,302,000 

24,605,000 

6,018,000 

Examiner  . 

. (t) 

M-8 

10,231,000 

5,969,000 

2,805,000 

30,000 

527,000 

11,000 

626,000 

2,000 

10,242,000 

24,703,000 

6.012,000 

Examiner  &  Chronicle  . 

t  SAN  JOSE 

. (S) 

M-8 

6,992,000 

679,000 

2,375,000 

12,000 

104,000 

12,000 

82,000 

4,800,000 

14,365,000 

703,000 

Mercury  . 

. (">) 

M-8 

28,163,000 

2,852,000 

2,974,000 

25,000 

1,396,000 

22,000 

611,000 

102,000 

23,919,000 

57,141,000 

3,001,000 

News  . 

. (•) 

M-8 

24,561,000 

2,850,000 

2,885,000 

25,000 

1,052,000 

22,000 

595,000 

102,000 

18,810,000 

47,993,000 

2,999,000 

Mercury  News  . 

§  SHREVEPORT 

. (S) 

M-8 

11,477,000 

149,000 

2,071,000 

247,000 

78,000 

7,326,000 

21,202,000 

149,000 

ioumol  . 

. (•) 

M-9 

10,261,000 

273,000 

1,210,000 

83,000 

281,000 

6,929,000 

19,318,000 

273,000 

Journol  . 

. (#) 

C-8 

9,295,000 

273,000 

1,077,000 

74,000 

250,000 

6,929,000 

18,179,000 

273,000 

Times  . . 

M-9 

18,986,000 

586,000 

1,329,000 

99,000 

305,000 

6,991,000 

27,797,000 

586,000 

Times  . . 

C-8 

17,093,000 

586,000 

1,181,000 

88,000 

272,000 

6,991,000 

25,712,000 

586,000 

Times  . 

. (S) 

M-9 

8,218,000 

265,000 

523,000 

21,000 

98,000 

2,517,000 

11,386,000 

265,000 

Times  . 

§  SYRACUSE 

. (S) 

C-8 

7,471,000 

265,000 

506,000 

19,000 

88,000 

2,517,000 

10,610,000 

265,000 

HeroU  Journol  . 

. (•) 

M-9 

13,431,000 

62,000 

1,908,000 

880,000 

490,000 

4,750,000 

21,615,000 

62,000 

Herald  Journal  . 

. (t) 

C-8 

11,950,000 

55,000 

1,696,000 

783,000 

436,000 

4,750,000 

19,771,000 

55,000 

p-  Herald  Americon  . 

. (S) 

M-9 

8,867,000 

142,000 

1,444,000 

652,000 

158,000 

2,560,000 

13'68li000 

142,000 

p- Herald  Americon  . 

. (S) 

C-8 

8,184,000 

126,000 

1,389,000 

584,000 

141,000 

2,560,000 

12,858,000 

126,000 

Post  Stondord  . 

M-9 

6,268,000 

180,000 

1,805,000 

964,000 

419,000 

3,012,000 

12,932,000 

180,000 

Post  Stondord  . 

§  TAUAHASSEE 

. ("l) 

C-8 

5371,000 

160,000 

1,605,000 

857,000 

372,000 

3,012,000 

11,881,000 

160,000 

Democrot  . 

. (t) 

M-6 

10,171,000 

631,000 

87,000 

225,000 

4,313,000 

15,900,000 

Democrot  . 

. (t) 

C-8 

12385,000 

834,000 

114,000 

298,000 

4,313,000 

18,597,000 

p-  Democrat  . 

. (S) 

M-6 

4,177,000 

907,000 

74,000 

105,000 

1,522,000 

6,826,000 

p- Democrot  . 

. (S) 

C-8 

5,261,000 

945,000 

83,000 

139,000 

1,522,000 

7,991,000 

Tribune  . 

M-9 

21,008,000 

5,396,000 

2,341,000 

102,000 

588,000 

151,000 

440,000 

194,000 

10,061,000 

1,304,000 

34,667,000 

7,149,000 

Tribune  . 

C-8 

18,714,000 

5,096,000 

2,082,000 

91,000 

522,000 

134,000 

392,000 

173,000 

10,061,000 

1,304,000 

32,000,000 

6,800,000 

p- Tribune  . 

. (S) 

M-9 

9,481,000 

675,000 

1,681,000 

8,000 

151,000 

110,000 

3,000 

4,573,000 

16,013,000 

686,000 

p- Tribune  . 

. (S) 

C-8 

8398,000 

675,000 

1,615,000 

8,000 

140,000 

98,000 

3,000 

4,573,000 

15,041,000 

686,000 

Times  . 

. (•) 

M-9 

8,385,000 

2,440,000 

541,000 

350,000 

10,348,000 

22,360,000 

Times  . 

§  UTKA 

. (•) 

C-8 

7,518,000 

2,171,000 

481,000 

311,000 

10,348,000 

21,125,000 

OkMrwr  Diipolch  . 

. (•) 

M-9 

8,745,000 

1,384,000 

876,000 

4,000 

118,000 

213,000 

1,885,000 

11,986,000 

1,388,000 

Observer  Dispotch  . 

. (t) 

C-8 

8,068,000 

1,384,000 

779,000 

4,000 

105,000 

190,000 

1,885,000 

11,176,000 

1,388,000 

X- Observer  Dispotch  . 

. (S) 

M-9 

4,060,000 

232,000 

893,000 

49,000 

159,000 

915,000 

6,078,000 

232,000 

X-  Observer  Dispotch  . 

. (S) 

C-8 

3,783,000 

232,000 

878,000 

48,000 

141,000 

915,000 

5,767,000 

232,000 

M-9 

9,203,000 

720,000 

942,000 

108,000 

362,000 

2,411,000 

13,220,000 

720.000 

Press  . 

$  WASHINGTON 

. (">) 

C-8 

8,383,000 

720,000 

837,000 

96,000 

322,000 

2,411,000 

12,243,000 

720,000 

Post  . 

M-9 

32,774,000 

3,203,000 

4,043,000 

195,000 

848,000 

48,000 

1,094,000 

269,000 

17,107,000 

47,000 

56,108,000 

3,766,000 

C-8 

29,156,000 

2,955,000 

3,594,000 

176,000 

754,000 

44,000 

972,000 

239,000 

17,107,000 

47,000 

51,825,000 

3,465,000 

. (S) 

M-9 

13,325,000 

5,130,000 

2,798,000 

172,000 

208,000 

25,000 

357,000 

3,000 

9,209,000 

25,926,000 

5,330,000 

. (S) 

C-8 

12,326,000 

5,130,000 

2,621,000 

172,000 

190,000 

25,000 

320,000 

3,000 

9,209,000 

24,695,000 

5,330,000 

. (t) 

M-9 

13,891,000 

4,086,000 

2,503,000 

37,000 

429,000 

25,000 

510,000 

74,000 

7,882,000 

172,000 

25,779,000 

4,395,000 

. (•) 

C-8 

12,433,000 

3,886,000 

2,226,000 

33,000 

383,000 

24,000 

453,000 

66,000 

7,882,000 

172,000 

23,941,000 

4,182,000 

Star  . 

. (S) 

M-9 

4,966,000 

1,798,000 

847,000 

108,000 

98,000 

229,000 

3,000 

2,476,000 

8,645,000 

1,909,000 

Star  . 

t§WEST  PALM  BUCH 

. (S) 

C-8 

4,599,000 

1,796,000 

805,000 

108,000 

90,000 

207,000 

3,000 

2,476,000 

8,206,000 

1,907,000 

Post  . 

M-6 

15,814,000 

763,000 

1,162,000 

6,000 

229,000 

2,000 

447,000 

51,000 

7,598,000 

352,000 

25,512,000 

1,174,000 

. (in) 

C-8 

20393,000 

930,000 

1,550,000 

7,000 

299,000 

3,000 

596,000 

61,000 

7,598,000 

352,000 

30,698,000 

1,353,000 

. (•) 

M-6 

14308,000 

762,000 

1,129,000 

6,000 

214,000 

2,000 

427,000 

51,000 

5,840,000 

366,000 

22,161,000 

1,187,000 

. (t) 

C-8 

18,676,000 

930,000 

1306,000 

7,000 

285,000 

2,000 

569,000 

61,000 

5,840,000 

366,000 

26,919,000 

1,366,000 

. (S) 

M-6 

8,785,000 

1,125,000 

120,000 

289,000 

2,275,000 

12,660,000 

p-  Post  Times  . 

. (S) 

C-8 

11,248,000 

1,241,000 

141,000 

384,000 

2,275,000 

15,355,000 
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Rtttoil  General  Automotive  Finonciol  Clossitied  Total  Advertmng 

NEWSPAPtR  Columns  Full  Run  Port  Run  Full  Run  Pori  Run  FuR  Run  Port  Run  Full  Run  Port  Run  Full  Run  Port  Run  FuH  Ron  Port  Run 


WHITE  PLAINS 

Reporter  Dispotch  . (e)  M-S  8,614.000  2,186,000  2,333,000  35,000  430,000  12,000  1,016,000  73,000  3,055,000  236,000  15,726,000  2,543,000 

I- Reporter  Dispotch  . (5)  M-8  3,050,000  430,000  1,040,000  4,000  64,000  141,000  1,000  536,000  4,833,000  435,000 

tjiWICHITA 

E°«le  . (m)  M-6  11,651,000  3,409,000  1,090,000  142,000  295,000  9,000  9,196,000  22,439,000  3,418,000 

EogU  . (m)  C-8  15,517,000  3,488,000  1,450.000  189,000  394,000  9,000  9,196,000  26,811,000  3,497,000 

Boocon  . (e)  «6-6  2,703,000  943,000  908,000  25,000  104,000  3,000  326,000  11,000  6,769,000  10,837,000  982,000 

Beocon  . (e)  C-8  3,559,000  1,251,000  1,207,000  33,000  138,000  4,000  434,000  15,000  6,769,000  12,134,000  1,303,000 

p-Eogle  Beocon  . (5)  M-6  3,535,000  1,132,000  1,255,000  33,000  71,000  157,000  3,120,000  8,140,000  1,165,000 

p-Eogle  Beocon  . (5)  C-8  4,554,000  1,132,000  1,338,000  33,000  80,000  204,000  3,120,000  9,298,000  1,165,000 


Media  Records  Linage  Conversion  Method 


linog*  in  this  report  is  shown  both  os  meosured  ond 
converted  6,  8  ond  9  colunms.  M  Meosured  linoge. 

C  Converted  to  8  columns. 

AKRON  (0.) — Beocon  Journal  (e)  ond  (S)  changed 
from  eight-column  width  (2520  lines  per  page)  to 
sii-column  width  (1890  lines  per  poge)  effective  June 
2.  1975. 

ASBURY  PARK  (N.J.)— Press  (e)  ond  (S)  is  on  estob- 
lished  nine-column  formot  newspoper  (2709  lines  per 
page)  ond  is  measured  occordingly. 

BALTIMORE  (Md.)— Sun  (m).  (e)  ond  (S).  and  News 
American  (e)  ond  (5)  chonged  from  eight-column 
width  (2400  lines  per  poge)  to  nine-column  width 
(2700  lines  per  poge)  Sun  effective  Sept.  6, 1976;  News 
Americon  effective  Oct.  25,  1976. 

BER(^N  COUNTY  (N.J.) — Record  (e)  ond  (S)  chonged 
from  eight-column  width  (2400  lines  per  page)  to 
nine-column  width  (2700  lines  per  poge)  effective  Jon. 

1,  1977. 

BINGHAMTON  (N.Y.)— Press  (e)  and  (S)  chonged  from 
eight-column  width  (2400  lines  per  page)  to  nine- 
column  width  (2700  lines  per  page)  effective  Morch 
29.  1976. 

BOSTON  (Moss.) — Herold  Americon  (m)  and  (S),  ond 
Globe  (e)  (m)  ond  (5)  chonged  from  eight-column 
width  (2400  lines  per  poge)  to  nine-column  width 
(2700  lines  per  poge)  Herold  Americon  eHective  Oct. 
18,  1976;  Globe  effective  Feb.  27,  1977. 

BURLINGTON  (Vt.) — Free  Press  (m)  and  (S)  chonged 
from  nine-column  width  (2709  lines  per  poge)  to  sii- 
column  width  (1806  lines  per  poge)  effective  Nov. 
1976. 

CAMDEN  (N.J.) — Courier-Post  (e)  changed  from 
eight-column  width  (2400  lines  per  page)  to  six-column 
width  (1800  fines  per  poge)  effective  Dec.  1,  1975. 
CHARLOTTE  (N.C.)— Observer  (m)  ond  (S),  ond  News 
(e)  chonged  from  eight-column  width  (2520  lines  per 
page)  to  six-column  width  (1890  lines  per  page)  effec¬ 
tive  June  2,  1975. 

CHICAGO  (IH.)— Tribune  (m)  ond  (S)  chonged  from 
eight-column  width  (2480  lines  per  poge)  to  nine- 
cokimn  width  (2790  lines  per  poge)  effective  July  1, 
1975;  News  (e)  chonged  from  eight-column  width 
(2480  lines  per  page)  to  nine-column  width  (2790  lines 
per  page)  eHective  Sept.  12,  1977. 

CINCINNATI  (0.)— Post  (e),  and  Enquirer  (m)  and  (S) 
changed  from  eight-column  width  (2520  lines  per 
poge)  to  nine-column  width  (2835  lines  per  poge)  Post 
eHective  June  2, 1975;  Enquirer  eHective  June  3, 1975. 
CLEVELAND  (0.) — Plain  Dealer  (m)  and  (S)  changed 
from  eight-column  width  (2400  lines  per  page)  to 
nine-column  width  (2700  fines  per  page);  Press  (e) 
from  eight-column  width  (2520  lines  per  poge)  to 
nine-column  width  (2835  lines  per  poge)  both  effective 
Sept.  1,  1975. 

COLUMBUS  (0.)— Dispotch  (e)  and  (S),  ond  Citizen 
Journol  (m)  chonged  from  eight-column  width  (2520 
lines  per  page)  to  nine-column  width  (2835  lines  per 
page)  effective  Jon.  13,  1976. 

COVINGTON  (Ky.) — Kentucky  Post  (e)  changed  from 
eight-column  width  (2520  lines  per  poge)  to  nine- 
column  width  (2835  lines  per  poge)  eHective  July  1976. 
DALLAS  (Tex.^News  (m)  and  ($)  changed  from 
eight-column  width  (24()0  lines  per  poge)  to  nine- 
column  width  (2700  lines  per  poge);  Times  Herold  (e) 
ond  (S)  chonged  from  eight-column  width  (2408  fines 
per  poge)  to  nine-columm  width  (2709  lines  per  page) 
both  eHective  Dec.  29.  1975. 

DAYTON  (0.) — News  (e)  and  (S),  and  Journol  Herald 
(m)  changed  from  eight-column  width  (2464  lines  per 
page)  to  nine-column  width  (2835  lines  per  poge) 
eHective  Oct.  6,  1975. 

DENVER  (Colo.) — Post  (e)  and  (S)  changed  from 
eight-column  width  (2480  lines  per  poge)  to  nine- 
column  width  (2790  lines  per  poge)  eHective  Oct.  6, 
1975. 

DETROIT  (Mich.) — News  (e)  ond  (S)  changed  from 
eight-column  width  (2480  lines  per  poge)  to  nine- 
column  width  (2790  lines  per  poge)  effective  Dec.  29, 
1975. 

DULUTH  (Minn.) — News  Tribune  (m)  ond  (S),  ond 
Herald  (e)  chonged  from  eight-column  width  (2408 
lines  per  poge)  to  six-column  width  (1806  lines  per 
poge)  eHective  Moy  5,  1975. 

FORT  UUDERDALE  (Flo.)— news  (e),  (S)  and  (sot) 
chonged  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  page)  eHec¬ 
tive  Moy  12,  1975. 

GARY  (Ind.) — Post  Tribune  (e)  and  (S)  is  on  estab¬ 
lished  nine-column  formot  newspoMr  (2772  lines  per 
poge)  ond  is  meosured  occordingly. 


HONOLULU  (Hi.) — Advertiser  (m),  Stor  Bulletin  (e), 
ond  Star  BuNetin  ond  Advertiser  (5)  changed  from 
eight-column  width  (2408  fines  per  page)  to  nine- 
column  width  (2709  lines  per  poge)  eHective  Moy  3, 
1976. 

HOUSTON  (Tex.) — Post  (m)  and  (S),  and  Chronicle  (e) 
ond  (S)  chonged  from  eight-column  width  (2400  tines 
per  poge)  to  nine-column  width  (2700  lines  per  page) 
eHective  July  1,  1975. 

LEXINGTON  (Ky.)~Herold  (m).  Leader  (e),  ond  Herald 
lender  (S)  changed  from  eight-column  width  (2352 
lines  per  poge)  to  nine-column  width  (2646  lines  per 
page)  eHective  Sept.  20,  1976. 

MEMPHIS  (Tenn.) — Commerciol  Appeal  (m)  ond  (S), 
and  Press  Scimitor  (e)  chonged  from  eight-column 
width  (2520  lines  per  poge)  to  nine-column  width 
(2835  Lines  per  poge)  effective  July  1.  1975. 

MIAMI  (Flo.)— Herald  (m)  ond  (S),  and  News  (e) 
chonged  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  page)  eHec¬ 
tive  Mor.  3,  1975. 

MINNEAPOLIS  (Minn.) — Tribune  (m)  and  (S),  and  Star 
(e)  chonged  from  eight-column  width  (2424  lines  per 
page)  to  six-column  width  (1806  lines  per  poge)  effec¬ 
tive  Moy  5,  1975. 

NEW  YORK  (N.Y.) — News  (m)  ond  (S)  chonged  from 
five-column  width  (1000  tines  per  poge)  to  six-column 
width  (1200  tines  per  page)  eHedive  Sept.  6,  1976; 
Times  (m)  and  (S)  chonged  from  eight-column  width 
(2400  lines  per  page)  to  nine-column  width  (2700  lines 
per  poge)  effective  Sept.  7,  1976. 

NEWARK  (N.J.) — Star-Ledger  (m)  and  (S)  changed 
from  eight-column  width  (2520  lines  per  page)  to 
nine-column  width  (2835  lines  per  page)  effective 
Sept.  7,  1976. 

PASSAIC  (N.J.) — Herald  News  (e)  chonged  from 
eight-column  width  (2400  lines  per  poge)  to  nine- 
column  width  (2700  lines  per  page)  effective  Oct.  4, 
1976. 

PATERSON  (N.J.) — News  (m)  changed  from  eight- 
column  width  (2408  lines  per  page)  to  nine-column 
width  (2709  lines  per  poge)  effective  Sept.  19,  1977. 
PENSACOLA  (Fla.) — News  (e),  Journol  (m),  and  News 
Journal  (5)  chonged  from  eight-column  width  (2352 
lines  per  poge)  to  nine-column  width  (2709  lines  per 
poge)  eHective  June  1,  1976. 

PHILADELPHIA  (Pa.)— BuUetin  (e)  and  (S)  chonged 
from  eight-column  width  (2400  lines  per  page)  to 
six-column  width  (1800  lines  per  poge);  Inquirer  (m) 
and  (S)  from  eight-column  width  (2520  lines  per  poge) 
to  six-column  width  (1860  lines  per  page);  News  (e) 
from  six-column  width  (1152  lines  per  page)  to  five- 
column  width  (910  lines  per  page)  aN  effective  May  19, 
1975.  The  data  in  this  report  covering  the  News  (e) 
reflects  the  converted  linoge  to  six-column  formot. 
PITTSBURGH  (Po.) — Post  Gazette  (m),  and  Press  (e) 
ond  (S)  changed  from  eight-column  width  (2520  fines 
per  page)  to  nine-column  width  (2835  lines  per  poge) 
effective  Sept.  1,  1975. 

PROVIDENCE  (R.I.)— Bulletin  (e)  and  Journal  (m)  and 
(S)  changed  from  eight-column  width  (2400  fines  per 
poge)  to  nine-column  width  (2700  lines  per  poge) 
eHective  July  1,  1977. 

R(KHESTER  (N.Y.) — Democrat  &  Chronicle  (m)  and 
(S),  ond  Times-Union  (e)  chonged  from  eight-column 
width  (2400  lines  per  page)  to  nine-column  width 
(2700  lines  per  page)  effective  Oct.  20,  1975. 
ROCKFORD  (III.) — Register  Republic  (e),  Star  (m),  and 
Register  Stor  (5)  ore  estoblished  nine-column  formot 
newspapers  (2709  tines  per  page)  ond  ore  meosured 
occordingly. 

SACRAMENTO  (Colif.)— Bee  (e)  and  (S),  ond  Union  (m) 
and  (5)  chonged  from  eight-column  width  (2400  fines 
per  page)  to  nine-column  width  (2682  lines  per  page) 
effective  Sept.  1,  1975. 

ST.  LOUIS  (Mo.) — Post  Dispotch  (e)  and  (S),  ond  Globe 
Democrat  (m)  ond  Weekend  changed  from  eight- 
column  width  (2480  lines  per  page)  to  nine-column 
width  (2790  fines  per  page)  eHective  April  5,  1976. 
ST.  PAUL  (Minn.) — Pioneer  Press  (m)  and  (S),  ond 
Dispatch  (e)  chonged  from  eight-column  width  (2424 
lines  per  page)  to  six-column  width  (1818  lines  per 
page)  eHective  Moy  5,  1975. 

SALEM  (Ore.) — Capitol  Journal  (e),  Oregon  Stotesmon 
(m),  and  Statesmen  Journol  (S)  chonged  from  eight- 
column  width  (2408  lines  per  page)  to  nine-column 
width  (2709  lines  per  page)  effective  Oct.  1975. 

SAN  ANTONIO  (Tex.)— Express  (m),  Express-News  (S) 
and  (sot.),  News  (e),  and  Light  (e),  (S)  and  (sot.) 
chonged  from  eight-column  width  (24()8  lines  per 
page)  to  nine-column  width  (2709  fines  per  poge) 


Express  (m),  Express-News  (S)  and  (sot.)  eHective  Jon. 
19,  1977;  News  (e)  eHective  Jon.  18,  1977;  Light  (e), 
(S)  and  (sot.)  effective  June  IS,  1976. 

SHREVEPORT  (La.) — Times  (m)  ond  (S),  and  Journol 
(e)  changed  from  eight-column  width  (2408  fines  per 
poge)  to  nine-column  width  (2709  lines  per  page) 
effective  Jon.  2,  1977. 

SYRACUSE  (N.Y.) — Herald-Joumol  (e),  Herold- 
American  (S),  ond  Post-Stondord  (m)  changed  from 
eight-column  width  (2424  lines  per  poge  to  nine- 
column  width  (2727  lines  per  page)  effective  Sept.  1, 
1976. 

TALLAHASSEE  (Flo.) — Democrat  (e)  ond  (S)  changed 
from  eight-column  width  (2408  fines  per  page)  to 
six-column  width  (1806  lines  per  poge)  effective  Aug. 
1,  1976. 

TAMPA  (Flo.) — Tribune  (m)  ond  (S),  ond  Times  (e) 
chonged  from  eight-column  width  (2408  lines  per 


Directory 


.  COMBINED  SATURDAY  EDITIONS: 

Atlonto  (Go.) — Constitution  (m)  and  Journol  (e)  hove  a 
combined  Soturdoy  edition.  Linoge  is  shown  in  the 
Journol  (e). 

Minneopolis  (Minn.) — Tribune  (m)  and  Stor  (e)  hove  o 
combined  Soturdoy  edition,  effective  Aug.  27.  1977. 
Linoge  is  shown  in  the  Star  (e). 

Providence  (R.l.) — Bulletin  (e)  and  Journol  (m)  hove  o 
combined  Soturdoy  edition,  linoge  is  shown  in  the 
Bulletin  (e). 

Rockford  (III.)— Stor  (m)  and  Register-Republic  (e) 
hove  0  combined  Soturdoy  edition.  Linoge  is  shown 
in  the  Stor  (m). 

St.  Poul  (Minn.) — Pioneer  Press  (m)  and  Dispotch  (e) 
hove  0  combined  Soturdoy  edition,  eHective  Sept. 
10,  1977.  Linage  is  shown  in  the  Dispotch  (e). 

Salem  (Ore.) — Oregon  Stotesmon  (m)  ond  Capitol 
Journol  (e)  hove  a  combined  Soturdoy  edition.  Lin¬ 
age  IS  shown  in  the  Oregon  Stotesmon  (m). 

Son  Jose  (Colif.) — Mercury  (m)  and  News  (e)  hove  a 
combined  Saturday  edition.  Linoge  is  shown  in  the 
Mercury  (m). 

/Vest  Polm  Beoch  (Flo.) — Post  (m)  ond  Times  (e)  hove 
0  combined  Saturday  edition.  Lnoge  is  shown  in  the 
Post  (m). 

Wichito  (Kons.) — Eogle  (m)  ond  Beacon  (e)  hove  o 
combined  Soturdoy  edition.  Linoge  is  shown  in  the 
Eagle  (m). 

*  COMBINATION  NEWSPAPERS: 

Columbus  (Go.) — Enquirer  (m)  ond  ledger  (e)  sold  in 
combination.  Linoge  of  one  edition  Enquirer  (m)  is 
shown. 

Lexington  (Ky.) — Herald  (m)  and  Leoder  (e)  sold  in 


poge)  to  nine-column  width  (2835  fines  per  page) 
effective  Oct.  27,  1975. 

UTICA  (N.Y.>-~-Observer  Dispotch  (e)  ond  (5),  and 
Press  (m)  changed  from  e:ght-column  width  (2408 
fines  per  poge)  to  nine-column  width  (2709  fines  per 
poge)  effective  Dec.  1975. 

WASHINGTON  (D.C.)— Post  (m)  ond  (S),  ond  Stor  (e) 
ond  (5)  chonged  from  eight-column  width  (2472  fines 
per  page)  to  nine-column  width  (2781  fines  per  poge) 
eHective  Aug.  2,  1976. 

WEST  PALM  BEACH  (Fla.)— Post  (m).  Times  (e),  ond 
Post  Times  (S)  changed  from  eight-column  width  (2520 
lines  per  poge)  to  six-column  width  (1890  fines  per 
poge)  effective  Oct.  1,  1975. 

WKHITA  (Kans.) — Eagle  (m),  Beocon  (e).  and  Eogle- 
Beacon  (S)  changed  from  eight-column  width  (2496 
lines  per  page)  to  six-column  width  (1872  fines  per 
page)  effective  Sept.  1,  1975. 


of  Notes 


combination.  Lnoge  of  one  edition  Herold  (m)  is 
shown. 

Long  Beoch  (Colif.) — Independent  (m)  ond  Press  Tele- 
grom  (e)  sold  m  combination.  Lnoge  of  one  edition 
Independent  (m)  is  shown. 

Macon  ((m.)--  Telegroph  (m)  and  News  (e)  sold  in 
combination.  Linage  of  one  edition  Telegroph  (m)  is 
shown. 

•  STRIKE,  MERGER  OR  SUSPENSION  NOTES: 

Buffalo  (N.Y.) — News  (5)  first  pubficetion  Nov.  13, 
1977. 

New  York  (N.Y.) — Due  to  blocfieut  the  Post  (e)  did  not 
publish  July  13,  1977.  The  Times  ond  News  (m) 
published  but  circulotion  wos  affected.  News  (m)--- 
treated  as  not  published  Dec.  29,  1977  due  to  o 
lobor  dispute. 

Possoic  (N.J.) — Herald  News  (5)  first  pubficotion  Mar. 
6,  1977. 

Philadelphia  (Po.) — Inquirer  (m)  end  (5)  not  published 
Feb.  9  through  Mor.  3,  News  Feb.  8  through  Mor.  3, 
1977,  due  to  strike;  (e)  ond  (S)  treated  os  not 
published  Feb.  10  through  Feb.  14,  1977,  becouse  of 
minimal  printing  ond  distribution. 

CODE  MARKS 

if  Conversion  method 
M  Meosured  linoge 
C  Converted  to  8  columns 
(TS)  Tobloid  5  columns 
(T6)  Tobloid  6  columns 

*  Includes  Fomily  Weekly  Linoge 
p  Includes  Porode  Lnoge 
fd  Published  5  doys  o  week  only 
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Need  to  know  about  newspaper 

COLOR  LINAGE? 

E&P’s  Color  Issue,  published  Sep¬ 
tember  30,  1978,  will  carry  compre¬ 
hensive  annual  reports  on  color  ad¬ 
vertising  linage  as  measured  by 
Media  Records  and  by  Editor  & 
Publisher  surveys. 


IP-llll 

s 

s£ 

sSSliist 

SgSgCS|=22KS 

S  S  5  R  5  §  §  Is  «  i -.1 2.95 

g 

SS§K§S§S 

iiiill Kiis  5§ 

ssiaSSiss^sil'Ii.i 

S^SSSSS'S 

«”<>-R-S*S”2tSS'"'2' 

^  I 

^  I 
N.-C  = 

I 

^5  I 

ty  ft. 

^o8  •• 
Q)  .  I 
8?0  2 

^Uj  & 

?P5S' 

•S'of 

^  0)  s 

SiJ>i 

S ! 

<o  I 


t  O 


o«r.'~f«.flOapo!fi 

SJfSsSSSS 


1,652,111 

N/A 

172,480 

6,972 

179,452 

155,218 

55,328 

V/N 

V/N 

200,389 

15,239 

46,470 

262,098 

N/A 

N/A 

N/A 

N/A 

59,405 

N/A 

40,880 

84,511 

325,136 

70,378 

89,250 

28,553 

N/A 

39,788 

41,958 

122,780 

70,952 

826,406 

178,052 

480,564 

110,390 

82,992 

125,972 

252,931 

158,357 

1,206,566 

660,721 

184,422 

421,190 

173,040 

408,067 

88,298 

139,629 

2  cccji 

S. 

IS 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

21,632 

192,150 

In  class. 

In  ratoil 
N/A 
N/A 

In  riloil 
N/A 
N/A 
N/A 
N/A 
482,230 

N/A 

N/A 

In  doss. 
N/A 
16,800 

In  Not'l. 
1,095,469 
N/A 

In  doss. 
2,533,972 
N/A 

In  doss. 

In  class. 

In  ratoil 
224275 

In  class. 
N/A 

1111111  1 

429,545 

650,045 

1.767.490 
516,842 

1.750.490 
4,034,822 
2,356,503 
2,356,503 
1,194,947 
5,907,953 

142,000 

259,498 

38,864 

199,626 

659,055 

51,786 

213,486 

71,253 

474,600 

132,972 

164,122 

187,054 

465,822 

3,509,464 

790,678 

1,590,680 

68,278 

711,417 

58,954 

636,867 

103,334 

647,790 

840,028 

772,310 

1,127,868 

144,074 

2,768,160 

560,840 

272,752 

10,536,624 
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12,215,028 

12,091,464 
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748,174 

5,154,863 

3,829,938 
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The  Only  Daily  Published  in  Schenectady 
Call  Your  CWO&O  Representative 
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Reaching 

ADI 

takes 

morethan 

news. 


Seven-day-a-week  coverage 
isn’t  enough  for  this  area.  Even  for 
our  paper.  So  we  created  Gusto. 
Sports  Magazine  and  Sunday  Mag¬ 
azine.  With  an  Effective  Buying 
Income  of  8  billion  dollars  annually. 
3  million  consumers  in  Buffalo’s  ADI 
are  interested  in  this  area’s  leisure 
activities.  They  read  Friday’s  Gusto 
for  great  food,  great  shows,  great 
listening  and  great  entertainment. 
Saturday’s  Sports  Magazine  in¬ 
volves  them  in  the  athletic  world. 
The  plays.  The  players.  The  teams, 
standings  and  schedules.  Our  Sun¬ 
day  Roto  Magazine  lets  them  know 
about  colorful  people,  issues  and 
the  local  history  that  surrounds  them. 

They  are  the  kind  of  consumer 
you’re  after.  And  they  have  an  avid 
interest  in  us.  Our  demographics 
prove  it. 

So  put  your  media  message  in 
front  of  an  active  consumer  where 
it  will  do  the  most  good.  Put  it  into 
the  Buffalo  Evening  News. 

For  more  information  on  us. 
call  Hugh  G.  Monaghan  at 
(716)  849-3422. 

We  deliver.  7  days  a  week. 

Buffalo 
Evening  News 


Buflalo.  New  York  14240 
Represented  nationally  by  Story  &  Kelly-Smith 
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(Whenyou  think  Seattle) 


YEAR 

TIMES 

PI. 

TIMES 

LEAD 

Nal 

IN  SUNDAY 

L  aRCULATION 

327,818 

327,490 

310203 

299,721 

233,404 

247,530 

249,010 

250,978 

94,414 

79,960 

61,193 

48,743 

Nal 

1  IN  DAILY 

L  aRCULATION 

245,614 

237,454 

223,478 

226,773 

187,015 

185,669 

185,009 

195,970 

58,599 

51,785 

38,469 

30,803 

Ndl 

,  PERCENTAGE 
OFTOTAL 

L  ADVERTISING 
^  SPACE 

662% 

66.0 

642 

63.7 

33.8% 

34.0 

35.8 

363 

1 

te4': 

This  years  daily  and  Sunday  leads  are  all-time  hi^is! 


Ok  Seattle  Omes 

Represented  Nationally  by  Cresmer.  Woodward,  O'Mara  and  Ormsbee.  Inc..  New  York.  Chicago. 

San  Francisco.  Philadelphia,  Detroit,  Los  Angeles.  Atlanta,  Minneapolis.  Boston.  Dallas  and  Miami. 

SOURCE:  Circulation  analysis  by  The  Seattle  Times  Research  Department  of  Audit  Bureau  of  Circulations  Publishers  Statements  of  estimated  averages  for  6-month  periods  ending  March  31. 1975, 1976, 1977. 
and  ABC  FAS-FAX  report  for  6  month  period  ending  March  31 . 1978 
*15  weeks  ended  April  16. 1976  Source;  Seattle  Times  Records 


SELL  HEW  ENGLAND, 
where  ihe  spending  is! 


A'  Your  best  targets  for 

^  successful  selling  in  1978  .  .  . 
New  England  daily  newspapers 

In  1978,  New  England  retail  sales  will  total  $44,959,978,000*.  That’s  an 
average  of  $10,488  for  each  of  the  region’s  over  4.2  million 
households — $306  above  the  national  average.  New  England  food  sales 
estimates  are  impressive,  too.  Per-household  food  sales  for  the  region 
of  $2,343  exceed  the  national  average  by  more  than  6%.  Total  New 
England  food  sales  for  1978  are  expected  to  be  in  excess  of  ten  billion 
dollars.  The  figures  speak  for  themselves: 


*1978  E&P  Market  Guide  Est. 


Retail  Sales' 

Food  Sales* 

Per  hh. 
Retail 

Per  hh. 
Focxt 

CONNECTICUT 

$11,529,248,000 

$2,599,186,000 

$10,647 

$2,400 

MAINE 

3,942,660,000 

951,310,000 

10,467 

2,526 

MASSACHUSEnS 

20,679,010,000 

4,473,781,000 

10,117 

2,189 

NEW  HAMPSHIRE 

3,623,659,000 

871,678,000 

12,200 

2,935 

RHODE  ISLAND 

3,234,354,000 

689,778,000 

10,288 

2,135 

VERMONT 

1,951,047,000 

455,806,000 

11,972 

2,797 

Daily  newspaper  circulation  in  New  England 
reaches  the  saturation  point  in  many  markets 

Household  coverage  by  hometown  papers  and  nearby  metro  dailies  is  high  in  New 
England.  Total  circulation  here  is  3,848,352  copies  daily — enough  to  reach  89%  of 
homes  in  the  region,  eight  percentage  points  higher  than  national  daily  coverage. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


$1,000  award  for  ink  system 
goes  to  2  maintenance  men 


with  Dymo  for  the  past  three  years. 

Scott  Turnock  has  been  named  sales 
representative  for  Dymo  in  northern  Il¬ 
linois,  southern  Wisconsin,  and  northern 
Indiana. 


The  solution  to  the  Orlando  (Fla.)  Sen¬ 
tinel  Star's  most  recent  press  problem 
turned  out  to  be  no  further  away  than  the 
men  in  its  own  maintenance  department. 


Koval  and  Cassen 


When  the  original  inking  system  on  one 
of  the  Sentinel  Star’s  lO  unit  Hoe  Color- 
matic  presses  reached  the  point  of  re¬ 
placement  and  no  duplicate  parts  were 
available,  maintenance  men  Andy  Cas¬ 
sen  and  Chet  Koval  came  forward  with  a 
suggested  modification.  They  sketched 
out  a  plan  whereby  the  press’  original 
piston  injector  inking  system,  which  was 
electro-mechanical,  could  be  modified  to 
operate  off  the  pneumatic  system.  This 
required  lowering  the  pressure  to  adapt 
to  the  original  Quik  couplers  and  piping 
the  basis  ink  supply,  other  than  special 
colors,  directly  to  each  unit. 

The  most  obvious  advantage  of  the  new 
pneumatic  system  is  that  it  requires  no 
maintenance  whatsoever  since  there  are 
no  moving  parts.  This  saves  both  labor 
and  press  downtime.  Under  this  system, 
the  supply  of  ink  from  bulk  storage  is 
continuous,  eliminating  the  need  for  reg¬ 
ular  filling  of  fountains  with  basic  colors. 
Special  mix  colors  are  held  in  two-and- 
one-half  gallon  pressurized  paint  con¬ 
tainers.  These  containers  hold  a  larger 
supply  of  special  ink  than  the  earlier 
one-half  gallon  pans  and  hold  it  more 
neatly.  There  is  less  waste  and  less  mess 
plus  no  risk  of  running  out  of  ink  at  any 
time. 

Cassen  and  Koval  implemented  the 
system  over  a  six-week  period  at  an  in¬ 
stallation  cost  of  approximately  $1,000. 
And  a  recent  evaluation  shows  the  sys¬ 
tem  to  be  even  more  efficient  than  the 
original. 
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For  their  winning  suggestion,  the  men 
received  a  $  1 ,000  cash  award  under  the 
Sentinel  Star  Company  system  of  re¬ 
warding  employees  who  submit  winning 
suggestions.  This  is  estimated  to  be  10 
percent  of  the  projected  first  year’s  sav¬ 
ings  with  the  new  system. 

♦  *  * 

Bruce  G.  Popko  has  been  appointed 
Northeast  regional  system  specialist  for 
Dymo  Graphic  Systems.  Popko  has  been 


*  *  * 

Raymond  J.  Luca  has  been  appointed 
OEM  program  manager  for  LogEtronics. 
Luca  has  been  with  LogE  for  8  years. 

*  *  * 

Martin  F.  Moser  has  been  appointed 
vicepresident  at  LogE  for  finance  and 
administration.  Moser  was  previously 
vicepresident  of  finance  and  treasurer  at 
Atlas  Machine  and  Iron  Works. 


With  the  easy-to-use  Rockwell-Goss  News 
Bureau  System  in  your  outlying  news 
bureaus,  you  get  the  news  as  soon  as  it 
happens.  An6  you  get  it  with  low  initial  cost, 
low  operating  costs  and  low-cost,  easy 
maintenance.  It’s  compatible  with  your  exist¬ 
ing  equipment,  too.  Check  out  its  intelligent 
terminal,  its  LSI  microprocessor  anid  all  the 
other  advantages  otthis  reliable  system. 

Call  Information  Products  Marketing,  Graphic 
Systems  Division,  Rockwell  International, 
Downers  Grove,  IL  60515,  312/963-4600. 


Rockwell  International 
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"The  person 
you  describe 
is  the  person 
riideiiver" 


Joe  Sullivan 


Newspeople  in  the  news 


Robert  P.  Early,  managing  editor  of 
the  Indianapolis  Star — received  an  hon¬ 
orary  doctorate  degree  in  journalism 
from  Vincennes  University.  Vincennes, 
Indiana. 

^  * 

Three  Pensacola  (Fla.)  News  staffers 
have  been  promoted: 

Jackie  Brooks — from  staff  writer  to 
feature  editor;  Bill  Prime — from  staff 
writer  to  city  editor,  and  Phylliss 
SiDEBOTHAM — from  Staff  writer  to  People 
editor.  The  promotions  were  part  of  the 
revamping  of  the  News  which  went  to  a 
four-section  three  edition  format  May  I . 


Ron  Sti  art,  managing  editor  of  the 
Clearwater  (Fla.)  San — appointed 
editor,  replacing  Terry  C.  Plumb,  who 
resigned  to  become  editor  of  a  newspa¬ 
per  on  Hilton  Head  Island,  S.C. 

Robert  W.  Driver — named  editor  of 
the  Sun's  editorial  page.  Driver,  who  has 
resigned  his  elective  position  as  an  In¬ 
dian  Rocks  Beach  city  commissioner, 
previously  worked  at  the  Toledo  Blade 
and  the  Syracnse  (,N .Y .)  Herald-Joarnal. 


Thomas  J.  Fleming,  publisher  of  the 
Elkin-Jonesville  (N.C.)  Tribune — to 
editor  of  the  editorial  pages  of  the  Spar- 
tanharn  (S.C.)  Herald  and  Journal,  ef¬ 
fective  in  mid-June.  R.  Fletcher  Good 
IV.  Tribune  editor — to  assume  the  title 
of  editor  and  publisher  at  that  time. 
Fleming  is  rejoining  the  papers  with 
which  he  was  associated  14  years  before 
becoming  publisher  of  the  Tribune  and 
president  of  the  Elkin  Tribune,  Inc. 


Jack  Schnedler,  formerly  assistant 
city  editor  for  the  Chicago  Daily 
News — ^joined  the  Miami  Herald  as 
lively  arts  editor.  Schnedler  had  been 
with  the  News  for  13  years,  serving  in 
several  positions  including  evening  city 
editor,  sports  writer  and  assistant  editor 
of  arts/amusements. 


Jack  L.  Butler,  vicepresident-editor 
of  the  Fort  Worth  Star-Telegram  has 
been  appointed  Capital  Cities  Com¬ 
munications  Distinguished  Lecturer  in 
Journalism  at  Texas  Christian  Univer¬ 
sity,  Fort  Worth.  He  will  teach  courses 
in  opinion  writing  and  journalism  his¬ 
tory  next  Fall  and  share  his  time  be¬ 
tween  the  newspaper  and  the  Univer¬ 
sity. 

Virginia  A.  Bensheimer,  who  joined 
the  Albany  (N.Y.)  Knickerbocker  News 
last  October  as  a  columnist  and  editorial 
writer — named  assistant  editorial  page 
editor. 

Other  News  appointments:  Lise 
Bang-Jensen,  previously  with  the  Boston 
Globe  and  Ithaca  (N.Y.)  Journal — to  the 
staff  as  a  reporter.  Michael  V.  Spain, 
from  assistant  city  editor  of  the  Peekskill 
(N.Y.)  Evening  and  Sunday  Star — to  the 
Knickerbocker  News  as  a  reporter.  Eric 
Freedman,  who  won  the  top  New  York 
State  Bar  Association  award  for  his 
coverage  of  the  judiciary — named  a  mas¬ 
ter  reporter. 


Richard  C.  Cai.kins — appointed  pub¬ 
lisher  and  editor  of  the  Lewistown  (Pa.) 
Sentinel  from  the  Ashland  (Ore.)  Daily 
Tidings,  where  he  was  publisher  for  7 
years.  He  previously  was  with  the  Glen¬ 
dale  (Ariz.)  News,  Arizona  Daily  Sun, 
Flagstaff  and  Dallas  (Ore.)  Chronicle. 


Chuck  Lyons — promoted  to  adminis¬ 
trator  of  the  editorial  department  of  the 
San  Angelo  (Tex.)  Standard-Times; 
Charles  Reeden — managing  editor  of 
news;  Mike  Perry — to  managing  editor 
of  features;  Pat  Coyan — to  acting  pro¬ 
motion  manager. 

9|c  :f:  ^ 

James  Dawson,  sports  editor  of  the 
Riverside  (Calif.)  Press-Enterprise — 
named  executive  sports  editor  of  the  St. 
Paul  (Minn.)  Dispatch  and  Pioneer 
Press.  Dawson  succeeds  Arno  (joethel 
who  asked  to  be  relieved  of  administra¬ 
tive  responsibilities  to  concentrate  on 
column  and  special  feature  writing. 
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Peter  E.  Leddy — appointed  vice- 
president  of  finance  for  the  Passaic 
(N.J.)  Herald  News,  succeeding  Harris 
N.  Leroy,  who  retired.  He  has  been  in 
publishing  with  Random  House,  New 
American  Library,  a  Times-Mirror  sub¬ 
sidiary,  and  Meredith  Corp. 
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“Finding  a  first-rate  executive  isn’t 
enough. 

“You  want  the  right  one. 

“Right  for  your  company.  Right  for  you. 

“I  understand  your  needs.  I  relate 
them  to  my  own  18  years  of  executive 
responsibilities  in  media  and 
communications.  When  you  tell  me 
what  you  want,  I  search  out  and  deliver  the 
right  person. 

“I  know  where  to  look.  How  to 
evaluate  critically  in  terms  of  your  specific 
preferences.  And  how  to  create  the  right 
climate  for  successful  recruiting. 

“You  get  an  effective,  knowledgeable, 
professional  search.  And  you  get  exachy  the 
person  you're  looking  for." 

Joe  Sullivan  &  Associates,  Inc. 
Executive  Search  and  Recruitment 

111  East  58th  Street, 

New  York,  N.Y.  10022 
(212)752-8888 


WORCESTI 


the  other  major  market 


Lucia  Mouat,  a  correspondent  for  the 
Christian  Science  Monitor  since  1962 — 
appointed  bureau  chief  of  the  New  York 
office,  succeeding  David  Anable,  who 
moves  to  the  overseas  news  editor’s 
desk  in  Boston. 

Geoeerey  Godsell,  former  overseas 
news  editor  of  the  Monitor — appointed  a 
senior  roving  correspondent,  working 
out  of  Boston  covering  both  domestic 
and  overseas  news. 
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IRCESTI 


In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 
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Bob  Kurland,  Bergen  Record,  Hack¬ 
ensack,  N.J. — voted  the  New  Jersey 
Sportswriter  of  the  Year  for  1977  by  the 
National  Sportscasters  and  Sports- 
writers  Association. 
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Thomas  S.  Monson,  vicepresident  of 
Xhe  Desert  News,  Salt  Lake  City — one  of 
eleven  men  and  women  honored  for 
extraordinary  service  to  youth  by  the 
Boy  Scouts  of  America  with  the  Silver 
Buffalo,  Scolding's  highest  award  for 
volunteer  service.  The  presentations 
climaxed  the  biennial  National  Council 
meeting  of  the  Boy  Scouts  of  America  in 
Phoenix. 


Joseph  T.  Pierson — named  editor  of 
the  editorial  page  of  the  Binf’luimton 
(N.Y.)  Press  from  special  projects 
editor.  Pierson  assumes  some  of  the  ad- 
ministratives  duties  of  E.  Wh.i.iam  Law 
TON,  who  continues  as  associate  editor 
and  chief  editorial  writer. 


Jim  Roberts,  publisher  of  a  group  of 
weekly  newspapers  based  in  Fairbury 
is  the  1977  Illinois  Press  Association 
Editor  of  the  Year.  Roberts  has  been 
cited  for  the  Fairbury  Blade's  disclo¬ 
sure  of  an  incident  covered  up  for  sev¬ 
eral  months  by  the  sheriff's  depart¬ 
ment  and  the  state's  attorney  and  for 
aiding  a  high  school  band's  uniform 
fund  drive.  Roberts  bought  the  Blade 
and  Forrest  News  in  1963  and  since 
then  odded  the  Chatsworth  Plain- 
dealer,  Cu/fom  Chronicle,  Onarga 
Leader-Review,  Gridley  News,  Colfax 
Press;  Piper  City  Journal  and  Chenoa 
Clipper  Times/Lexington  Unit  Journal. 

JiNE  Smith,  Family  Living  editor  of 
the  Beaumont  Enterprise-Journal — 
named  top  winner  in  the  1977  Texas 
Press  Women  Communications  contest. 

{Continued  on  pofte  30) 


‘ James  E.  Towner — appointed  vice- 

president  and  business  manager  of  the 
Towanda  (Pa.)  Pi'inting  Co.,  publisher  of 
Towanda  Daily  Review.  He  was 

Don  C.  Becker,  director  of  corporate  sistant  business  manager, 
relations  for  Knight-Ridder  News¬ 
papers,  Inc.,  in  Miami  since  1973,  has 
been  elected  publisher  and  chairman 
of  the  board  of  directors  of  the  Post- 
Tribune  Company,  Gary,  Indiana.  Beck¬ 
er  will  assume  his  new  duties  in  July. 

James  E.  Rasmusen,  current  editor  and 

Cublisher  who  will  be  65  on  June  1 1, 
ecomes  president  effective  July  1 
and  will  retire  later  this  year.  Prior  to 
joining  Knight-Ridder,  Becker  was  with 
United  Press  International  for  13 
years,  10  of  them  in  overseas  assign¬ 
ments,  including  the  post  of  UPl  man¬ 
ager  for  the  Philippines  and  that  of 
Caribbean  regional  manager. 

Gerry  Rhea — named  director  of  mar¬ 
keting  at  the  Bellingham  (Wash.)  Herald 
from  director  of  advertising.  Jim 
Carroit, — named  circulation  sales  man¬ 
ager. 


JosEiMi  Goodwin — appointed  circula¬ 
tion  director  of  the  Stuart  (Fla.)  News, 
succeeding  the  late  Wii  i.iam  Faiion. 
Goodwin  joined  the  staff  last  August  as 
assistant  circulation  director  from  zone 
manager  for  the  Cincinnati  Post. 


John  Krikorian,  national  advertising 
manager  of  the  Hartford  (Conn.) 
Coiirant — to  succeed  Rohert  L.  Si. 
Martin,  advertising  director,  who  retires 
July  .11. 

Thomas  Leone,  assistant  advertising 
manager  of  the  Courant — to  newly- 
created  post,  promotion  director,  super¬ 
vising  circulation,  public  relations  and 
advertising  promotion  activity. 

Piiiiii-  J.  Su.i.iNAN  Jr.,  travel  man¬ 
ager — to  succeed  Krikorian  as  national 
advertising  manager.  Roberi  W.  Barrei t 
ill,  national  advertising  account 
executive — named  advertising  travel 
manager  James  K.  Roberison,  also  a  na¬ 
tional  advertising  account  executive — 
named  an  advertising  supervisor.  Ai.yce 
S.  Marhoi  IN,  retail  advertising  account 
executive — to  newly-created  post,  real 
estate  advertising  coordinator. 


In  Newspaper  Research 


MOR=Result$ 


Newspaper  studies  by  Market  Opinion 
Research  have  proven  their  worth  to  both 
daily  and  weekly  papers  in  markets  rang¬ 
ing  from  Atlanta  to  Toronto,  Detroit  to 
suburban  San  Francisco,  Bridgeport  to 
Salisbury. 

The  reason?  At  Market  Opinion  Re¬ 
search,  you  get  a  lot  more  than  just  the 
numbers.  Top-level  MOR  people  — 
people  with  actual  newspaper  and 
magazine  experience — analyze  your 
situation  and  help  you  set  a  course  of 
action  for  the  results  you  want. 

As  reader  options  increase,  a  sound, 
research-based  strategy  is  the  only  sure 
way  of  protecting  your  franchise. 

To  find  out  how  MOR  research  has 
paid  off  for  others,  and  what  it  can  do  for 
you,  call  Lisa  Nielsen,  Senior  Media 
Analyst,  or  Frederick  Currier,  President, 
toll-free  at  800  521-0482.  In  Canada  call 
John  Geffken,  Canadian  Opinion  Re¬ 
search  Ltd.,  in  Toronto  at  416  868-0135. 


Harry  W.  Bat/.,  photography  director, 
Hartford  (Conn.)  Courant — recipient  of 
1978  public  service  award,  Connecticut 
Professional  Photographers  Assn. 


Rldy  Lanoi.ais — appointed  a  senior 
editor  for  the  Villa)>e  Voice,  New  York 
City.  He  joins  the  weekly  from  Black 
Sports,  where  he  was  editor.  Langlais 
started  his  career  as  a  sports  reporter  and 
assistant  night  editor  of  the  Newark 
(N.J.)  Star  Ledger. 


Carol  Rosenthal,  sales  representative 
for  the  New  York  Times  in  Chicago — 
joined  the  display  advertising  staff  of  the 
Minneapolis  Star  and  Tribune . 


Vincent  Lee,  New  York  Daily  News 
reporter — elected  president  of  the  New 
York  Press  Club. 


Robert  S.  Cory.a — elected  president  of 
the  160-member  Society  of  American 
Business  and  Economic  Writers.  He  is 
business  editor  of  the  Indianapolis 
News. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 

22  Years  Nation-Wide  Personal  Service 


MARKET  OPINION 
RESEARCH 

28  West  Adams 
Detroit,  Michigan  48226 


Frank  Kelly,  former  Tyler  (Tex.) 
Morninft  Telef>raph  and  Courier-Times 
editor — to  executive  editor  of  the  Te.xar- 
kana  Gazette  and  Daily  News. 
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KMG  looks  at  newspaper  ad  selling 


Ketchum.  MacLeod  &  Grove,  head¬ 
quartered  in  Pittsburgh,  is  one  of  the 

country's  largest  advertising  agencies,  ^ 

billing  over  $200  million  during  1977.  Tv 
and  radio  accounted  for  559f  of  this;  ^ 

newspapers  only  15%.  Editor  &  Pi  b- 

1  ishkr's  Mike  Murphy  talked  with  Herb  Wf 

Gordon,  KMG’s  director  of  media  and  n 

operations,  and  Stu  Hayes,  associate 
media  director  and  the  man  in  charge  of 
the  agency's  computer  operation,  on 
how  a  major  advertising  agency's  media 

department  operates,  the  way  media  ^ 

people  view  newspapers  today,  and  why  i 

newspapers  don't  figure  more  prom-  ^ 

the  larger  advertising 

i 

Following  the  highlights  that  k. 

Murphy:  What  the 
Gordon:  Media 

concerned  with  the  marketing  of  an  ac- 

count,  and  a  media  director's  main  goal  Hayes 

is  to  tie  whatever  media  selection  he  has 
made  or  is  about  to  make  to  the  market-  lem.  Newspaper  reps  spend  too  much  sonality,  what  the  client  is  trying  to  do, 

ing  of  that  account.  This  means  that  a  time  talking  the  strengths  of  their  paper  and  then  show  the  planner  ways  to  help 

newspaper  rep  should  do  more  than  sim-  when  all  the  planner  really  wants  to  hear  solve  the  overall  problem, 

ply  talk  about  his  own  vehicle,  that  is  his  is  how  that  paper  can  be  used  to  help  Murphy:  How  do  most  reps  come 
newspaper.  Instead,  he  should  try  to  find  solve  his  marketing  problem.  The  rep  across? 

ways  to  show  the  planner  how  his  news-  should  know  something  about  the  ac-  Hayes:  Primarily,  they  talk  about  their 

paper  will  help  solve  the  marketing  prob-  count,  the  objective,  the  target,  the  sea-  competitive  picture  vis  a  vis  other  news¬ 

papers.  They'll  show  you  their  circula- 

\\\l  llllllllllllll  lllllllllllllllilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll  versus  other  papers.  They'll  show 

Ififii  |||||l||||j|||||j|||||||||||[||[|||||[||||||^  how  their  circulation  covers  or  concen- 

the  editorial  style  of  their  paper.  They'll 
compare  linage  figures. 

Murphy:  It's  all  competitive  informa¬ 
tion,  then? 

Hayes:  Yes,  in  the  large  part,  it's  one 
newspaper  against  another. 

Murphy:  And  this  information  is  not 
terribly  important  to  you? 

Gordon:  It's  important  if  you're  look¬ 
ing  at  a  competitive  market  situation, 
and  you're  looking  at  another  paper  as 
part  of  your  ad  schedule.  In  most  cases, 
however,  a  media  planner  may  not  have 
even  decided  that  a  newspaper  or  news¬ 
papers  should  be  part  of  the  schedule. 
One  thing  a  newspaper  rep  might  pitch  is 
the  fast  reaction  time  a  newspaper  offers: 
you  can  plug  into  a  newspaper  quickly 
with  an  ad.  Radio  is  another  fast  medium 
in  this  regard:  you  can  cut  a  tape  and  get 
it  on  the  air  in  a  hurry.  But  in  news¬ 
papers,  you  have  unlimited  space:  you're 
limited  on  radio  to  30  or  60  seconds  of  air 
time.  In  newspapers,  you  not  only  have 
that  fast  reaction  capability,  but  you  can 
also  buy  all  the  space  you  need  if  you 
want  to  expound  on  your  message. 

Murphy:  That's  a  big  advantage,  of 
course,  but  how  does  it  figure  into  the 
normal  advertising  planning  process 
where  a  media  planner  is  not  rushed  and 
{Continued  on  pat’e  32) 
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Ad-Builder  has  everything  you  need  to  create  effective  linage-building  ads! 
Each  issue  has  33  idea-packed  pages  of  camera-ready  art  and  lime  saving  layout 
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Scoop  McQain? 

He  doesn’t  work  here  anymore. 

You  remember  Scoop  McClain — sarcastic  and  swaggering,  a  tough 
guy  with  a  press  card  in  his  hat  who  liked  pretty  girls  and  whiskey  and 
telling  the  world  to  go  to  hell.  He  was  something  else,  Scoop  was: 
a  star  reporter,  streetwise  and  cynical,  but  with  a  heart  of  gold. 

He  never  let  the  facts  get  in  the  way  of  a  good  story. 

Scoop  graduated  from  the  school  of  hard  knocks.  He  typed  with  one 
finger,  got  news  tips  from  bookies  and  barmaids  and  yelled 
“STOP  THE  PRESS!”  with  every  fresh  expos6.  Murder  was  his  specialty, 
but  he  fought  City  Hall,  too,  and  saved  widows  from  eviction.  He 
never  forgot  a  friend  and  he  never  told  a  lie — except  to  get  a  story.  So 
here’s  to  Scoop  McClain;  they  don’t  make  ’em  like  that  anymore. 

And,  of  course,  they  never  did.  That  movie  stereotype  of  American 
newspaper  reporters  is  part  of  our  folklore;  it  never  had  much  to  do 
with  reality.  But  there’s  no  question  that  journalism  and  the  people 
who  practice  it  have  changed  over  the  years. 

Today,  our  reporters  and  editors  come  from  universities  with 
degrees  in  economics  and  sociology,  law  and  public  loi 

administration,  literature  and  even 
medicine.  Nobody  specializes  in 
murder  anymore;  it’s  labor  and 
international  affairs,  politics 
and  education,  science 
and  religion.  Our  exposes 
take  more  than  a  couple 
of  phone  calls:  months  of 
work  by  teams  of  investigators 
who  are  more  likely  to  ask 
help  from  a  computer  than  a 
bookie.  Our  star  reporters  are 
streetwise  still — but  lots  smarter  thar 
Scoop  ever  was.  They  have  to  be. 

Some  of  the  best  reporters  in  the 
country  work  for  Knight-Ridder 
newspapers.  We’re  proud  of  them. 


Philadelphia  Inquirer  •  Philadelphia  Daily  News 
Detroit  Free  Press  •Miami  Herald 
St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press 
Charlotte  Observer ‘Charlotte  News 
San  Jose  Mercury  •  San  Jose  News  •  Wichita  Eagle 
Wichita  Beacon  'Akron  Beacon  Journal 
Long  Beach  Press-Telegram  ‘Long  Beach  Independent 
Lexington  Herald  *  Lexington  Leader 
Gary  Post-Tribune  •  Duluth  News-Tribune 
Duluth  Herald  ‘Macon  Telegraph  ‘Macon  News 
Columbus  Enquirer  •  Columbus  Ledger 
Pasadena  Star-News  ‘Tallahassee  Democrat 
Grand  Forks  Herald  ‘Journal  of  Commerce 
Bradenton  Herald  ‘  Boulder  Daily  Camera 
Aberdeen  American  News  •  Boca  Raton  News 

Knight-Ridder  Newspapers 


Newspeople  in  the  news 


Sin'M  AMi  C.  Boi  ic'K — promoted  to 
community  public  affairs  associate  for  R. 

J.  Reynolds  Industries,  Inc.  She  joined 
the  corporation  as  assistant  public  rela¬ 
tions  representative  in  1977  and  is  a 
former  staff  writer  for  the  Raleif>h  (N.C.) 
■Vt’ir.v  and  Observer. 

*  *  * 

Karen  Bachman — promoted  to  man¬ 
ager  of  corporate  public  relations  for 
Honeywell  and  also  will  supervise  public 
relations  for  the  company's  Energy  Re¬ 
sources  Center. 

♦  *  * 

Thomas  Kei.sch,  former  manager, 
Bermuda  News  Bureau,  Hamilton, 
Bermuda — named  editor,  Foster’s  Daily 
Democrat,  Dover,  N.H.,  succeeding 
Wii.i.iAM  Breisky,  who  becomes  editor, 
the  Cape  Cod  Times,  Hyannis,  Mass. 
Kelsch  previously  was  on  staff  of  the 
South  Bend  (Ind.)  Tribune . 

*  ♦  * 

Anne  M.  Mei.i.o,  former  advertising 
advisor.  New  Bedford  (Mass.) 
Standard-Times — to  director  of  public 
relations/advertising,  Arizona  Biltmore 
Hotel,  Phoenix. 

*  ^  * 

Richard  C.  Garvey,  editor,  Sprinpjield 
(Mass.)  Daily  News — recipient  of  “Out¬ 
standing  Citizen  Award”  by  local  post. 
Jewish  War  Veterans  of  America. 

^  ^  ^ 

Terry  M.  D'Itai.ia,  former  reporter, 
Manchester  (Conn.)  Evening  Herald — 
named  public  information  officer,  city  of 
Hartford. 

*  *  ♦ 

Dane  O'Hara  of  Associated  Press — 
recipient  of  Murray  Kramer  Award  “for 
outstanding  college  coverage”  at  a  Bos¬ 
ton  University  Hall  of  Fame  dinner. 
Presentation  was  made  by  Kramer  him¬ 
self,  former  college  football  editor.  Bos¬ 
ton  Daily  Record,  and  now  a  vice- 
president,  Occidental  Corp..  Washing¬ 
ton. 

^  N: 

Paii.ine  SriROEON,  editor  of  the  Rus¬ 
sell  (Kan.)  Record,  and  Rosie  Rebek, 
Topeka  free-lance — tied  for  Sweepstakes 
Award  of  the  Kansas  Press  Women. 

John  L.  Reynolds — appointed  general 
manager  of  the  Ypsilanti  (Mich.)  Press 
from  director  of  finance  at  the  Hamilton 
(Ohio)  Journal-News.  Both  papers  are 
owned  by  Harte-Hanks  Communica¬ 
tions,  Inc. 

*  *  5j« 

Charles  Engleman,  publisher  of  the 
Clinton  (Okla.)  Daily  News — presented 
the  1978  Benefactor  Award  by  the  Uni¬ 
versity  of  Oklahoma  H.  H.  Herbert 
School  of  Journalism. 


W.  P.  Bill  Atkinson,  publisher  of  the 
Oklahoma  Journal,  Oklahoma  City — 
named  to  the  National  Housing  Hall  of 
Fame. 

♦  *  * 

James  R.  Haney,  publisher  of  the  Ok¬ 
mulgee  (Okla.)  County  News  from  1972 
to  1977 — named  Cordell  (Okla.)  Beacon 
advertising  manager. 

if:  *  * 

Kevin  Brown  of  the  sports  staff  of  the 
Bartlesville  (Okla.)  Examiner- 
Enterprise — named  sports  editor. 

sfc  ♦  ^ 

Roger  John  Salzman,  a  data  process¬ 
ing  project  director — named  a  vice- 
president  of  Benton  &  Bowles,  Inc. 

♦  ♦  ♦ 

Stephen  Weinshenker — appointed  ad¬ 
vertising  director  of  the  Hendersonville 
(N.C.)  Times-News,  a  division  of  the 
New  York  Times  Co.  He  was  with  the 
St.  Petersburg  Times  for  9  years  as  assis¬ 
tant  retail  advertising  manager. 

He  ^  if: 

Winners  of  the  University  of  Missouri 
School  of  Journalism's  1978  Davenport 
Fellowships  in  Business  and  Economics 
reporting  have  been  announced  by  Dean 
Roy  M.  Fisher. 

Fellowships  are  for  4  weeks  of  study  at 
the  Missouri  School  of  Journalism  and 
include  travel,  tuition,  room,  board,  and 
a  $200  stipend. 

The  1978  fellows  are:  Kathleen  M. 
Burns  of  Capitol  Publications.  Washing¬ 
ton,  D.C.;  Robert  Blanchard,  St.  Louis 
Globe-Democrat  business  writer;  Larry 
Carroll.  Fresno  (Calif.)  Bee  business 
writer-editor;  Harry  Costello,  Tampa 
(Fla.)  Times  business  writer;  Robert 
Chuvala,  Danbury  (Conn.)  News-Times 
business  editor;  F.  Perri  Foster-Pegg, 
Trenton  (N.J.)  Times  business  reporter; 
Pam  D.  Ginsbach  of  the  Daily  Report  for 
E.xecutives,  Washington,  D.C.; 

Jerry  Heaster,  Dayton  (Ohio)  Journal 
Herald  financial  editor;  Peter  Lord  of 
The  Day,  New  London,  Conn.;  Larry 
Marshall,  business  editor.  Brandon  Sun, 
Brandon,  Manitoba,  Canada;  Ann 
Meadow,  associate  editor,  MBA  and 
New  Engineer,  New  York;  Jeff  Mun- 
zinger,  Columbia  (Mo.)  Daily  Tribune 
business  writer;  James  J.  Napoli  of  the 
Valley  News,  White  River  Junction,  Vt.; 
Richard  Noble.  Flint  (Mich.)  Journal 
business  writer;  and  Roberta  Wyper  of 
Fairchild  Publications,  Washington. 
D.C. 

Davenport  fellows  will  study  farm 
price  supports,  quotas,  foreign  trade, 
devaluation  of  the  dollar,  unemploy¬ 
ment.  inflation,  consumerism,  energy, 
utilities,  banking  and  regulatory  agen¬ 
cies.  The  fellowship  is  from  June  5-30. 


L.  Edgar  Prina 


Prina  is  to  head 
Copley  D.C.  bureau 

L.  Edgar  Prina,  a  prizewinning  corre¬ 
spondent  and  author,  has  been  named 
bureau  chief  in  Washington  for  the  Cop¬ 
ley  News  Service.  Charles  Ohl,  general 
manager  and  editor  of  CNS,  also  an¬ 
nounced  that  James  Cary  would  become 
senior  correspondent  for  CNS  in  the 
Washington  bureau. 

Prina,  a  veteran  of  more  than  25  years 
of  reporting  in  the  nation's  capital,  will 
be  responsible  for  both  the  editorial  and 
administrative  operation  of  the  bureau 
which  covers  Washington  for  the  Copley 
Newspapers. 

In  a  series  of  copyright  stories  earlier 
this  year,  Prina  revealed  the  deep  split 
between  the  Defense  Department  and 
the  Navy  over  the  attempt  to  limit  sea 
services'  future  roles  and  missions.  The 
stories  were  distributed  nationwide  by 
CNS. 

An  honors  graduate  of  Syracuse  Uni¬ 
versity.  Prina  holds  a  master's  degree  in 
political  science  from  that  institution.  He 
went  to  Washington  as  a  correspondent 
for  the  old  New  York  Sun  and  later  joined 
the  Washington  Star,  He  left  the  Star  for 
CNS  in  1966. 

Cary  joined  Copley  News  Service, 
Washington  bureau,  in  1965,  covering 
the  White  House  and  State  Department. 
He  was  one  of  the  newsmen  who  cov¬ 
ered  President  Nixon's  trip  to  Com¬ 
munist  China  in  1972. 

^  9fc  ^ 

John  A.  Stark,  assistant  editor  of 
Fleet  Maintenance  and  Specifying 
magazine  of  Chicago — named  Chicago 
regional  editor  of  Automotive  Industries 
magazine.  He  formerly  covered  news 
and  sports  for  the  Alliance  (Ohio)  Re¬ 
view,  Cleveland  Plain  Dealer,  and  the 
Bucyrus  (Ohio)  Telegraph-Forum. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


BOW  TO  TELL  WHEN 
TOUR  CAR  NEEDS  A  TONE-UP 

AND  HOW  TO  BE  SURE  YOU  DON’T  PAY  FOR  MORE  SERVICE  THAN  YOU  NEED. 


Remember  the  old  Spring 
and  Fall  tune-ups?  There  was 
a  time  when  GM  cars  needed 
tune-ups  every  year.  But  that 
was  a  long  time  ago.  Since 
1973,  weVe  been  building  cars 
that  don’t  need  anywhere  near 
as  much  routine  maintenance 
as  they  used  to. 

Now,  a  lot  of  people  are 
getting  tune-ups  they  don’t 
really  need.  Probably  out  of 
habit. 

Break  the  habit,  and 
you’ll  save  yourself  some 
money.  The  maintenance 
schedule  and  the  owner’s 
manual  your  GM  dealer  gives 
you  with  your  new  GM  car 
will  tell  you  exactly  what 
scheduled  maintenance  is  re¬ 
quired  and  when.  Some  of  the 
newer  schedules  may  surprise 
you. 

For  example,  spark  plugs 
used  to  have  to  be  changed 
every  12,000  miles.  Now  it’s 
every  22,500  or  30,000,  de¬ 
pending  on  which  new  GM 
car  you  bought.  For  most 
drivers  that  means  changing 
plugs  every  two  years  instead 
of  every  year. 

When  you  bought  your 
first  car,  you  probably 
changed  oil  every  1,000  miles. 
We  upped  it  to  6,000  a  few 
years  ago;  and  now  it’s  7,500 
on  all  new  GM  cars  except 
diesels. 


Or  take  distributor  points 
and  condensers.  They  never 
need  replacing  with  GM’s  new 
high  energy  ignition  system. 
It  doesn’t  have  any  points  or 
condensers. 

If  you  do  have  trouble 
with  your  car,  just  fix  what 
needs  fixing.  When  you  take 
your  car  in  for  service,  tell  the 
mechanic  exactly  what’s  hap¬ 
pening.  If  it’s  hard  to  start 
"hot,”  but  starts  okay  when  it’s 
"cold,”  say  so.  If  it  doesn’t  per¬ 
form  the  way  you  expected, 
describe  just  how  and  where  it 
doesn’t  live  up  to  your  expec¬ 
tations.  Then  it’ll  be  easier  for 
the  mechanic  to  pinpoint 
what’s  wrong,  and  he  won’t 
have  to  make  unnecessary  re¬ 
pairs.  That  can  save  you  time 
and  money. 

Some  things  have  to  be 
watched  more  carefully,  de¬ 
pending  on  how  and  where 
you  drive  your  car.  For  exam¬ 
ple,  if  you  do  a  lot  of  driving  on 
dry,  dusty  roads,  you  may 
need  to  change  the  air  cleaner 
and  oil  filter  more  often  than 
the  maintenance  schedule  in¬ 
dicates.  Remember,  the  main¬ 
tenance  schedule  that  comes 
with  your  car  is  based  on 
average  driving  conditions. 

If  you  have  an  older  car 
that  still  needs  an  annual 
tune-up,  what  should  it  in¬ 
clude?  There  are  some  basic 
things  to  be  checked:  spark 
plugs,  points,  condensers, 
idling  speed,  and  drive  belts. 


It  can’t  hurt  to  check  the  air 
cleaner  and  fuel  filter,  tire 
pressure,  and  brake  fluid, 
either.  And  when  you  do  take 
your  car  in  for  a  tune-up,  don’t 
be  shy.  Find  out  exactly  what 
you  need  and  what  you’re  get¬ 
ting  for  your  money. 

Were  trying  to  make  GM 
cars  easier  and  more  econom¬ 
ical  to  service.  We’ve  been  able 
to  stretch  out  the  mainte¬ 
nance  intervals  for  new  GM 
cars,  which  should  reduce  the 
cost  of  routine  maintenance; 
and  were  working  on  engi¬ 
neering  improvements  that 
should  reduce  the  amount  of 
required  maintenance  even 
further.  We  want  to  be  sure 
our  cars  perform  well  for  their 
entire  lifetime,  without  costing 
you  a  lot  of  time  and  money 
in  maintenance.  That’s  better 
for  you  and  better  for  us. 


This  advertisement  is  part  of 
our  continuing  effort  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


Hayes-Gordon 

(Continued  from  page  28) 


is  blocking  out  a  schedule  for  the  next  3 
or  4  months? 

Gordon:  You're  right,  it’s  an  advan¬ 
tage  that  is  primarily  useful  when  you’re 
under  the  gun.  I  would  say  that  a  news¬ 
paper  rep  might  try  to  build  his  pitch  on  a 
documentation  basis,  showing  how  well 
newspaper  advertising  works.  A  rep 
could  show  case  histories  of  advertisers 
who  ran  ads  in  his  paper,  and  then  tell 
how  well  each  did.  He  could  show  how  a 
certain  product,  similar  in  nature  to  the 
product  the  media  planner  is  now  con¬ 
cerned  with,  was  advertised  in  his  paper, 
what  section  the  ads  appeared  in,  and 
how  well  the  ad  program  worked.  I  think 
this  sort  of  thing  would  be  much  more 
powerful  than  the  normal  rep  pitch  of 
comparing  his  circulation  and  coverage 
with  other  papers  or  media.  The  em¬ 
phasis  should  be  on  how  his  vehicle 
works.  This  is  what  we’re  really  in¬ 
terested  in. 

Hayes:  One  of  the  ways  newspapers 
have  tried  to  stay  current  in  terms  of 
research  and  media  presentation  is  by 
adopting  the  “area  of  dominant  influ¬ 
ence’’  concept  of  data;  this  allows  news¬ 
papers  to  present  their  audience  figures 
in  a  comparable  form  with  tv  market 
areas.  This  often  works  to  a  newspaper’s 
disadvantage,  though,  because  news¬ 
paper  circulations  usually  fall  off  heavily 
as  you  get  away  from  the  heart  of  a  mar¬ 
ket  area  and  out  to  the  fringes. 

Murphy:  Why  do  newspapers  present 
themselves  to  agencies  in  this  manner  if 
it  makes  them  look  bad? 

Hayes:  This  move,  I  believe,  was  es¬ 
sentially  a  reaction  to  the  demands  of 
agency  people;  there  isn’t  much  of  a 
strategic  payoff,  for  newspapers.  The 
ADI  concept  is  a  valuable  multi-media 
marketing  device  because  it  cuts  the 
country  up  into  mutually  exclusive  geo¬ 
graphic  areas.  It  is  very  clean.  But  what 
does  ADI  mean  for  newspapers  when 
they  want  to  sell  themselves  in  situations 
where  they  might  otherwise  be  ignored? 
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#K/iF*/Kf/?  TYING  MACHINE 


THE  TROUBLE-FREE  TVER  BUILT 


•  PRICED  LOWER! 


BETTER  THAN  BUNN' 

•  TIES  FASTER 

•  TIES  TIGHTER 

•  TIES  TALLER 


COMPARE 
WITH  A  FREE  TRIAL! 


A  CROSSWRAP  TVER 


MAILERS  EQUIPMENT  COMPANY 
40  West  1  5th  Street,  N.Y.,  N.Y.  10011 
_ (212)  675-1555 _ 


The  ADI,  for  the  large  part,  shows 
newspapers  off  to  a  poor  advantage,  and 
it  doesn’t  present  newspapers  with  any 
new  dimensions  to  sell  themselves  ag¬ 
gressively.. 

Gordon:  Many  package  goods  advertis¬ 
ers  gear  their  marketing  and  media  plans 
to  ADI;  they  use  this  because  every 
county  in  the  United  States  is  assigned  to 
a  tv-ADI  .  .  .  it’s  a  nice,  convenient  way 
to  chisel  up  the  country.  Since  plan  after 
plan  is  broken  down  by  tv  area,  radio 
quickly  got  on  the  ADI  bandwagon  and 
newspapers  did,  too. 

Hayes:  Originally,  it  was  necessary. 
Gordon:  Yes,  it  was  necessary  in  the 
beginning.  But  newspapers  generally  do 
not  cover  a  market — an  entire  market — 
as  well  as  tv;  their  circulations  simply 
can’t  compare  with  that  all- 
encompassing  tv  signal. 

Hayes:  Newspapers  are  trying  to  com¬ 
pete  on  tv’s  turf,  so  things  are  loaded 
against  them.  Herb  has  pointed  out  that 
newspapers  have  strengths  to  be 
exploited.  Certainly,  newspaper  people 
have  long  lists  of  case  histories  .  .  .  real 
marketing  situations  where  people  have 
effectively  used  their  media.  By  present¬ 
ing  this  sort  of  information,  newspaper 
reps  would  be  able  to  add  another  di¬ 
mension  to  the  thinking  of  media  people 
about  newspapers.  Maybe  that  would 
spark  something  in  that  media  planner 
which  would  enable  the  newspaper  rep 
to  get  plugged  into  the  schedule. 

Gordon:  I  think,  too,  that  newspapers 
could  put  forth  more  of  an  effort  to  show 
that  frequency  works  in  newspapers. 
People  now  associate  frequency  with 
radio,  yet  the  concept  is  applicable  to 
any  media.  Suppose  a  newspaper  rep 
came  in  and  said  ‘Here  are  3  examples  of 
how  we  ran  5  full-page  ads,  Monday 
through  Friday,  and  here  is  what  hap¬ 
pened.’  That  whole  idea  of  the  intensity 
of  advertising,  which  we  believe  in  very 
strongly  at  KMG,  lends  itself  well  to 
newspapers  and  a  newspaper  rep’s  sales 
pitch,  yet  you  hardly  ever  hear  about  it. 
If  reps  could  document  the  value  of  fre¬ 
quency  in  their  newspapers,  they  prob¬ 
ably  would  sell  more  national  ad  space. 

Hayes:  Newspapers  are  a  vital  medium 
.  .  .  they’re  not  passive.  They  have  the 
ability  to  hit  and  to  sustain  over  a  long 
period  of  time,  but  we  need  to  see  some 
documentation  of  the  value  of  this  inten¬ 
sity  from  newspapers. 

Gordon:  When  people  think  of  news¬ 
papers,  they  think  of  a  mass  circulation 
vehicle,  but  1  think  newspapers  could  do 
more  to  promote  themselves  in  terms  of 
the  quality  and  selectivity  of  their  vari¬ 
ous  reading  audiences — the  sports  sec¬ 
tion  reader,  the  financial  pages  reader, 
and  so  on.  1  know  that  if  newspapers  did 
do  this  more  frequently,  their  various 
demographic  characteristics  would  be 
much  more  evident.  1  don’t  know 
whether  there  is  a  reluctance  to  promote 
that  kind  of  figure  because  it  would  be 


low  in  terms  of  the  general  population, 
but  what  media  people  are  looking  for 
today  is  a  selective,  quality  audience. 
Consequently,  they  are  looking  for  selec¬ 
tive  vehicles. 

Murphy:  How  does  the  computer  fit 
into  the  media  selection  process  at 
KMG? 

Hayes:  It  varies.  We  have  quite  a  few 
applications  that  we’ve  developed  for  the 
computer:  some  of  the  things  are  univer¬ 
sal  within  the  ad  industry,  and  some  are 
unique  to  our  own  operation.  We  prob¬ 
ably  have  20  different  computerized  ap¬ 
plications  to  meet  specific  situations.  For 
instance,  one  program  we  developed, 
called  TELOPT  for  television  optimiza¬ 
tion,  will  generate  all  the  possible  tv 
schedules  that  can  be  afforded  for  a  cer¬ 
tain  budget,  given  the  budget,  the  target 
audience,  the  reach  and  frequency  objec¬ 
tives,  and  other  factors.  That  is,  it  will 
help  the  planner  decide  how  much  day 
time,  how  much  evening  time,  how  much 
weekend  sports  ...  in  short,  it  will  show 
the  right  mix,  at  a  particular  budget  level, 
that  will  get  the  most  for  the  money. 

Murphy:  Do  you  have  any  formal 
newspaper  programs? 

Gordon:  Certainly.  Through  Telmar, 
we  use  News  Reach.  It  is  a  program  that 
generates  the  reach  of  all  newspapers. 
And  there  is  another  Telmar  program 
called  PLAN  IT;  it  allows  you  to  combine 
what  happens  with  tv,  radio  and  news¬ 
papers.  It  shows  total  reach  for  this 
combination  of  media:  what  percentage 
of  your  ad  audience  is  going  to  be  ex¬ 
posed  to  the  ad  message  and  how  many 
times. 

Murphy:  Does  the  PLANIT  program 
work  for  any  advertised  product? 

Gordon:  Yes  .  .  .  you  can  vary  it  for 
the  target  audience.  You  just  plug  in  the 
audience  you  want,  then  you  plug  in  your 
budget,  and  PLANIT  will  show  you  the 
media  schedule  that  best  delivers  the  au¬ 
dience  you  want  at  the  right  price. 

Hayes:  It’s  a  tool,  though,  nothing 
more.  It  enables  us  to  get  the  best  possi¬ 
ble  picture  of  our  media  alternatives.  For 
instance,  we  can  see  what  happens  if  we 
lean  heavier  on  newspapers  and  lighter 
on  radio;  or  we  might  want  to  throw 
radio  away  all  together  and  just  go  with 
newspapers  and  tv.  PLANIT  shows  us 
all  the  possibilities,  the  chemistry  of  au¬ 
dience  delivery,  the  frequency  of  dis¬ 
tribution,  and,  finally,  the  effectiveness 
of  the  schedule.  We  examine  all  the 
trade-offs  and  options,  and  we  then  try  to 
make  a  decision  that  optimizes  the  pos¬ 
sibilities. 

Murphy:  Newspapers  usually  don’t 
sell  themselves  on  the  basis  of  target  au¬ 
diences.  How  do  you  plug  newspapers, 
with  their  mass  audiences,  into  this  sort 
of  computer  program? 

Hayes:  There  is  newspaper  data  avail¬ 
able.  You  have  your  ABC  data  bank,  and 
there  are  studies  available  from  indi- 
(Continned  on  page  34) 
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lih^^in^ton  Star... 

“This  is  an  outstanding  program  and  one  that  brings  great  credit  upon 
the  Star  and  its  employees.  Those  who  realize  the  value  of  the  news  at 
an  early  age  become  better  citizens  in  the  future.  Please  continue  this 
program.  A  citizen  who  continues  to  think  this  way  as  an  adult  will  become 
a  subscriber.” 

THOMAS  JOHNSON  JR.  HIGH  SCHOOL 
LANHAM, MARYLAND 

“My  students  have  not  only  started  to  spend  more  time  reading  the 
newspaper,  but  they  have  Instituted  a  new  corner  in  our  classroom  where 
they  post  current  news  stories  cut  from  our  daily  newspaper  to  share 
with  each  other.” 

MT.  CALVARY  SCHOOL 
FORESTVILLE.  MARYLAND 

“My  students  enjoy  the  VEC  News  Program.  Many  of  them  are  now 
buying  the  Washington  Star  as  a  result  of  the  VEC  News.  Thank  you.” 

MARSHALL  HIGH  SCHOOL 
FALLS  CHURCH.  VIRGINIA 

“One  of  the  finest  services  to  teachers  and  students  that  I  have  seen 
in  20  years  of  teaching.  This  is  the  highlight  of  our  week,  and  if  the  filmstrip 
is  a  day  late  there  are  moans  and  groans.  Students  bring  articles  from 
the  paper  without  my  asking.  Thank  you  for  this  fine  service.” 

ALBERT  EINSTEIN  SENIOR  HIGH 
KENSINGTON,  MARYLAND 


Shouldn’t  your  Newspaper  In 
Education  program  be  bringing  you 
comments  iike  these? 

More  than  325  daiiies  now  have  NIE 
programs  custom-buiit  by  VEC.  May  we 
heip  you  design  an  effective  schooi 
program  effort? 

VEC,  Inc.  —  The  NIE  Professionals 

Call  or  write: 

VEC,  Inc. 

P.O.  Box  52 
Madison,  Wl  53701 
608-831-6565 
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victual  newspapers.  There  is  other  data 
available  as  well.  For  example,  when 
you  have  IWi  household  coverage  of  a 
given  market,  it  is  possible  to  generate  a 
fairly  reliable  estimate  of  what  this 
coverage  translates  to  in  terms  of 
specific  audience  groups.  1  want  to 
stress,  however,  that  PLANIT,  and  our 
other  computer  programs,  are  just 
sophisticated  tools  to  help  us  do  one 
thing;  find  the  most  effective  media  mix. 
We’re  looking  for  a  chemistry  that  best 
fits  our  individual  marketing  objectives. 

Murphy:  Stu,  you  mentioned  earlier 
that  newspapers  seem  to  be  reacting  to 
tv,  rather  than  selling  their  own  strengths 
in  an  aggressive  manner.  Is  this  the  case 
with  other  media? 

Gordon:  I'd  like  to  say  something 
about  that.  I  think  that  radio  has  done  a 
fantastic  job  of  responding  to  the  chal¬ 
lenge  of  tv  .  .  .  and  radio  has  bounced 
back  from  a  position  that  many  advertis¬ 
ing  people  thought  was  sure  death  for  the 
medium  in  the  early  Sixties. 

Hayes:  There  were  a  lot  of  confused 
people  in  radio  then,  but  they  reacted 
professionally  to  tv.  They  developed 
some  new  creative  approaches,  some  in¬ 
teresting  research,  and  some  very  crea¬ 
tive  selling  of  their  medium.  The  whole 
thing  was  beautiful.  In  terms  of  research 
and  selling,  radio  has  done  a  terrific  job 
in  the  last  10  years. 

Murphy:  Can  you  give  us  any  exam¬ 
ples  of  this  creativity? 

Gordon:  I'll  give  you  one.  Talking 
about  mix,  a  radio  rep  might  look  at  a  tv 
schedule,  take  part  of  those  dollars,  and 
then  demonstrate  to  us  how,  with  part  of 
the  money  diverted  to  radio,  we  could 
get  greater  frequency.  That  is  smart  sell¬ 
ing.  He  didn’t  ask  us  to  increase  our 
budget;  he  showed  us  a  way  to  make 
more  effective  use  of  the  dollars  we  were 
spending. 

Hayes:  These  radio  people  realized  it 
would  be  futile  for  them  to  start  kicking 
tv.  Instead,  they  asked  us  to  consider 
some  subtle  changes  that  would  improve 
our  overall  media  mix. 

Murphy:  How  do  you  see  radio  today? 

Hayes:  Radio  is  extremely  vital.  In 
many  instances,  radio  demand  is  now 
greater  than  supply. 

Murphy:  So  radio  has  responded  in  a 
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creative  fashion  to  tv.  What  about  news¬ 
papers? 

Hayes:  Newspapers,  with  their  heavy 
retail  advertising  base,  never  had  the  fear 
of  death  beat  into  them  like  it  was  with 
the  radio  industry. 

Gordon:  I  would  say  that  newspapers 
have  not  reacted  as  strongly  as  radio, 
and  their  efforts  have  been  splintered. 

Hayes:  Newspapers  have  not 
capitalized  on  the  cumulative  audience 
growth  that  should  be  associated  with 
the  medium.  If  you  place  4  ads  in  a 
newspaper  in  a  relatively  short  period  of 
time,  newspaper  reach,  which  might  be 
at  70%  for  1  insertion,  can  go  to  85%,  but 
newspapers  don’t  promote  this  idea  to 
agencies  enough.  This  is  one  of  the  key 
things  that  the  radio  industry  stresses, 
however.  There  is  no  question  that 
newspapers  start  with  high  reach  and 
that  radio  was  always  considered  to  be  a 
low  reach  medium  .  .  .  but  radio, 
through  a  creative  selling  and  research 
approach,  has  demanded  that  agencies 
take  a  whole  new  look  at  the  medium. 
We  once  thought  that  you  might  get  a 
35-40%  reach  with  radio,  but  that  now, 
with  the  cumulative  growth  of  the  radio 
audience,  you  can  get  a  70%  reach  with 
radio,  and  sometimes  even  better. 

Murphy:  Would  you  say  that  most 
agencies  feel  newspapers  have  simply 
written  off  national  advertising  business? 

Gordon:  I  think  that  many  have.  It  all 
comes  down  to  where  a  newspaper’s 
bread  is  buttered,  and  we  all  know  that 
that  is  at  the  retail  advertising  level. 

Murphy:  Do  agencies,  in  turn,  write 
off  newspapers  for  their  national  adver¬ 
tising? 

Hayes:  There  are  many  factors  to  be 
considered.  The  prime  factor  is  the  right 
medium  for  the  marketing  job.  But  we 
also  look  at  impact.  And  sales  success. 
And  the  fact  that  newspapers  don’t  put  a 
lot  of  sales  pressure  against  agencies  and 
national  advertisers.  Many  newspapers 
don’t  figure  into  ad  schedules  because  of 
an  “out  of  sight,  out  of  mind”  situation 
that  has  developed  over  the  years. 

Gordon:  Mike,  you’ve  isolated  the 
retail/national  situation,  but  there  is 
something  else  going  on,  as  far  as  news¬ 
papers  are  concerned,  with  immense 
consequences  for  the  newspaper  indus¬ 
try  as  a  whole.  I’ve  seen  tv  take  devices 
like  PLANIT,  and,  using  this  media  tool, 
try  to  go  after  a  20-25%  share  of  a  news¬ 
paper’s  retail  advertising  business. 

Murphy:  Are  they  being  successful? 

Hayes:  Yes,  newspapers  are  feeling  it. 
They  might  be  able  to  forget  about  na¬ 
tional  advertising,  but  1  believe  that  the 
tv  people  are  making  inroads  on  news¬ 
papers’  retail  advertising  business  that 
will  hurt  papers  in  the  future. 

Murphy:  How  is  tv  capturing  that  re¬ 
tail  advertising  business? 

Gordon:  A  tv  rep  will  show  you  that 
there  is  little  significant  difference  be¬ 
tween  the  impact  of  a  full-page  news¬ 


paper  ad  and,  say,  an  LSOO-.ine  ad.  He’ll 
then  suggest  that  you  take  the  monies 
saved  by  reducing  from  the  full-page  ad 
to  the  1 ,800-line  ad  and  put  the  savings  in 
tv.  That’s  their  approach  and  it  is  an 
effective  one. 

Murphy:  Can  the  advertiser  buy  any¬ 
thing  worthwhile  on  tv  with  the  money 
saved? 

Gordon:  He  certainly  can.  That  re¬ 
tailer  is  probably  spending  money  on  his 
newspaper  advertising  on  a  daily  basis, 
and  shaving  a  couple  of  columns  daily 
can  save  quite  a  bit. 

Hayes:  Right.  Then  the  tv  is  used 
promotionally.  Newspaper  remains  the 
continuity  base  and  the  tv  is  used  for  a  2- 
or  3-day  promotional  blast.  There  may 
not  be  any  continuity,  but  you  can  get  a 
bigger  “hit”  advertising  this  way.  That 
fact  registers  with  those  retail  advertis¬ 
ers,  by  the  way. 

Murphy:  What  can  newspapers  do 
about  this  situation? 

Hayes:  1  don’t  think  they  can  do  any¬ 
thing  about  it  because  tv’s  moves  at  the 
retail  level  are  conceptually  sound  .  .  . 
newspapers  are  vulnerable,  and  they  are 
going  to  get  hit  harder  and  harder  as  tv 
chips  away  at  their  retail  base. 

Murphy:  What  about  the  value  of  re¬ 
search  done  by  newspapers  on  an  indi¬ 
vidual  basis? 

Hayes:  There  are  some  excellent  things 
being  done  .  .  .  the  New  York  Times’ 
research  is  terrific,  for  example.  But  the 
entire  newspaper  industry  has  to  do 
more  in  this  area  .  .  .  when  the  industry 
as  a  whole  moves  in  the  direction  of  pro¬ 
viding  hard  documentation  .  .  .  that’s  the 
key.  Advertising  agencies  are  more 
documentation-oriented  now  than  they 
have  ever  been.  Today’s  media  planners 
operate  with  a  “show  me”  attitude.  You 
can’t  just  come  in  and  tell  them  things; 
you’ve  got  to  show  them  with  hard 
documentation  and  research. 

Gordon:  Documentation  is  very  impor¬ 
tant  today.  For  years,  tv  guarded  their 
audiences.  They  didn’t  want  anyone  to 
see  them.  You  might  see  some  age.  You 
might  see  some  sex.  But  no  income.  No 
education.  They  guarded  it  .  .  .  they 
were  afraid  of  the  decreased  value  prob¬ 
lem.  They  were  afraid  that  the  advertiser 
would  say  “You  mean  we’re  paying  all 
this  money,  and  this  is  all  we’re  get¬ 
ting?”  But  it  didn’t  happen.  The  plan¬ 
ner’s  chief  concern  is  that  he  is  dealing 
with  his  particular  group,  his  particular 
target  audience. 

Murphy:  And  the  high  costs  for  that 
audience  group? 

Gordon:  It’s  all  relative;  if  he’s  reach¬ 
ing  the  audience  he  wants,  he’s  willing  to 
pay  the  price. 

Hayes:  We’re  all  aware  that  the  pie 
isn’t  as  big  as  we  once  thought  it  was,  but 
the  whole  industry  has  gotten  over  that. 
There  is  a  lot  out  there  in  those  huge  tv 
audiences  that  nobody  cares  about,  but 
that  fact  really  doesn’t  do  anyone  any 
harm. 
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187— THE  WASHINGTON  POST,  The  First  100 
Years,  by  Chalmers  M.  Roberts.  The  story  of  this 
newspaper's  march  to  greatness  with  emphasis  on  the 
last  3A  years  since  Eugene  Meyer  bought  it  at  public 
auction.  Not  only  a  history  of  the  newspaper  but  an 
interesting  review  of  local,  national  and  international 
events  of  100  years,  their  effect  on  the  Post  and,  in 
later  years,  vice  versa.  498  pages,  indexed,  illustrated. 

$15.95 


188— THE  WRITER’S  LEGAL  GUIDE  by  Tad 
Crawford.  A  complete  handbook  covering  new 
copyright  laws,  income  taxes,  libel,  contracts,  censor¬ 
ship,  estate  planning  for  writers  in  all  fields  from  print 
to  television  and  fiction  to  nonfiction  written  by  a 
member  of  the  New  York  Bar.  271  pages,  indexed. 

$10.95 


196— IN  PRAISE  OF  ENGLISH  by  Joseph  T.  Ship- 
ley.  A  literary  and  drama  critic  traces  the  floweririg  of 
the  language  from  its  Saxon  beginnings,  the  manifold 
forms  and  uses  of  words,  the  machinery  of  expression; 
synonyms  and  antonyms,  slang  and  obsceni^,  polite 
euphemism  and  lofty  metaphor.  310  pages,  indexed. 

$12.95 


200— WHERE  THE  JOBS  ARE:  COMMUNICA¬ 
TIONS,  by  Maynard  Hicks.  Professional  tips  to  steer 
a  job  aspirant  toward  a  successful  career  in  publishing, 
radio,  television,  advertising,  photography  or  motion 
pictures.  How  to  marshall  your  personal  assets  and 
where  and  how  to  sell  them.  136  pages.  $7.00 


197— DOS,  DON'TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newspaper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $11.50 


189— THE  PROFESSIONAL  JOURNALIST  by 

John  Hohenberg.  The  fourth  and  up-dated  edition  of 
this  Guide  to  the  Practices  and  Principles  of  News 
Media  reflecting  major  changes  of  substance  and 
technology  in  American  journalism.  New  material  re¬ 
garding  computers  and  video  terminals  and  their  effect 
on  the  journalists  work,  interpretive  journalism  and 
investigative  reporting,  latest  court  decisions,  etc.  596 
pages,  indexed.  $12.95 


198— THE  INFORMATION  PROCESS,  World 
News  Reporting  to  the  Twentieth  Century,  by 
Robert  W.  Desmond.  A  survey  of  world  news  report¬ 
ing  from  the  invention  of  the  alphabet,  paper  and  ink,  to 
the  printing  press  and  to  the  perfection  of  the  mass 
communication  system.  Emphasis  on  the  great  advances 
in  the  nineteenth  century. .newspapers,  telegraph,  ca¬ 
ble,  telephone,  etc.  496  pages,  indexed.  $22.50 


202— THE  ARIZONA  PROJECT,  by  Michael  Wend- 
land.  A  first  account  by  the  author,  who  was  a  member 
of  the  team,  of  the  expose  by  the  Investigative  Repor¬ 
ters  and  Editors  Team  (IRE)  on  organized  crime  in 
Arizona  prompted  by  the  murder  nf  Don  Bolles.  Drawn 
from  notes,  diaries,  memoranda,  tape  recordings  and 
film  of  all  the  members  of  the  team.  276  page^  in¬ 
dexed.  $9.95 


190— A  WRITER’S  GUIDE  TO  BOOK  PUBLISH¬ 
ING  by  Richard  Balkin.  A  "how  to"  book  on  author- 
publisher  relationship  from  manuscript  submission  and 
correct  negotiation  through  editing,  design,  publication 
and  marketing.  Aimed  at  helping  authors  and  would-be 
authors  to  understand  and  cope  with  the  publishing 
process.  236  pages,  indexed.  $9.95 


191—  THE  TYPEWRITER  GUERRILLAS  by  John 
C.  Behrens.  Closeups  of  20  top  investigative  reporters 
from  Jack  Anderson  to  Jim  Polk,  their  life-styles,  how 
they  work,  and  the  stories  they  succeeded  in  breaking. 
A  collage  of  some  of  the  best  investigative  reporting 
done  in  recent  years.  254  pages,  indexed,  paperback. 

$6  95 

192—  HOW  TO  MAKE  NEWS  &  INFLUENCE 
PEOPLE  by  Morgan  Harris  &  Patti  Karp.  A  useful 
guide  for  the  publicity  chairman  or  public  relations 
director  of  any  group  on  how  to  get  the  organization's 
name  and  events  into  print  or  on  the  air.  Includes  a 
"style  manual"  on  format,  punctuation,  etc.,  for  re¬ 
leases  to  newspapers.  140  pages,  papeitack.  $3.95 


193— LAW  AND  THE  WRITER,  edited  by  Kirk 
Polking  and  Leonard  S.  Meranus.  For  writers  who 
want  a  basic  understanding  of  the  laws  affecting  their 
work.  Covering  libel,  freedom  of  the  press,  right  of 
privacy,  pornography  and  other  judicial  battlegrounds. 
Complete  text  of  new  Copyright  Law,  chapters  on  book 
contracts,  negotiating  with  a  syndicate,  etc.  250  pages, 
indexed.  $9.95 


194— STALKING  THE  FEATURE  STORY  by  Wil¬ 
liam  Ruehimann.  An  experienced  newspaper  feature 
writer,  using  hard-hitting  anecdotes  and  examples  from 
the  best  of  today's  feature  writers,  tells  how  to  develop 
a  story  and  to  work  effectively  under  deadline  pressure. 
Advice  on  grammar,  diction,  construction,  style,  on  and 
off-the-record  comments,  investigative  reporting. .for 
the  beginner  and  the  pro.  310  pages,indexed.  $9.95 


195— BROADCAST  JOURNALISM,  An  Introduc¬ 
tion  to  News  Writing,  by  Mark  W.  Hall.  A  practical 
approach  to  radio  and  television  newswriting  based  on 
the  concept  an  electronic  newsperson  must  be  a  jour¬ 
nalist  first  and  a  broadcaster  second.  156  pages,  in¬ 
dexed.  $7.95 


199— SCHOLASTIC  JOURNALISM,  by  Earl  En¬ 
glish  and  Clarence  Hach.  Sixth  edition  of  this  jour¬ 
nalism  text  using  the  outline  approach  to  present  theory 
easily  and  quickly.  Twenty-eight  chapters  on  under¬ 
standing  and  gathering  news,  editing,  preparing  copy, 
functions  of  all  mass  media  with  class  exercises  pro¬ 
vided  in  each  instance.  320  pages.  $7.50 


203— POSITIVE  IMPRESSIONS,  New  England 
Newspapers  Advertising  Bureau.  An  in-depth  man¬ 
ual  on  sales  development  and  sales  training  for  news¬ 
paper  advertising  salespeople.  All  aspects  of  the  space 
selling  process  are  reviewed,  from  "Organizing  Your 
Time"  to  "Answering  Objections."  Also,  a  list  of 
suggestions  for  preparing  and  giving  a  sales  presenta¬ 
tion.  114  pages.  $12.50 
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Syndicates 


By  Lenora  Williamson 


Miami  Heraid  starts  its  own  syndicate 


The  Miami  Herald  is  introducing  its 
newly-formed  syndicate  in  a  promotion 
mailing  to  more  than  900  newspapers. 
Helene  Moore,  who  has  been  on  the 
Herald's  national  desk  and  with  the 
newspaper  for  9  years,  has  been  named 
syndicate  editor. 

The  first  offering  of  the  syndicate  is  a 
weekly  financial  column  by  Carter  Ran¬ 


dall,  stock  market  observer  and  panelist 
on  public  television’s  “Wall  Street 
Week."  His  column  has  been  running  in 
the  Herald.  Randall  spent  29  years  as  a 
banker,  planner  and  investment 
specialist  and  now  heads  the  trust  divi¬ 
sion  of  the  Royal  Trust  Bank  in  Miami. 

The  syndicate's  second  offering  is  in 
preparation — a  weekly  question  and 
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A  PAIMT  roller/ 


1^1978  King  Features  Syndicate,  Inc. 

Redeye  commands  the  wackiest  band  of  warriors  in 
the  comics.  On  or  off  the  warpath,  he  beats  a  path 
straight  to  every  reader’s  funnybone. 

Redeye,  the  original  comic  strip  Indian  chief,  and 
his  zany  band  are  tracking  down  readers  for  more 
than  400  newspapers. 

Shouldn’t  you  have  the  best  comic  strip  spoof  of  the 
Old  West? 

Available  daily  in  4  columns;  Sunday  in  1 /3-page  standard, 

1  /2-page  tabloid,  1  /4-page  horizontal. 


For  information  on  availability,  terms  and  samples,  call 
Dick  Fales.  National  Sales  Director,  toll  free  at  80()-223-7384 

tatures  Synclicc«'l’« 

235  East  45th  Street.  New  York.  N  Y  1(K)17 
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Betty  Debnam,  creator  of  "The 
Mini-Page"  received  two  awards  for 
excellence  in  educational  journalism 
from  the  Educational  Press  Associa¬ 
tion  of  America  May  18  in  ceremonies 
in  Washington,  D.C.  The  4-page 
weekly  feature  appears  in  over  400 
newspapers  via  Universal  Press  Syndi¬ 
cate.  Debnam  began  her  newspaper 
just-for-kids  in  the  Raleigh  News  and 
Observer  in  1969  and  still  edits  the 
page  in  Raleigh.  She  won  the  awards 
this  year  in  the  feature  and  best  news 
category. 


answer  column  on  wine  by  University  of 
Miami  specialists  John  Knoblock  and 
Bob  Hosman. 

♦  ♦  ♦ 

The  Fairchild  Syndicate  has  an¬ 
nounced  reorganization  and  expansion  to 
include  material  from  all  Fairchild  Publi¬ 
cations  newspapers. 

The  service  offers  feature  stories  on 
fashion,  business,  consumer  areas,  and 
society — with  each  subject  package  in¬ 
cluding  copy  and  photos.  The  packages 
are  available  via  UPI  DataNews  feature 
wire  or  in  weekly  or  monthly  mailings. 

In  addition  to  the  weekly  packages, 
Fairchild  also  offers  a  bi-monthly  pack¬ 
age  of  color  slides  on  fashion,  places  and 
people.  Also,  photos  from  the  Fairchild 
library — now  numbering  more  than  one 
million — are  available. 

Caroline  Vanderlip,  a  former  editor  at 
Women's  Wear  Daily,  is  director  of  the 
syndicate  department. 

The  social  package  takes  material  from 
Women’s  Wear  Daily  EYE  and  EYE 
VIEW  and  adds  interviews  with  authors, 
stars,  politicians  and  other  personalities 
and  reviews  on  food,  wine  and  the  arts. 

9|(  9|c  4c 

Mark  Stevens,  who  writes  the  weekly 
column  “Small  Business,”  has  a  new 
book,  “How  to  Run  Your  Own  Business 
Successfully,”  Just  published  by  the 
Monarch  Books  division  of  Simon  & 
Schuster. 

Stevens  syndicates  his  column  provid- 
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Contest: 

Here's  Looking  At  YoH,Kids ! 


A  new  daily  half-page  feature  for  children  has  been  launched  by  Knight- 
Ridder  Newspapers  for  a  six-month  test  in  six  markets.  The  horizontal  half-page 
is  created  by  the  staff  of  Dynamite  magazine,  a  publication  of  Scholastic 
Magazines,  Inc.  The  research  efforts  are  centering  on  Akron,  Ohio,  where  the  page 
runs  in  the  Beacon  Journal,  because  of  the  city's  demographic  variety.  The  study 
is  being  coordinated  with  a  national  survey  of  children's  reading  habits  by  the 
Newspaper  Advertising  Bureau.  Other  newspapers  running  the  feature  are  the 
San  Jose  (Calif.)  Mercury  and  News,  Gary  (Ind.)  Post-Tribune,  Charlotte  (N.C.) 
Observer,  Bradenton  (Fla.)  Herald  and  the  Broward  County  edition  of  the  Miami 

Herald. 


ing  news  and  information  to  small  busi¬ 
ness  owners  and  managers  and  has  just 
signed  his  60th  subscriber.  The  feature  is 
running  in  such  papers  as  Newsday,  Bos¬ 
ton  Herald  American,  Rocky  Mountain 
News,  Baltimore  News  American  and 

the  Columbus  Dispatch. 

^  ^ 

The  Los  Angeles  Times  Syndicate  is 
launching  a  column  on  world  strategic 
affairs  by  Elmo  R.  Zumwalt,  Jr.  and 
Worth  H.  Bagley,  both  retired  admirals 
who  held  the  Navy's  No.  I  and  2  posi¬ 
tions  respectively.  The  column,  titled 
“The  Informed  View,”  begins  Sunday, 
June  1 1. 

Prior  to  becoming  chief  of  naval  opera¬ 
tions,  Zumwalt  commanded  U.S.  naval 
forces  in  Vietnam.  Zumwalt  initiated 
wide  reforms  in  a  dramatic  effort  to  re¬ 
vitalize  the  Navy  with  his  famed  “Z- 
grams."  After  retirement  in  1974,  he 
wrote  “On  Watch,”  warning  about  a 
Soviet  naval  threat. 

Bagley.  who  retired  in  1975,  had  at¬ 
tained  the  rank  of  admiral  and  the  posi¬ 
tion  of  vice  chief  of  naval  operations.  His 
sea  commands  included  commander-in- 
chief  of  all  U.S.  naval  forces  in  Europe 
and  command  of  a  U.S.  naval  task  group 
in  the  Western  Pacific  during  the  Viet¬ 
nam  War.  Since  retirement,  he  has  been 
a  visiting  fellow  at  the  International  Insti¬ 
tute  for  Strategic  Studies  in  London  and 
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a  Bates  Fellow  for  I977  at  the  U.S. 

Naval  War  College. 

*  *  * 

Thomas  G.  Zug  has  joined  the  Register 
and  Tribune  Syndicate,  Inc.,  Des 
Moines,  as  southern  account  executive 
and  will  serve  sales  accounts  in  North 
Carolina,  South  Carolina,  Georgia, 
Florida,  Tennessee,  Alabama,  Missis¬ 
sippi,  Louisiana,  Arkansas,  Oklahoma, 
and  Texas.  Formerly,  Zug  was  account 
executive  with  Howard  Swink  Advertis¬ 
ing,  Marion,  Ohio  and  with  Richard  H. 
Gerdes  Advertising,  Des  Moines. 

Parade  appoints 
food  editor 

Sylvia  Schur  has  been  appointed  food 
editor  of  Parade,  succeeding  the  late  De- 
metria  Taylor.  The  announcement  was 
made  by  James  D.  Head,  editor. 

Mrs.  Schur  is  the  author  of  I2  cook¬ 
books.  Her  background  also  includes  po¬ 
sitions  as  a  newspaper  food  columnist,  a 
New  York  State  Market  reporter,  and 
author  of  a  consumer  buying  guide. 

In  1 957,  she  formed  the  Sylvia  Schur 
Creative  Food  Service,  Inc.,  devoted  to 
the  research  and  development  of  food 
techniques  used  in  the  U.S.  and  abroad. 
Test  kitchens  and  offices  of  CFS  Inc.  are 
located  in  New  York  City.  She  will  con¬ 
tinue  there  as  director. 


6  times  weekly 
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6  times  weekly 

United  Feature  Syndicate 
200  Park  Avenue 
New  York,  N.Y.  10017 


Meredith  buys 
weekly  group 
in  San  Jose 

Meredith  Publications,  Inc.  of  Des 
Moines.  Iowa,  has  purchased  a  group  of 
weekly  newspapers  in  the  San  Jose, 
California  area  from  Morton  and  Elaine 
Levine. 

Included  in  the  acquisition  are  3  corpo¬ 
rations  owning  16  community  newspa¬ 
pers.  The  sale  was  approved  May  15  by 
the  Levines,  their  partner  Larry  Dawson 
of  Los  Altos,  California,  an  employe 
stock  ownership  committee  and 
Meredith  Publications  after  several 
months  of  negotiating. 

Under  the  terms  of  the  agreement,  the 
Levines  will  continue  as  co-publishers 
and  the  present  staff  and  format  will  be 
retained.  The  newspapers,  all  of  which 
are  paid  or  voluntary  paid  circulation, 
will  continue  to  be  printed  in  a  recently 
modernized  printing  plant  owned  by  the 
corporations  and  located  in  Cupertino, 
California. 

Newspapers  included  in  the  transac¬ 
tion  are  the  Milpitas  Post,  Los  Altos 
Town  Crier,  Sunnyvale  Scribe,  Cuper¬ 
tino  Courier,  Campbell  Press,  Los  Gatos 
Times-Observer,  Saratoga  News  and 
several  Sun  newspapers  in  the  San  Jose. 
Santa  Clara  and  Mountain  View  areas. 


Also  included  in  the  transaction  was  the 
recently  developed  apartment  dwellers 
publication  with  a  distribution  system 
which  guarantees  circulation  into  ordi¬ 
narily  difficult  to  reach  apartment  com¬ 
plexes.  Total  combined  circulation  of  the 
newspapers  is  just  under  240,000. 

Meredith  Publications,  publishes  Bet¬ 
ter  Homes  &  Gardens  and  other 
magazines  and  also  owns  several  broad¬ 
cast  properties  and  another  group  of 
suburt)an  weeklies  in  the  Los  Angeles 
area. 

The  Levines  were  represented  in  the 
sale  by  Marion  R.  Krehbiel-Bolitho,  Inc. 
of  Norton  and  Shawnee  Mission,  Kan¬ 
sas.  Possession  was  given  immediately 
on  the  signing. 

16-page  color  section 
on  Kentucky  Derby 

A  16-page,  full-size  section  containing 
ROP  color  was  published  on  the  Sunday 
after  the  Kentucky  Derby  by  the  Louis¬ 
ville  Courier-Journal. 

Circulation  of  the  Derby  Sunday  paper 
increased  by  31.000  over  normal  Sunday 
sales. 

The  Courier-Journal  assigned  34  re¬ 
porters  and  editors  and  18  photographers 
to  cover  the  1978  Derby. 

The  special  section  was  wrapped 
around  the  other  sections  of  the  paper. 


Bob  Paulos 


Paulos  to  direct 
group’s  operations 

J.  R.  (Bob)  Paulos  has  been  named 
vicepresident-operations  of  Scripps 
League  Newspapers,  Inc.  by  Barry  H. 
Scripps,  executive  vicepresident  of 
Scripps  League. 

Paulos  has  had  a  27-year  journalism 
career  with  the  Scripps  League  organiza¬ 
tion.  He  joined  the  group  as  a  sports 
editor  in  1950,  and  since  then  has  served 
as  city  editor,  managing  editor,  publisher 
for  a  number  of  Scripps  League  news¬ 
papers,  advertising  and  circulation  con¬ 
sultant,  editorial  consultant,  vicepresi¬ 
dent  of  a  division,  and  in  1976  was  named 
executive  assistant  for  Scripps  League. 

Crime  suspect  denied 
interview  in  prison 

For  his  own  good,  because  he’s  so 
newsworthy,  a  Florida  judge  has  denied 
Theodore  R.  Bundy’s  request  for  report¬ 
ers  to  interview  him  in  his  jail  cell. 
Bundy  is  being  held  in  solitary  confine¬ 
ment  at  Tallahassee  on  a  variety  of 
charges  while  authorities  investigate  his 
possible  involvement  in  the  deaths  of 
two  Florida  State  University  students. 

Bundy  said  he  wanted  to  counter 
statements  made  about  the  crimes  by 
Leon  County  Sheriff  Ken  Katsaris  be¬ 
cause  they  would  have  an  effect  on  his 
trial.  Judge  Charles  E.  Miner  Jr.  ruled  it 
was  more  important  to  protect  Bundy’s 
right  to  a  fair  trial  than  to  permit  the 
interviews. 

The  judge  said  that  “fact,  speculation, 
characterization  and  impression  have 
combined  to  give  Bundy  a  mystique  of 
sorts.  He  enjoys  a  name  identification 
in  this  area  of  Florida  at  least  equal 
to  that  of  Florida’s  most  notable  per¬ 
sonages.  ...” 

“What  is  clear  to  the  court  is  its  duty 
to  use  its  offices  to  protect  Bundy’s  right 
to  fundamental  fairness,  even  if  to  do  so 
requires  that  the  court  protect  Bundy 
from  Bundy.’’ 
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Dr.  Crane's  Quiz 

By  Dr.  George  W.  Crane,  Ph.D.,  M.D. 
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Capital  Cities  buys 
Wilkes-Barre  papers 
for  $9  million 

Contracts  were  signed  (May  15)  for  the 
sale  of  1009?  of  the  common  stock  of  the 
Wilkes-Barre  Publishing  Company,  pub¬ 
lisher  of  the  Times-Leuder,  Evening; 
News,  Wilkes-Barre  Record,  to  Capital 
Cities  Communications.  Inc.,  of  New 
York. 

The  transaction  was  handled  by  Vin¬ 
cent  J.  Manno,  a  media  broker  of  New 
Canaan,  Connecticut,  representing  the 
sellers. 

The  Times- Leader-News/Record  is  an 
'all  day'  newspaper  which  has  a  daily 
circulation  of  approximately  70.(K)0. 

Announcement  of  the  contract  signing 
was  made  by  A.  DeWitt  Smith,  vicepres¬ 
ident  of  the  Wilkes-Barre  Publishing 
Company,  and  Thomas  S.  Murphy, 
chairman  of  the  board  of  CapiUil  Cities. 
The  closing  of  the  transaction  is  subject 
to  approval  of  the  board  of  directors  of 
Capital  Cities. 

The  price  for  the  newspapers  is  for  a 
reported  $9,000,0(X).  Smith  stated  that 
“Capital  Cities  has  the  financial  re¬ 
sources  to  afford  the  great  costs  of  mod¬ 
ernizing  newspaper  production  methods 
and  the  community  consciousness  to 
serve  our  widespread  community.  My 
colleagues.  Harrison  H.  Smith,  John  A 
Hourigan,  Jr.,  and  Mrs.  Carolyn  Houri- 
gan  Mack,  join  me  in  expressing  our 
gratification  that  we  are  passing  on  our 
ownership  to  one  of  the  most  highly  re¬ 
spected  media  companies  in  the  nation.” 

Murphy  stated,  “Capital  Cities  recog¬ 
nized  that  the  Times-Leader-News/Rec- 
ord  is  one  of  the  most  respected  news¬ 
papers  in  the  Commonwealth  of 
Pennsylvania.” 

$60,000  and  adjectives 
editorial  punishment 

“The  conduct  of  the  defendants  was 
arrogant,  high-handed,  abusive  and  con¬ 
tumelious.”  With  those  well  chosen 
words.  Judge  Guy  A.  Richard  slapped  a 
$60,000  libel  judgment  on  Farm  and 
Coantry  magazine  and  its  editors  in  New 
Brunswick.  Canada. 

McCain  Food  Ltd.  sued  Agricultural 
Publishing  Co.  for  damages  after  an 
editorial  criticized  governmental  grants 
of  $2.5  million  to  the  firm  which  it 
characterized  as  a  “corporate  empire  too 
big  to  swallow.” 

The  court  noted  that  the  magazine's 
principals.  John  Phillips  and  Corinne  Jef¬ 
fery,  didn't  bother  to  respond  to  a  Mc¬ 
Cain  attorney's  letter  requesting  a  retrac¬ 
tion.  McCain  spent  $756,000  in  advertis¬ 
ing  last  year  and  it  would  have  had  to 
spend  $50,000  on  ads  to  overcome  the 
effect  of  the  editorial,  said  Judge 
Richard. 


Toronto  Sun  shares 
offered  to  public 

A  prospectus  for  a  public  offering  of  its 
common  stock  has  been  issued  by  To¬ 
ronto  Sun  Publishing  Corp.  of  Toronto. 
The  financing  is  intended  to  cover  some 
of  the  $9.5  capital  improvement  program 
of  the  six-year-old  firm  which  has  daily- 
Sunday  newspapers  in  Toronto  and  Ed¬ 
monton. 

Three  executives  would  realize  about 
$1.5  million  on  sale  of  their  shares.  J.D. 
Creighton,  publisher;  D.F.  Hunt,  general 
manager,  and  P.J.  Worthington,  editor- 
in-chief.  are  said  to  own  5.89?  each  of  the 
common  stock. 

The  company  has  1.5  million  shares 
outstanding  and  an  additional  1  million 
shares  are  held  in  a  voting  trust  of  un¬ 
identified  investors.  One  of  the  major 
shareholders  with  a  place  on  the  board  of 
directors  is  Cadillac  Fairview  Corp.,  an 
international  land  development  concern. 

The  prospectus  shows  that  the  To¬ 
ronto  Sun  had  net  income  of  $I49.(K)0  on 
$4.6  million  revenue  in  the  first  fiscal 
year  ending  April  30,  1973.  and  net  in¬ 
come  of  $1.6  million  on  $23.5  million 
revenue  in  fiscal  1977.  For  40  weeks  to 
February  4,  1978  the  net  income  was  $1 .3 
million  on  $21.6  million  revenue.  News¬ 
papers  contribute  899?  of  revenue;  com¬ 
mercial  printing  79?  and  syndication  49?. 
Classified  ads  account  for  a  large  portion 
of  revenue.  Circulation  of  the  weekday 
Sun  has  risen  from  60.(K)0  to  177,000  and 
that  of  the  Sunday  Sun  from  120,000  to 
307,000,  the  prospectus  states. 


Harte-Hanks  buys 
station  for  $20  million 

Harte-Hanks  Communications,  Inc. 
has  reached  agreement  to  acquire  the 
stock  of  Springfield  Television,  Inc., 
which  operates  KYTV  in  Springfield, 
Missouri.  The  announcement  was  made 
by  Robert  G.  Marbut,  president  and 
chief  executive  officer  of  Harte-Hanks 
Communications.  Inc.,  and  Wayne 
Kearl.  president  of  the  Harte-Hanks 
Television  Group. 

The  transaction  is  subject  to  execution 
of  a  definitive  contract  and  Federal 
Communications  Commission  approval 
for  transfer  of  control  of  the  licensee  op¬ 
eration.  Terms  of  the  agreement  include 
a  purchase  price  for  the  stock  of  KYTV 
of  $20  million  cash. 

Fifty  percent  of  the  KYTV  stock  is 
owned  by  Grand  Prairie  Investment 
Company,  whose  stockholders  are  Les¬ 
ter  L.  and  Claudia  Cox  of  Springfield, 
and  Lynn  and  Virginia  Bussey  of  Man¬ 
hattan.  Kansas.  The  remaining  509?  is 
owned  by  Mark  Twain  Media,  Inc., 
whose  stockholders  are  Arch  A.  Watson, 
Don  C.  Dailey.  Keith  G.  Vv'ells  and  Scott 
Salisbury. 

KYTV  will  become  part  of  the 
Harte-Hanks  Television  Group,  which 
includes  CBS  affiliates  in  San  Antonio, 
Texas,  and  Greensboro-Highpoint, 
North  Carolina,  and  the  NBC  affiliate  in 
Jacksonville,  Florida.  Harte-Hanks 
Communications,  Inc.,  a  New  York 
Stock  Exchange  company,  also  owns  26 
daily  newspapers.  61  non-daily  publica¬ 
tions,  a  cable  television  system  and  other 
communications-related  operations. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


A  MALE  VIEWPOINT.  Masculine  answer 
to  Abby,  plus  sex  appeal.  Both  sexes  are 
writing  this  year  old  national  column. 
Balanced  advice,  humor.  Free  6  weeks. 
Box  4118,  Virginia  Beach,  VA  23454. 


ANECDOTES 


STORIETTES — Sparkling,  well- researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BUSINESS 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-emploved.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


CARTOONS 


FIG  LEAVES — Pint-sized  demons  in  a 
world  of  laughter.  Weekly.  Rates  and 
samples:  Sandcastles-EP,  Box  1356, 
Newport  News,  VA  23601. 


COMIC  STRIPS 


HARDPAN — A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  9142nd  Ave.,  Seattle, 
Wash.  98104. 


COUNSELING 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems:  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


SAVING  ENERGY — Subject  near  and 
very  dear  to  all  written  with  style  and 
humor  by  one  of  country's  best  business 
editors.  Tells  readers  how  they  can  save 
energy.  Weekly.  Low  rates.  For  free 
sample  write:  Saving  Energy,  Box 
75837,  Los  Angeles,  CA  90075, 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  tp  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


YOUR  READERS  will  turn  to  this  article 
first.  Easy-to-Read  accounts  of  health 
field  breakthroughs.  Some  500  words. 
Low  rates.  Free  samples.  National  Sci¬ 
ence  Services,  Box  82,  Sta.  R,  Toronto, 
Canada. 


HORSES 


OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  colummn.  Try  4  weeks  free.  Copley 
News  Service.  P.O.  Box  190,  San  Diego, 
CA  92112. 


HUMAN  INTEREST 


COUNTRY  CLIPBOARD— Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  response.  $1.00 
per  column.  Samples.  K.  M.  Head,  Box 
83,  Cumberland  Gap,  TN  37724. 


FACT  OR  FICTION— MARK  TWAIN:  “The 
trouble  with  people  is  they  know  too 
many  things  that  ain't  so."  Debunks 
myths.  Rewards  contributors  Official 
Twain  Honor  Scroll.  Wadler,  78  Cranbury 
Rd.,  Westport,  CT  06880. 


HILARIOUS  "spoofs”  at  jogging  with 
cartoon.  All  about  its  pains,  pleasures 
and  do  you  live  longer,  etc.  Free  sam¬ 
ples,  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


“MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  (Charles 
Ct.,  Middletown,  NY  10940,  (914)  692- 
4572. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAM  PLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


OUTDOORS 


ITS  OUR  FIRST  ANNIVERSARY.  We've 
passed  the  half  million  circulation  mark, 
and  gaining  momentum.  Readers  in  25 
states  turn  weekly  to  the  WILDERNESS 
WISCXIM  column  for  outdoor  answers. 
It's  real.  We'll  prove  it.  Santples,  rates: 
Mallard  East,  P.O.  Box  237,  Pittsville, 
MD  21850. 


PUZZLES 


PUZZLE  prices  slashed!  Due  to  expand¬ 
ing  volume  it's  30%  off  on  popular 
Bonus-Word  and  Wiggly-Word  puzzles — 
fascinating  reader-pleasers!  Join  the 
rush:  info  50«.  DICKSON,  17700  West¬ 
ern  #69-e,  Gardena,  CA  TO248. 


QUIZ  ANSWERS 


1.  New  York:  2.  Blue:  3.  Hacksaw  (Cuts 
iron  bars):  4.  Swimmer:  5.  Giblets:  6.  (a) 
Baseball— Ruth  (x):  (b)  Bow— (^upid  (z): 
(c)  Ax — Bunyan  (w):  (d)  Kite— Franklin 
(v):  (e)  Apple — Newton  (y). 


SCIENCE 


FEATURETTES  by  veteran  science  writ¬ 
ers.  Entertaining.informative.  Unusual 
facts  on  plants,  animals,  oceans,  stars, 

tara  psychology  .  .  .  much  more.  Some 
(X)  words.  Low  rates.  Free  samples.  Na¬ 
tional  Science  Services,  Box  82,  Sta.  R, 
Toronto,  Canada. 


NATIONAL  Sportswriter  Offers  Unique 
Horse  Race  column.  Weekly-Samples 
Available.  Harvey  Greenfield,  5  Edward 
Terrace,  Albany,  NY  12208. 


SPORTS 


HUMOROUS  “one  liners"  with  cartoon. 
All  about  competition,  training,  coaches, 
Olympics,  amateurs,  win,  lose,  etc.  Free 
samples.  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate,  401  Fifth 
Ave.,  NY  10016. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#  1  Easy  St.,  Aptos.'  CA  95(^3. 


TRAVEL  CASE:  Solid  travel  column  of 
interesting,  unique  and  humorous  anec¬ 
dotes,  news  of  iiewfareS,  excursionsand 
plans,  information  on  trips,  tips,  rec¬ 
ommended  tours — as  items,  reports,  es¬ 
says,  interviews,  and  reviews.  Lively. 
Weekly.  Peter  Menkin,  1563  Lincoln 
Ave.,  San  Rafael,  CA  94901. 


UNEXPLAINED  PHENOMENA 


“CAN  YOU  EXPLAIN  IT?”— Weekly  en¬ 
counters  with  strange  phenomena  by 
acknowledged  expert.  Low  rates.  Free 
samples.  Adeptus,  Inc.,  41  Joralemon 
St.,  Brooklyn  Heights.  NY  11201. 


SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
southern  writer  each  week.  Appears  in 
over  100  Southern  newspapers.  Free 
samples  and  rates:  Box  230,  Chapel  Hill, 
NC  27514. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


Join  America's  FASTEST  GROWING 
syndicated  wine  column.  During  the  past 
three  years,  Harold  Bearak's  byline  has 
appeared  in  THE  NEW  YORK  POST  and 
CUE  MAGAZINE,  as  well  as  in  numerous 
publications  from  coast  to  coast.  Now  is 
the  time  to  provide  your  wineloving 
readers  with  the  information  they  thirst 
for!  Samples  available.  Write:  Harold 
Bearak,  123  Robby  Lane,  Manhasset 
Hills,  NY  11040  or  call  collect  (212) 
268-9104. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  BUSINESS  OPPORTUNITIES 


INVESTORS  now  being  accepted  for 
young,  fast-growing,  pan-Southwestern 
magazine  with  literary  cultural,  heavy  color 
format.  Calls  accepted  at  (505)  25&3531 
or  write  to:  Suntrails  USA,  Att:  Publisher, 
1605  Carlisle,  N.E.,  Albuquerque,  NM 
87110. 

PARTNER — individual  or  group  to  expand 
shopper  in  excellent  Massachusetts  area. 
This  IS  a  most  unusual  situation.  Box  4582, 
Editor  &  Publisher. 


“How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95from 
Meadow  Press,  Box  35-E,  Port  Jefferson. 
NY  11777. 

PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


EDITOR  &  PUBLISHER  assumes  our  aijvertisers  are 
Equal  Opportunity  Employers  and  adhere  to  the  letter  and 
principle  of  the  current  law  against  discriminatory  word¬ 
ing  in  “help  wanted”  advertising. 

Accordingly,  for  your  sake  and  ours,  it  will  be  helpful  if 
you  will  keep  this  in  mind  when  submitting  classified 
advertising  copy  to  us.  Thank  You. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order} 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 


OTHER  CLASSIFICATIONS 


Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories;  Features  Available/News- 
papers  for  Sale/Positions  Wanted. 


DISPLAY  CLASSIFIED;  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 


Count  apprommately  39  characters  and  o'  spares  per  hne 
3  Pnes  nummum  (no  ahhre.ialioris 


Classified  Contract  Ratos  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  A  Publisher,  575  Lexintton  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 
Address 
City  _ 


.State. 


-Zip. 


Phone 


Authorized  by 

Classification  _ 

Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks _ Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 


Moil  to:  EDITOR  L  PUBLISHER  •  S7$  Leiington  Ave  •  New  York.  N  Y  10022 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

WE  NEED  YOUR  IDEAS,  talents  and  in¬ 
vestment  of  $30,000  to  $50,000  to  realize 
potential  of  our  growing  printing/ 
publishing  firm.  We  got  the  ban  rolling  with 
a  4-unit  offset  press,  but  need  more  work¬ 
ing  capital  and  a  skilled  editorial/advertis¬ 
ing/management  minded  partner  to  help 
young  couple  make  other  ideas  realities. 
Will  consider  married  couple.  Send  resume 
to  Box  3269,  Youngstown,  Ohio  44512. 

FEATURES  WANTED 

COMICS,  articles,  cartoons  wanted  for  sale 
in  Scandinavia,  ^nd  samples  in  Propres, 
Skogsangsv'agen,  51a,  S-135  00,  Tyresb, 
Sweden. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

NEWSPAPER  BROKERS 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

W.  SID  SMITH,  Media  Broker 

Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

DON  MALCOLM  MEDIA 

Influential  Investors  for  anv  size  Dailies, 
Weeklies,  Magazines.  1224  Tranquilla  Dr., 
Dallas,  TX  (214)  324-4231. 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20C)45 
(202)  NAtional  8-1133 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  OHice," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  8/7-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  arxl  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 

THE  COMPLETE  NEWSPAPER 
BROKERAGE  SERVICE 
for  weekly  publishers.  We  find  the  buyer, 
provide  the  necessary  legal  assistance,  if 
desired.  All  at  a  modest  fee. 

ROY  HOLDING  &  ASSOCIATES 
Box  212— Galva,  IL  61434 
(309)  932-2270  days,  932-2642  Evenings 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277  Montclair,  Calif.  91763. 
(714)  626-6440. 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P,0.  Dr,  12428. 
Panama  City,  Fla.  32401. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


NEWSPAPERS  FOR  SALE 


WEEKLIES  OFFERED 


Florida,  growth  area  .  $125,000 

Colorado,  below  gross  .  45,000 

lllirrais  suburban,  priced 

far  below  gross  .  175,000 

Nebraska,  big  area  .  55,000 

Nebraska,  controls  county  . . .  160,000 

Oklahoma  suburban,  priced 

far  below  gross  .  100,000 

Arkansas,  scenic  Ozarks  .  35,000 


All  29%  cash  down— state  your  cash  and 
qualifications  first  letter. 

Marion  R.  Kiehbiel,  Box  88,  Norton,  KS 
67654.  (No  phones  first  contact.) 


SUBURBAN  group  in  Midwest  competitive 
area  for  sale.  Volume  $400,000.  Price 
$300,000  with  $40,000  down  payment 
and  10-year  payout.  Thriving,  prosperous 
area.  Gc^  living.  Prospective  purchasers 
must  detail  satisfactory  financial  qualifi- 
:ations  in  first  letter  to  get  response.  Write 
Box  4609,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER  GROUP  and  com¬ 
mercial  printing  operation  in  desirable 
Zone  2  market.  Annual  volume  close  to 
$1V2  million.  Complete  plant,  valuable  real 
estate  included.  Details  to  financially  qual¬ 
ified  buyers.  W.  B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington  DT  20045. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America’s  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers,  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recently  from  across  the  country: 


“Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!” 


“Boy!  Do  your  aos  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters.” 


“I  sold  boin  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!" 


These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you’re  a  broker  or  a  principal,  if 
*  you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 

E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS, 
WE  KNOW  OUR  BUSINESS! 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


WISH  YOU  COULD  AFFORD  to  take  more 
time  away  from  your  paper?  Or  thinking  of 
retiring?  Why  not  share  your  respon¬ 
sibilities  with  me  as  part  owner  of  paid 
weekly  or  small  daily?  Have  $35,000 
minimum  to  invest,  preferably  within  two 
hours  of  San  Francisco  by  car.  Box  4641, 
Editor  &  Publisher. 

AREAS  twin-weekly  combination  with 
interest  in  new  central  plant.  Growing  pa¬ 
pers  in  county  seat,  adjoining  town,  could 
be  published  as  one  paper  with  combined 
circulation  of  4,000-r.  Personal  reasons 
causing  owner  to  sell  at  gross  plus  invest¬ 
ment  in  central  plant.  Box  4645,  Editor  & 
Publisher. 

THREE  second<lass  and  one  controlled 
circulation  weekly,  all  profitable,  in  adjoin¬ 
ing  communities.  Owner  needs  capital  for 
expansion,  thus  willing  to  sell  but  stay  as 
editor  if  desired.  Ideal  opportunity  for  a 
group,  since  location  in  Zone  5  is  near 
major  metropolitan  area  and  showing  tre¬ 
mendous  growth.  Reply  Box  4657,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 

WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 

WEEKLY  in  Connecticut  or  Southeastern 
New  York  State  wanted.  Must  be  profit¬ 
able.  Please  send  details  and  sample  is¬ 
sues  to  Box  4474,  Editor  &  Publisher. 

WE  ARE  EXPERIENCED  Home-town  pub¬ 
lishers.  We  are  interested  in  purchasing  a 
small  daily  newspaper  with  up  to  25,000 
circulation.  Straight  cash  basis— or  your 
terms.  Will  consider  a  large  weekly.  Princi¬ 
pals  only.  Box  4584,  Editor  &  Publisher. 


PUBLICATIONS  PRODUCTION 


SEEKING  in-house  control  of  publications 
production?  Washington,  DC  Typehouse- 
Graphic  Arts  firm  with  complete  staff  seek¬ 
ing  merger  with  National  Association  or 
publishing  house.  Call  (202)  296-8000  or 
write  J.  L.  Smith,  1227  N.  Quinn  St.,  Ar¬ 
lington,  VA  22209. 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


_ MAILROOM _ 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal- 
las  TX.  75222.  <214)  357-0196. _ 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


WE’VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  tool) 

Here's  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology. 
IF  YOU'RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  for  the  computers  you're 
currently  using. 

IF  YOU’RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  newspaper 
field,  we'll  find  them  for  you. 

E&P  CLASSIFIEDS 

Programmed  for  selling 


STA-HI  257 

EXCELLENT  CONDITION 
Box  4482,  Editor  &  Publisher. 

CHESHIRE,  Model  525  with  526  head, 
Pitney  Bowes  30  Bin  Rotogather  Collator, 
like  new,  will  sacrifice,  phone  (513)  793- 
9833.  C.E.I.,  11559  Grooms  Rd.,  Cincin¬ 
nati,  OH  45242. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 

NOLAN-JAMPOL  Transfer  Table;  Cutler- 
Hammer  Centering  Pacers;  Roller  Top  and 
Belt  Conveyors — excellent  condition.  Box 
4449,  Editor  &  Publisher. 


NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  sizes  bags  and  bundle 
wraps.  Send  specs  forquote  to  PCE,  20  N. 
Howard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. _ 

WAIT!  Don't  order  carrier  bags  until  you 
check  quality,  price,  and  service  from 
POLLAK'S,  who  manufactures  all  styles  of 
bags.  100%  cotton  still  available.  Poliak's 
170  Associated,  So.  San  Francisco,  CA 
94080  (415)  873-3232  or  470  Smith  St., 
Farmingdale,  NY  11735  (516)  694-4777. 


NEWSPRINT 


NEWSPRINT— ROLLS— all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7013. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller.  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 

COMPUGRAPHIC  auto  tape  keyboard.  9 
months  old.  Excellent  condition.  Seldom 
used.  Call  (212)  466-4056. 

COMPUGRAPHIC  2961  HF  with  wire  strip¬ 
per,  $2,995.  2  Compugraphic  4961  TL 
units  with  wire  strippers  and  direct  entry 
keyboards,  $4,300  and  $3,800.  Also  1  AKI 
blue  keyboard,  $600,  1  beige  Autotype 
keyboard,  $200;  and  1  Compugraphic 
Pica/Point  counter  for  the  7200,  $100. 
Spare  reader,  spare  parts  kit.  Available 
June  1.  All  items  are  now  being  used  daily 
and  maintained  in  good  condition  at  The 
Grand  Haven  Michigan  Tribune.  R.  Piter, 
(616)  842-6400.  _ 

COMPUSCAN  Scandisc  classified  system 
with  edit  package.  Includes:  tape  reader,  2 
drives,  tape  punch,  teletype,  2  terminals, 
scanner.  $25,000.-2  Photon  Mark  II 
Pacesetters.  $12,000  each.— 
Compugraphic  720()H  with  line  length  dis¬ 
play  and  film  strips.  $2,8(X).— Call  (215) 
323-3000.  Ask  for  Donald  Gunzelmann.  All 
equipment  in  excellent  condition. 


_ PRESSES _ 

FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 

EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition,  Vz  and  V*  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands,  (^ared  for  17,000  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald.  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 

GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


All  22%  X  36”  Equipment 

13  Unit  1962  Hoe  Lithomaster,2colordecks, 
two  60  h.p.  dnves,  ovens  and  chill  rolls 
8  Unit  ATF  Commercial  Press  with  combina¬ 
tion  folder,  ovens,  chill  rolls,  etc. 

6  Unit  1966  Goss  Suburban,  running 
sidelay  and  circumferial  register  on  all 
Units 

5  Unit  News  King  with  Color  King  Folder 
4  Unit  Cottrell  Vanguard  V15 
2  Unit  (xoss  Community 
Goss  Suburban  Units,  Standard  or 
Signature 

Goss  Urbanite  Folding  machine  with  Vi 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

(3oss  Rewind  motor 

45  Jomac  roller  washer 

ATF  Flying  Imprinter 

Goss  Community  Single  Unit 

Goss  Community  Folder 

(xoss  &C  Upper  Former 

Goss  Suburban  Combination  Folder 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CONTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park,  KS  66204 
913-432-8276 

SALES  OFFICE 
G.  BECKER 
257  Stump  Rd. 

Lapeer,  Ml  48446 
313-664-7050 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vi  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  6(1612 

PH:  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY  units  for  addon,  1972 

Goss  Community  folders 

(^ss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

(xoss  Suburban  folder 

(^ss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%” 

Urbanite  Vi  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units.  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16"  X  38",  5  unit,  1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16’  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 

food  condition.  $70,000.  Call  or  write 
ames  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


8  UNIT  Goss  Mark  1  23  9/16  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  ZlVz  cutoff 
GOSS  URBANITE  Vi  folder 
6  UNIT  Color  King 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%"  cutoff 

5  UNIT  (3oss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
I  BOX  176,  EDITOR  &  PUBLISHER. 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you’re  involved  in  equip¬ 
ment,  products,  services  or 
systems  used  in  newspaper 
production  (or  if  you’re  a 
publisher  with  surplus 
equipment  on  hand  at  your 
plant),  we  can  save  you  a 
lot  of  wheeling  and  dealing! 

We’ll  be  in  St.  Louis  June 
3-8  for  the 

ANPA/RI  PRODUCTION 
CONFERENCE 

— newspaperdom’s  most 
impressive  gathering  of 
production  and  systems 
people.  And  we’ll  have  a 
copy  of  our  June  3  issue 
for  every  delegate  at  the 
convention! 

So  be  a  winner!  Let  an  E&P 
Classified  put  forth  a  spec¬ 
ial  sales  effort  on  your  be¬ 
half.  We’ve  been  moving 
equipment  for  years — for 
manufacturers  and  news¬ 
papers  alike.  Quickly. 
Economically. 

Use  the  order  form  in  this 
issue  to  schedule  yoqr  ad 
for  presentation  to  the 
ANPA/RI-  delegates. 

E&P  CLASSIFIEDS 
(212)  752-7053 
YOU  CAN  BET  ON  ’EM! 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED  immediately  new  or  used  Com¬ 
pugraphic  typesetting  machine  with  head¬ 
liner  and  anything  else  needed  to  produce 
nev.spaper.  West  Virginia  Hillbilly, 
Richwood,  WV  26261. 


WANTED: 

EXTRA  UNIT  FOR  NEWSKING  PRESS 
Jerry  Clark— 1  (703)  862-4139. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946,  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


COMPUTER  PROGRAMS  for  small  compu¬ 
ter  for  advertising,  circulation,  payables, 
payroll  and  Mneral  ledKr.  Price  and  sam¬ 
ples  please,  wx  4535,  Editor  &  Publisher. 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


WANTED  TO  BUY— Sheridan  48P 
Inserter— Call  or  Write  Paddock  Publica¬ 
tions,  Inc.,  P.O.  Box  280,  Arlington 
Heights,  IL  60006.  (312)  394-2300,  ext. 
388. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

WEEKLIES’ 

IDEA  SERVICE 

.  .  .  expecially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  own  newspaper .  .  .  ways  to  increase 
revenue,  boost  circulation,  promote  ad 
space,  solve  distribution  problems,  oper¬ 
ate  more  efficiently .  . .  plus  a  special  sec¬ 
tion  of  original  ready-to-use  art  for  your 
ads  and  promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES’  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rising,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Sinjile  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
(^st  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studiesand  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


ACADEMIC 


THE  UNIVERSITY  OF  NORTH  CAROLINA 
seeks  a  person  to  teach  journalism  skills 
courses  and  to  advise  students.  The  per¬ 
son  must  be  willing  to  assist  tfie  South¬ 
eastern  Black  Press  Institute  at  UNC.  Ap¬ 
plicants  should  have  an  AB,  significant 
print  media  experience,  familiarity  with 
and  expertise  in  the  black  press  and  teach- . 
ing  excellence  or  potential.  Initial  3-year 
appointment  as  Lecturer,  renewable.  Sal¬ 
ary  range;  $14,0CX)  to  $16,500.  Direct  in¬ 
quiries  By  June  15,  1978,  to  Prof.  Thomas 
A.  Bowers,  School  of  Journalism,  Chapel 
Hill,  NC  27514.  (919)  933,1204.  Equal 
Opportunity-Affirmative  Action  Employer. 


COLORADO  STATE  UNIVERSITY 
Special  three-year  appointment  in  news- 
editorial  journalism  open  to  person  with 
substantial  experience  in  newspapers 
and/or  news  magazines.  Ideal  for  someone 
wishing  to  retire  from  present  job  and 
teach  for  a  few  years.  Subjects  include 
news  writing  and  reporting,  public-affairs 
reporting,  ^itorial  process  (copy  editing, 
layout,  graphics).  Ability  to  teach  under¬ 
graduates  successfully  is  essential,  ad¬ 
vanced  degrees  are  not.  Apply  to  (Javid 
Clark,  chairman.  Department  of  Technical 
Journalism,  Colorado  State  University, 
Fort  0}llins,  CO  80523,  by  May  29.  Col¬ 
orado  State  University  is  EEO/Title  IX 
employer.  Equal  Opportunity  Office;  314 
Student  Services  Building. 


ASSISTANT  PROFESSOR  of  Journalism 
beginning  September  1,  1978.  A  full  time 
position  in  a  growing  department  to  teach 
basic  and  advanced  writing,  editing,  and 
mass  communications  courses  and  advise 
the  semi-weekly  student  newspaper.  MA 
plus  professional  experience  required; 
some  teaching  experience  desirable.  Sal¬ 
ary  minimum  $13,5(X).  Closing  date  for  re¬ 
ceipt  of  application  and  resume  to;  Arthur 
Gusman,  (jhairman.  Journalism  Depart¬ 
ment,  101  Lord  Hall,  University  of  Maine, 
Orano,  ME  04473. 

The  University  of  Maine  is  an  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


AUBURN  UNIVERSITY  AT  MONTGOMERY 
(Alabama)  is  seeking  an  assistant  profes¬ 
sor  of  applied  communications  to  teach 
and  direct  a  broad-based  program  within 
the  Department  of  English.  Effective  fall 
quarter,  1978.  Three  to  five  years  solid 
professional  experience  and  F’hD  are  re¬ 
quired.  Teaching  responsibilities  include 
courses  in  mass  communication,  report¬ 
ing,  editing,  photography,  public  relations, 
and  broadcasting.  Salary  competitive. 
Please  accompany  letter  with  complete 
dossier.  Write  to;  Jerry  Morgan  Medley,  Di¬ 
rector  of  University  Relations,  Auburn 
University  at  Montgomery,  Montgomery, 
AL  36117. 

AUM  is  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer,  and  encourages 
minority  and  female  applications. 


SOUTH  DAKOTA  STATE  UNIVERSITY, 
seeks  professor  for  reporting,  public  af¬ 
fairs  reporting  and  law  classes.  Earned 
PhD  preferred.  Professional  experience 
necessary.  Rank  open.  Fall  1978.  Applica¬ 
tion  deadline  June  10  or  until  position  is 
filled,  whichever  occurs  later.  Send  re¬ 
sume,  including  references,  to  Richard  W. 
Lee,  Chairman,  Department  of  Journalism 
and  Mass  Communication,  South  Dakota 
State  University,  Brookings,  SD  57007. 
SDSU  is  an  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


PRESS  SERVICES  I  sified  in; 

_  voice  nu 

PRESS  SERVICE,  folder  and  press  main-  cor*res^pt 
tenance,  repair,  overhaul,  press  erection.  assure  c 
Hans  G.  Gross,  Press  ^rvice,  97  Wei-  '' 

lington  Ave.,  Middlesex,  NY  08846.  (201)  Tkilk  1 
469-9517. 
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A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  Indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  comer  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account. 


ACADEMIC 


LECTURER  needed  to  develop  and  teach 
Ian  introductory  course  in  writing  for  the 


cal  writing.  Media  experience  required. 
Master’s  degree  minimal.  Appropriate 
background  in  agriculture  and/or  life  sci¬ 
ences  and  some  teaching  experience 
necessary.  Deadline  for  applications  is 
July  1,  1978.  Send  resume  and  three  re¬ 
ferences  to  J.  E.  Hardy,  Department  of 
Communication  Arts,  304  Roberts  Hall, 
Cornell  University,  Ithaca,  NY  14853.  Af¬ 
firmative  Action/Equal  Opportunity  Em¬ 
ployer. 


TkM*  Yw-ftP  ClassViri  Dcvartmeit 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  a  newsroom  oriented  assistant 
generalmanager  for  student  publication  to 
assist  in  advising  a  4  times  per  week  news¬ 
paper  and  a  large  year  book.  Respon¬ 
sibilities  would  require  professional  educa¬ 
tion,  training  and  experience  in  all  areas  of 
news,  editorial  room  operation  including 
both  basic  and  applied  press  photography. 
This  is  a  permanent  position  on  a  10  month 
basis  with  faculty  status  (without 
academic  rank)  and  not  under  or  in  the 
Washington  State  University  Communica¬ 
tions  Department.  A  Master’s  degree  is  de¬ 
sirable.  Position  to  start  September  1, 
1978.  WSU  is  An  Equal  Opportunity/Af¬ 
firmative  Action  Employer.  Contact;  W.  B. 
Calvert,  General  Manager,  Student  Publi¬ 
cations,  P.O.  Box  2008  C.  F.  Pullman,  WA 
99163,  (509)  335-4573. 


ONE-YEAR  LEAVE  replacement  beginning 
in  October.  Applicants  must  have  MA  and 
at  least  5  years  professional  experience  in 
newspaper/public  relations  work.  Write; 
Robert  E.  Blackmon,  chairman.  Dept,  of 
Journalism,  California  State  University, 
Los  Angeles,  CA  90032.  Equal  Opportuni¬ 
ty/Affirmative  Action/Title  IX  Employer. 
Employer  of  the  Handicapped. 


ASSISTANT  PROFESSOR  of  Journal¬ 
ism — To  teach  three  of  the  following  un¬ 
dergraduate  courses;  Beginning  Report¬ 
ing,  Depth  Reporting,  Magazine  Editing 
arid  Production,  or  Feature  Writing.  Can¬ 
didate  should  have  professional  experi¬ 
ence  in  newspapers  or  magazines.  PhD 
preferred.  Competitive  salary.  Submit  let¬ 
ter  with  vita  to  Chairman,  Search  Commit¬ 
tee,  Department  of  Journalism,  University 
of  Mississippi,  University,  MS  38677.  Ap¬ 
plications  by  July  1,  1978,  to  ensure  con¬ 
sideration.  Salary  negotiable.  Equal  Op- 


ASSISTANT  PROFESSOR  of  Journal¬ 
ism— Nine-month  appointment  (tempo¬ 
rary).  To  teach  three  of  the  following  un¬ 
dergraduate  courses;  Beginning  Report¬ 
ing,  Depth  Reporting,  Magazine  Editing 
arid  Production,  or  Feature  Writing.  Can¬ 
didate  should  have  professional  experi¬ 
ence  in  newspapers  or  magazines.  PhD 
preferred.  Competitive  salary.  Submit  let¬ 
ter  with  vita  to  Chairman,  Search  Commit¬ 
tee,  Department  of  Journalism,  University 
of  Mississippi,  University,  MS  38677.  Ap¬ 
plications  by  July  1,  1978,  to  ensure  con¬ 
sideration.  Salary  negotiable.  Equal  Op¬ 
portunity  Employer,  M/F. 


COORDINATOR  OF 
STUDENT  PUBLICATIONS 
The  Department  of  Mass  Communications 
at  Middle  Tennessee  State  University  in¬ 
vites  applications  for  the  position  of  (Coor¬ 
dinator  of  Student  Publications.  The  Coor¬ 
dinator  is  responsible  for  the  fiscal  opera¬ 
tion  and  advisement  of  student  staffs 
working  on  the  student  newspaper,  year¬ 
book,  and  magazine.  All  three  publications 
are  award-winning  and  recognized  for  ex¬ 
cellence  of  design  and  writing.  Experience 
in  the  advisement  of  student  publications 
is  desired.  A  master’s  degree  in  journalism 
or  mass  communication  is  required.  The 
post  carries  the  rank  of  instructor  and  is  a 
non-tenure,  3  year  maximum,  appoint¬ 
ment.  Please  send  all  applications  and  let¬ 
ters  of  reference  to  Prof.  Glenn 
Himebaugh,  Box  51,  MTSU,  Murfreesboro, 
TN.  37132,  no  later  than  June  15,  1978. 
MTSU  is  an  Affirmative  Action,  Equal  Op¬ 
portunity  Employer. 


HELP  WANTED 


ADMINISTRATIVE 


DAILY  NEWSPAPER  in  Northern  New  York 
seeks  general  manager  with  advertising 
and  administrative  Background.  Sound 
daily  in  county  seat  community.  Salary 
competitive.  Report  to  absentee  owner¬ 
ship.  Resume  to  ^x  4506,  Editor  &  Pub¬ 
lisher. 


OPERATIONS  MANAGER— Experienced 
all  departments,  including  business  office; 
outstanding  strengths  in  production  and 
data  processing,  and  people  and  com¬ 
munications  oriented.  Excellent  record  in 
2  jobs  in  20  years.  Presently  employed. 
Looking  for  progressive  medium  sized 
group.  But  will  consider  large  daily.  Reply 
in  absolute  confidence  to  Box  4417,  Editor 
&  Publisher. 


GENERAL  MANAGER— TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  procfuction  and  editorial.  Staff  of  21. 
15%  travel  to  help  set  up  and  co-ordinate 
new  p^rs.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle,  East 
Hills,  NY  11548. 


ARE  YOU  READY  to  take  full  charge  of  a 
profressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent,  do  some  news  and  sports  writing, 
take  photos,  direct  ad  sales  and  job  print¬ 
ing.  Prefer  married  person.  Send  resume 
and  salary  requirements  to  Box  4656, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  tor  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


ADVERTISING 


SUCCESSFUL  Monthly  newspaper  seeks 
an  energetic  advertising  person  who  is  will¬ 
ing  to  come  into  our  operation  as  a  partner, 
or,  at  a  modest  salary  with  an  option  to 
buy-in  in  the  future.  Write  Miami  Beach 
Citizen  News,  541  Lincoln  Rd.,  Miami  Be¬ 
ach,  FL  33139,  (305)  534-2121. 


RETAIL  ADVERTISING  Representative, 
experienced.  Involves  sales  and  layout. 
Salary,  commission,  bonuses  plus  car  al¬ 
lowances  make  our  ad  staff  position 
among  the  best  in  the  Southwest.  We  are  a 
chain  of  26,  which  makes  advancement 
possible.  Contact  Howard  L.  Rockafellow, 
Ad  Director,  The  Odessa  American, 
Odessa,  TX  79760. 


ADVERTISING  MANAGER  for  6,000  circu¬ 
lation  weekly  on  Monterey  Peninsula, 
California.  Must  be  dedicated  and  a  self¬ 
starter.  Send  resume  to  Box  670,  Seaside, 
CA  93950. 


SOUNDINGS — America’s  largest  monthly 
Boating  Newspaper  has  openings  available 
for  advertising  sales  reps  part-time — 
commission  basis — Midwest  locations.  For 
details  call  or  write  Sue  Marrs,  Soundings 
Publications,  Essex,  CT  06426  (203)  767- 
0906. 


ADVERTISING  SALESPERSON 
Long  established  Houston,  Texas  subur¬ 
ban  weekly  needs  experienced  solid  ad 

?erson  to  sell  retail  display  advertising. 

remendous  potential.  Booming  area. 
Strong  background  in  sales  layout  esserv 
tial.  Salary  plus  commission,  outstanding 
incentive,  excellent  benefits,  career  op¬ 
portunity.  Send  resume  and  references  to 
P.O.  Box  E,  Humble,  TX  77338. 

AGGRESSIVE  SALESPERSON  for  large 
weekly  shopper.  Zone  7.  No  overnigBt 
travel.  Position  open  immediately.  Salary 
plus  commission.  Must  be  capable  of  earn¬ 
ing  $25,0(X}  or  better.  Call  Mr.  Lemer,  toll 
free  1  (800)  843-6805. 

URGENT,  immediate  need.  Expansion.  Six 
retail  salespersons.  One  Real  Estate 
Specialist.  One  Classified  Advertising 
Manager.  One  Entertainmenmt  Specialist. 
More  information?  Serxf  resume,  letter;  L. 
Scott,  Suffolk  Life  Newspapers,  Montauk 
Highway,  Westhampton,  NY  11977. 
Strictly  confidential. 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIST 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DISPLAY  ADVERTISING 


PROFESSIONAL  MANAGER 
Trainer,  motivator,  planner,  promoter,  in¬ 
novator,  problem-solver.  Do  you  fit  the  de¬ 
scription?  Zone  5, 30,000  daily,  member  of 
large  group  has  immediate  opening  for  pro 
with  small-market,  classified  or  display  ad¬ 
vertising  experience  to  direct  a  major  part 
of  its  advertising  operation.  Highly  com¬ 
petitive  market,  constantly  improving  pro¬ 
duct,  very  unusual  opportunity.  Success 
will  lead  to  more  responsibility  in  a  hur^. 
Send  resume,  salary  requirements  to  Box 
4481,  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer  M/F. 


NEWSPAPER  ADVERTISING  SALESMAN 
wanted.  Medium  daily.  Zone  5.  Must  be 
highly  motivated  with  excellent  sales  abil¬ 
ity.  Layout  a  plus,  top  earnings  for  top  per¬ 
son.  Elox  4531,  Editor  &  Publisher. 


EXCLUSIVE  SUBURBAN  newspaper  group 
in  Zone  5  is  seeking  an  experienced  arrd 
aggressive  individual  to  assume  advertis- 
■ng  manager's  position.  At  least  3  years 
experience  as  retail  manager  required  with 
some  classified  experience  preferred  but 
not  necessary.  Excellent  opportunity  for 
the  right  manager.  Good  salary,  excellent 
frinK  benefits  and  tx>nus  plan.  Reply  in 
confidence  to  Box  4466,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER  for  growing 
small  daily  in  small  group  in  growth  area. 
Great  spot  for  energetic  leader.  Send  re¬ 
sume  and  salary  requirements  to:  Les 
Hayes,  Madera  Tribune,  P.O.  Box  269, 
Madera,  CA  93637. 


ADVERTISING  MANAGER  for  small 
California  daily.  Starting  salary  $18,000 
yearly  plus  bonus.  Send  resume  to  Box 
4544,  Editor  &  Publisher. 


GROUP  SALES  TRAINER 
Strong  emphasis  on  professional  news¬ 
paper  advertising  sales.  Heavy  travel 
schedule  required,  good  personal  habits, 
neat  appearance.  Fine  opportunity  for  #1 
sales  person  or  advertising  manager  to  ex¬ 
tend  sales  ability  to  a  large  scale.  Com¬ 
plete  resume  to  Box  4534,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER— quality  orient¬ 
ed  Midwest  weekly  group,  50,000  circula¬ 
tion.  Good  opportunity  in  growth  situation 
for  person  with  track  record.  Box  4548, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  needed  for 
progressive  chain  of  Zone  5  weeklies.  Good 
starting  salary  and  benefits.  Need  hard 
working,  self-starter  who  is  well  organized 
to  lead  enthusiastic  sales  staff.  Ser^  letter 
and  resume  to  Box  4613,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

EU>  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


ARTIST 

Do  you  see  the  funny  side  of  life? 

Can  you  translate  that  sense  of  humor  into 
one-panel  cartoons?  Can  you  come  up  with 
gag-lines  that  makes  readers  chuckle  and 
WANT  to  read  the  story?  In  addition  to  all 
of  this  talent,  are  you  capable  of  using 
color  and  illustrating  major  cover  stories? 
If  you  can  meet  the  above  requirements, 
we  need  you.  We  have  one  of  the  best 
editorial  art  departments  in  the  US  today. 
It  will  be  THE  best  with  your  help. 

Send  resume  and  samples  of  your  work  to: 
Kent  Barton 
Chief  Artist 
The  Miami  Herald 
1  Herald  Plaza 
Miami,  FL  33101. 


tSiP  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


CIRCULATION 


CIRCULATION  MANAGER  for  14,000  six 
day  daily  in  the  warm  Southwest.  This  is  an 
excellent  community  of  50,000  to  live  in  if 
you  are  a  willing  ambitious  worker  with 
knowledge  and  experience  in  carrier  man¬ 
agement,  promotions,  motor  routes  and 
familiar  with  ABC.  Excellent  fringe  bene¬ 
fits.  Salary  open.  Send  complete  resume 
to  Box  4533,  Editor  &  Publisher. _ 


CIRCULATION  DIRECTOR 
PM  Daily  in  Zone  2  with  50,000  daily  and 
Sunday  circulation  needs  strong,  experi¬ 
enced,  aggressive  executive  to  build  solid 
growth.  Department  has  excellent  person¬ 
nel  with  extensive  research  available,  full 
support  from  other  departments  and  pub¬ 
lisher.  Only  daily  in  city  with  finest  living 
conditions  and  recreational  opportunities. 
Present  director  is  retiring  this  summer. 
Willing  to  pay  top  salary.  Furnish  complete 
resume  to  Box  4501,  Editor  &  Publisher. 


CIRCULATION  Sales  Promotion  Manager 
for  major  metropolitan  daily  in  Zone  2.  Ap¬ 
plicants  should  have  a  record  of  success¬ 
fully  building  circulation  through  carriers. 
This  six-day  morning  district  manager  and 
independent  dealer  operation  is  in  a  very 
competitive  market.  Previous  experience 
as  a  district  manager  would  be  helpful. 
Send  resume,  including  salaty  require¬ 
ments.  to  Box  4513,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  Circulation 
Manager  at  16,000  circulation  Pacific 
Northwest  daily.  Stable  yet  progressive 
newspaper.  Area  offers  great  lifestyle. 
Ideal  candidate  should  know  all  phases  of 
circulation:  sales,  service,  promotion,  ABC 
reports,  mailroom.  Salary  competitive 
based  on  qualifications  and  experience. 
Only  those  sending  complete  resume  (in¬ 
cluding  salary  requirements)  will  be  con¬ 
sidered.  Send  to  Charles  Cochrane,  The 
Union-Bulletin,  Box  1358,  Walla  Walla,  WA 
99362.  An  Equal  Opportunity  Employer. 


CIRCULATION  MANAGER  for  4,500  6  day 
Northern  Ohio  daily.  Excellent  beginner's 
slot.  Send  resume  to  Gary  Hirt,  Bellevue 
Gazette,  Bellevue,  OH  44811. 


CIRCUUTION  MANAGER  for  7,000  morn¬ 
ing  daily.  Experienced.  Good  salary  and 
benefits  for  right  man.  Daily  Rocket-Miner, 
Rock  Springs,  WY  82901. 


CIRCULATION  MANAGER'S  DREAM.  Solid 
market  with  growth  potential,  solid  staff, 
supportive  publisher,  and  atiove  average 
earnings.  Very  nice  Central  Pennsylvania 
community.  Ideal  for  family  person.  Out¬ 
door  activities,  etc.  Desire  to  do  the  right 
job  more  important  than  experience. 
$13,500,  6-day  daily.  Send  resume  or  let¬ 
ter  to:  Publisher,  The  Sentinel,  Lewistown, 
PA  17044. 


CIRCULATION  DIRECTOR  needed  for  am¬ 
bitious  41,000  daily  in  Zone  5.  Promotion 
service  and  single  copy  sales  all  important 
to  us.  Data  processing  experience  desira¬ 
ble  but  not  required.  Good  salary,  fringes 
and  support  from  the  top.  Send  resume  to 
Box  4678,  Editor  &  Publisher. 


DAILY  AND  SUNDAY  newspaper  in  South 
Dakota  seeks  circulation  director.  Present 
director  retiring  after  30  years  service.  Ex¬ 
cellent  opportunity  with  group  organiza¬ 
tion.  Write  Box  4648,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-i-  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  arxf  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


CIRCULATION  MANAGEMENT 
America's  largest  ABC  suburban  news¬ 
paper  group  is  expanding.  We  are  looking 
for  a  bright,  aggressive  person  to  help  us 
grow  faster.  Home  delivery  experience  plus 
a  record  of  achieving  sales  goals  are  re¬ 
quired.  We  offer  a  good  salary  and  excel¬ 
lent  benefits.  Send  resume  and  salary  his¬ 
tory  to: 

Leo  J.  Munao,  Jr. 

The  Journal  Newspapers 
475  School  Street  S.W. 
Washington,  DC  20024 


ASSISTANT  Circulation  Manager  wanted 
for  Gulf  Coast  evening  and  Sunday,  28, OCX) 
circulation  in  Area  6.  Will  consider  anyone 
just  breaking  into  circulation  or  with  a 
sales  background.  Send  resume  to  Box 
4637,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

6-day  PM  operation  is  looking  for  a  re- 
sults-oriented  manager  who  enjoys  the 
challenge  of  a  competitive  market.  A  pro¬ 
fessional  who  can  organize  an  aggressive 
sales  effort  to  build  circulation  in  a  grow¬ 
ing  market. 

Located  near  vacation  land  area  in  Zone  2. 
Starting  salary  $18,500.  Reply  Box  4683, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


SALES  MANAGER 

The  Beaumont  Enterprise  and  Journal,  lo¬ 
cated  in  Beaumont,  Texas,  isexpanding  its 
classified  advertising  department  and  of¬ 
fers  an  excellent  career  opportunity.  Re¬ 
sponsibilities  will  include  both  that  of  out¬ 
side  sales  development  and  administrative 
duties  for  the  classified  department.  This 
position  reports  directly  to  the  classified 
advertising  manager.  The  successful  can¬ 
didate  should  have  a  minimum  of  2  years 
classified  experience  in  Zone  6.  Please 
send  resume  and  salary  history  tO:  The 
Classified  Advertising  Manager,  The  En¬ 
terprise  Co.,  P.O.  Box  3071,  Beaumont,  TX 
77704.  All  replies  will  be  kept  confidential. 


CLASSIFIED  ADVERTISING  MANAGER 
New  River  Newspapers,  located  in  the 
heart  of  Zone  3  is  seeking  a  qualified  sales 
and  management  pro  to  take  over  our 
growingest  department.  Daily  and  weekly  5 
paper  group  in  consolidated  market.  Gene 
Sturgeon,  P.O.  Box  772,  Radford,  VA 
24141,  (703)  639-2436.  Salary,  expenses 
and  heavy  incentives. 


CLASSIFIED  MANAGER— excellent  oppor¬ 
tunity  with  weekly  group  in  high  growth 
market  for  shirt-sleeve  manager,  experi¬ 
enced  in  developing  quality  staff  and  ag¬ 
gressive  promotions.  Annual  volume  now 
at  $500,()00.  Resume  to  Box  4682,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR 
All-American  daily  at  Midwest  university 
seeks  professional  advertising  director  to 
direct  student  sales  and  production  staff. 
Candidate  must  have  degree  in  business, 
communications  or  related  area  or  three 
years  of  experience  in  advertising  sales, 
plus  six  months'  layout,  design  experience. 
Civil  Service  position.  Salary  range 
$11,628-$16,392.  Send  resume  to  Dr. 
Wenmouth  Williams,  Information  Sciences 
Department,  Illinois  State  University, 
Normal,  IL  61761,  by  June  1.  An  Equal 
Opportunity  Affirmative  Action  Employer. 


AGGRESSIVE  sales  person  for  growing 
Mississippi  weekly  operation.  Copy  and 
layout  skills  essential.  Management  poten¬ 
tial  helpful.  Box  4515,  Editor  &  Publisher. 


DON'T  SPEND  ANOTHER  WINTER  in  a 
miserable  climate.  New  Mexico's  leading 
printer-publisher  may  help  you  convert 
your  ad  sales  skills  to  selling  commercial 
printing.  Call  (505)  843-7537  and  leave 
name  and  number  if  you  have  any  interest. 
Modem  Press,  P.O.  Box  25526,  Albuquer¬ 
que,  NM  87125.  _ 


WE  NEED  AN  EXPERIENCED  SALES 
PERSON  for  THE  dominant  medium  in  our 
market.  Applicant  must  be  able  to  work 
with  a  minimum  of  supervision.  We  offer  a 
competitive  base  salary,  plus  commission. 
We  have  an  experienced  staff  and  they 
know  about  this  ad.  If  you  want  satisfac¬ 
tion  and  a  challenge  in  a  great  location  for 
family  living.  Region  5,  send  resume  and 
salary  requirements  tO:  Box  4632,  Editor  & 
Publisher. 


LOOKING  FOR  A  CHALLENGE?  Weekly 
30,000  TMC  Newspaper  has  opening  for 
Display  Advertising  Director  who  views  a 
competitive  market  as  an  opportunity. 
Send  resume  to  J.  McLain,  Coulee 
Gazette,  P.O.  Box  1865,  La  Crosse,  Wl 
54601.  (608)  782-5275. 


AD  MANAGER  sought  by  #1  Suburban 
Weekly  group  in  Denver  area.  Must  have 
experience  in  competitive  suburban  mar¬ 
ket.  Send  resume  to  Publisher,  Lakewood 
Sentinel,  8885  W.  14  Ave.,  Lakewood,  CO 
80215. 


EDITORIAL 


COPY  EDITOR 

Electronic  copy  desk  in  mid  Atlantic  resort 
area  hasoperfmgforan  experienced  editor 
with  strong  editing  and  headline  writing 
skills.  Excellent  pay  and  benefits.  Box 
4304,  Editor  &  Publisher. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes,  wnte  Box  4047,  Editor  & 
Publisher. 


CLIP  AND  SAVE 

The  Waukesha  Freeman  invites  applica¬ 
tions  now  and  in  the  future  from  news  re¬ 
porters  who  are  accurate,  persistent,  im¬ 
aginative,  intelligent  and  literate.  Jour¬ 
nalists  with  at  least  2  years  of  fulltime  daily 
newspaper  experience.  Self-starters  who 
can  find  significant  stories  and  write  them 
with  readers  in  mind.  Pay  is  good.  Staff 
morale,  better  than  good.  Not  a  suburban 
newspaper.  The  Freeman  competes  with 
the  Milwaukee  Journal  for  news  and  circu¬ 
lation.  Our  next  opening  occurs  July  1.  To 
apply  now  or  any  time  later,  send  your  per¬ 
suasive  letter,  a  resume  and  representa¬ 
tive  clips  to:  James  L.  Houston,  Waukesha 
Freeman,  200  Park  PL,  Waukesha,  Wl 

53187. _ 

NORTHERN  CALIFORNIA  20,000  daily 
seeks  experienced  city  editor  who  knows 
how  to  produce  a  quality  product,  deal 
with  the  public,  and  direct  young  staff  of 
award-winning  whters  and  photographers. 
Copy  editing,  speed  and  headline  writing 
must  be  solid.  Ability  to  produce  creative 
layouts  utilizing  good  photos  a  must.  Ex¬ 
tremely  desirable  area;  advancement  po¬ 
tential.  Send  resume,  samples  and  salary 
requirements  to  Box  4523,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR 

We  are  seeking  just  the  right  person  to 
direct  our  enthusiastic  staff.  We  seek  a 
bright,  imaginative  approach  to  sen/e  our 
some  50,0()0 daily  and  Sunday  subscribers 
in  scenic  Southeastern  Massachusetts, 
bordering  Buzzard's  Bay  and  Cape  Cod. 
Our  ideal  candidate  has  a  proven  flair  for 
positive  news  and  personnel  direction,  and 
IS  dynamic  in  the  area  of  covehng  local 
news. 

For  the  right  person  we  offer  a  challenging 
and  rewarding  future  on  a  newspaper 
owned  by  Ottaway  Newspapers,  Inc. 
Please  address  replies  to:  Editor,  The 
Standard-Times,  5b5  Pleasant  St.,  New 
Bedford,  MA  02742,  enclosing  resume  and 
all  pertinent  details.  Please,  no  telephone 
inquiries. 


SLOT  PERSON — Skilled,  experienced  fora 
fast  desk;  scanner  copy.  Submit  resume; 
Personnel  Dept.,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employer, 
M/F. 
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HELP  WANTED 


EDITORIAL 


EDITOR  IN  CHIEF 

To  assume  total  responsibility  for  creative, 
young,  award-winning  magazine  deter¬ 
mined  to  improve  the  system.  This  non¬ 
profit,  $15.00  per  year  magazine  deals 
with  social  policy,  non-profit  and  gov¬ 
ernmental  planning  and  management,  and 
public  and  private  funding.  Editor  in  Chief 
will  supervise  an  editorial,  production  and 
circulation  staff  of  12  and  requires  a  very 
experienced  manager  with  excellent  writ¬ 
ing  and  editing  abilities.  Excellent  com¬ 
pensation  and  benefits.  Relocate  to  Los 
Angeles.  Box  4598,  Editor  &  Publisher. 


MORNING  oHset  daily  in  warm  South 
Texas  climate  needs  individual  with  ex¬ 
perience  in  headline  writing,  page 
makeup.  Forty-hour  week  (lots  or  time  tor 
enjoying  the  area’s  many  recreational  op¬ 
portunities).  Box  4530.  Editor&  Publisher. 


LIFESTYLES  EDITOR.  Experienced  writ¬ 
er-editor  to  bring  zip  to  Lifestyles  pages  of 
16,000  daily  in  Zone  3.  Write  Box  4517, 
Editor  &  Publisher. 


SMALL  MIDWEST  daily  with  desire  to  ex¬ 
cell  at  community  newspapering  wants 
managing  editor  good  with  people,  not 
cowed  by  problems.  Job  is  70%  managing, 
30%  editing.  Pay  up  to  $20,000.  (Jon't 
apply  if  you  lack  editing,  supervising  ex¬ 
perience.  Good  opportunity  to  advance  to 
higher  management.  Write  Box  4514, 
Editor  &  Publisher. 


CITY  EDITOR  for  major  metro  daily  Zone  9. 
Experienced,  take-charge  editor  who  is 
also  feature  minded.  Send  resume  to  Box 
4606,  Editor  &  Publisher. 


BUSINESS  WRITER 

We  are  looking  for  an  experienced,  aggres¬ 
sive  reporter  to  cover  retailing  and  market¬ 
ing  for  this  major  metropolitan  Am  daily.  A 
key  requirement  is  a  writing  flair  that  can 
translate  the  dry  jargon  of  business  into 
lively  reading  for  a  broad  audience.  If  you 
are  interested  in  digging  into  why  products 
sell,  who  sells  them  and  why,  send  an  au¬ 
tobiographical  letter  and  clips  to: 

Box  4595.  Editor  &  Publisher. 


NEWSROOM  EXECUTIVE 
for  growing  Zone  5  daily  in  fast-developing 
recreation  and  commercial  area.  Innova¬ 
tive  working  manager  sought  to  lead  full¬ 
time  staff  of  7.  5-day  PM  with  Saturday 
AM.  Must  have  solid  education  and  experi¬ 
ence,  and  be  confident  of  own  abilities. 
Join  our  cooperative  management  team. 
Enjoy  outstanding  outdoor  recreation  and 
living  conditions  with  your  family.  Com¬ 
plete  paid  benefits  with  above  average  sal¬ 
ary.  Please  send  resume  including  career 
goals  to  Box  4612.  Editor  &  Publisher. 


I’M  LOOKING  FOR  two  writer/editors  for 
the  National  Desk  of  The  Morning  Call  of 
Allentown,  Pennsylvania,  to  help  shape 
coverage  from  our  people  in  Harrisburg 
and  Washington.  VDt  operation  using  AP, 
New  York  Times,  Washington  Post-LA 
Times.  No  rip-and-readers  please.  If  you’re 
interested,  send  clips  and  resume  tO: 

Jerry  Bellune 
Managing  Editor 
The  Morning  Call 
Allentown,  PA  18105 
An  Equal  Opportunity  Employer 


EDITOR 

If  you  are  #2  or  #3  on  a  medium-sized 
daily  and  have  the  background,  including 
management  experience,  to  handle  the  top 
spot  on  a  6,50(J-i'  small  town  daily  in  the 
Greater  Indianapolis  Area,  we  could  be  in¬ 
terested  in  you.  If  you  are  looking  for  the 
bright  lights  and  big  time,  forget  it.  But  if 
you  want  to  be  the  person  to  mold  a  crack 
staff  and  to  produce  an  excellent  local 
newspaper,  then  give  us  a  call  or  send  your 
resume  tO:  Robert  Nicoson,  Personnel 
Manager,  Home  News  Enterprises,  333 
Second  St.,  Columbus,  IN  47201,  1  (812) 
372-7811. 


EDITOR  reporter  for  community  weekly  by 
August.  S|Mrts,  features,  and  column  writ¬ 
ing  required.  Republican  in  politics.  Con¬ 
servative  area.  2,700  circulation.  Write 
Tom  Mayhill,  Banner,  Knightstown,  IN 
46148. 


OPENING  NOW  for  versatile  desk  person 
ready  to  step  up  to  70,000  regional  news¬ 
paper  covering  dynamic  news  core  in  Zone 
5  metropolitan  area.  Sharp  heads  editing  a 
must.  Good  pay,  benefits.  Box  4671, 
Editor  &  Publisher 


HELP  WANTED 


EDITORIAL 


WEST  COAST  METRO  needs  big  city  daily 
general  columnist.  Must  be  bright,  witty 
and  self-starter.  Send  resume  to  Box 
4605,  Editor  &  Publisher. 


EDITORIAL  WRITER  for  major  metropoli¬ 
tan  West  Coast  daily.  Immediate  opening. 
Send  resume,  references,  samples  and 
salary  requirements  to  Box  4589,  Editor  & 
Publisher. 


SUNDAY  EDITOR 

Award-winning  Midwest  daily  is  planning  to 
move  into  the  Sunday  field.  A  good  person 
is  needed  to  coordinate  this  effort.  Must 
be  able  to  edit  copy,  lay  out  pages,  use 
good  news  judgment  and  work  with  staff.  If 
you  are  qualified,  write  to  Box  4661,  Editor 
&  Publisher. 


CONSERVATIVE  EDITOR 
For  the  Dominion-Post,  Monday  through 
Friday  PM  daily  published  in  Morgantown, 
West  Virginia,  (circulation  approximately 
15,000.  Part  of  a  moming/evening/Sunday 
combination  of  the  West  Virginia  News¬ 
paper  Publishing  Company. 

Superior  writing  ability  and  conservative 
political  viewpoint  essential.  Will  also  di¬ 
rect  staff  of  10. 

Morgantown  offers  the  advantages  of  a 
prosperous,  growing  area  in  addition  to  the 
benefits  of  a  Urhversity  community. 

Send  resume  tO:  R.  W.  Murphy,  General 
Manager,  West  Virginia  Newspaper  Pub¬ 
lishing  Co.,  Greer  Building,  Morgantown, 
WV  26505. 


COPY  EDITOR  who  can  layout.  Must  be 
sharp,  accurate,  able  to  move  copy  and 
pages  fast  using  pix  and  type  harmoniously 
for  eye  grabbing  makeup.  A  real  pro. 
34,0(j0  circulation.  Write  (Don’t  call) 
Editor,  Gastonia  Gazette,  P.O.  Box  1538, 
Gaston,  NC  28052. 


ENERGY  WRITER-EDITOR 
For  small  prestigious  fortnightly  near  Bos¬ 
ton.  Journalistic  experience  required, 
technical  background  helpful.  Send  com¬ 
plete  info,  samples  and  salary  require¬ 
ments  to  Box  4658,  Editor  &  Publisher. 


SENIOR  EDITOR 

National  consumer  magazine.  Experience 
desired  in  fields  of  home  service,  real  es¬ 
tate,  finance  and  food.  Top  spot  and  salary 
to  head  editorial  department  of  expanding 
West  Coast  monthly.  Send  resume  with 
cover  letter  tO:  Box  4673,  Editor  & 
Publisher. 


ENTERTAINMENT  EDITOR— top  person 
on  nationally  known  publication.  Excellent 
music  reviewer,  features,  oversee  free¬ 
lance  writers.  Heavy  music  PR  contact. 
Editorial  and  layout  skills  helpful.  Good  or¬ 
ganizer,  $275  per  week.  Resume  and  writ¬ 
ing  samples  tO:  Good  Times.  230  Arlington 
Cir.,  East  Hills.  NY  11548 


SPORTS  DESK-PERSON 
We  are  looking  for  a  crackerjack  copy 
editor/layout  person  who  can  produce  im¬ 
aginative  layouts  for  our  sports  pages. 
Must  have  thorough  knowledge  of  sports 
and  excellent  news  judgment.  Located  in 
Zone  3,  97,000-r  PM  daily.  Write  Box 
4625,  Editor  &  Publisher. 


DEPUTY  EDITOR  and  4  COPY  EDITORS 
required  by  major  international  financial 
publishing  company  for  weekly  interna¬ 
tional  business  publication  edited  in  Lon¬ 
don,  published  in  US.  London  rates  of  pay. 
Apply  only  if  you  have  A)  ability  to  com¬ 
prehend  serious  economic  and  financial 
copy,  B)  a  track  record  of  at  least  3  years 
copy  editing  and  page  layout,  C)  demon¬ 
strated  flair  for  attractive  headline  writing 
and  sharp,  accurate  editing.  The  copy 
editors  will  have  these  qualifications.  The 
deputy  editor  will,  in  addition,  have  the 
experience  and  ability  to  take  charge. 
Apply  in  confidence  to  Box  4681,  Editor  & 
Publisher. 


REPORTER-REWRITE  PERSON— National 
Catholic  News  Service,  a  religious  news 
wire  operation,  seeks  staff  member  for 
Washington  office.  Duties  include  rewrites 
of  correspondent  copy  and  reporting  of 
stories  in  person  and  by  phone.  Photo 
background  helpful.  Knowledge  of  Catho¬ 
lic  church  essential.  Experience  in  both 
Catholic  and  secular  press  desirable.  No 
phone  calls,  please.  Letter  of  application, 
full  resume,  samples  to  Richard  W.  Daw, 
Director  and  Editor-in-Chief,  NC  News, 
1312  Massachusetts  Ave.,  N.W.,  Washing¬ 
ton,  DC  20005. 


HELP  WANTED 


EDITORIAL 


CREATIVE  self-starter  for  progressive 
lifestyle  department.  Includes  features, 
reviews,  consumer  oriented  articles.  Send 
5  clips,  resume,  salary  requirements  to: 
Colee  Splichal,  Sunliving  Editor.  Cleanwa- 
ter  Sun,  P.O.  Box  2078,  Clearwater,  FL 
33517. 


ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
woiiring  manager  to  guide  editorial  con¬ 
tent,  do  some  news  and  sports  writing, 
take  photos,  direct  ad  sales  and  job  print¬ 
ing.  Prefer  married  person.  Send  resume 
and  salary  requirements  to  Box  4655, 
Editor  &  Publisher. 


EDITORIAL  WRITER 

Wanted  for  Zone  3  Southern  AM  daily  with 
growing  circulation  (84,000  weekdays, 
iZO.OGiO  Sunday),  and  an  editorial  page 
noted  for  independence  and  excellence. 
Emphasis  will  be  placed  on  quality  of  writ¬ 
ing,  independence  of  thought  and  natural 
curiosity  about  issues  and  people.  We 
serve  a  progressive  community  with  excep¬ 
tional  cultural  and  recreational  oppor¬ 
tunities.  Send  resume,  clippings,  and  a 
page  of  your  thoughts  on  the  function  of 
an  editorial  page  to  Box  4679,  Editor  & 
Publisher. 


FEATURE  EDITOR  for  music  and  enter¬ 
tainment  paper.  Long  Island,  New  York.  Do 
entertainment  and  lifestyle  articles,  edit 
copy,  assign  freelancers.  $225  per  week. 
Resume  and  writing  samples  to:  Good 
Times,  230  Arlington  Cir.,  East  Hills,  NY 
11548. 


ZONE  9  major  metro  daily  needs  sports- 
writer,  male  or  female,  to  cover  women’s 
sports  of  all  kinds.  Send  resume  to  Box 
4647,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  sports/general 
assignment  reporter-editor  on  award¬ 
winning  Zone  7  daily.  Approximately  75% 
sports,  25%  general  assignment.  Experi¬ 
ence  preferred  but  will  consider  qualified 
recent  graduate.  Prefer  someone  who 
knows  editing  as  well  as  writing:  is  more 
than  competent  photographer;  and  who 
knows  hunting  and  fishing  as  well  as  team 
sports.  Send  resume,  references,  samples 
of  work  to:  Bill  Eddy,  Associate  Editor, 
North  Platte  Telegraph,  North  Platte,  NB 
69101.  Above  average  pay,  excellent 
fringe  benefits,  all  electronic  newsroom. 


AGGRESSIVE  reporter  wanted  to  work  on 
progressive  community  oriented  weekly 
paper  in  boom  town.  Must  be  dedicated. 
Exciting  opportunity  to  learn  all  facets  of 
newspaper  work.  New  graduates  welcome 
but  must  have  news  writing  experience. 
Send  resume,  clips  tO:  Gallup  Progress, 
Box  2409,  Gallup,  NM  87301. 


SHIRTSLEEVE  City  Editor  needed  for 
Western  Pennsylvania  AM  daily.  Need  jack 
of  all  trades  to  spend  60%  time  writing 
punchy  local  copy  and  40%  time  adminis¬ 
tering  staff  of  5.  Start  at  $10,000.  Write 
Box  4630,  Editor  &  Publisher. 


SAVANNAH  city  magazine  converting  to 
monthly  needs  managing  editor  with  solid 
editorial  and  organizational  skills.  Excel¬ 
lent  feature  writer  and  hard-worker 
needed.  Goal:  Top  city  magazine  in 
America.  Part  of  national  chain.  Send  writ¬ 
ing  samples  and  letter  to  Good  Times,  230 
Arlington  Circle,  East  Hills,  NY  11548. 
Salary  $200  to  start. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer’s  Newsletter.” 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box  89-EP,  Skaneateles, 
NY  13152,  (315)  685-8505. 


UBRARY 


CHIEF  LIBRARIAN 

Needed  for  library  in  newspaper  operation 
of  115,000  combined  circulation.  Serves 
southwestern  Virginia  area.  Newspaper  lib¬ 
rary  experience  required  for  job  with  good 
salary  and  excellent  employee  benefits. 
Send  resume  to  Personnel  Dept.,  Roanoke 
Times  &  World-News,  P.O.  Box  2491, 
Roanoke,  VA  24010. 


HELP  WANTED 


MAILROOM 


MAILROOM  SUPERVISOR— Working 
Foreman  to  run  union,  Midwestern  ^,000 
combined  daily  operation.  Must  be  familiar 
with  inserters  and  programmed  control 
stackers,  along  with  extensive  supervisoiy 
experience.  Send  resume  to  Box  447(1, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in 
central  Illinois.  Must  have  ability  to  copy 
read  and  write  features  as  well  as  to  take 
photos.  Run  darkroom.  Position  open  to 
creative  individual.  Send  resume  and  clips 
to  Box  4654,  Editor  &  Publisher. 


PRESSROOM 


WANTED — Experienced  web-offset  head 
pressman  for  Washington,  DC;  Houston  or 
Detroit  area.  Salan  up  to  $25,000.  Send 
resume  to  Box  4541,  Editor  &  Publisher. 


PRESSROOM 

45,000  DAILY  IN 
VANCOUVER,  WASHINGTON 
Our  newspaper— an  award  winner  with  a 
progressive  management  philosophy,  has 
openings  for  journeyman  press  operators 
experienced  on  the  Goss  Metro  Press  or 
similar  offset  press. 

Our  growing  city  of  50,000  is  located  on 
the  (Columbia  River,  across  from  Portland, 
Oregon.  Great  unspoiled  recreation  area. 
Benefits  include  paid  medical,  life,  sick 
pay  and  retirement  plan. 

If  you  feel  qualified  for  this  job,  call  or 
write:  Alverta  Jacques,  The  Columbian, 
Post  Office  Box  18(5,  Vancouver,  Washing¬ 
ton  98666,  phone  (206)  694-3391.  Replies 
confidential. 


JOURNEYMAN  PRESSMAN 
Community  press.  5  days.  Excellent 
equipment.  Above  average  scale  and  bene¬ 
fits.  Minimum  2  years  experience.  Apply: 
Garry  C.  Hill,  The  Gallup  Independent,  Gal¬ 
lup,  NM  87301. 


TOP  WAGES  for  offset  pressman  sheeted 
and  web.  Premium  for  right  combination 
person  with  proven  ability  for  quality  and 
leadership.  Good  fringes,  day  work.  Bruce 
Pedersen,  Casa  Grande  Valley  Newspap¬ 
ers,  Box  639,  Casa  Grande,  AZ  85222. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER— 
Nights:  Full  management  responsibility  for 
composing,  press  and  mail  rooms  of  mid¬ 
sized  Zone  2  Daily  and  Sunday.  Job  re¬ 
quires  working  Friday  and  Saturday  nights. 
Coldtype  composing,  offset  press  and 
mailroom  all  union,  ^nd  resume  to  Box 
4471,  Editor  &  Publisher. 


SHIRT-SLEEVE  production  manager 
wanted  for  small  progressive  Wyoming 
daily.  New  modern  offset  plant  producing 
20  page  broadsheet  afternoon  paper 
Monday-Friday.  Applicant  should  be  a 
newspaper  pro-able  to  out  produce  his 
staff  members,  gain  their  respect  and  di¬ 
rect  their  efforts  for  optimum  perform¬ 
ance.  Must  have  thorough  knowledge  all 
phases  of  composition  and  camera-press 
■  experience  helpful  but  not  necessary.  We 
offer  a  good  future  with  a  growing  news¬ 
paper,  top  salary,  good  fringes  to  right  per¬ 
son.  Send  resume,  references  tO:  Don 
Schmidt,  The  News-Record,  Box  960,  Gil¬ 
lette,  WY  82716. 


COMP  FOREMAN— The  Huntsville  Item,  a 
Texas  afternoon  daily  and  a  division  of 
Harte  Hanks  Communications,  Inc.  has  a 
career  opportunity  for  a  motivated  and 
people-oriented  person  to  take  charge  of 
its  composing  room.  The  Item  is  located  in 
an  environment  with  many  parks  and  lakes 
and  a  modest  cost  of  living.  Please  contact 
Bob  Lefebrze  (713)  295-5407. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 
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HELP  WANTED 


PRODUCTION 


HELP  WANTED 


PRODUCTION 


Positions  Wanted  .  .  . 


PRODUCTION  HETHODS  MANAGER 

Unusual  opportunity  to  coordinate  the  computer  photo¬ 
composition  function  of  a  4  plant  division.  Midwest  loca¬ 
tion.  Capable  to  direct  systems  and  procedures  in  soft¬ 
ware  and  hardware  along  with  helping  shape  long  and 
short  range  planning.  Must  have  State  Of  The  Art  knowl¬ 
edge  and  management  experience.  Attractive  salary  and 
benefit  package.  Send  your  resume  and  salary  require¬ 
ments  to: 

Clyde  Meredith 
JOSTEN’S,  INC. 

5501  Norman  Center  Dr. 

Minneapolis,  MN  55437 

An  Equal  Opportunity  Employer,  UIF 


COMPOSING  FOREMAN 
Modern  newspaper  production  depart¬ 
ment  In  sutxjrban  Northwest  metropolitan 
market.  Publishing  3  weekly  newspapers 
and  a  tree  distribution  shopper.  Requires 
experience  In  typesetting,  computers  and 
understanding  of  modern  Compugraphic 
equipment.  Knowledge  of  graphic  arts  and 
typography  helpful.  Reply  to  Box  4646, 
Editor  &  Publisher. 


YOUTH  ORIENTED  newspaper  chain  In 
Long  Island.  New  York  seeks  assistant 
production  supervisor  for  Compugraphic 
shop.  Extremely  fast  and  versatile  on 
heavy  advertising  pasteup,  type  spec, 
knowledge  of  cameras  and  layout  and  a 
take-charge  person  to  ass't  our  rapidly 

trowing  operation.  Salary  $250  per  week, 
end  letter  and  resume  to  Good  Times, 
230  Arlington  Circle.  East  Hills,  NY  1 1548. 


PUBUC  RELATIONS 


ASSISTANT  FOREMAN 
Live  and  work  on  the  Gulf  of  Mexico.  New 
plant  and  modern  equipment.  Solid  photo 
comp  experience  required.  Some  elec¬ 
tronics  background  desirable.  Contact 
Leroy  Seller,  Naples  Dally  News,  P.O.  Box 
7009,  Naples,  FL  33940. 


PROMOTION 


MAJOR  TEXAS  DAILY  wants  promotion  di¬ 
rector.  Prefer  radio,  TV  and/or  agency 
promotion  and  advertising  background. 
Must  be  Idea  person  Imaginative,  aggres¬ 
sive,  with  managerial  and  organizational 
ability.  Salary  commensurate  with  talent, 
ablllN  and  experience.  An  Equal  Opportun¬ 
ity  E^mployer.  Resumes  welcome.  Box 
4591,  Editor  &  Publisher. 


PUBUC  RELATIONS 


GENERAL  SUPERVISOR 
COMMUNICATION  SERVICE 

Highly-skilled,  experienced  writer  with  newspaper  back¬ 
ground  and  supervisory  ability,  to  coordinate  work  of  9 
journalists,  photographers,  typesetters,  etc.,  in  com¬ 
prehensive  internal/external  communications  program 
for  Major  Industrial  Plant. 

Competitive  salary  and  excellent  benefits  package. 
Send  resume,  published  writing  samples  and  full-page 
cover  letter  to: 

Box  4636,  Editor  A  Publisher. 

We  are  An  Equal  Opportunity  Employer 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswrlter-putn 
llcatlons-publlc  relations  person.  Bache¬ 
lor’s  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Send  re¬ 
sume,  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


NEWS  DIRECTOR/EDITOR.  University  In¬ 
formation  Office  editor,  to  supervise  staff, 
edit  releases  and  faculty-staff  newsletter, 
develop  media  contacts,  and  for  related 
writing  assignments.  Five  years  newspaper 
reporting,  in  addition  to  the  baccalaureate 
degree.  Must  be  good  writer,  work  well  with 
others.  Salary  In  mid-teens,  with  opportun¬ 
ity  for  professional  development  and 
further  education.  Qualified  applicants 
should  submit  resume  and  letter  sum¬ 
marizing  education  and  experience  by  May 
26  to  Mrs.  Ann  Welsend,  Personnel  De¬ 
partment,  324  Burruss  Hall,  Virginia 
Polytechnic  Institute  and  State  University, 
Blackburg,  VA  24061.  An  Equal  Opportun¬ 
ity  Employer. 


PUBLIC  RELATIONS  WRITER— Major 
Midwest  corporation  seeks  experienced 
writer.  Position  Includes  writing  booklets, 
slide  presentations,  speeches  and  other 
materials  for  employees  and  customers. 
Some  travel.  Degree  preferred;  professional 
writing  experience  required.  Good  salary, 
benefits.  Send  resume,  references  and 
salary  requirements  to  Box  4653,  Editor  & 
Publisher. 


ADMINISTRATIVE 


DISPLAY  ADVERTISING 


CONTROLLER  experienced  with  news-  ADMAN  with  IngenulW,  30  years  experi- 
paper  group  seeks  positloit  in  Chicago  ence,  seeks  change;  Zone  9. 
area.  Box  4503,  Editor  &  Publisher.  Box  4603,  Editor  &  Publisher. 


RESEARCH 


MARKET  RESEARCH.  Seeking  person  with 
marketing  and  newspaper  experience, 
(promotion,  circulation  or  advertising),  to 
manage  market  research  project  on  West 
Coast.  Responsible  for  project  design  and 
implementation,  supported  by  existing 
staff.  Send  resume  to  Box  4453,  Editor  & 
Publisher. 


RESEARCH  MANAGER 
You  are  probably  a  well  trained  second 
person  in  a  newspaper  research  depart¬ 
ment  ready  to  take  over  a  department  on 
your  own.  A  busy,  growing,  big  Florida 
newspaper  needs  someone  with  “street 
sense"  to  write  questionnaires,  develop 
samples,  provide  secondary  data,  write 
presentations  and  reports,  do  forecasting. 
Experience  In  Focus  Groups  most  helpful. 
Resume  and  salary  requirements  tO:  Box 
4627,  Editor  &  Publisher. 


RESEARCH  MANAGER 

for  major  East  Coast  newspaper  needs 
bright,  energetic  person  to  take  over  and 
direct  staff  of  3  dealing  with  advertising 
departments  almost  exclusively.  Good 
fringe  benefits,  salary  based  on  experi¬ 
ence.  You  must  be  a  self-starter  and  in¬ 
novator.  Send  resume  to  Box  4644,  Editor 
&  Publisher. 


SUCCESSFUL,  mature  newspaper  pro 
seeks  opportunity  to  continue  30-year 
career  as  general  manager,  ad  manager, 
etc.  Increased  business  300%  in  last  job. 
Box  4586,  Editor  &  Publisher. 


MAY  PURUUE  management  accounting 
grad  seeks  career  In  publishing.  Have 
worked  on  Purdue  University's  daily  for  2 
years  Including  1  as  business  manager. 
Have  excellent  understanding  of  editorial, 
production,  and  advertising  also.  Would 
qualify  as  business  manager  or  controller 
In  small  paper  or  assistant  of  same  in 
larger  paper.  Excellent  references.  Bill 
Dunn,  1733E  725N,  W.  Lafayette,  IN 
47906.  (317)  567-2107. 


MANAGEMENT— Took  over  mis-managed 
weekly.  Cut  cost.  Increased  sales,  or¬ 
ganized  production,  collected  A/C.  Weekly, 
Central  Plant,  or  Dally  to  manage.  Consider 
working  Interest  or  Invest.  Relocate.  C. 
Butcher,  9802  111th  St.,  N.,  Seminole,  FL 
33542,  (813)  393-8607. 


ASSISTANT  Controller/Operations  Ana¬ 
lyst-Internal  Audit  Manager  experienced 
with  newspapers,  broadcasting  and  forest 
products  groups  seeks  position  In  Zones 
3,4,5  8nr9.  Box4M2,  Editor  &  Publisher. 


ADVERTISING 


FUTURE  WANTED 

Successful  40  year  old  suburban  ad  direc¬ 
tor  (big  fish,  little  pond)  will  trade  title  for 
future  with  metro  or  corporate.  Metro  ex¬ 
perience,  M60  trained,  great  track  rec- 
onl/references.  Box  4480,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  Ad  Manager  with  excellent 
record  In  sales,  promotion,  and  manage¬ 
ment  desires  classified,  retail  or  manage¬ 
ment  position  in  Eastern  Zone  3.  Box 
4666,  Editor  &  Publisher. 


AD  MANAGER  medium  daily,  weekly 
group.  20  year  pro  strong  on  staff  training, 
motivation  and  promotions.  Box  4675, 
Editor  &  Publisher. 


CARTOONIST 


AWARD  WINNING  sports  cartoonist  with 
nearly  30  years  experience  In  Boston. 
Looking  for  new  location  for  the  next  30! 
Have  done  "local"  editorials  too  .  .  .  Phil 
BIssell,  P.O.  Box  305,  Rockport,  MA 
01966. 


CIRCULATION 


EMINENT  Circulation  Director  desires  po¬ 
sition  progressive  publication.  25  years 
plus  experience,  all  phases.  ABC,  VAC, 
MES,  TMC,  VP.  Top  references.  (213) 
531-8020  Ext.  502,  or  write  Box  4634, 
Editor  &  Publisher. 


ASSISTANT  MANAGER  on  70,000  AM,  PM 
dally,  age  34.  Experienced  In  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  Desires  to  relocate  as  manager 
of  small  to  medium  size  publication,  or 
staff  position  on  larger  paper.  Box  4676, 
Editor  &  Publisher. 


TOP  BOY  CREW  PRODUCER 
Proven  Track  Record 
Florida  Newspapers  Only 
15  Years  Experience 
Contact  Box  4631,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


ARTICULATE,  energetic  and  entertaining 
young  writer  Is  seeking  a  sportswriting  po¬ 
sition.  If  you're  looking  for  a  talented  hard 
worker  with  a  touch  of  humor  in  his 
sportswriting  you've  found  your  man.  My 
material  Is  available  upon  request.  Rod 
Michaud,  171  Hanover  St.,  Bridgeport,  CT 
06604;  (203)  367-3250. 

DATA  PROCESSING 

EXPERIENCED  DP  executive  (12  years,  4 
In  newspapers)  seeks  DP  management  or 
other  position  where  DP  experience  is  de¬ 
sirable.  Box  4602,  Editor  &  Publisher. 


Box  4603,  Editor  &  Publisher. 


RELOCATE  to  Western  New  York  State.  25 
years  retail  selling  experience  Includes 
Sunday  and  Dally  130,000,  Evening, 
Weekly  and  Shoppers  Guide.  Major  ac¬ 
count  and  department  store  oriented. 
Thorough  knowledge  In  all  phases  of  retail 
advertising.  Box  4659,  Editor  &  Publisher. 


CREATIVE,  motivated  weekly  ad  manager, 
6  years  experience,  needs  new  challenge. 
Degree.  Zones  3.4.  Box  4680,  Editor  & 
Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  dally.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


DYNAMIC 

EDITOR/PUBLISHER/WRITER 
Diversified  background:  editor/publisher 
of  consumer  magazine;  published  profes¬ 
sional  writer;  literary  agency  experience; 
PR;  speechwriting;  copywriting;  sales  di¬ 
rection;  selection/supervision  of  person¬ 
nel;  knowledge  printing  and  graphics;  pro¬ 
fessional  musician;  BA — Journalism/Eng¬ 
lish.  Seeking  challenging  position  Publish¬ 
ing,  PR,  Advertising,  or  Media  Manage¬ 
ment.  Philadelphia  area,  Manhattan  or 
New  Jersey.  Write  Box  4528,  Editor  &  Pub¬ 
lisher. 


LOVE  TO  WRITE,  WILL  TRAVEL;  Energetic 
female  staff  writer-turned-student,  25, 
needs  summer  job.  Willing  to  relocate.  Box 
4450,  Editor  &  Publisher. 


RECENT  GI^D  BA  communications.  Ex¬ 
perience  with  college  publicatlons-writ- 
ingj  edjting,  layout,  photography,  and  pro¬ 
fessional  radio  station  news  intern.  Will  re¬ 
locate.  Publication  or  Public  Relations. 
Box  4468,  Editor  &  Publisher. 


EDITOR,  DAILY:  !'m  tired  of  working  with¬ 
out  the  resources  needed  to  get  the  job 
done.  Give  them  to  me  and  I'll  do  that  job 
for  you.  Box  4479,  Editor  &  Publisher. 


CITY  EDITOR 

Young,  aggressive  reporter  with  6  years 
experience  on  2  major  dailies  desires  posi¬ 
tion  as  city  editor,  or  other  management- 
level  post.  Clips,  resume,  references  avail¬ 
able.  Box  45(j8,  Editor  &  Publisher. 


SPORTS  EDITOR— Experienced  sports 
editor  seeks  spot  on  any  small  or  medium 
sized  weekly  or  daily  in  any  Zone.  Call  Mike 
Cialloway  at  (414)  544-4130,  after  5  PM. 


EXCEPTIONAL  JOURNALIST  seeks  oppor¬ 
tunity  on  quality  paper  to  apply  proven 
writing  skills  and  Investigative  ability.  Ten 
years  experience.  Good  news  sense.  Now 
employed.  No  junk  food  journalism.  Gar¬ 
land  Bradshaw,  2218  Wake  Forest  St.,  Vir¬ 
ginia  Beach,  VA  23451. 


LATIN 

CORRESPONDENT 

Experienced  US  journalist  returning  to 
Brazil.  Seeks  stringer  and  feature  assign¬ 
ments  for  business  and  newspapers.  Col¬ 
umn  and  past  clips  available.  Write  Box 
4590,  Editor  &  Publisher. 


SPORTSWRITER— 31  year  old  sports  wri¬ 
ter  with  4  years  experience  seeks  challeng¬ 
ing  position  at  medium  to  large  circulation 
dally.  Any  Zone.  Reply  Box  4516,  Editor  & 
Publisher. 


REPORTER  with  3  years  daily  experience, 
and  excellent  clips  and  resume  seeks  posi¬ 
tion  on  daily  or  magazine  In  any  Zone.  Past 
year  spent  writing  a  novel.  Box  4509, 
Editor  &  Publisher. 

FEATURE  writer  with  sharp  sense  of  style 
wants  position  on  dally.  I  care  about  words 
and  have  spent  a  lifetime  studying  them 
and  learning  to  use  them  precisely  and 
concisely.  Hire  me  and  I'll  show  you  what  I 
mean.  7  years  reporting  experience.  MA 
journalism.  PhD  candidate  In  English 
composition.  College  editor,  college  writ¬ 
ing  teacher.  Box  4611.  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


WORKING  FOOD  EDITOR  seeks  place  to 
combine  dining  in  and  dining  out,  sharp 
editorial  and  good  graphics  in  a  new  kind 
of  Food  section.  Box  4599,  Editor  & 
Publisher. 


EXECUTIVE  seeks  new  career  in  West  as 
editor  and/or  editor  editorial  page  or  gen¬ 
eral  manager.  Private  ownership  and  group 
experience.  Highly  successful  news  career 
spanning  30  years,  including  politics, 
l^islature  on  medium  daily.  Effective  de-  I 
partment  head,  familiar  with  overall  opera-  ' 
tion.  Excellent  editorialist,  a  recent  prize-  j 
winner.  Interesting  commentary  on  na-  . 
tional,  other  topics.  Consenrative.  Over  10  I 
years  experience  as  executive  editor,  | 
editor  editorial  page.  References,  resume 
and  samples  upon  request.  Box  4604, 
Editor  &  Publisher. 


ATTENTION  SPORTS  EDITORS:  Former 
major  New  York  daily  staffer  building  free¬ 
lance  business  will  cover  your  pro/college 
teams  (all  sports)  in  New  York  area. 
Reasonable  rates,  reliable  service  and 
above  all,  excellent  writing.  References  on 
request.  Jeff  Rubin.  (212)  686-6312,  144 
E.  37th  St..  New  York,  NY  10016. 


QUALIFIED  writer  and  editor  seeking  posi¬ 
tion  on  weekly  or  small  magazine  in  Zones 
3,8  or  9.  Consider  all  offers.  Master's  de¬ 
gree;  good  producer.  Box  4594,  Editor  & 
Publisher. 


EDITOk — experienced  in  news,  features, 
financial.  Strong  on  directing  reporters, 
editing  and  layout.  Currently  on  major 
metro  with  VDTs,  looking  for  Sunday  editor 
or  assistant  managing  editor  spot.  MSJ. 
Box  4587,  Editor  &  Publisher. 


PRIZE-WINNING  editor  of  weekly  news¬ 
paper  seeks  position  in  South  or  Midwest. 
15  years  experience.  Strong  writer,  crea¬ 
tive,  excellent  on  layout,  photography.  Call 
(816)  452-0805. 


NO  MORE  A  HUMBLE  HERMAN,  super 
star,  37,  seeks  editor-managing  editor  or 
top  writing  spot.  Leadership,  many 
awards,  experienced  all  areas.  Choice 
beef.  Box  4593,  Editor  &  Publisher. 


HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion,  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  journalism, 
college  newspaper  editor.  Box  4610, 
Editor  &  Publisher. 


SEEKING  general  assignment  position 
with  a  Delaware  Valley  newspaper.  Two 
years  with  30,0(X)  circulation  Pennsylvania 
daily.  Keystone  Press  Award.  Experience 
with  court  and  police  beats.  Box  4577, 
Editor  &  Publisher. 


SPORTS  desk,  with  some  writing,  in  Zone 
2,3,  or  5.  A  sports  editor-writer  for  7  years 
itches  to  join  a  sharp  staff.  Box  4579, 
Editor  &  Publisher. 


HARD-CHARGING  reporter  seeks  fea¬ 
ture/news/sports  spot  on  daily  anywhere; 
near  pro  baseball  c  plus.  I  can  do  the  job. 
Andrew  Armstrong,  (607)  547-2334. 


WRITING  spot,  any  field,  sought  by  high 
honors,  low  cost,  Michigan  State  J-grad 
with  2  years  campus  reporting,  editing. 
Box  4667,  Editor  &  Publisher. 


COPY  EDITOR  experienced,  looking  in 
Pennsylvania  and  Maryland.  Rad  Crouse, 

RR  6,  Chambersburg,  PA  17201  or  call 

(717)  375-4207. 


SOUTHERN  EDITORS:  Yankee  editor- 

newsman,  family  ready  to  secede  from 

North  after  16  years,  mostly  with  same  pa¬ 

per.  Accurate,  dependable.  Any  desk  ex¬ 
cept  srxjrts.  Pay  secondary  to  job,  loca¬ 
tion.  (insider  related  field.  Elox  4651, 
Editor  &  Publisher. 


NO  SUPERSTAR.  Just  versatile  team 
player  any  sports  editor  needs.  Everything 
from  NHL,  NFL  to  local  golf,  little  leagues 
and  columns.  Slot,  rim,  2  years  on  VDTs. 
Areas  1,2,5.  Box  4664,  Editor  &  Publisher. 


REFORTER— 2  years  experience,  J-grad, 
seeks  new  challenge.  I  write  both  features 
and  hard  news.  Hardworking,  dedicated, 
professional.  Photo  experience.  Box  4633, 
Editor  &  Publisher. 


EDITORIAL 


HAVE  YOU  GOT  RELIGION? 

I  Pro  with  18  years  experience  and  training 
would  like  to  show  you  that  this  beat  isn't 
deadly  dull  church  notices.  If  you're  seri¬ 
ous  about  startingor  maintaining  a  religion 
desk  that  gives  lively  coverage  of  people 
and  issues,  the  address  is  Box  4670, 
Editor  &  Publisher. 


SIX  YEAR  PRO  with  quality  writing  and  lay¬ 
out  ability  seeks  sports  writing  position  on 
medium-sized  to  metro  daily  in  Zone  2  or  5. 
Box  4650,  Editor  &  Publisher. 


THE  WKIIER  in  me  is  crying  to  get  out. 
Wire  desk  slotman  and  provocative  book 
reviewer  on  medium-size  daily  seeks  re¬ 
port!  ng  job.  Driving  and  young,  with  2  M As 
from  top-notch  schools.  Will  relocate.  Box 
4662,  Editor  &  Publisher. 


AWARD-WINNING  pnotographer-writer. 
Prefer  job  in  Ozarks.  Work  in  any  area.  4 
years  of  experience.  Strong  in  s^rts  and 
the  arts.  Jim  Zerschling  (712)  277-1618, 
collect. 


EXPERIENCED  magazine  and  trade  publi¬ 
cation  editor,  capable  of  good  solid  writ¬ 
ing,  layout,  production.  PR  background 
with  university  and  trade  association. 
Seeking  growth  and  challenge.  J  degree. 
Box  4674,  Editor  &  Publisher. 


SATIRE  for  sale.  Brighten  your  pages.  I 
can  make  your  readers  laugh.  Human  not 
highbrow.  Experienced  columnist.  Box 
4639,  Editor  &  Publisher. 


CREATIVITY  under  deadline  pressure:  6 
years  experience  on  three  dailies,  includ¬ 
ing  major  metropolitan  PM's,  are  yours  for 
right  job  with  future.  Features  to  head¬ 
lines,  I  do  it  all.  VDT  experience.  Box  4649, 
Editor  &  Publisher. 


AWARD-WINNING  EDITOR  with  record  of 
success  wants  new  career  position  on  daily 
where  talent,  aggressive  leadership  are 
needed.  If  you  want  excellence.  I'd  like  to 
hear  from  you.  Box  4663,  Editor  & 
Publisher. 


DESK  OR  BEAT— YOU  CHOOSE 
Versatile  editor/reporter  seeks  final  move. 
Young  (25)  but  experienced.  Box  4638, 
Editor  &  Publisher. 


ACTIVE.  MULTI-TALENTED  EDITOR  seeks 
position  in  management:  editorial/column 
writing:  political,  straight,  sports  report¬ 
ing;  feature  writing'  copy  editing;  design; 
publicity,  public  relations.  Former  Illinois 
Press  Association  Editor  of  Year,  BS  jour¬ 
nalism,  VDT  experience,  age  33,  will  relo¬ 
cate.  Nic  Howell,  134  Illinois  St.,  Crystal 
Lake,  IL  6CX)14;  (815)  459-5573. 


BLUE  RIBBON  SPORTSWRITER  looking 
fora  move  to  a  larger  daily.  Swift,  imagina¬ 
tive  layout,  can  handle  wide  varieW  of  writ¬ 
ing  assignments.  Box  4652,  Editor  & 
Publisher. 


DISCIPLINED  newspaperman  with  20 
years'  experience  seeks  challenging  man¬ 
agement  position  with  competitive,  hard- 
driving  daily.  I'm  currently  in  an  excellent 
job  with  major  daily  too  large  and 
specialized  for  much  movement.  Extensive 
background  as  editor  and  reporter  in  fea¬ 
tures,  sports,  hard  news,  production.  En- 
I  thusiastic  believer  in  teamwork  and  hard 
work.  Have  family,  will  relocate.  Write  Box 
4635,  Editor  &  f’ublisher. 


REPORTER  now  with  national  industry 

monthly  looks  for  reporting  job  with  daily 

or  weekly  in  Zones  2,3,4.  Speak  5  lan¬ 

guages  fluently.  Journalism  MA  from  Co¬ 
lumbia  University.  Experienced  photo¬ 
grapher  and  member  of  ASMP.  Interested 
in  environment,  politics,  business  report¬ 

ing.  Box  4665,  Editor  &  Publisher. 


COPY  EDITOR,  2  years  experience,  J-grad. 
Hardworking,  dedicated,  professional  who 
likes  crisp,  clean  copy  and  brilliant  heads. 
Box  4624,  Editor  &  Publisher. 


FORMER  SPORTSWRITER,  currently 
working  as  a  manual  writer  with  a  major 
corporation,  desires  to  be  employed  with 
the  sports  department  of  a  newspaper 
once  again.  Willing  to  work  with  any  size 
paper  in  any  Zone.  Please  contact  Mike 
Kemble,  21  Mt.  Pleasant,  Apt.  B, 
Marlboro,  MA  01752. 


EDITORIAL 


DESK  OR  REF’ORTING  position  on  small  or 
medium  sized  daily.  Have  16  years  experi¬ 
ence;  currently  assistant  city  editor  of 
stagnant  25,000  PM.  Know  the  newsroom, 
the  darkroom  and  VDTs.  I  can  direct  a 
staff,  handle  a  desk  or  cover  a  top  beat.  I 
want  to  do  one  of  those  for  a  good  news¬ 
paper.  Zones  7,8  or  9  preferred,  but  would 
consider  a  good  paper  anywhere.  Box 
4628,  Editor  &  Publisher. 


HELP!  PR  is  killing  me  softly.  I  want  to  do 
honest  work  again  for  paper  or  magazine 
willing  to  handle  controversy.  I'll  bring  11 
years  top  writing  experience,  photo  s&lls, 
and  a  desire  to  polish  my  editing.  Box 
4669,  Editor  &  Publisher. 


SPORTS  EDITOR  of  medium-sized  daily 
seeks  similar  spot  on  larger  newspaper. 
Award-winning  daily  columnist  and  quality 
leader  of  award-winning  staff.  Have  writ¬ 
ten  everything  including  full-length  books. 
38  years  old  and  15  years  experience. 
Available  immediately  if  price  is  right.  Call 
Dave  Sparks  at  (615)  538-4444. 


SpukisWRITER,  24,  with  experience  on 
small  daily  seeks  move  to  larger  paper.  Any 
Zone.  J-grad.  Photo,  VDT,  general  assign¬ 
ment  experience.  Box  4668,  Editor  & 
Publisher. 


FOUR  YEARS  general  assignment  report¬ 
ing  experience  to  offer  good,  medium-size 
daily.  Any  Zone.  Working  now  on  small 
Zone  2  daily.  Want  more  opportunity  for 
advancement.  Have  extensively  covered 
state,  county,  local  government;  courts, 
police,  schools,  others.  Hard  news  and 
features.  Some  wire,  layout.  Reply  Box 
4672,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


FREE-LANCE  photojournalist  seeking  full 
time  or  summer  position  with  daily  paper, 
any  Zone.  SVz  years  experience  on  major 
college  daily  including  reporting  and  writ¬ 
ing.  Complete  portfolio  including  clips  and 
color  along  with  resume  and  references  is 
available.  Jonathan  Daniel,  (615)  523- 
0647  or  Box  4458,  Editor  &  Publisher. 


CHIEF  PHOTOGRAPHER  responsible  for 
some  of  the  best  color  production  in  the 
country  seeks  new  challenge.  Proven  con¬ 
test  winner  with  thorough  knowledge  of 
color  separation  work.  Box  4592,  Editor  & 
Publisher. 


WORKING  Photojournalist,  31,  seeking  job 
with  more  responsibility,  will  travel,  has 
own  equipment,  good  writer,  tear  sheets, 
references,  ^x  4575,  Editor  &  Publisher. 


PHOTOJOURNALIST  with  good  eye  and 
much  potential  seeks  position  on  weekly 
located  in  diverse  urban  community.  2 
years  of  weekly  and  daily  experience,  hard 
working  and  enjoy  generating  own  ston 
ideas.  Any  Zone.  Box  4626,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


INNOVATIVE  young  photographer  with 
Journalism  degree,  talent,  and  deadline 
experience.  Looking  for  community  or 
small  town  daily.  Prefer  Zone  7,8  or  9.  Re¬ 
sume  on  request,  will  travel  for  inten/iew. 
Box  4629,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  FOREMAN— proven  ability 
witii  strong  leadership  qualities  and  13 
years  experience  in  pressroom,  plate  and 
camera.  Seeks  challenging  position  as 
pressroom  superintendent  or  assistant 
production  manager.  Box  4588,  Editor  & 
Publisher. 


PRODUCTION 


CAMERA,  color  separation,  stripping, 
platemaking  qualifications,  newspaper. 
Experienced  supervisor.  Permanent  posi¬ 
tion.  Box  4524,  Editor  &  Publisher. 


COMPOSING  RCX)M  Foreman — 6  years  ex¬ 
perience.  Seeking  supervisory  position 
with  daily  newspaper.  Superior  knowledge 
of  composing  room  operations.  Proven 
leadership  abilities.  Will  relocate.  Prefer 
Area  6  or  8.  Resume  upon  request.  Box 
4640,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  assistant.  BS 
in  printing  management.  5  years  experi¬ 
ence  in  all  phases  of  union  and  non-union 
shops.  Prefer  Zone  3  or  adjoining.  Box 
4643,  Editor  &  Publisher. 


PUBUC  INFORMATION 


TALENTED,  award-winning  writer/euitor. 
Strong  leader.  11  years  USAF  PIO,  BAJ 
(science  writing).  Want  PIO  or  PR  slot. 
Have  passport,  will  travel.  Write  T.  White, 
P.O.  Box  251,  Panama  City,  fC  32401  or 
call  (904)  785-1669  or  769-6551. 


PUBLIC  RELATIONS 


THRIVES  ON  CHALLENGE  .  .  .  Goal-ori¬ 
ented,  organized,  25,  young  pro.  Talented 
writer-photographer  with  BS  in  Jour¬ 
nalism.  Editor  SVz  years.  Excellent  refer¬ 
ences.  Wants  chance  to  promote  your  or¬ 
ganization.  Write  Box  4660,  Editor  & 
Publisher. 


RESEARCH 


COMMUNICATIONS  researcher  specializ¬ 
ing  in  newspapers  will  conduct  market  and 
readership  studies.  Full-time  position  or  as 
consultant.  Have  experience  in  surveys 
and  group  interviews,  statistical  analysis 
and  data  applications.  Box  4502,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Tips  for  j-grads 

“Those  who  say  journalism  schools 
are  overcrowded  are  exaggerating,”  says 
The  Newspaper  Fund. 

Studies  by  the  Fund  and  by  the  As¬ 
sociation  for  Education  in  Journalism 
found  there  were  65,962  college 
j-students  in  1977  only  30.5%  of  which 
were  enrolled  in  news-editorial  se¬ 
quences.  There  were  14,587  journalism 
graduates  last  year;  newspapers  and  wire 
services  hired  approximately  2,500  of 
them,  or  29.6%  of  the  class.  At  last  count 
only  7.9%  of  the  grads  were  not  working. 

In  connection  with  all  this.  The  News¬ 
paper  Fund  says  “journalism  teachers 
and  advisers  who  counsel  their  students 
on  journalism  careers  should  be  aware 
that  the  key  to  finding  a  job  in  journalism 
is  thorough  preparation  in  a  specific 
career  field,  especially  if  that  field  is 
news  work  .  .  .  Proper  preparation  and 
diligence  in  searching  resulted  in  jobs 
(1977)  for  almost  everyone  who  wanted 
media  work.” 

That’s  all  pretty  basic.  But  what  ad¬ 
vice  would  an  experienced  reporter  give 
to  a  young  person  seeking  to  be  a  report¬ 
er? 

Helen  T.  Rohloff  of  the  Stuart  (Fla.) 
News  staff,  was  approached  by  an  18- 
year-old  woman  who  said  she  wanted  to 
be  a  reporter  and  asked:  “What  does  it 
take?” 

Here  is  some  of  her  advice  taken  from 
a  column  she  wrote  in  early  April: 

*  *  * 

1  may  have  answered,  “Practice.”  If 
not,  I  should  have. 

1  could  have  told  her,  maybe,  a  report¬ 
er  needs  a  strong  back  and  shoes  that  fit. 
He  or  she  also  needs  a  car  that  is  always 
ready,  come  monsoons  or  frost  or  traffic 
jams. 

He  certainly  needs  an  understanding 
family  because  news  breaking  does  not 
wait  for  tidy  lunches,  out  of  town  guests, 
dinner  or  holidays. 

A  reporter  needs  to  become  accus¬ 
tomed  to  a  beer  and  pretzel  income,  as 
opposed  to  champagne,  because  news¬ 
papers  are  not  among  the  highest  paying 
professions. 

1  could  have  told  her  a  reporter  needs 
to  see  through  avarice  and  lies,  big  puffs 
of  wind  and  smokescreening  from  many 
elected  officials  who  have  these  in  abun¬ 
dance. 

Anyone  who  has  been  a  police  report¬ 
er  soon  learns  that  much  of  life  is 
seamy,  that  all  parents  are  not  kindly, 
that  they  often  beat  or  abandon  their 
children,  and  that  many  juveniles  are 
hardened  criminals,  even  though  they 
are  not  treated  as  such. 

If  he  is  a  she,  her  purse  will  not  have 


much  room  for  girl  stuff  but  instead  will 
be  filled  with  flashbulbs,  battered 
notebooks,  at  least  four  pens,  three  of 
which  don’t  work,  a  candy  bar  to  stave 
off  hunger  pangs,  plus  tons  of  agendas. 

A  reporter,  I  could  have  said,  needs  a 
thick  skin  to  deal  with  tragedy  and  death, 
plus  many  layers  of  it  to  deal  with  the 
slings  and  arrows  of  critics. 

But  he  also  needs  a  soft  heart  that 
cares  for  all  the  people,  especially  the 
little  ones  who  have  no  other  podium. 

If  he  doesn’t  care  about  people,  a  re¬ 
porter  should  find  some  other  line  of 
work.  Because  people  are  what  news  is 
all  about. 

Just  for  fundamentals,  he  should  know 
how  to  spell  and  punctuate  and  how  to 
use  a  dictionary.  He  should  have  a 
broad  college  background  in  the  politi¬ 
cal  and  social  sciences,  with  large  mea¬ 
sures  of  history  thrown  in,  and  remain  an 
avid  reader. 

He  should  always  remember  he  is  writ¬ 
ing  for  the  reader,  not  to  satisfy  his  own 
ego  with  big  words  and  ruffles  and 
flourishes.  Simple  writing  is  the  most  dif¬ 
ficult. 

I  should  have  said  if  1  did  not  that  a 
reporter  will  be  dealing  with  educators, 
psychiatrists  and  psychologists,  with  so¬ 
cial  workers,  lawyers,  doctors, 
geologists  and  hydrologists — all  of  whom 
have  their  own  language.  It  will  be  the 
reporter’s  job  to  translate  all  of  it  into 
simple,  readable  English  for  the  reader. 

And  it  ain’t  easy. 

He  will  need  endurance  and  persis¬ 
tence  as  much  or  more  than  talent.  And 
he  will  have  to  learn  to  work  under  tre¬ 
mendous  pressure — from  deadlines, 
from  constant  ringing  of  phones,  from 
the  public,  from  issues,  from  editors,  not 
all  of  whom  are  accomplished  or  experi¬ 
enced. 

He  must  interview,  too,  the  interesting 


and  the  boring,  the  friendly  and  the  un¬ 
friendly.  It  is  easy  to  talk  with  someone  if 
a  mutual  admiration  society  exists.  It  is 
quite  another  to  interview  an  official  who 
keeps  wishing  you  lived  in  another  town, 
another  country  even. 

He  must  team  to  glean  from  a  five- 
hour  meeting  the  essentials  for  a  short 
story  written  under  the  same  deadline. 
He  must  be  able  to  grasp  what  is  impor¬ 
tant  and  to  include  as  many  sides  as  were 
shown.  He  must  strive  to  translate 
scrawling  notes,  made  at  the  height  of 
fatigue  and  boredom,  and  yet  be  factual 
and  fair. 

In  college,  he  must  remember  that  the 
majority  of  his  professors  never  wrote  a 
line  for  print.  The  advanced  degrees  they 
hold  are  not  necessarily  a  plus  toward 
teaching  how  to  write  for  newspapers. 

And  once  out  of  college,  he  will  dis¬ 
cover  reporting  is  a  daily  learning  ex¬ 
perience.  One  never  graduates. 

Neither  must  he  be  afraid  to  write  un¬ 
popular  facts.  The  reporter  or  editor  who 
checks  to  see  which  way  the  wind  is 
blowing  before  he  writes  should  do 
something  else  to  make  a  living. 

Most  in-depth  re;x)rting  is  hard  work 
and  not  always  popular.  It  takes  daily, 
dogged  digging  for  information  and  often 
the  light  does  not  shine  through  for 
weeks  or  months. 

There  are  few  if  any  sudden  revela¬ 
tions  and  it  is  true  that  reporting,  like 
genius,  is  99  percent  perspiration  and  1 
percent  inspiration. 


Evening  News  buys 
Austin  tv  station 

Evening  News  Association,  publisher 
of  the  Detroit  News,  has  reached  an 
agreement  to  buy  tv  station  KVUE  in  Au¬ 
stin,  Texas.  No  purchase  price  was  dis¬ 
closed. 

The  Evening  News  broadcast  division 
includes  stations  WWJ-am-fm-tv  in  De¬ 
troit;  KTVY  in  Oklahoma  City; 
WALA-tv,  Mobile,  Ala.;  and  KOLD-tv 
in  Tucson. 


Bonneville  International 

has  purchasecj  the  assets  of  radio  station 

WRR-AN 

from  the  City  of  Dallas  for  $1 ,900,000 

The  undersigned  acted  as  agent  for  the 
City  of  Dallas  in  this  transaction 

R.  C.  CRISLER  &  CO.,  INC. 

Cincinnati,  Ohio 
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Harris  technology 
on  the 
job 

In  newspaper 
production, 

Harris  puts  innovative 
technology  to  work, 
saving  time  and 
money  for  papers 
throughout  the 
world.  With  copy 
processing  systems, 
advertising  layout 
terminals,  photo¬ 
composition  equipment, 
satellite  transmission 
systems,  web  offset 
presses,  inserting  and 
mailroom  equipment. 

The  newest  addition 
to  this  product  family  is  the 

Harris  2530  copy  processing  system.  Designed  and  priced  for 
smaller  newspapers,  it  provides  the  same  bottom  line  benefits 
that  other  Harris  2500  systems  do  for  large  metropolitan  dailies.  And 
allows  deadlines  to  be  pushed  back  so  papers  can  deliver  fresher  news. 

For  information  on  the  Harris  newspaper  production  system,  write: 
Harris  Corporation,  55  Public  Square,  Cleveland,  Ohio  44113. 


Harris  2500  Copy  Processing  System 
at  the  Brockton  (Mass.)  Enterprise 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


The  Cleveland  Press 


The  Cleveland  Press  hM 


i  lWctot  Mmmiial 


NOW  SHOWING 


"Front  Page”  was  the  comedy  hit  of  the  year  on  Broadway 
in  1928. 


The  front  page  of  a  newspaper  displays  "life  on  stage, 
a  continuous  daily  drama  with  no  last  act. 


Like  theater  programs,  Page  Ones  are  seldom  kept.  The 
drama  lingers  on,  but  Page  Ones  disappear  daily. 


Now  celebrating  our  centennial  year,  nostalgia  evoked 
yearning  for  an  encore  of  Press  Page  Ones. 


We  selected  a  Page  One  from  each  of  the  hundred  years  we 
have  published  The  Cleveland  Press  and  bound  them  into  a 
book,  a  handsome  collector’s  item. 


Judging  from  the  enthusiastic  response  from  our  readers. 
Page  One  drama  retains  its  popularity  and  will  enjoy  a  long 
run. 


The  Cleveland  Press 


a  Scripps-Howard  newspaper 

St'rviitfi  Its  Kt*iuh‘rs  fni  100  yt'urs 
1878-1978 
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